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forward-looking statements

Thispresentationincludesforward-looking statementsasdefined by the Private Securitied itigationReformAct of 1995 includingbut not limited to, statementsof APXGroupHoldings,nc (the® Company ” ,
“Vi viiwmeo,uar” y eelatedto the performanceof our businesspur financialresults,our liquidity and capitalresourcespur plans,strategiesand prospects both businessandfinancial,and other non-

historical statements Forwardlooking statementsconveythe C o mp a cuyentgxpectationsor forecastsof future events All statementscontainedin this presentationother than statementsof historical

fact are forward-lookingstatements Thesestatementsare basedon the beliefsand assumptionof our managementAlthoughwe believethat our plans,intentionsand expectationseflectedin or suggested

by these forward-looking statementsare reasonablewe cannotassureyou that we will achieveor realizethese plans,intentions or expectations Forwardlooking statementsare inherently subjectto risks,
uncertaintiesand assumptions Thesestatementsmay be precededby, followed by or includethe words“ b e | i “eer ®tsi, Meaetxepseicptrso,j efcdrse C maty wi1d hdtlkeekmsl,dns, ”
“ s c he dualnetd,codr“piarn teessichigrexpressions

Forwardlooking statementsare not guaranteesof performance Youshould not put undue relianceon these statementswhich speakonly as of this date hereof. Youshould understandthat the following
important factors,in additionto thosediscussedn “ R iFsakc t imaursribstrecentannualreport on Form10-K/A, our quarterly report on Form10-Q for the quarter endedMarch 31, 2019and other reports
filed with the SecuritiesExchang&ommissior{ “ S Ec@uidaffect our future resultsand could causethoseresultsor other outcomesto differ materiallyfrom thoseexpressedr impliedin our forward-looking
statements (1) risksof the smarthome and securityindustry,includingrisksof and publicity surroundingthe sales,subscriberoriginationand retention process (2) the highly competitive nature of the smart
home and security industry and product introductions and promotional activity by our competitors (3) litigation, complaints,product liability claimsand/or adversepublicity; (4) the impact of changesin

consumerspendingpatterns, consumerpreferencesjocal, regional,and national economicconditions,crime, weather, demographidrends and employeeavailability (5) increasesand/or decreasesn utility

and other energycosts,increasedcostsrelatedto utility or governmentalrequirements (6) costincreaseor shortagesn smarthome and securitytechnologyproductsor components (7) the introduction of

unsuccessfuhew products and services (8) privacy and data protection laws, privacyor data breaches,or the lossof data; and (9) the impact to our businessresults of operations,financial condition,
regulatorycomplianceand customerexperienceof the Vivint FlexPayplanand our ability to successfullgompetein the retail saleschannelsIn addition, the originationand retention of new subscriberswill

dependon variousfactors, including,but not limited to, market availability,subscriberinterest, the availability of suitable components,the negotiation of acceptablecontract terms with subscribersjocal
permitting, licensingand regulatorycompliance and our ability to manageanticipatedexpansionand to hire, train and retain personnel,the financialviability of subscribersand generaleconomicconditions

Theseand other factorsthat could causeactualresultsto differ from those implied by the forward-looking statementsin this presentationare more fully describedin the “* R iFsakc t seatiendf our most

recent annualreport on Form10-K/A, our quarterlyreport on Form10-Q for the quarterendedMarch 31, 2019, assuchfactorsmaybe updatedfrom time to time in our periodicfilingswith the SECTheserisk
factors should not be construedas exhaustive We disclaimany obligationsto and do not intend to update the abovelist or to announcepublicly the resultsof any revisionsto any of the forward-looking
statementsto reflect future eventsor developments All forward-looking statementsattributable to us or personsactingon our behalf are expresslyqualified in their entirety by the foregoingcautionary
statements We undertakeno obligationsto updateor revisepubliclyanyforward-lookingstatements,whether a result of newinformation, future events,or otherwise
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NoN-GAAP financial measures

ThispresentationincludesAdjustedEBITDAwhichis a supplementaimeasurethat is not requiredby, or presentedin accordancewith, accountingprinciplesgenerallyacceptedin the United States( “ GA.AP " )

