Hyatt Hotels Corporation
Park Hyatt New York
Hotel Tour

September 12, 2014

Forward Looking Statements

Forward-Looking Statements in this presentation, which are not historical facts, are forward-looking statements within the meaning of the Private Securities
Litigation Reform Act of 1995. These statements include statements about our plans, strategies, occupancy and ADR trends, market share, margin trends, the
number of properties we expect to open in the future, our expected adjusted SG&A expense, capital expenditures, investment spending, depreciation and
amortization expense and interest expense estimates, financial performance, prospects or future events and involve known and unknown risks that are difficult to
predict. As a result, our actual results, performance or achievements may differ materially from those expressed or implied by these forward-looking statements.
In some cases, you can identify forward-looking statements by the use of words such as “may,” “could,” “expect,” “intend,” “plan,” “seek,” “anticipate,”
“believe,” “estimate,” “predict,” “potential,” “continue,” “likely,” “will,” “would” and variations of these terms and similar expressions, or the negative of these
terms or similar expressions. Such forward-looking statements are necessarily based upon estimates and assumptions that, while considered reasonable by us and
our management, are inherently uncertain. Factors that may cause actual results to differ materially from current expectations include, among others, general
economic uncertainty in key global markets, the rate and pace of economic recovery following economic downturns; levels of spending in business and leisure
segments as well as consumer confidence; declines in occupancy and average daily rate; limited visibility with respect to future bookings; our ability to
successfully achieve certain levels of operating profit at hotels that have performance guarantees with our third-party owners; the impact of hotel renovations;
loss of key personnel; hostilities, or fear of hostilities, including future terrorist attacks, that affect travel; travel-related accidents; natural or man-made disasters
such as earthquakes, tsunamis, tornadoes, hurricanes, floods, oil spills and nuclear incidents; the seasonal and cyclical nature of the real estate and hospitality
businesses; changes in distribution arrangements, such as through Internet travel intermediaries; our ability to successfully execute our common stock repurchase
program; changes in the tastes and preferences of our customers; relationships with associates and labor unions and changes in labor law; the financial condition
of, and our relationships with, third-party property owners, franchisees and hospitality venture partners; if our third-party owners, franchisees or development
partners are unable to access the capital necessary to fund current operations or implement our plans for growth; risk associated with potential acquisitions and
dispositions and the introduction of new brand concepts; the timing of acquisitions and dispositions; unforeseen terminations of our management agreements;
changes in the competitive environment in our industry and the markets where we operate; outcomes of legal proceedings; changes in federal, state, local or
foreign tax law; foreign exchange rate fluctuations or currency restructurings; general volatility of the capital markets; our ability to access the capital markets;
and other risks discussed in the Company's filings with the U.S. Securities and Exchange Commission, including our Annual Report on Form 10-K, which filings
are available from the SEC. We caution you not to place undue reliance on any forward-looking statements, which are made as of the date of this presentation.
We undertake no obligation to update publicly any of these forward-looking statements to reflect actual results, new information or future events, changes in
assumptions or changes in other factors affecting forward-looking statements, except to the extent required by applicable laws. If we update one or more forwardlooking statements, no inference should be drawn that we will make additional updates with respect to those or other forward-looking statements.

2

Expansion of Presence in Manhattan

•

Grand Hyatt New York, 1980
(Owned – 1,305 rooms)

•

Andaz Wall Street, 2010
(Managed – 253 rooms)

•

Andaz 5th Avenue, 2010
(Owned – 184 rooms)

•

Hyatt 48 Lex, 2011
(Franchised – 116 rooms)

•

Hyatt Union Square New York, 2013
(Franchised – 178 rooms)

•

Hyatt Place New York / Midtown-South, 2013
(Franchised – 188 rooms)

•

Hyatt Times Square New York, 2013
(Managed – 487 rooms)

•

Park Hyatt New York, 2014
(Owned – 210 rooms)



Hyatt Herald Square New York, 4Q 2014
(Franchised – 122 rooms)



Hyatt Place New York Times Square, 2015
(Franchised – 130 rooms)



Hyatt House New York / Chelsea, 2015
(Franchised – 150 rooms)
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Strong Park Hyatt Presence Around the World

34 hotels 1

6,726 rooms 1
20 countries 1
37% room growth since 2009 1
$357 ADR 2

1. As of August 19, 2014
2. Six months ended June 30, 2014 for comparable locations.
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Park Hyatt New York
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Highlights

Opened August 19, 2014
Located at 153 West 57th St. between 6th and 7th Ave.
First 25 floors of the One57 skyscraper, across from Carnegie Hall
Architecture by Christian de Portzamparc; Interior design by Yabu Pushelberg
350 works of art
First newly constructed branded luxury hotel in NYC since 2003; Eighth Hyatt-branded hotel in NYC
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Investment Rationale

Critical presence for Park Hyatt brand in the Americas
Milestone for brand development in a key gateway city and global visibility
Drives brand preference by guests and owners
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Financial and Operating Information

Purchased for approximately $390M
Approximately $1.8M per key, in line with recent global luxury hotel construction costs
Primarily transient mix with a focus on highly rated suites
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Rooms

210 guestrooms, including 92 suites
Smallest room size of 475 sq. ft.
Average room size is >700 sq. ft.

9
9

Food & Beverage

Living Room

The Back Room at One57

The Back Room at One57

The Back Room at One57: Signature restaurant, seats 96
Living Room: Overlooking Carnegie Hall, seats 70
Onyx Room: Event space hosts up to 450 guests
8,000 sq. ft. of residential-style event space
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Spa

13,000 sq. ft. Spa Nalai with six treatment suites
Specializes in curated services, emphasizing individual needs
Additional features: spa terrace, steam room, hot tub, indoor swimming pool
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