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Home Trust Company is a wholly owned subsidiary of Home Capital Group Inc., a public company traded on the Toronto Stock  
Exchange under the symbol HCG. Home Trust is Canada’s leading alternative lender. We serve Canadians who are underserved by  
other financial institutions, building on our core residential mortgage business with complementary lending services and highly 
competitive deposit investment products. 

MORTGAGE LENDING

Home Trust focuses on home buyers who do not meet the typical lending criteria of traditional financial 
institutions. Employing a proprietary lending approach and offering a range of mortgage products, we 
are uniquely positioned to provide financial solutions to a large and growing market of underserved 
Canadians. We also provide commercial first mortgages to high-quality borrowers in selected markets 
across Canada.

CONSUMER LENDING

Home Trust helps Canadians access credit. Our Equityline Visa card lets homeowners access the equity 
in their home while enjoying the benefit of 1% cash back and all the advantages of Visa Gold, and our 
Secured Visa card helps consumers build or re-establish a positive credit history. Through our Retail 
Credit Services we provide installment financing for customers making purchases from established 
businesses. And through PSiGate, a wholly owned subsidiary of Home Capital, we offer electronic card-
based payment services to merchants who conduct business primarily on the Internet. 

DEPOSIT INVESTMENTS

Home Trust provides Canadians with competitive investment choices. Through our extensive deposit 
broker network, we offer a broad range of products, both short- and long-term, for investors looking 
to diversify their portfolios. We also serve the market through our direct-to-consumer brand, Oaken 
Financial. Known for its friendly, personal service and highly competitive rates, Oaken offers Canadians 
an attractive alternative for managing their savings independently. 
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MARTIN REID, PRESIDENT

our continued growth, and in support of that we have pledged 
ourselves to a policy of robust community engagement. This 
manifests itself in the three pillars of our corporate social 
commitment: supporting our communities, investing in our 
people and respecting our environment.

We support our communities by engaging with them. Our 
charitable donations and sponsorships run a wide gamut: from 
promoting financial literacy to raising money for health care to 
funding scholarships. They also involve our employees, who give 
generously of themselves to support the causes we support. 

We invest in our people by supporting them. In addition to 
promoting the acquisition of new skills, we provide employees 
with opportunities for career growth and development. This is 
most evident in our workplace culture, which values openness, 
diversity and respect. We know that these are the values that 
bring out the best in our employees and let them flourish.

We respect our environment by improving it. We are committed 
across our organization to environmental responsibility, which 
takes various forms: donating old computer equipment, 
following a green purchasing policy, raising environmental 
awareness and supporting green initiatives across Canada.  

In 2014 we raised well over a quarter of a million dollars for 
charities and initiatives that enhance the health and vitality 
of our communities. I am very proud of this achievement, and 
would like to thank all our valued employees who played a major 
role in attaining it. Their energy and commitment are what drive 
Home Trust and make it such a vibrant company. 

As significant as our contribution has been over the past year, 
we also know that we can do more. We will do so by continued 
engagement with our communities – both at the corporate 
and employee level. By growing together, we nurture the 
communities that nurture us.

For more than 25 years, we have dedicated ourselves to 
providing credit to those who otherwise might be denied it: 
small business owners or the self-employed, who might not 
fit traditional lending criteria; new Canadians who have yet to 
demonstrate a credit history; and individuals with bruised  
credit who are ready to prove their reliability and re-establish  
a good credit profile. This growing segment is our market, and  
by serving it well we have become the leading alternative lender 
in Canada.

Our core business has always been mortgage lending. Over 
the years, however, we have built on that core by offering 
complementary financial services, such as retail credit services, 
credit card products, savings accounts and investment 
instruments for the short and long term. At every stage of our 
growth we have pursued a conservative risk strategy that is 
grounded in financial prudence and stability. 

