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ChAiRmAN´sletter

It  is  with  great  pride  that  I  present  our  Annual  Report  and  Fi-
nancial Statements  for  the  year  ended  on December  31st,  2013,  a  
period  in  which we  celebrated  our fiftieth  year since  the  opening  of  
our  first  store  “Las  Brisas”  in  the  city  of  Temuco,  Chile.  The  jour-
ney  over  these  last  five  decades  has  been  exciting,  characterized  
by  a  culture  based  on  giving  our best,  love  for  our  work,  doing  
things  the  right way  and,  above  all,  giving  our customers  the  best  
possible  service.  I  would  like  to  take  this  opportunity  to  give spe-
cial mention to all  our  team  members  whose  talent  and  effort  have
contributed  to  making Cencosud one  of  the  leading  retail  compa-
nies  in the world.
I  would  also  like  to  congratulate  all  of  those  who  today  are  part  
of  this great  company,  employees  and  shareholders alike,  and  en-
courage  them to  continue  our  journey  toward  the  future  with  the  
same  enthusiasm that  has  made  Cencosud  such  a  great  success  

since  its  inception  50 years  ago.

During  2013  our  major  focus  has  been  the  consolidation  of  ope-
rations following  our  recent and aggressive  expansion  these last few 
years.  We  have  continued to grow  and  have  carried  out  a  number  
of  flagship initiatives, all in  the spirit  of  continuous  improvement.
During  2013  Cencosud  opened  46  new  stores  as  part  of  its  or-
ganic expansion.

The  year ‘s main  focus  was  undoubtedly our  Supermarket  Division,  
in particular the  integration  of operations  acquired  in late  2012  in  
Colombia  that  made  us  one  of  the  country’s  key  players.
During  2013  we  carried  out  logistic  and  technological  improve-
ments, conducted  countless  hours  of  training  and  completed  the  
rebranding of  92  stores  to  “Jumbo”  and  “Metro”.  As  the  newest  
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player  in  the  market,  Cencosud  had  a  ma-
jor  task  at  hand,  one  that  required  it  to  
showcase  its  deeply-rooted  customer  orien-
ted  culture  and  earn  the  commitment  of  
the  marvelous  team  that  staff  our 
Colombian  operations.

Our  acquisition  in  Colombia  offered  our
Home  Improvement  operations  in  the  
country  an  extraordinary  opportunity  to  
leverage on  strategic  locations  across  the  
country.  The division  was  able  to  refur-
bish  and  reopen four  stores  at the end of 
the  year,  with  9  locations  in  the  country.  
The  division  as  a  whole  completed  2013  
with  89  locations  in  3  key Latin  American  
markets.  In  Argentina,  where the  company  
has  pioneered  the  format  and is  the  mar-
ket  leader  through  its  brands  Easy and  
Blaisten,  the  division  registered  a  fantastic  
performance,  hitting  Ch$  682,010  million 
in  sales,  up  10%  when  compared  to  2012.
Chile  also  had  a  remarkable  performance  

in the  period  recording,  12%  sales  growth  
for 2013.
  
The  year  for  Department  Stores  was  mar-
ked by  a  great  performance  and  the focus  
on  our Peruvian  expansion which led to the 
opening of six  new  stores in  cities  such  as  
Lima,  Arequipa,  Ica  and  Cajamarca  which  
were  very  well  received  by  the Peruvian  
consumer.

Peru  represents  a  very  important  market  
for the  company  for  its  enormous  growth  
potential,  in  line  with  other  markets  such  
as  Colombia  and  Brazil.

Our  Johnson  stores  continued  on  their  way
towards  consolidations  under  Cencosud  
management,  reaching  sales  of  Ch$  144,655  
million,  12.4  %  higher  than  the  previous  
year,  leveraging  on  our  Paris  capabilities  to  
increase the  brand´s  value  added  proposal  
for clients.

42013Annual Report



service.  After  talks  to  finalize  a  partners-
hip  with  Banco  Itaú  did  not  succeed,  for 
reasons  beyond  our  control,  we  began  the
process  of  developing  a  credit  card  opera-
tion, utilizing  the  expertise  of  Banco  Paris.  
In  addition,  we  entered  the  credit  card  
market  by launching  our  Cencosud  Card,  
giving  our  customers  a  wider  range  of  
shopping  options.

Lastly  in  2013  we  received  an  unfavorable
ruling  by  the  Chilean  Supreme  Court  
against our  subsidiary  Cencosud  Adminis-
tradora  de Tarjetas  S.A.  It  is  our  view  that  
we  as  a  company  always  acted  with  the  
utmost  respect for  our  customers  and  for 
the  regulation  that governs  the  conduct  of  
our industry.  
The Court´s  ruling  set  a  precedent  and  a  
new  industry  standard  under  which  the  
industry  as a  whole  must  abide  by.  We  
have  respectfully accepted  and  abided  by  
the  Court´s  ruling.

At  a  corporate  level,  I  would  like  to  highlight
the  opening  of  our  offices  in  Brazilian  
headquarters  in  Sao  Paulo.  This  was  a  
very  important  step  for  us  and  we  hope 
to  reap  significant  benefits  in  the  future  
as  the  new  headquarters bring  us  closer  to  
our  suppliers  in  Brazil.

In  2013,  we  completed  the  SAP   roll-out   
for all  our  operations  in  Brazil:  GBarbosa  in  
the Northeast;  Bretas  in  Minas  Gerais,  and  
Prezunic  in  Rio  de  Janeiro.  We  are  proud  
to  have become  the  first  supermarket  com-
pany  in Brazil  to handle  all  its  operations  
under  a  single system,  even  with all  the  
different  brands  operating  independently.

I  wish  to  reiterate  my  gratitude  to  our  great 
team,  which  is  undoubtedly  the  key  to  our 
future  growth,  while  taking  the  opportunity 
to  also  thank  customers  and  suppliers  that
have  stood  by  us for  the past 50  years.  
Finally  a  special  thanks  to  our  directors,  
who  have  given us  their  continued  support.

Horst Paulmann K.
President and Chairman of the Board

Shopping  Centers  also  posted  a  strong  per-
formance,  with  revenues  increasing by 19.3% 
compared  to  2012,  reaching  CLP  205,332 
million.  There  was  also  significant  impro-
vement  in  Adjusted  EBITDA,  with  margins 
at the closing of the  year  at  77%.  Within  
the  division,  Costanera  Center’s  performan-
ce  was  one  of  the highlights.  Opening  just  
over  a  year  and  a  half ago,  Costanera  has  
made  a  major  contribution  to  the  residen-
tial  and  business  community  in  Santiago  
from  an  economic,  social  and urban  pers-
pective.  The  mall  currently  boasts a  98%  
occupancy  rate  and  daily  traffic  of  approxi-
mately  85,000  people.  Monthly  visits  are
averaging  almost  3  million,  and  reached  
3.5 million  over  the  Christmas  season.  One  
of most  notable  aspects  of  the  develop-
ment  is that  70%  of  people  entering  the  
mall  are  pedestrians.

In  2013  we  came  to  the  decision  to  res-
tructure  our  Financial  Services  division  in  
order to  improve on growth   and  customer
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We   work   to   be   one   
of the   most   profitable
and   prestigious   Latin

American   retailers.

a glanceCENCOsUd AT
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We strive to be one of the most profitable and 
prestigious retailers in Latin America. Every day 
we concentrate our efforts to ensure that our 
customers have a superior shopping experience. 
We work with respect for the communities we live 
with, in each of the countries in which we operate.

OUR mission
Every day

A smile
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50 year anniversary.

During the year 2013 we hit the 
following milestones

Rebranding of acquired 
operations in Colombia 
(Jumbo and Metro).

