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Safe Harbor
Statement
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This presentation contains certain statements that are considered ñforward-looking 

statementsò within the meaning of the Private Securities Litigation Reform Act of 1995. 

Forward-looking statements generally can be identified by the use of forward-looking 

terminology such as ñmay,ò ñwill,ò ñexpect,ò ñintend,ò ñestimate,ò ñanticipate,ò ñbelieve,ò 

ñproject,ò or ñcontinueò or similar words or the negative thereof. These statements do not 

relate to strictly historical or current facts and provide current expectations of forecasts of 

future events. Any such expectations or forecasts of future events are subject to a variety of 

factors. We caution that forward-looking statements must be considered carefully and that 

actual results may differ in material ways due to risks and uncertainties both known and 

unknown. Information about factors that could materially affect our results can be found in 

Part I, Item 1A, Risk Factors in our Annual Report on Form 10-K for the year ended 

December 31, 2016, and in Part  II, Item 1A Risk Factors in our most recent quarterly report 

on Form 10-Q. Shareholders and potential investors are urged to consider these factors in 

evaluating forward-looking statements and are cautioned not to place undue reliance on such 

forward-looking statements.

We undertake no obligation to update or revise any forward-looking statement, whether as a 

result of new information, future events or otherwise. Investors are advised to consult any 

further disclosures by us in our filings with the Securities and Exchange Commission and in 

other written statements on related subjects. It is not possible to anticipate or foresee all risk 

factors, and investors should not consider any list of such factors to be an exhaustive or 

complete list of all risks or uncertainties.



About
Tennant Company
Tennant Company, a Minnesota 

corporation founded in 1870 and 

incorporated in 1909, is a world leader 

in designing, manufacturing and 

marketing solutions that empower 

customers to achieve quality cleaning 

performance, significantly reduce 

environmental impact and help create 

a cleaner, safer, healthier world.

72
consecutive years 
of cash dividends

45
consecutive years of 
increase in annual 
cash dividend payout

Balance sheet

NYSE Symbol:

TNC

2016 Revenues:

$809M

3

2016 Employees:

3,236



OUR VISION

We will lead our global industry in 

sustainable cleaning innovation that 

empowers our customers to create a 

cleaner, safer and healthier world.

4



Competitive Landscape
2015 $5B Global Cleaning Equipment Market*

18%Tennant | Nobles | 

Alfa | Orbio

Nilfisk | Advance | 

Clarke | Viper

Hako | Minuteman | 

PowerBoss

Karcher | Windsor | 

TecServ | ProChem

Taski

of the market 
consists of 
others with a 
market share 
of 3% or less.

17%

11%

9%
3%

42%

* Estimated market size in 

ñconstant currencyò U.S. dollars 

for Tennant-like equipment 

categories and aftermarket.
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Broad Portfolio of Quality Products
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STRONG DIRECT SALES
& SERVICE ORGANIZATIONS

Strong Direct Sales & Service Organizations

Global Sales Employees Global Direct Service EmployeesGlobal Revenue by Sales Channel

25%

75%

Distribution

Direct

Distribution Partners
More than 80 countries 

around the world

Global Strategic Accounts
Cross-functional teams & 

market specialists

Factory-Service Direct
Locally based & factory-trained 

service technicians
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Broad Range of Global Customers

MARKETS
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2016 Revenue of $809M

75%

16%

9%Americas

EMEA

APAC
Net Sales by 
Geography

21%

14%

61%

4%

Service 
& Other

Equipment*

Coatings

Net Sales by 
Product Group

Parts & 
Consumables

*Equipment Mix
Commercial | 52%
Industrial | 46%
Outdoor | 2%
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We remain committed to 

Sales goal of $1 Billion and 

12% or above Operating Profit Margin

Growth Strategy
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ÅReach new markets and new customers

ÅDeliver a strong product & technology pipeline

ÅBuild Tennantôs e-Business capabilities

ÅBe disciplined about improving margins & 

controlling expenses