“ Adj ESBtl eriddafihedasnetincome(loss)beforeinterestexpensegnet of interestincome),incomeand franchisetaxesand depreciationand amortization(includingamortizationof capitalizedsubscriber
acquisitioncosts),further adjustedto excludethe effects of certain contract salesto third parties, non-capitalizedsubscriberacquisitioncosts,stock basedcompensationand certain unusual,non-cash,non-

recurringand other items permitted in certaincovenantcalculationsunder the agreementsgoverningour notes, the credit agreementgoverningour term loan and our credit agreementgoverningour revolving
credit facility.

We believethat the presentationof AdjustedEBITDAs appropriateto provide additionalinformation to investorsabout the calculationof, and compliancewith, certain financialcovenantscontainedin the
agreementsgoverningthe notes, the credit agreementsgoverningthe revolvingcredit facility and our term loan. We caution investorsthat amountspresentedin accordancewith our definition of Adjusted
EBITDAnaynot be comparableto similarmeasuredlisclosedoy other issuerspecausenot all issuersandanalystscalculateAdjustedEBITDAN the samemanner.

AdjustedEBITDAs not a measuremenif our financialperformanceunder GAAPand shouldnot be consideredasan alternativeto net income(loss)or any other performancemeasuresderivedin accordance
with GAAPRor asan alternativeto cashflows from operatingactivitiesasa measureof our liquidity.

SeeAnnexA of this presentationfor a reconciliationof AdjustedEBITDAo net lossfor the Companywhich we believeis the most closelycomparablefinancialmeasurecalculatedin accordancewith GAAP
AdjustedEBITDAhouldbe consideredn additionto and not asa substitutefor, or superiorto, financialmeasuregresentedin accordancevith GAAP
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1st quarter 2019 in review

Sales Channels Update

C Direct to Home sales representatives increasing through the deployment 47 5K New Subscribers
of decentralized recruiting operations throughout the country

C Partnerships are being added as new NIS lead sources

C Focused retail channel pilots starting to expand into more stores, with a $1 , 142 Net Subscriber Acquisition Cost per
primarily variable-cost business model New Subscriber

Vivint Flex Pay and Underwriting Optimization

C Integrating 2" look partner into sales and underwriting process $276 2M  Total Revenue

C Credit quality of new customers continues to improve through more
robust underwriting criteria

C 23% reduction in Net Subscriber Acquisition Costs YoY, through Flex Pay ~74% Net Service Margin

Operational Focus

C Vivintdéds integrated technol ogy plitlgrgo/oor%ﬁriti(ﬂﬂiRatQ better cus

experience, lower service costs, higher operating margins

C In an effort to deliver additional cost savings and improve cash-flow, we
are evaluating exit options of our non-core wireless internet business,
including, but not limited to, a sale or spin-off
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revenueand Adjusted EBITDA

Quarters Ended March 31,

($ in Millions)

Total Revenues Adjusted EBITDA

2017 2018 2018 2019 2017 2018 2019

Historical
Accounting Method @

Growth: 15.9% 20.1% 12.0% Growth: 6.5% 21.8%

(1) Historical Accounting Method removes the impact of the adoption of Financial Accounting Standards Board Accounting Standard I
Codi fication Topic 606, Revenue From Contracts with Customers (ATopic 6060) and i SVJHIH"-SIME'H"DME



new smart home subscribers

New Smart Home Subscribers

Three Month Period ended March 31,

EDTH ®mNIS mRetail
55,502

2017 2018 2019
Growth: 41.3% (14.4%)
Up 21% YOY, Flat YOY,
excluding excluding

Retail Retail

(1) Excludes wireless internet business and pilot sales channel initiatives
(2) Paid in Full excludes New Subscribers from Retail Sales Channel

Vivint Flex Pay Mix® (US Only)

Three Month Period ended March 31,

ECF ®mPaid inFull mRIC mLegacy

2017 2018 2019

U ~84% of new subscribers financed or PIF in 1Q19
U RICs decreased by ~51% YOY
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smart home subscriber portfolio data