Start-up of Paris de-
partment store operation 
in Peru.

Opening of the 1,000 
store, the November 
19, 2013.

2013 milestonesOUR

1,000
store
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eventsmATERiAL

07th

February
25th

March 
28th

March 
08th

April

Mr.  Renzo  Paonessa,  who  served  as  Di-
vision Manager  of  Works  and  Projects  at  
Cencosud S.A.,  presented  his  resignation  
effective  on April  30th,  2013.  As  of that  
date,  the  position was  filled  by  Mr.  Juan  
Pablo  Escudero.

Moreover,  starting  on  March  11th,  Mr. 
Rodrigo  Larraín is  in  charge  of Cencosud’s
Shopping  Centers  Division.

The  Company  reports  that  the  board  mee-
ting  held  on  22  March  agreed  to  pro-
pose  to the  next  Shareholders’  Meeting  
convened  on April  26,  a  final  dividend  of  
$20.59906  per share  against  earnings  in 
2012  making them  available  to  sharehol-
ders on May  15th.

At  the  company board  meeting   held  on
March  22nd,  2013,   the  policy  of  transactions  
between  related  parties definitively  approved.

At  the  company board  meeting   held  on
March  22nd,  2013,   the  policy  of  transactions  
between  related  parties definitively  approved.

2013
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26th

April
07th

May

The  Annual  Shareholders  Meeting   resolved 
the following:  i) approval of  payment  of  a  
dividend  of  $20,59906  per  share,  amoun-
ting  to  a  total  of CLP  58,269,233,540,  ii)  
approval of payment  of the  above  dividend  
being made on  the 15th  May  2013 and  
iii)  the election of  directors  in  charge  of  
thecompany: Mr.  Horst  Paulmann  Kemna,  
Heike Koepfer  Paulmann,  Peter  Paulmann  
Koepfer, Robert  Philipps,  Cristián  Eyzaguirre  
Johnston Erasmo  Wong  Lu  Vega,  Julio  Mou-
ra,  David  Gallagher  and  Richard  Büchi  Buc  
Patrickson,  the latter  two appointed as  inde-
pendents. In the same manner Mr. Roberto 
Phillipps was appointed to the Board Com-
mittee made up of Directors David Gallagher, 
Richard Buchi and  the recently appointed Mr. 
Phillipps.

Upon receiving notification  of  the Supreme  
Court’s  decision   in  the  case brought  by  
the  National  Consumer  Service (SERNAC)  
against  Administrator  Cards  Cencosud  S.A.,  
a  subsidiary  of  the  Company,  the latter   cal-
culated  the amount  of associated  provision  
required to refund  customers with  JUMBO  
MAS  cards in February  2006.  The  provision  
amounted to  an   amount  over CLP  20  bi-
llion.

The  company  enters  into  a  Memorandum
of  Understanding  (MoU  )  with  Itaú  Uniban-
co Holding  S.A.  for  the  joint  development  
of  financial  retail  business  in  Chile  and  
Argentina.
The  MoU  provides  for  an  exclusivity  period  
of 90  days,  renewable  for  the  same  period,  
for the  negotiation  of  definitive  agreements,  
the end of due  diligence  of  the  retail busi-
ness  in  Chile  and  Argentina,  and  the  main  
commercial  terms  of  final agreements.

The  partnership  will last 15  years,  re-
newable  if agreed to by both parties, under 
a legal  partnership structure specific to each  
country,  in  which  Itaú  would hold  51%  of  
the  business  and  a  local  subsidiary  of  Cen-
cosud  would  be  the  holder  of  the remai-
ning  49%.  Cencosud  payout  will amount to
approximately  USD  307  million  plus funding
of  the current  and  future  credit portfolio  of  
the business association. The transaction is  
subject  to  regulatory  approval  in  Chile,  Ar-
gentina  and  Brazil.

17th

June
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18th

June
24th

September
15th

November

Cencosud  clarifies  some  points  of  the  tran-
saction  announced  the  previous day and  
informs  that  the  funds  would  be used  to  
strengthen the balance  sheet,  in the hopes 
that  the  transaction will  maintain  strong  
financial  ratios,  in  line with  the  company’s  
commitment  to  its  investment  grade/level 
of investment.

The Company  reports  that,  as  originally  
agreed between  Itaú  and  Cencosud,  the  ex-
clusivity  period is extended for  a  period  of  
90 calendar  days  starting from  September 
the 23rd.

Cencosud  reports  that  a board resolution  
has resolved  to  distribute  an  interim  divi-
dend  of  CLP  8  per  share  against  net  inco-
me for  2013.

The  company  reports   that although the  
MOU signed  with  Itaú  dated  June  17th  was  
extended  for  another  90  days  until  Decem-
ber 21st 2013, the  time  alloted for negotia-
tions had expired with talks failing to agree 
on   definitive  agreements with Itaú, agree-
ments established as necessary to fulfill the 
conditions stipulated in the MoU.

23th

December

112013Annual Report



OPERATiONAL 

REVENUES (M clp)

ADJUSTED EBITDA (M clp)

ADJUSTED EBITDA MARGIN*

Year Consolidated Supermarkets Home
Improvement

Department 
Stores

Shopping 
Centers

Financial 
Services Others

2011 7,604,806,373 5,556,271,353 948,640,802 690,772,399 129,727,271 267,874,237 11,520,311

2012 9,149,077,107 6,733,610,368 1,063,086,246 886,074,835 172,103,636 282,180,198 12,021,824

2013 10,341,039,827 7,682,064,417 1,176,889,876 970,359,682 205,331,757 288,532,801 17,861,294

Year Consolidated Supermarkets Home
Improvement

Department 
Stores

Shopping 
Centers

Financial 
Services Others

2011 626,140,596 376,164,439 83,792,199 46,989,839 99,937,392 94,355,048 -75,098,321

2012 647,621,333 401,496,478 91,385,738 43,126,776 129,114,688 80,904,059 -98,406,406

2013 728,363,235 421,021,138 99,523,091 49,364,169 155,877,230 81,432,042 -78,854,435

Year Consolidated Supermarkets Home
Improvement

Department 
Stores

Shopping 
Centers

Financial 
Services

2011 8.2% 6.8% 8.8% 6.8% 77.0% 35.2%

2012 7.1% 6.0% 8.6% 4.9% 75.0% 28.7%

2013 7.0% 5.5% 8.5% 5.1% 75.9% 28.2%

highlights

*Cencosud  defined  adjusted  Ebitda  as  the  Company’s Ebitda  generation without  considering  the  revaluation  of  assets,  exchange  variations  

and gains  (losses) per indexed  unit.