A Success Rooted in Community

With steadily increasing dividends and an enviable return 
on equity, we have shown our strategy to be sound. Yet we 
recognize that fiscal responsibility alone is not the secret of 
our success. Building communities is the ultimate driver of 

Message from Martin Reid

Home Trust is in the business of helping Canadians realize their dreams.
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• Promoting financial literacy
• Serving the underserved
•  Supporting every Canadian’s right to shelter and a home

•  Providing a rewarding and engaging experience for employees
• Valuing integrity and ethical behaviour
• Ensuring a safe and healthy work environment

• Upholding sustainable business practices
• Reducing energy consumption and greenhouse gas emissions
• Developing partnerships to conserve Canada’s natural heritage

A Commitment to Our   
         Communities
We recognize the importance of contributing to our communities through corporate commitment 
and employee fundraising efforts. We invest in communities through a variety of charitable 
donations and sponsorships, and are proud to partner with organizations whose focus aligns 
with our principles – financial literacy, an entrepreneurial culture, serving the underserved and 
our belief in every Canadian’s right to shelter. 

A Commitment to Our    
         Employees
We strive to attract top talent and create a workplace where people feel engaged, inspired, 
challenged, proud and respected. To that end, we focus on all aspects of the employee 
experience, including rewards and recognition, communication, leadership, culture, professional 
and personal growth, accountability and performance, and corporate social responsibility. Our 
outstanding team of employees demonstrates integrity and commitment every day.

A Commitment to Our   
         Environment 
Environmental responsibility is a vital component of being a good corporate citizen. We strive 
to implement environmentally sustainable business practices that reduce our impact on the 
environment. We achieve this through employee awareness programs, encouraging employees 
to make green choices, and by supporting business practices and participating in initiatives that 
benefit the environment in practical and meaningful ways.

1
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Our pillars  
of Corporate Social Responsibility
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A Commitment to Our Communities1

Home Trust is built on the recognition that many 
Canadians have diffi culty accessing credit – 
even though they are reliable customers who 
are committed to living within their means. We 
feel that they should have the opportunities 
that others have. 

We’ve provided those opportunities for more than a quarter of 
a century. We have long established ourselves as the leading 
alternative mortgage lender in Canada, helping individuals and 
families realize the dream of home ownership. In more recent 
years we have broadened opportunities by providing credit cards, 
retail credit services and savings and investment products. In 
2013 we continued to do so with the launch of Oaken Financial, 
our direct-to-consumer brand that gives Canadians a new 
alternative for managing their personal fi nances.

Underpinning Oaken’s promise is a commitment to friendly, 
accessible service. We combine that with some of the most 
attractive savings rates in the country; accounts that carry 
no fees, minimum balances, or restrictions on transactions; 
and a range of account types and savings products. Taken 
together these constitute an offering that enhances the choices 
Canadians enjoy in the fi nancial services market.  
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Open to All

We also recognize the importance of access to those who are 
disabled. All our offi ces are mobility-assisted, and we continue to 
expand our online and telephone capabilities, so that customers 
can conduct business with Home Trust from wherever they 
choose. We continue to offer a mobile deposit specialist in 
Calgary who meets with customers who need assistance in 
setting up or managing their accounts in the comfort of their 
own home. 

We have long established ourselves as the leading 
alternative mortgage lender in Canada, helping individuals 
and families realize the dream of home ownership. 

1

Providing access to credit and affordable 
fi nance doesn’t stop at the products we deliver, 
however – it also extends to the way we deliver 
them. Since many of our customers are new 
Canadians, we have a dedicated team that 
helps them understand our services, provides 
them with support, answers their questions and 
matches them with the products they need. 
Most signifi cantly, our team does so in more 
than 40 languages.

Recognizing that education is critical to building strong 
communities, we provide extensive support to students 
pursuing postsecondary training. We fund the Home Capital 
Scholarship in Honour of John J. Ruffo at the University of 
Toronto’s Rotman School of Management which attracts 
matching funds in perpetuity from the University of Toronto and 
the province of Ontario, and honours the contribution of a long-
time director of Home Capital, and the Debbie Simon Award 
for Excellence in Human Resources at George Brown College 
in Toronto which rewards commitment and leadership, and 
recognizes the dedication of a late colleague who was 
Vice President of Human Resources.

We have also established the Home Trust Company Scholarships 
in support of current or former crown wards, under the auspices 
of the Children’s Aid Foundation. These scholarships are 
awarded to fi ve students who need fi nancial support to pursue 
postsecondary studies, helping them overcome considerable 
disadvantage and realize their dreams of higher education.