As of March 31,

Total Subscribers Total Monthly Revenue AMRU

($ in Millions)

1,445,349 $92.1
1,313,742 $82.2
1,151,453 $60.77
$59.53

2017 2018 2019 2017 2018 2018 2019 2017 2018 2018 2019

Historical Historical

Accounting Method @ Accounting Method @

Growth: 14.1% 10.0% Growth: 15.9% 20.1% 12.0% Growth: 2.1% 5.8% 1.3%

L ] L]

(1) Excludes wireless internet business and pilot sales channel initiatives VIVI“t.SmG rtHUmE 8

(2) Historical Accounting Method removes the impact of the adoption of Topic 606 and is comparable to 1Q17



service and subscriber acquisition costs

Net Service Costs per User and Net Service Margin
Quarters Ended March 31,

2017 2018 2019

Net Service

. 72.2% 68.6% 74.0%
Margin

(1) Excludes wireless internet business and sales channel pilot initiatives

i

i

Net Subscriber Acquisition Costs per New Subscriber
LTM Ended March 31,

2017 2018 2019

$1,031 - Average proceeds collected at point of sale
in LTM period ended March 31, 2019

Net SAC decreasing ~23% YOY
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total bookings and total backlog

Total Bookings Total Backlog

LTM Ended March 31, As of March 31,

Pre-Flex Pay : Post-Flex Pay

$1.63B

2017 2018 2019 2017 2018 2019
U  Total Monthly Service Revenue for New Subscribers x Average U Unrecognized product revenue + total service revenue expected to be
Subscriber Lifetime + product revenue recognized over the remaining subscriber lifetime (for Total Subscribers)
U Vivint creates significant cohort value each year U The Vivint subscription model yields predictable economic results

U Note: The decrease from 2017 to 2018 is due to the implementation
of Flex Pay in 2017
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lifetime service revenue

Lifetime Service Revenue per New Subscriber
LTM Ended March 31,

Pre-Flex Pay

$5,699

Post-Flex Pay

2017 2018 2019

U  Total Monthly Service Revenue for New Subscribers divided by
New Subscribers, multiplied by Average Subscriber Lifetime

U Note: The decrease from 2017 to 2018 is due to the
implementation of Flex Pay in 2017

Lifetime Service Revenue Multiple
LTM Ended March 31,

Pre-Flex Pay E Post-Flex Pay

$2,021

$1,488
$1,142

2017 2018 2019

U Lifetime Service Revenue per New Subscriber divided by Net
Subscriber Acquisition Costs per New Subscriber

U  Net Subscriber Acquisition Costs continue to decrease while the
Lifetime Service Revenue Multiple continues to improve

vivint.SmartHome
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Attrition Rate

314,608

B s

(183,001)

" 274,703 (133.656) 1,313,742

2 (7.520) [N 1151453 '

@ 1,018,397 (134,127)

=

W

=

é 12.0% 10.7% 12.9%

E Annualized Annualized Annualized
Attrition Attrition Attrition

Mar-16 New Contract Adttrition Mar-17 New Attrition Mar-18 Mew Attrition Mar-19
Additions Sales Additions Additions

LTM Quarterly Attrition Rate

U Cohorts at initial end of contract term during 2019
U 2014 60-mo contracts
U 2015 42-mo contracts (4Q18 71 1Q19)
U 2016 42-mo contracts (4Q1971 1Q20)

Q1 2018 Q2 2018 Q3 2018 Q4 2018 Q1 2019

vivint.SmartHome =

(1) Excludes wireless internet business and sales channel pilot initiatives



t.SmartHome

vivin

.