122013Annual Report



2011                            2012                          2013

626,140,596          

647,621,333

728,363,235

revenue evolution ADJuSteD eBitDA evolution

2011                            2012                          2013

7,604,806,373     

9,149,077,107

10,341,039,827

CLP M$

CLP M$

10,500,000,000

10,000,000,000

9,500,000,000

9,000,000,000
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8,000,000,000
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425,000,000,000

420,000,000,000
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385,000,000,000

380,000,000,000

375,000,000,000

370,000,000,000

2011                            2012                          2013

376,164,439  

401,496,748

421,021,138

sUPERmARkETs

revenue evolution ADJuSteD eBitDA evolution
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2011                            2012                          2013

5,556,271,353     

 6,733,610,368

7,682,064,417

CLP M$

CLP M$
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152013Annual Report



50,000,000

49,000,000

48,000,000

47,000,000

46,000,000

45,000,000

44,000,000

43,000,000

42,000,000

41,000,000

2011                            2012                          2013

46,989,839  

43,126,776  

49,364,169
1,000,000,000

950,000,000

900,000,000

850,000,000

800,000,000

750,000,000

700,000,000

650,000,000

600,000,000

550,000,000

2011                            2012                          2013

690,772,399      

886,074,835     

970,359,682

dEPARTmENT sTOREs

CLP M$ CLP M$

revenue evolution ADJuSteD eBitDA evolution
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100,000,000
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70,000,000

2011                            2012                          2013

 94,355,048     
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EVOLUTiON OF FiNANCiAL sERViCE REVENUE

CLP M$ CLP M$

ADJuSteD eBitDA evolutionrevenue evolution
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OPERATiNg 

REVENUE by sEgmENT
Supermarkets Home Improvement

10% 9%

11% 11%

74% 75%

2%2% 3%3%

Department Stores Shopping Centers Financial Services

2012 2013

   Supermarkets Home 
Improvement

Department 
Stores

Shopping 
Centers

Financial 
Services OTHERS TOTAL

2012 6,733,610,368   1,063,086,246 886,074,835 172,103,636 282,180,198 17,861,294   9,149,077,107

2013 7,082,064,417    1,176,889,876 970,359,682 205,331,757 288,532,801 17,861,294 10,341,039,827

CLP M$

highlights
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REVENUE by COUNTRy
Chile Argentina

8%

23%

19%

27% 25%

38%

2%

8%

40%

10%

Brazil Peru Colombia

2012 2013

Chile Argentina Brazil Peru Colombia TOTAL

2012 3,662,367,534 2,489,148,334 2,098,779,568 739,456,611 159,325,060   9,149,077,107

2013 3,950,303,382 2,601,850,879 2,007,881,187 800,144,107 980,860,272 10,341,039,827

CLP M$
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Supermarkets Home 
Improvement

Departament 
Stores

Shopping 
Centers

Financial 
Services TOTAL

2012  407,663,462      120,606,820      91,385,738      43,126,776      79,697,746      742,480,542     

2013  421,021,138  155,877,230  99,523,091     49,364,169  81,432,042  807,217,670

EbiTdA AdJUsTEd by sEgmENT*

6%

12%

55%

11%

16%

2012

6%

12%

52%

10%

19%

(*) Excludes segment “other”

2013

Supermarkets Home Improvement Department Stores Shopping Centers Financial Services

CLP M$
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EbiTdA AdJUsTEd by COUNTRy
Chile Argentina

28% 26%

Brazil Peru Colombia

Chile Argentina Brazil Peru Colombia TOTAL

2012 331,381,683 181,762,524 69,438,327 51,378,975 13,659,824 647,621,333

2013 393,475,266 190,540,437 57,789,208 41,825,573 44,732,751 728,363,235

11%

8% 8%

54%

2%
6%

51%

6%

2012 2013

CLP M$
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Our ambition is to
further develop 
our multiformat 

proposal

we doWhAT

and take advantage
of this competitive

edge in all 
our business  

units.
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historyOUR

Opening of Jumbo 
Kennedy

First  Jumbo  opens
in  Argentina

Unicenter in Argen-
tina opens

1963 1970 1982 1988

Opening of our 
first supermarket 
“Las Brisas” in the 
Southern city of 
Temuco, Chile

Acquisition of Pro-
terra in Chile and 
Home Depot in 
Argentina

Acquisition  of
Santa  Isabel  and
launching  of  the Retail 
Financing  business 
through  “Cencosud 
Administradora  de
Tarjetas”  and opening
of  shopping  centers
Florida  Center  and
Portal  La  Dehesa  in
Chile

Acquisition  of
Santa  Isabel  and
Disco  and  the IPO  
in the  Santiago  
stock exchange

1993 2002 2003 2004

Opening  of  mall Alto 
Las  Condes  and  of 
our  first  Easy, our 
chain of DIY  stores
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·  Start  up  of  Retail
Financing  business
in  Argentina

· Acquisition of
Blaiten

• Opening of Uni-
center Mall

2005 20102007 20112008 20122008 2013

Purchase of Empresas 
Almacenes Paris S.A. 
and rebranding of 
Montecarlo and Las 
Brisas to Santa Isabel.

Takeover of Infante, 
Economax, Foster & 
Eurofashion. 
Acquisition of Gbar-
bosa in Brazil
Purchase of GSW 
(Wong) in Peru
JV with the Casino 
Guichard-Perrachon 
S.A. (“Casino”) for the 
Joint Venture Easy 
Colombia S.A.

Acquisition of Super 
Familia in Fortaleza, 
Brazil
Acquisition  of  Perini
Comercial  de  Ali-
mento Ltda. Brazil.
Acquisition of Bretas, 
Brazil

Capital  Increase  in 
Chile to 1.636 billion 
USD
Rebranding Jumbo and 
Metro in Colombia
We celebrated our 50  
year  aniversary 

Takeover of Prezu-
nic, Rio de Janeiro, 
Brazil
Opening  of  Mall
Costanera  Center 
in June 2012
Stock offer on the 
NY Stock Exchange 
for 309.6 million 
USD
Acquisition of four
Colombia
Issuance of Reg 
S/144-A for 1.2 
billion USD

Issuance  of  first  
Reg S/144-A  bond 
for 750 million USD
Takeover of 
38,636% of Jumbo 
Retail Argentina 
Agreement with the
Bradesco Bank for
Financial services in
Brazil.
Acquisition of Cardo-
so, Brazil.
Acquisition of  
Johnson, Chile
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Our  ambition  is  to  continue  developing  our
multi-format  proposal  and  to  use  the  com-
petitive  advantages  it provides  in  all  our  
business  units to  become  one  of  the most  
renowned  retailers  in Latin  America.

ambitionOUR 
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We believe we  are  one  of  the  leading  multi-brand  retailers  in  
South America.  We  operate  through  a  number  of  formats,  inclu-
ding  supermarkets,  home  improvement  stores,  shopping  centers  
and  department  stores.  We  are  headquartered  in  Chile  and  have  
operations in  Chile,  Argentina,  Brazil,  Colombia  and  Peru.  Our  bu-
siness  is divided into five  segments,  including  four  retail  segments  
which  allow  us  to reach  a  wide  range  of  customers  through a  
combination of  product,  price,  quality  and  service.

We  seek  to  increase  operations  through  organic  growth,  and  
acquisitions  in  Brazil,  Peru  and  Colombia, high  growth markets 
in which we have a presence, are  underpenetrated, have favorable 
demographics,  sustainable  growth in consumption of home consu-
mables,  low  formal  retail  penetration,  and  strong  macroeconomic  
environments.  To supplement  our  core  retailing  business,  we  are  
actively  involved  in  the commercial  real  estate  development  busi-
ness  across  the  region,  particularly  in  Chile,  Argentina  and  Peru,  
with  29  shopping  malls  representing  756,264  square  meters  of  
total  area  to  lease  as  of  December  31st, 2013,  and  we  also  offer  
private  label  credit  cards,  consumer  loans  and limited  financial  
services  to  our  retail  customers.

In 2014 the company is focused on two aspects: reducing debt and 
increasing profits

OUR business
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922
Supermarkets
Chile, Argentina, Brazil, 

Peru y Colombia.

As  of  December  31st,  2013 we  operate  922  supermarkets  throug-
hout  Chile,  Argentina,  Brazil  and Peru,  ,  selling  a  wide  variety  of  priva-
te  label  products.  We  are  the  second-largest  supermarket  operator  in  
Chile  in  terms  of  revenues,  based  on  our  comparison against  public  
information  from  our  main  competitors  as  of  December 31st,  2013; 
the second largest  in  Argentina  and  the market leader in Peru,  all based  
on  information  provided  by  the  market  researcher  Planet  Retail.
We  pioneered  the  hypermarket  format  in  Chile  with  the  opening  
of  our first  Jumbo  hypermarket  in  1976.  Since  then,  we  have ex-
panded and increased our supermarket division, and on December 31st 
2013 we owned a total of 37 hypermarkets and 187  Santa  Isabel and 
Jumbo supermarkets  in  Chile.