A Commitment to Our Communities
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A Commitment to Our Employees2

Home Trust is the leader in our market because 
our employees understand our mission and 
how to fulfi ll it. They know that we are serving 
Canadians who might otherwise not be served.

We begin by recruiting the right people for our team. Their Home 
Trust experience starts with orientation and placement in the 
positions that suit their aptitudes and ambitions, and continues 
with training and mentoring to further their careers. We ensure 
that they develop the insight needed to serve what is a unique 
market in Canada and maintain our leadership position. 

A key element in developing our personnel is our New People 
Managers Onboarding Program. This initiative supports 
employees who are new to management with a thorough step-by-
step plan to guide them and ensure their success. It aligns our 
people with our strategy, and helps identify employees who will 
grow into future leadership roles. 
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Comprehensive Support

We know that recruiting the best depends on rewarding them 
well. We offer a highly competitive salary and benefi ts package, 
including a group registered retirement savings plan and an 
employee share ownership plan, both of which match contributions 
from employees with those from the Company. 

We also promote a sense of engagement with Home Trust that is 
an important part of recognition. Our Social Committee organizes 
events to foster a supportive and fun environment, and provides 
discounted admission to events and attractions that employees can 
enjoy together. In addition, we provide staff with discounted fi tness 
club memberships, as we know that physical health is an important 
component of an overall sense of wellbeing. Our commitment in this 
area extends to supporting the athletic engagement of employees 
and their children through the sponsorship of community sports 
organizations, from hockey and baseball to cricket, as well as 
promoting participation in various employee sports teams. 

We operate a bursary program for staff with children enrolled in 
an institute of postsecondary learning. In 2014, we assisted 
40 employees whose children were pursuing postsecondary 
programs – a way of contributing not only to our employees but 
also to the community at large.

Our efforts, and the overall success of Home Trust, have paid solid 
returns, as our employees’ sense of engagement surpasses overall 
industry benchmarks. Our employees indicate through independent 
surveys that they feel motivated by our senior leadership and 
organizational vision, and share a sense of teamwork. We see this 
every day in their willingness to collaborate, take risks and innovate 
while working towards our collective goals.  

Home Trust continues to surpass industry benchmarks for 
overall employee engagement, attributable to our culture, 
successful track record and vision. 

This process of identifi cation sometimes begins even before an 
employee has become an employee. We have a paid summer 
employment program for students that not only provides valuable 
work experience but also allows them to demonstrate their talents 
and abilities to us. This cohort is drawn from a wide group of 
young people who have a variety of educational backgrounds. 
Many of them return year after year to Home Trust, benefi ting 
from an exposure to the world of business that serves them well 
in the future. They not only expand their set of skills, but also 
enhance their employment prospects: by demonstrating that they 
have been able to secure meaningful work in the diffi cult summer 
job season, they add valuable heft to their resumes at a critical 
early juncture in their careers.

We are proud to play this valuable role for youth in our 
communities. Yet jump-starting their entry into the world of work 
is not limited to summer hiring. We also run a co-op program 
in our IT department, and are an approved training offi ce for 
accountants through CPA Ontario. All of these initiatives give 
young people an insight into our Company and promote their 
general employability. When their placement with us leads to 
permanent employment with Home Trust, we feel an even greater 
sense that we are making a positive difference in their lives.

2

Our culture is informed by the highest standards 
of integrity and ethical behavior. It is also a culture 
that places a strong emphasis on reward and 
recognition. 

A Commitment to Our Employees
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A commitment to our communities involves 
a commitment to the environment. As a 
good corporate citizen, we strive to raise 
environmental awareness and implement 
sustainable business practices.  

We begin where we work: in our offi ces we engage in comprehensive 
recycling programs, use Forest Stewardship Council-certifi ed paper 
products and promote offi ce-wide document shredding that saves 
an estimated 1,900 trees annually. We also rely increasingly on 
digitized documentation to further reduce waste, and we regularly 
donate used computer equipment to prolong its life and diminish 
its impact on the environment. 