. a2y
n, J‘

> - 5
2 1 o

Ll et 15 [ CReo




1st Quarters Ended March 31, 2019 and 2018

——
>
lt ivin'I.Smc:rtI-iiome 4

S+




condensed consolidated balance sheets

APX Group Holdings, Inc. and Subsidiaries
(In thousands)
(Unaudited)

March 31, 2019 December 31, 201¢

ASSETS
Current Assets:
Cash and cash equivalents $ 3,691 $ 12,773
Accounts and notes receivable, net 55,348 48,724
Inventories 94,275 50,552
Prepaid expenses and other current assets 15,128 11,449
Total current assets 168,442 123,498
Property, plant and equipment, net 64,614 73,401
Capitalized contract costs, net 1,092,865 1,115,775
Deferred financing costs, net 1,797 2,058
Intangible assets, net 235,583 255,085
Goodwiill 835,404 834,855
Operating lease right-of-use assets 72,891 -
Long-term notes receivables and other assets, net 121,796 119,819
Total assets $ 2,593,392 $ 2,524,491

LI ABILI' TIES AND STOCKHOLDERSGO6 DEFICIT
Current Liabilities:

Accounts payable $ 115,242 $ 66,646
Accrued payroll and commissions 37,281 65,479
Accrued expenses and other current liabilities 158,997 136,715
Deferred revenue 194,326 186,953
Current portion of operating lease liabilities 11,749 -
Current portion of finance lease obligations 7,114 7,743
Total current liabilities 524,709 463,536
Notes payable, net 3,035,990 3,037,095
Revolving line of credit 40,000 -
Finance lease liabilities, net of current portion 3,952 5,571
Operating lease liabilities, net of current portion 71,964 -
Deferred revenue, net of current portion 326,631 323,585
Other long-term obligations 73,390 90,209
Deferred income tax liabilities 1,120 1,096
Total liabilities 4,077,756 3,921,092
Total stockholders’ deficit (1,484,364) (1,396,601)

Tot al l'iabilities and st ofckh®sIB8I2s 65 de f2i524j491




consolidated statements of operations

APX Group Holdings, Inc. and Subsidiaries
(In thousands)
(Unaudited)

Three Months Ended March 31,

2019 2018
Revenues:

Recurring and other revenue $ 276,249 $ 246,597
Total revenues 276,249 246,597
Costs and expenses:

Operating expenses 83,076 83,760

Selling expenses 43,591 59,243

General and administrative expenses 46,339 50,967

Depreciation and amortization 131,221 124,258
Total costs and expenses 304,227 318,228
Loss from operations (27,978) (71,631)
Other expenses (income):

Interest expense 63,748 58,790

Interest income (23) (32)

Other income, net (2,246) (45,240)
Total other expenses 61,479 13,519
Loss before income taxes (89,457) (85,150)

Income tax benefit (301) (433)

Net loss $ (89,156) % (84,717)




summary of consolidated statements of cash flows

APX Group Holdings, Inc. and Subsidiaries
(In thousands)
(Unaudited)

Three Months Ended March 31,

2019 2018

Net cash used in operating activities $ (43,017) % (59,582)
Net cash (used in) provided by investing activities (1,811) 46,586
Net cash provided by financing activities 35,721 12,616
Effect of exchange rate changes on cash 25 (19)

Net decrease in cash and cash equivalents $ (9,082) $ (399)
Cash and cash equivalents:

Beginning of period 12,773 3,872

End of period $ 3,691 $ 3,473
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reconciliation of noAGAAP financial measurefAPX Group

($ in Millions)
Three Months Ended March 31,
2019 2018 2017

Net loss $ (89.2) % 84.7) $ (82.6
Interest expense, net 63.7 58.8 53.6
Other loss (income), net (2.2) 5.1 12.0
Gain on sale of spectrum® - (50.4) -
Income tax (benefit) expense, net 0.3) 0.4) 0.4
Depreciation and amortization W 26.2 28.9 30.0
Amortization of capitalized contract costs 105.0 95.4 46.9
Non-capitalized contract costs (i) 57.7 70.9 43.3
Non-cash compensation ) 0.8 0.2 0.4
Other Adjustments ) 115 12.0 11.4
Adjustment for change in accounting principle (Topic 606)(‘”) (23.5) (12.9) -

Adjusted EBITDA $ 149.7  $ 1229 $ 115.¢

Vi.

Gain on sale of spectrum intangible assets during the three months ended March 31, 2018.

Excludes loan amortization costs that are included in interest expense.