As  of  December  31,  2013 we  operate  21  Jumbo  hypermarkets,  
and  269  Disco, Jumbo and Vea  supermarkets  in  Argentina.

sUPERmARkETs
Chile           Argentina           Peru          Brazil           Colombia

BRAZIl
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Mayor operator  
supermarkets 

by ABRAS

stores to 31 
December 2013

Supermarkets

Supermarkets

Stores

supermarkets 
Wong and Metro

hypermarkets 
Wong and Metro

chile

peru

Brazil

colombia

Argentina

In  Brazil, according  to  the Associação  Brazileira  de  Supermarkets  (the  
Brazilian  Association  of  Supermarkets,  “ABRAS”) and  as  a  result  of  
recent  acquisitions,  we  are  now  the  fourth-largest  supermarket  
operator  in  terms  of  revenues  with  221  shops  and  596,746  m2  
of  sales  area. We  are  the  largest  operator  in  the  state  of  Minas  
Gerais,  the second-largest  in  the  northeast  of  Brazil,  and  we  estimate  
we  became the third-largest  in  the  state  of  Rio  de  Janeiro  after  the  
acquisition  of  Prezunic Comercial  Ltda.  (“Prezunic”)  in  January  2012; 
these estimations are  in  terms  of  sales.

According to Apoyo y Asociados (“Apoyo”), a Peruvian Rating Agency asso-
ciated  with  Fitch, Inc.;  we  are  the  largest  supermarket  operator  in  
terms of  sales  in  Peru,  with  87  stores  as  of  December  31st,  2013.

We  entered  the  Colombian  supermarket  business  in  November  2012
and  during  2013  we re-branded those supermarkets to  Jumbo  and  
Metro. According to a study realized by Nielsen, we are currently the se-
cond largest hypermarket  operator in  the  country  with  100  stores  
and  418.735  square  meters  of  selling  space  as  of  December  31st,  
2013.

4º

87187

269
100

73

14

428,469 m2

Hypermarkets
37

Hypermarkets
21

sUPERmARkETs
Chile           Argentina           Peru           Brazil           Colombia

Stores
221

+596,746 m2

stores to 31 
December 2013
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Stores

m2 space 
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chile

Argentina
colombia

32

373,490

75,732 48
9

m2 de espacio 
de ventas

307,853

hOmE imPROVEmENT 
Chile           Argentina            Colombia

Stores

Stores

m2 space 
sales

We  are  the  second-largest  home  improvement  store  operator  in  
Chile,  and  the  largest  in  Argentina  in  terms  of  revenues,  based 
on  a comparison  made using public  information  from  our  main  
competitors  on December  31st,  2013.  We  sell  a  wide  variety  of  
construction and  other  materials,  including private  label/proprietary  
products.
On December  31st  2013  we  had 32  Easy  home  improvement  sto-
res and  307,853  square  meters  of  home  improvement  store  se-
lling  space  in  Chile,  and  48  Easy  and  Blaisten  home  improvement  
stores  and 390,470  square  meters  of  home  improvement  store  
selling  space  in Argentina.

In  August  2008,  we  opened  the  first  home  improvement  store  
in  Colombia,  and  a  few  years  after  we acquired Carrefour,  which
gave  the  Company  a considerble amount of real-estate for  the  ex-
pansion  of  the business.  At the end of December  2013  Cencosud  
had  89  stores  and  757,074 square  meters  of  selling  space  in  the  
region.
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In  terms  of  revenue we  are  the  second-largest  department  store  
operator in  Chile,   based  on  a comparison  with public information  
from  our  main  competitors  last updated on the December  31st, 2013.  
We also have  the  largest  selling  space  for  department  stores  in Chi-
le.  We  operate  40  Paris  and  37  Johnson  department  stores  in  Chile,
which amount to a total of 371,891 m2 of selling  space  (according to re-
cords on, the December  31st 2013), there are also 6 Paris department 
stores with a total selling space of 32,222 m in Peru, (data taken on the 
same day). 

Our  Paris  stores  sell  a  wide  variety  of  merchandise,  such  as  appa-
rel, home  furnishing,  electronics  and  sports  goods,  including  pro-
prietary products.

In December 2011 we acquired 85.58% of Johnsons S.A. stock (Jo-
hnsons), increasing Cencosud’s presence in the Chilean market. 
On December 18th 2013, we sealed the deal by acquiring, 42% of the 
remaining stock in  Johnson. On that day Cencosud wrote the purchase 
agreement for Johnson’s stock which came to a total of 7.036 billion CLP 
according to the stipulated on the original purchase contract.

pARIS
6

Stores

Total

77
m2 space 
total sales

371,891

32,222m2

dEPARTmENT sTOREs
Chile           Peru         

chile

peru
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ARGENTINA

peru

cOlOMBIA

cHIlE

We are a regional shopping center operator in Latin America with lo-
cations in Chile, Argentina, Peru and Colombia. In terms of total lea-
sed surface We are definitively the largest shopping center operator 
in Argentina and the second largest in Chile according to comparisons 
made using public information from our competitors. On the 31st of 
December 2013 we had a total of 1, 876,632 m2 total leasable sales 
space. We are the owners and operators of 25 shopping centers in 
Chile, 18 in Argentina and 3 in Peru, on top of being the largest share-
holder for two shopping centers in Colombia. 

Within the shopping center industry we operate using several diffe-
rent formats:

• Mega Center (1): Shopping centers covering over 100,000 m2 GLA 
with several elements such as anchor tenants, satellite tenants, medi-
cal centers, offices and hotels.

• Regional center (3): large shopping centers covering up to 100,000 
m2 GLA that have an impact on multiple geographical areas and pos-
sessing anchor tenants, satellite tenants and medical centers.

726,730 m2 of surface leasable to third parties.

18
3

2
25

shOPPiNg CENTERs 
Chile           Argentina           Peru           Colombia

surface 
leasable

726,730m2
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•  Neighborhood  (22):  Shopping  Malls  of up  70,000  m2  GLA  with
areas  of  influence  in  nearby communities,  with  anchor tenants,  
satellite tenants and  in  some  cases  medical  centers.

•  Factory  (3):  Shopping  Centers  for  discount  brands.

•  Power  Centers  (17):  Centers  of  up  to  35,000  m2 GLA  with a maxi-
mum  of  two  Anchor  stores  and  a  small  number  of  local  satellite
stores.

•  Strip  Centers  (2):  Centers  of up  to  10,000  m2  GLA  with  1  anchor
store  of maximum 5,000  m2  and a reduced amount of stores.

In  Chile  and  Argentina,  almost  all  of  our  shopping  center  formats  
have a  Jumbo  hypermarket,  an  Easy  home  improvement  store,  
and  in Chile and  Peru  a  Paris  department  store  and other  third  
party  businesses.  This particular format is designed to  attract  more  
traffic  by meeting  the  consumers’  needs  in  better  fashion  and  
improving  the  overall  shopping experience.
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peru

Brazil

We  established  our  financial  services  division  in  2003  when  we  
launched  our  “Jumbo  Más”  credit  card  to  facilitate  in-store  purcha-
ses  and, since  then,  we have  significantly  increased  our  credit  card  
operations  in Chile,  Argentina,  Brazil,  Peru  and  Colombia.

We  have  grown  both  through  our  own  cards  and  as well as joint
ventures  with  third  party  bank  card issuers used primarily  to  fi-
nance  customers’  purchases  in  our  stores.  We  also  own  Banco  
Paris, a  specialty  retail  consumer  bank  in  Chile,  which  provides  a  
wide  range of  consumer  and  financial  services.