These daily, ongoing efforts are supplemented by special 
initiatives that occur throughout the year. We participate in Earth 
Hour, conducting a fl oor-by-fl oor audit of work areas to identify 
electrical equipment that can be powered down to save electricity. 
We also join other businesses in Toronto Corporate Clean Up Day, 
an annual event that promotes Earth Day and encourages good 
corporate citizenship; and in September of 2014 we purchased 
one tree for every full-time staff member at Home Trust as part of 

National Tree Day. Our efforts have extended to providing water 
tumblers to every member of staff, in order to further reduce 
consumption of paper. Our aim is to reduce energy consumption, 
divert waste from landfi lls and promote environmental 
stewardship by example.

Beyond Our Doors
Our commitment extends further than just the workplace. We 
encourage employees to make green choices, and in our lending 
practice we require environmental assessments to be made in 
the case of large commercial mortgages. Where environmental 
risk is present, it must be addressed before we will underwrite 
a property. 

We also contribute to organizations that promote the 
environmental values we share. We are strongly committed to 
preserving our natural heritage for current and future generations, 
and demonstrate that commitment by partnering with such 
entities as the Nature Conservancy of Canada. Their efforts on 
behalf of vital ecosystems constitute the kind of community 
involvement that we consider essential to our long-term viability 
as a company and a society.

A Commitment to Our Environment
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Habitat for Humanity
Aligned with our mission of increasing access to housing, Habitat for Humanity 
brings together volunteers and community partners in building affordable 
housing and promoting home ownership. Through a donation and volunteer 
work we helped move 21 families into new homes. 

 800 trees 
 one for each Home Trust 
 employee, donated to 

Tree Canada for planting as 
part of National Tree Day 

Through a Habitat for Humanity 
construction project, volunteers helped 

21 families 
move into homes 
of their own

In 2014 Home Trust continued our tradition of giving back to the community. Last year, we 
contributed over $258,000 to worthy causes that embody our values. We also engaged in a 
variety of volunteer activities, helping to sustain the communities that sustain us.

Nature Conservancy of Canada
With a donation and the efforts of Home Trust volunteers, 
we once again helped the Nature Conservancy of Canada 
in its mission of protecting and preserving natural habitats 
for future generations. The Nature Conservancy promotes 
biological diversity and habitat restoration, and Home Trust 
volunteers helped to further its efforts by cutting vines and 
bush to expand the trails in the ecologically signifi cant Oak 
Ridges Moraine area of Ontario.

Our Commitment in Action
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Our Commitment in Action

CP24 CHUM Christmas Wish 
CP24 CHUM Christmas Wish distributes gifts 
for needy children at the holiday season, and 
also provides fi nancial assistance to families 
who require support. Over the holiday season, 
employees donated new toys to fi ll 35 bags which 
were then distributed to children who otherwise 
would have gone without. 

35 bags
of new toys collected 
to help give a 
Christmas 
to children 
in need

YMCA Social Media Awareness Training
Home Trust’s Compliance Department put its expertise to work for 
young people in the YMCA’s Job for Youth program. We delivered 
social media training to approximately 200 young adults in seven 
sessions, emphasizing the importance of online privacy and 
security. Participants learned about how careless use of social 
media could lead to everything from cyber bullying and identity theft 
to adverse consequences for future employment. 

Tom Trenouth Charity Golf Tournament 
We were proud to host the second annual Tom Trenouth Charity Golf Classic in September, 
a tournament that honours the memory of a dear colleague and friend. Through the efforts 
of Tom’s family, friends and Home Trust employees, and with a further contribution by 
Home Trust, we increased funds raised by more than 50% over last year, to $106,000. 
This amount was donated to the Canadian Mental Health Association which promotes mental 
health and supports the resilience and recovery of people experiencing mental illness. 

$106,000 
donated to the Canadian 

Mental Health Association 
through the Tom Trenouth Charity Golf Classic
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Scotiabank Waterfront Marathon  
As in previous years, many of our employees participated in the Scotiabank 
Waterfront Marathon, running 5K and half- and full marathons for charity. 
Once again, the Home Trust Trotters raised money for the Shayam Kaushal 
Charitable Foundation, which was created in memory of a member of our valued 
mortgage broker community and president of the Independent Mortgage Brokers 
Association. With funds raised by employees and a matching contribution by 
Home Trust, a donation of more than $30,000 was made to the Foundation.