Reflects subscriber acquisition costs that are expensed as incurred because they are not directly related to the acquisition of specific subscribers. Certain other industry participants purchase subscribers through subscriber
contract purchases, and as a result, may capitalize the full cost to purchase these subscriber contracts, as compared to our organic generation of new subscribers, which requires us to expense a portion of our subscriber
acquisition costs under GAAP.

Reflects non-cash compensation costs related to employee and director stock option plans. Excludes non-cash compensation costs included in non-capitalized subscriber acquisition costs.

Other Adjustments includes certain items such as product development costs, subcontracted monitoring fee savings, certain legal and professional fees, expenses associated with retention bonuses, relocation and
severance payments, and certain other adjustments.

Adjustments to eliminate the impact of the Company's adoption of Accounting Standards Codification Topic 606, Revenue from Contracts with Customers.
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certain definitions

Total Subscribers - is the aggregate number of active smart home and security subscribers at the end of a given period.

Total Monthly Revenue - or Total MR, is the average monthly total revenue recognized during the period.
Average Monthly Revenue per User - or AMRU, is Total MR divided by average monthly Total Subscribers during a given period.

Total Monthly Service Revenue - or MSR, is the contracted recurring monthly service billings to our smart home and security subscribers, based on the Total Subscribers number as of the end of a
given period.

Average Monthly Service Revenue per User - or AMSRU, is Total MSR divided by Total Subscribers at the end of a given period.

Attrition Rate - is the aggregate number of canceled smart home and security subscribers during the prior 12 month period divided by the monthly weighted average number of Total Subscribers based
on the Total Subscribers at the beginning and end of each month of a given period. Subscribers are considered canceled when they terminate in accordance with the terms of their contract, are
terminated by us or if payment from such subscribers is deemed uncollectible (when at least four monthly billings become past due). If a sale of a service contract to third parties occurs, or a subscriber
relocates but continues their service, we do not consider this as a cancellation. If a subscriber transfers their service contract to a new subscriber, we do not consider this a cancellation.

Average Subscriber Lifetime - in number of months, is 100% divided by our expected long-term annualized attrition rate (which is currently estimated at 13%) multiplied by 12 months.

Net Service Cost per Subscriber - is the average monthly service costs incurred during the period (both period and capitalized service costs), including monitoring, customer service, field service and
other service support costs, less total non-recurring smart home services billings for the period divided by average monthly Total Subscribers for the same period.

Net Service Margin - is the monthly average MSR for the period, less total average net service costs for the period divided by the monthly average MSR for the period.

New Subscribers - is the aggregate number of net new smart home and security subscribers originated during a given period. This metric excludes new subscribers acquired by the transfer of a service
contract from one subscriber to another.

Net Subscriber Acquisition Costs per New Subscriber - is the net cash cost to create new smart home and security subscribers during a given 12 month period divided by New Subscribers for that
period. These costs include commissions, Products, installation, marketing, sales support and other allocations (general and administrative and overhead) less upfront payment received from the sale of
Products associated with the initial installation, and installation fees. These costs exclude capitalized contract costs and upfront proceeds associated with contract modifications.

Total Bookings - is total monthly service revenue for New Subscribers multiplied by Average Subscriber Lifetime, plus total Product revenue to be recognized over the contract term from New
Subscribers.

Total Monthly Service Revenue for New Subscribers - is the contracted recurring monthly service billings to our New Subscribers during a given period.

Average Monthly Service Revenue per New Subscriber - is the Total Monthly Service Revenue for New Subscribers divided by New Subscribers during a given period.

Lifetime Service Revenue per New Subscriber - is the Total Monthly Service Revenue for New Subscribers divided by New Subscribers, multiplied by Average Subscriber Lifetime.
Lifetime Service Revenue Multiple - is the Lifetime Service Revenue per New Subscriber divided by Net Subscriber Acquisition Costs per New Subscriber.

Total Subscriber Lifetime Backlog - is total unrecognized Product revenue plus total service revenue expected to be recognized over the remaining subscriber lifetime for Total Subscribers.
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