In  2011,  we established  Banco  Cencosud  S.A.  (“Banco  Cencosud”)  
in  Peru  and  in June  2012  we  received  our license  from  the  Peru-
vian  financial  services  regulator  (Superintendencia  de  Banca,  Segu-
ros  y  AFP, “SBS”),  and  started  operations  in  August  2012  through  
our  Cencosud credit  card.
In  Brazil,  we  entered  into  an  agreement  with  a  major  Brazilian  

2011

US $1,5

cENcOSUD
card launched

millon
cHEckING
AccOUNTS

Chile, Argentina, Brazil, 
Peru and Colombia

2011
5,5

bank, Banco  Bradesco  S.A.  (“Banco  Bradesco”),  to  offer  financial  
services  for all  our  Gbarbosa, Bretas, Mercantil Rodriguez and Perini 
stores,  in other words the  exclusive  issuance  and  operation  of
the  Cencosud  Card  credit  card  (Cartão  Cencosud),  as  well  as con-
sumer  loans,  purchase  financing  and  insurance within  Cencosud  
stores  in  Brazil.

On December 31st  2013 we  had  a  total of  5,5  million  active and  
other  accounts  in  Chile,  Argentina,  Brazil Peruand Colombia .  We  
also  had US$1,5  billion  in consumer credit.  Our  financial  services
department also  includes   insurance  brokerage  services  in  Argenti-
na, Chile,  Brazil  and  Peru.

Our  main  purpose  is  to  strengthen  our  relationship  with  our  
clients, offering  a  more  integral  service  and  generating greater  
added  value through synergy  between the client and all our Cenco-
sud  subsidiaries.

FiNANCiAL RETAiL 
Chile           Argentina           Peru           Brazil           Colombia
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187
Supermarket
Santa Isabel

37
Hypermarkets and 

supermarkets
JUMBO

In  Chile,  our  supermarket  chains  Jumbo  and  Santa  Isabel,  are distributed 
all over the National territory providingthe best quality, top shelf products and 
service to turn the simplest purchase into a great experience.

JUMBO

Jumbo  is  one  of  the  main  participants  in  the  supermarket  business  
in Chile.  It  has  a  solid business  position  in both middle to upper inco-
me demographics, which has allowed the holding to maintain positive 
sales margins that are higher than the industry’s average.  Jumbo  hyper-
markets  offer  a  varied  assortment  of  products, which  includes  food,  
groceries  and  a  still more items  such  as clothes,  electrodomestic and 
home appliances.  Besides  the  traditional brands,  Jumbo  offers  pro-
ducts  of  its  own ,  which  are solidly positioned in the market thanks to 
the variety of the products it sells and the excelente quality.

www.jumbo.cl

www.santaisabel.cl

SANTA ISABEl

Santa  Isabel  is  the  supermarket  chain  with  the  greatest  presence  in  
Chile, when considering th enumber of stores. Each  store boasts a  wide 
variety  of  products, and is found in comfortable and and  convenient  
location.  Santa  Isabel uses this strategy to get close to its clients,  thus  
being  able  to  adapt  its  supply of producst and services  to  cater to each 
community’s particular demands.

sUPERmARkETs

BRAZIl
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EASY

Easy  is  specialized  in  the  sale of home &  garden  construction, re-
novation and decor services and products.  Our  large  and  comfor-
table  stores offer  a  wide  range of  quality  products  with which 
our  clients’  imaginations  can fly,  helping them to make their homes 
more comfortable and creative.  

At  Easy we  handle  an  average  stock  of  35,000  different  items 
related  to home  improvement. These items fall into different  ca-
tegories,  including  among  others: Construction  materials,  Doors,  
Windows  and  Frames,  Plumbing,  Electricity,  Bathroom  &  Kitchen,  
Paint,  Floors  &  Walls,  Lighting, hand tools and, electric appliances,  
Decor  and  gardening.  The  articles  selection  varies  from one  store  
to  another,  depending  on  the  needs  of  each  region,  also offering  
a  complete  line  of  products  through  our Special Order Sales.

www.easy.cl

hOmE imPROVEmENT 

Stores
EASY

32
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pARIS

In  March,  2005  Cencosud  began participating  in  this  industry  via 
the  acquisition  of  Empresas  Almacenes  París  S.A.,  one  of  the  
largest Chilean  companies  in the  industry. Paris’s  main  activity  is  
fashion retail  which  represents  approximately  50.5%  of  sales,  but 
the department store also sells electric  appliances,  electronics  and 
other technology  which make up the  remaining  49.5%. Paris  is  focu-
sed  on  efficient  operations,  for  which  purpose  its  efforts address 
five  essential  factors:  people,  product,  communications,  our  clients  
and  our  stores.

Paris  has  a  nationwide  presence,  and  and on the 25th of March 
2013 opened its first store in Peru. ON he 31st of December 2013 Paris 
had 40 stores in Cile and 6 in Peru, while Johnsons had a total of 37 
stores in Chile.

Eurofashion  division  is  another  part  of  this  business  unit and spe-
cializes in  brand development. The division works with  the following 
exclusive  brands: Umbrale,  JJO,  Maritimo,  Legacy  and  Foster, and it 
also  manages the following franchises in Chile: Faconnable,  Toshop, 
Topman  and  Women’s  Secret.

JOHNSON

At  the  end  of  2011  we  finalized  the  purchase  of  the  Johnson’s  
department stores which  became  a  part  of  Cencosud’s  Department  
Stores  Business  Unit. Johnson’s  is an addition that complements 
Paris’s business strategy, increasing coverage in Chile and offering cer-
tain segments of the population greater access to bargains and special 
offers.

www.paris.cl

www.johnson.cl

dEPARTmENT sTOREs

Stores
77
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shOPPiNg CENTERs 

25
Malls

of 
GLA

In  Chile,  Cencosud  is  the  second  largest  mall  operator and  owns  
and  operates  25  shopping  centers  with  97  %  occupancy  and  with  
over  1  million m2 of developed real estate  in the  following  formats;  
Mega  Center,  Regional, Neighborhood centers, Strip  Centers  and  
Power  Centers.

The  shopping  centers  are  located  throughout  Chile  with nine  shop-
ping  centers  located  in  Santiago  and  16  in other regions.  During  
2012  we  opened  Costanera  Center,  the  first  mixed-use  Mega  Cen-
ter  in  Chile  and one  of  the  largest  and  most  successful  in  the  La-
tin  American  shopping  center  industry.  The  project  also  comprises  
four  office towers  and  a Hotel. The Costanera  Tower  is a feature at-
traction as the  tallest building in  Latin  America  standing 300  meters 
tall.  The  mall itself  has 6 floors and each floor represents a category.  
The Shopping center covers 137,000  m2 with over  300  stores.

Cencosud  also operates  Alto  Las  Condes,  a  regional  shopping 
center  located  in  the  city  of  Santiago,  9  Neighborhood centers in  
Santiago  under  the  Portal   brand   (La  Dehesa,  La  Florida,  Nuñoa
and  La  Reina)  with an additional 5  in  other regions (Bellotto,  Ran-
cagua,  Talcahuano, Temuco,  Osorno),  and 14 Power  Centers  across  
the  country.

412.418m2 
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The  financial  services  division  was  created  in  2003  with  the  laun-
ching of  the  “Jumbo  Más”  credit  card forming part of a  multi-brand  
strategy which  grouped   “Más  París”,  “Más  Jumbo” and  “Más  Easy”  
cards under  the  “Más” brand.