Our Commitment in Action

One Walk to Conquer Cancer 
Employees put on their running shoes in 
September to walk for an end to cancer, joining 
thousands of others in a 25-kilometre fundraiser. 
The One Walk to Conquer Cancer benefi ts the 
Princess Margaret Cancer Centre, and Home 
Trust and its team contributed almost $23,000 
to its efforts.

Covenant House
As Canada’s largest shelter for homeless youth, Covenant House plays an important role 
in integrating young people into our community. In 2014, Home Trust teamed up with our 
employees to provide corporate sponsorship and labour to Covenant House as part of its One 
Day of Shelter program.

More than 

$30,000  
donated to the 

Shayam Kaushal
Charitable Foundation

Walkers logged 
25 kms through 
Toronto streets 
to raise nearly

$23,000  
for the One Walk 
to Conquer Cancer 
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Our Commitment in Action

Daily Bread Food Bank
The Daily Bread Food Bank is the largest provider 
of food relief in the Greater Toronto Area. It 
delivers food and support to over 200 programs 
across the region, and works for long-term 
solutions to hunger in the community. Home Trust 
contributed to the Bank’s efforts with a team of 
22 volunteers who sorted through over 5,000 
pounds of donations and helped package them 
for distribution to families in need.

Volunteers delivered 
Junior Achievement 

Economics for Success 
and Dollars with Sense 
programs to more than

300 students

Bowling for Heart
In May we participated in the sixth annual Bowl Your 
Heart Out, a fundraiser dedicated to providing free 
cardiac care to children in developing countries. The 
event helped raise funds for life-saving surgeries for 
four children from Ethiopia and Tanzania.

Junior Achievement of Canada 
The largest organization of its kind in the country, Junior Achievement helps prepare youth for the world 
of business. It does so through business education in three main areas: fi nancial literacy, work readiness 
and entrepreneurship. In 2014, Home Trust sponsored the Junior Achievement Governor’s Dinner and 
contributed to the Grade 8 Economics for Success Program and the Grade 7 Dollars with Sense Program, 
with Home Trust volunteers teaching business fundamentals to hundreds of students in Toronto. 
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Our Commitment in Action

Broader Community Engagement
The activities noted above are merely the highlights of our social commitment. We undertake a whole host of charitable 
efforts that knit us together with our communities and demonstrate our engagement as a good corporate citizen:

SPORTS TEAMS

We believe that amateur sports are a vital part of healthy communities, teaching children the 
importance of teamwork, fair play and leadership. To that end we sponsor numerous organizations and 
amateur sports teams in our communities: from the Pickering Fastball Association and the Beaverton 
Minor Baseball Association, to minor hockey teams from Ajax, Ontario and Terrebonne, Québec. We are 
proud to be associated with the values that amateur sports represent.

CHILDREN AND YOUTH  

Young people constitute a special focus of our charitable efforts. During the past year we contributed 
to such diverse organizations as Ronald McDonald House, the Children’s Aid Foundation, the CIBC 
Children’s Foundation and the Make-A-Wish Foundation. We also donated funds to organizations that put 
young people on the right path or help them get back on it – such as Covenant House, a homeless youth 
shelter in Toronto, and Literature for Life, a program that promotes reading and positive social outcomes 
for young mothers and their children. In addition, Home Trust lent its fi nancial support to the Hammer 
Band, a musical-education charity dedicated to helping at-risk youth by providing free musical instruction 
to over 500 children in 23 schools across Toronto.

HEALTH CARE

For both Home Trust and our employees, advancing health care is a top priority. We have raised funds for 
the Canadian Cancer Society, the Terry Fox Foundation, Gilda’s Club and a range of other organizations 
dedicated to winning the battle against cancer. We have also made numerous contributions to 
organizations that promote mental health, as well as to events that raise funds for Alzheimer’s research, 
such as the Memory Ball and the Scotiabank Pro-Am hockey tournament. We are proud to have made a 
difference for countless Canadians and their families at a diffi cult time in their lives. 

Our Employees Make a Difference 
Home Trust recognizes that charitable engagement doesn’t consist solely of fi nancial donations – it also involves donations of 
time, effort and labour. That is why we would like to salute our employees, who, in addition to raising funds for worthy causes, 
have given so generously of their own time. Many of their efforts are described above, but still more are realized in other ways: 
by acting as volunteer board members of non-profi t organizations, sharing their expertise in fi nancial services, mentoring 
students, guiding at-risk youth, coaching sports teams and sharing their energy and enthusiasm in countless enterprises that 
make a difference. We are proud of them and all they have achieved.
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Ontario          $ 40,710,382

Alberta                              1,467,381

British Columbia               1,252,565

Nova Scotia  515,404

Quebec                            1,511,019

Manitoba                 75,305

Provincial Taxes Total      $ 45,532,056

Federal Taxes Total      $ 55,264,124

Total Taxes Paid           $ 100,796,180

Ontario                  748 22

British Columbia             20 0

Quebec         14 0

Nova Scotia      13 0

Alberta               8 0

Manitoba                 3 0

Total Employees                806 22

at December 31, 2014

Taxes paid in 2014

Number of  
part-time 

employees 

Number of
full-time 

 employees 

This Public Accountability Statement includes information 
on Home Trust Company and is available in print and 
online at www.hometrust.ca.

Affiliates

Branches



14

Province Advanced Amount Customers 

Alberta $ 167,076,741 51
British Columbia $ 13,931,385 6
Manitoba $ 18,834,335 8
Ontario $ 825,064,800 648
Quebec $ 106,508,450 29
Saskatchewan $ 5,073,000 5
Other $ 65,212,647 23
Total $ 1,201,701,358 770

Province Advanced Amount Customers Advanced Amount Customers Advanced Amount Customers

Alberta $ 0 0 $ 1,096,104 6 $ 2,464,136 7
British Columbia $ 0 0 $ 0 0 $ 0 0
Manitoba $ 6,570 1 $ 204,208 1 $ 0 0
Ontario $ 1,606,838 21 $ 28,495,501 158 $ 70,301,096 196

Quebec $ 0 0 $ 346,113 2 $ 1,796,770 4
Saskatchewan $ 0 0 $ 434,875 2 $ 0 0

Other $ 150,607 2 $ 0 0 $ 2,030,846 5
Total $ 1,764,015 24 $ 30,576,801 169 $ 76,592,848 212

Province Advanced Amount Customers Advanced Amount Customers Advanced Amount Customers 

Alberta $ 7,023,238 9 $ 60,047,293 22 $ 96,445,970 7
British Columbia $ 630,181 1 $ 7,964,362 4 $ 5,336,843 1
Manitoba $ 2,551,906 3 $ 1,827,602 1 $ 14,244,049 2
Ontario $ 94,117,969 140 $ 234,876,182 110 $ 395,667,214 23
Quebec $ 4,892,571 7 $ 24,031,028 10 $ 75,441,969 6
Saskatchewan $ 790,125 1 $ 3,848,000 2 $ 0 0
Other $ 2,357,628 4 $ 17,009,424 7 $ 43,664,142 5
Total $ 112,363,618 165 $ 349,603,891  156 $ 630,800,187 44

Authorized and advanced during the year ended December 31, 2014

* Home Trust did not issue debt financing between $0 and $24,999 to firms in Canada during the period under review.

The ‘Other’ Province Category  
includes the following:  
New Brunswick
Newfoundland and Labrador
Nova Scotia
Nunavut
Prince Edward Island  

$25,000–$99,999* $100,000–$249,999 $250,000–$499,999

$500,000–$999,999 $1,000,000–$4,999,999 >= $5,000,000

Total Exposure

Total Canadian Business Financing
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Toronto
145 King Street West
Suite 2300
Toronto, Ontario 
M5H 1J8

Calgary
507 – 10th Avenue SW
Calgary, Alberta 
T2R 0A8

Vancouver
200 Granville Street
Suite 1288
Vancouver, British Columbia 
V6C 1S4

Halifax
5251 Duke Street
Suite 1205, Duke Tower
Halifax, Nova Scotia 
B3J 1P3

Montreal
2020 Boulevard Robert-Bourassa
Suite 2420
Montreal, Quebec
H3A 2A5

Winnipeg
201 Portage Avenue
18th Floor
Winnipeg, Manitoba
R3B 3K6

Directory