During  2011  we  began implementing the Cencosud card at  a re-
gional  level  which, increased access to the  brand  and operational 
efficiency. Banco  Paris  is  another  addition  to the  Financial  Retail  
division,  a  special  bank  for  retail  consumers  in  Chile helping to 
satisfy  the demand  for  financial  services  in   different  businesses.

www.tarjetacencosud.cl

FiNANCiAL RETAiL 
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In Argentina, our Cencosud  supermarkets division  has a presence in this mar-
ket through the Jumbo, Vea and Disco brands.

JUMBO

Jumbo  hypermarkets  are  100%  oriented  on offering the  best  pur-
chase  experience  in service  and  products.  These  stores  have the 
greatest coverage  in  the  country,  with  operations  mainly  concen-
trated in the urban Buenos  Aires ,  but also present in  the cities of 
Mendoza,  Rosario, Salta,  Neuquen  and  Tucuman among others.

www.jumbo.com.ar

www.supermercadosvea.com.ar

VEA AND DIScO

Vea  and  Disco  two additional supermarket chains,  present throug-
hout Argentina.  We  clents prefer us over others thanks  to  a com-
bination of low  prices,  the quality of our perishable food items and  
relative closeness.

sUPERmARkETs

rgentinaA

www.disco.com.ar

BRAZIl
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EASY

Easy  is  the  leading  company  specializing  in  the  sale  of  house  &  
garden  construction,  remodeling,  furnishing  and  deco products.  
Created  in  Argentina in  1993  ,  Easy  has  been a pioneer in the 
home improvement  market.  Each store  offers   over  50,000  do-
mestic  and  imported products  at  each  store.  Each  of  our  stores  
has great  economic impact,  increasing foot traffic and encouraging 
development in each location.

BlAISTEN

Blaisten  was  acquired  by  Cencosud  on  2008  and had a total of 
9  stores. Blaisten ,always  at  the  forefront  of  products  and  ser-
vices  for  the  construction  market, is still a leader in ideas,  style, 
trends  and  design.  Known for providing solutions  when  building  
or renovating,  Blasiten remains unchanged in its  high regard for the 
customer allowing its clients to  continue  discovering  new ways in 
which to let their imagination  run free.

www.easy.com.ar

www.blaisten.com.ar

hOmE imPROVEmENT 
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Cencosud  is  the  largest operator  in  Argentina,  with  a  market  sha-
re  estimated  at  45%,  and  a  total  GLA  of  over  600,000  m2  in  the  
country possessing 18  shopping  centers  with  98%  occupancy.

In  Argentina,  Cencosud  owns  and  operates  5  different  formats:  
Regional,  Neighborhood,  Factory,  Power  Centers  and  Strip  Cen-
ters).  Eleven  of  these shopping centers are  located  in  the  province  
of  Buenos  Aires, and  seven  in the  interior  (Neuquén, Mendoza,  
Rosario,  Salta,  La  Rioja,  Tucumán andTrewel).

Based  in  Buenos  Aires Unicenter   is  the  main  regional  shopping  
center  in  the  country.  Cencosud  also  operates  10  Neighborhood 
centers  under  the  Portal   brand , 3  Factory outlets  (Brown  Park,  
Quilmes, San  Martin),  1  Strip  Center  and  2  Power  Centers  (La  Rioja  
and  Tortuguitas).

Marketing  strategies  and  advertising,  together with  the  creation  of  
attractive  and  efficient  operational  combinations,  have  positioned  
us  at  the  top  in terms  of  brand  recognition  as  evidenced  by  the  
rankings  compiled  by various  industry  magazines.

shOPPiNg CENTERs 

participation 
  market
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Our  Financial  Retail  business  unit  in  Argentina  was  created  with  
the purpose  of  strengthening  our  relationship  with  our  clients, 
offering Financial  Services,  Credit  Cards  and  Insurance,  in  order to 
cover a broad range of our customer requirements.  For  this  purpo-
se,  in  April  2007,  we created  Tarjeta  Más  which  allows our clients 
to pay for and  finance their  purchases and access discounts  and  
benefits  exclusive  to  Jumbo,  Disco, Easy,  Vea  and  Blaisten.

Then,  as  of 2008  we  opened  the  credit  market,  attracting clients 
with attractive offers with the use of their cards. Argentina  is  also  
a  part of  the  regional Credit  Card  integration  process,  under  the  
brand  Tarjeta  Cencosud replacing the previous Tarjeta  Mas.

www.tarjetacencosud.com.ar

FiNANCiAL RETAiL 

Opened the
credit market

2008

launched in Argentina
“TARJETA MÁS”

2007

rgentinaA
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2º

3º
In Rio 

of Janeiro

Operator 
Northeast Region 

  of Brazil.

Cencosud’s  presence  in  the  largest  country  of  Latin  America  has  been  
developed  through  four  brands,  making  us  the  leader  in  Brazil’s  Nor-
theast  region, number  one  in  the  state  of  Minas  Gerais  and  third  in  Rio  
de Janeiro.

GBARBOSA

In  November,  2007,  Cencosud’s  expansion  opened  in the  most  
important  market  of  the  region,  Brazil,  with  the  acquisition  of  the  
Brazilian Northeast supermarket  and  hypermarket  operator Gbar-
bosa. The  company also operates stores  distributed  in  the  states  of  
Sergipe,  Bahía  and  Alagoas.

www.gbarbosa.com.br

www.bretas.com.br

BRETAS

Iin  2009  this  supermarkets’,  service  stations  and  distribution cen-
ters Located  in the  main  cities  of the  states  of  Minas  Gerais,  Bahía  
and Goias,  were incorporated into Cencosud.  Preset  in  25  cities  ,  
over  11,000  collaborators come together to offer  our clients high 
quality standards, variety  and  low prices  to  our  clients.  With  this  
acquisition,  we doubled  Cencosud’s size  in  Brazil,  marking a  presen-
ce  in  six  states  in this  important  nation,  a country touted as one of 
the future  economic powers.

sUPERmARkETsBrazil

Nº1
State of

Minas Gerais
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pERINI

This  is  a  chain of delicatessens ,with  the  first  stores  opening in the  
state  of  Bahia, Brazil. It was acquired by Cencosud in April, 2010 and 
with a history spanning 45 years, It has set the standard for quality  and  
sophistication  in  the country.  The company has grown by diversifying its  
product mix  and  a variety of international  imports which  together  with 
personalized  service has created a one of a kind image exclusive to Perini www.perini.com.br

www.prezunic.com.br

pREZUNIc

With  the  acquisition  of  Prezunic,  we  fulfilled  one  of  our  greatest  
dreams: to  reach  Rio  de  Janeiro,  one  of  the  most  important  cities  in 
Brazil.  Supermercados  Prezunic is a successful operator, and at present 
is the third largest  chain  in  Rio  de  Janeiro  and  the  sixth  in Brazil.  Its  
stores  are  focused on the food business with store formats  averaging  
2,500 m2.

sUPERmARkETsBrazil
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During  September  2011,  we  began financial  retail  operations 
Bretas.   We are currently in a  Joint  Venture  with  Bradesco,  giving
Tarjeta  Cencosud  access to all  Gbarbosa,  Bretas,  Mercantil  Ro- 
driguez  and  Perini  stores.

FiNANCiAL RETAiL Brazil
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3º
Actor’s 

relevant 
Colombia.

After  the  acquisition  of  Carrefour  in  November  2012,  Cencosud  became  
the  second most important player in the Colombian market through its Jumbo 
and Metro  brands.  On December  31st ,  2013  Cencosud  had  100  stores  and  
428,469  m2  of selling space.

JUMBO

Jumbo  entered  the  Colombian  market  with  its  singular strategy  
for meeting customers  expectations which  mainly  focuses on finding 
the  best  quality and service.

www.tiendasjumbo.co

www.tiendasmetro.co

METRO

In accordance with Cencosud strategy,   Metro  hypermarkets  are focu-
sed on providing  a  more  limited  product  mix  at  more  convenient
prices  with an increase in spcial offers and promotions.

sUPERmARkETs

Colombia
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EASY

The  group’s  operations  in  the  home  improvement  and  construc-
tion  business in Colombia are the result of a joint venture with Casino 
Guichard established in  May,  2007.  During  2009, Cencosud  took  over   
100%  of  the  company while maintaining   collaboration  agreements.  
In  2008, we  opened  the  first  Easy in  Bogota.  There are currently nine 
home improvement and construction stores in the city operated under 
the Easy brand. On the 31st of December Cencosud had 9 stores and a 
total o 75,732 m2 of retail space.

www.easy.com.co

hOmE imPROVEmENT 

He opened the first 
EASY.

2008

Colombia
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In Colombia, Cencosud has a majority stake in two shopping centers, El Limonar 
Shopping Center in the city of Cali with a total of 154 stores and Shopping Center 
Santa Ana with 54 stores in the city of Bogotá, altogether totaling 34,094 m² of 
GLA.

Colombia

Shopping
Centers

234,094 m2

shOPPiNg CENTERs 
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In Peru we are market leaders, with 39%  of the market according to Niel-
son and a service  concept sets us apart  from  our  competitors.

wONG

Wong  is  the  current leader  in  the  Peruvian  market,  with  over  60  sto-
res  throughout the territory  and  a  strategy  based  on  satisfying  client 
quality and service  requirements and these customers generally look for 
the best they can get.

www.wong.com.pe

www.metro.com.pe

METRO

Metro  hypermarkets and supermarkets are  are focused on a segment 
of consumers interested in the lows prices and bargains they cang et 
without sacrificing quality.

On the 6th of November 1992, Metro opened th first hypermarket in 
Peru and today continues to expand leaving its mark on newer cities 
further inside the country.

sUPERmARkETsPeru
39%

14
Hypermarkets

participation 
Market

73
Supermarkets

259,360 m2
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Toward the end of 2012 Cencosud made its first incursion into the Pe-
ruvian department store market via its Paris brand.  Cencosud  plans 
to have 15 stores in operation toward the end of 2015, and in following 
the plance the holding has already closed 2013 with 6 stores open and 
running. The brand has been widely and succesfully accepted by Peru-
vian consumeras. These results lead Cencosud to believe it can deliver 
on its proposal through each of is formats.

dEPARTmENT sTOREs

Peru
Stores open 

in 2013

6
room sale 

December 31, 2013

32,222 m2
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In Peru, Cencosud owns and operates three malls, with a GLA of 88,719
m²,  a  regional  shopping  center  called  Plaza  Lima  Sur  located  in  
Lima,  a Neighborhood  center in  the  city  of  Arequipa,  called  Arequi-
pa  Center  and a  Strip  Center  called  BajadaBalta  in  Lima.

With  the  mission  of  offering   financial  solutions  for Cencosud clients 
in Peru and based  on  convenience  and  easy  access  features,  in  June
2012  our  company  opened  the  first  Banco  Cencosud  in  Peru. The 
new bank controls  the  operation  of  closed Cencosud bank cards   Cen-
cosud Visa,  Seguros  Cencosud  and  cash  advances.  Consequently,  
Peru’s  Financial  Retail  Management  aims  to  constantly and con-
sistantly suprass our  clients’  expectations, leaving the client with an 
unforgettable  experience via the support  of  committed  collaborators.

shOPPiNg CENTERs 

FiNANCiAL RETAiL 

Peru

Peru
Retail Financial 
Management 

aims to exceed the 
expectations of our 

customers.

Shopping 
Centers

3
m2 

for lease

58,388

openening of the first
BANcO

 cENcOSUD

2012
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iNVEsTmENT 
 plan 2014

The  company´s  focus  in  2014  is to increase  profitability  through 
operational  efficiency, by consolidating   its  operations  in  Brazil  and  
Colombia  and  by incurring less debt.

The  company  has  earmarked  USD  425  million  for  organic  ex-
pansion, maintenance and IT during 2014. This would entail growth in 
selling space. Of  approximately  135,000  m2.  The  organic expansion 
plan  includes  USD  210  million  to open  51  stores,  a  new  distribu-
tion  center  in  Argentina  and  the  expansion  of  an  existing  distri-

million in works for
Costanera Center

to open

M2 sales
surface

USD 40

USD 210
51 STORES

for store
maintenance

USD 75

135,000

world class
technological

systems

USD 100

million 
investment

425
USD

Country Super-
markets

Home
Impro-
vement

De-
partment 

Stores

Distri-
bution 

Centers

Total 
(m2)

Investment

Argentina 3 3 - 1 20,000 USD 25 MM

Brazil 10 - - 1 23,000 USD 41 MM

Chile 15 2 2 1 39,000 USD 64 MM

Colombia 6 2 3 - 28,000 USD 38 MM

Peru 5 - - - 25,000 USD 42 MM

 TOTAL 39 7 5 2 135,000 USD 210 MM

bution center in  Brazil.

In order to finish works for Costanera Center the project will require a 
further USD  40  million  for  environmental  requirements and traffic  
mitigation  measures  connected  to  Costanera  Center and  the com-
pletion  of  both office  towers. Maintenance for Cencosud’s current 
stores requires approximately 75 million USD. The plan also considers 
a 100 million USD investment to strengthen its operations using world 
class technology and expand on e-commerce in Latin America.
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The majority of
our operations are

concentrated in
Chile, Brazil, Peru 

and Colombia

…said markets 
classified as 

Investment grade by 
the Most important

 credit rating agencies

do it hOW WE 
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We  are  one  of  the  leading  multi-format  retailers  in  South covering 
the needs of the largest markets in the area such as: Chile, Argentina, 
Brazil, Peru and Colombia. We  believe  our  presence  in  several  mar-
kets  makes us more independant protecting us from the impact of any 
single market economy we operate in.

The  majority  of  our  operations  are  concentrated  in  countries  that  
are considered  investment  grade  by  major  credit  rating  agencies  
Chile, Brazil,  Peru  and  Colombia.  These  countries  have  experien-
ced  a  strong macroeconomic  recovery  since  2009 and we  believe  
we  are  well  positioned  to  capitalize  on  their  future  growth  po-
tential.

Regional market leader with 
Geogrpahical Diversification.

Every day
A smile

strengthsOUR
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The countries we operate in have high demographic growth rates which,
coupled with improved socio-economic conditions has increased de-
mands for services like ours.

Data from countries we operate in indicate that, as of the 31st of De-
cember 2013 Cencosud has a potential market of approximately 332  
million people, with  an expected  annual  growth  rate  of  1.1%  from  
2010  to  2015,  compared  to 0.9%  for  the  United  States  and  0.1%  
for  Western  Europe.

Additionally,  we  believe  that sustained  macroeconomic  growth  and  
increasing  disposable  income  in  these  countries  has  resulted  in  
an  unprecedented  shift  in  socio-economic  classes  and  a  significant  
reduction in  poverty  levels.

According  to  La  Encuesta  de  Caracterización  Socioeconómica  Nacio-
nal  (The  National  Socio-economic  Survey  for  Chile),  the  percentage  
of  people  living  below  the  poverty  level  in  Chile  has  decreased 
from 39% in 1990 to 15% in 2010, and according to Euromonitor, the 
percentage homes in Brazil with an annual income over $5000 USD was 
greater than in both China and India in 2010.

a market
332 million

people
2013

Expected
Growth Rate 

annual

1.1%
2010 to 2015

we operate in a region with favorable demographics.    
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We have built solid brands associated with different consumer beha-
viour such  as  convenience stores with personalized customer service 
a broad  product  range and  affordable  prices. Our brands are widely 
recognized in Chile, Argentina, Brazil, Colombia and Peru and allow us 
to reach a wide range of consumer demographics with a consistant and 
attractive offer.

We  have  a  proven  track  record  of  acquiring  and  successfully  in-
tegrating  companies  into  our  regional  platform.  We  typically  keep  
the  brand name, key  personnel  and local  customs  and  traditions  of  
said  companies. 

We focus  on  (i)  improving  aspects  which  we  believe  can be  up-
graded,  such  as  technology,  operation  management,  and  quality 
of  service.  In the last decade we have made several acquisitions that 
have drastically Increased the size of our company and geographical 
presence.Cencosud defines supermarkets as the hub of the copmany’s business 

and when measured at the closing of 2012 they represented 73% of to-
tal sales . Our multi-format  strategy   has  allowed  us  to  expand  our  
customer base by  offering  various  combinations  of  product,  price,  
quality  and service  according  to   customer  needs  in  each  country  
and  city we  operate in.

This  strategy  has  been  a  key  factor  in  sustaining operations  and fi-
nancial  growth.  Furthermore,  our  continuous  efforts  on  maximizing
operational  efficiency  in every country  and  retail  segment  has  
enabled us  to  maximize  the  synergistic  potential  of  our  operations  
and,  at  the same  time,  sustain  our  operating  margins  and  generate  
strong  cash flow.

Our  senior  management  team  is  led  by  Mr.  Horst  Paulmann  Kem-
na, our  Chairman  of  the  Board,  founder  and  controlling  sharehol-
der,  who has  been  with  Cencosud  for  more  than  50  years,  and,  
Mr.  Daniel  Rodríguez,  our  Chief  Executive  Officer.  The  experience  
and  commitment of  our  senior  management  team  has  been  a  criti-
cal  component  the  continuing enhancement  of  our  operational  and  
financial  performance throughout our corporate history.

widely-recognized  brand  portfolio.    proven track record in successfully integrating 
acquisitions.    

Integrated multi-format strategy.    

Experienced management team and lead sharehol-
der.    
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Chile  continues  to  have  solid  GDP  growth,  with  low  inflation  and  falling  interest  rates.
Growth  in Chile for 2013  is  estimated  at 4.2%  according  to  a  survey  of  60  economists at the 
Central  Bank  of  Chile.  The  Chilean  economy  decelerated  from  its  growth  rate  of  5.6%  in
2012.  The slower growth rate and  low  inflation,  led  the  Central  Bank  to  lower its  bench-
mark  rate  to  4.75%  in  October  and  to  4.5%  in  November.  Despite  these  cuts,  inflation  
in  the  12 months  leading up to November  was  2.4%,  at  the  low  end  of  the  Central  Bank’s  
target  range.

Unemployment  in  Chile  was at  5.7% in November  2013,  an  improvement  from  6.1%  at  the
end  of  2012.  Retail has been  strong  according  to  Chile’s  National  Statistics  Institute,  with
An annual growth rate of  10.1%  at  the  end  of  November.  Moody’s  and  Standard  and  Poor’s
(S&P)  reaffirmed  their  ratings  for  Chile  in  2013,  with  Moody’s  citing  flexible/elastic fiscal  
and  debt metrics  and  S&P  stating  that  the  outlook  remains  stable.  Chile  is  rated  Aa3  by  
Moody’s  and AA-  (foreign  currency  rating)  by  S&P.

2014  GDP  growth  is  expected  to  remain  relatively  stable  at  4.0%,  while  inflation  is  ex-
pected to reach  2.8%  in  the  same  year,  according  to  surveys  by  the  Chilean  Central  Bank.

industryRETAiL

4.2%
Growth in Chile  

2013

2.8%
Expected inflation for 2014 

according
Central Bank 

4.0%
Expected inflation ofPIB 

by 2014.

10.1%
Annual sales expansion 
retailers at the end of 

November.
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In the supermarket industry Cencosud is the second largest operator in the country with 27.2 
market share in December 2012, information based on reported revenues for supermarket 
operations in Chile. In this market segment Cencosud competes with other operators such as 
Wal-mart Chile who are currently the first operator in the market, we also compete with SMU 
(third) and Tottus. In the Home Improvement market Cencosud is the second largest perator. 
According to sales office information published in September 2013 by each of our competitors, 
Sodimac placed forist with 59.6% market share and Cencosud second with 27.7%, Construmart 
came in third with 12.8% market share. 

In the Department store industry Fallabella holds first place, followed by Cencosud with 23% 
market share with Ripley coming in third. 

Lastly, Cencosud is the second largest operator in the Shopping Center industry, owning 25 
centers with 97% occupancy. This particular business division Cencosud competes with Grupo 
Plaza which belongs to Fallabela, Saitec which belongs to Wal-mart Chile and Parque Arauco.
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rgentinaA
5.1%

estimated PIB 
2013Nominal growth for Argentina’s GDP stayed quite high during 2013, but inflation remains a huge 

influence on its economy and consumer behaviour. 

The GDP growth rate was estimated at 5.1% for 2013 according to Goldman Sachs Latin America. 
The estimate also included huge acceleration in the inflation rate which would increase from 
10.7% to 16.8% in 2014. The high inflation rate continues to be a source of worry for consumers. 
According to a survey answered by 1,200 people and imparted by the University Torcuato Di Tella 
de Buenos Aires, it’s estimated that prices will increase by 30% in the next 12 months following 
December 2013. However, according to the National Statistics and Census Institute sales have 
increased November to November 2013 by 20.4%.

Unemployment in Argentina was at 6.8% at the end of the third quarter in 2013 according to the 
Institute of Statistics. This is an improvement from the preivous year’s 7.9%.
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6.8%
Unemployment at the end of the 

third quarter of 2013

Moody’s negative outlook on the Argentinian economy persists based on the weakness of its 
credit profile and lack of visibility in the political arena and the tools the government could even-
tually use. Moody’s gives Argentina a B3 risk assessment. Standard & Poors lowered their rating 
from B to CCC+ (foreign currency rating) when in September the United States Court of Appeals 
pronounced Argentina unable to honour debt payment as well as fulfill their obligations with 
bondholders that weren’t included in the debt restructuring following 2011’s non-payment.

GDO growth is expected to fall to just 1.7% according to estimations by Goldman Sachs Latin 
America, while Barclays expects the economy to shrink by 1.5% during the same period.

Argentina has made changes to its method of calculating inflation. The new National Urban Con-
sumer Prices Index is a better indicator for inflation, price variation in the economy and gives 
investor more reliable information. 

In the supermarket industry Cencosud has second place with 17.3% market share in December 
2012, information based on reported revenue from supermarket operators in Argentina. The fo-
llowing are our competitors; Carrefour, Wal-mart and Coto.  In the Home Improvement industry 
Cencosud in the most important operator in the country with 48 stores and 373,490 m2 selling 
space; Cencosud is followed by Sodimac with a total of 7 stores and 74,785 m2 selling space. 

In the Shopping Center industry, based on selling space and only considering the first two market 
participants IRSA has first place with 56.7% market share and Cencosud comes second with 45%.
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Growth  in  Peru  remained  strong  in  2013,  led  by  internal  demand.  Inflation  ended  the  
year within  the  central  bank’s  target  range,  while  unemployment  was  steady  from  the  
start  of  the year.

Peru’s  economy  grew  at  an  annual  rate  5.1%  in  2013,  according  to  the  Central  Bank.  
Internal demand  outpaced  overall  economic  growth,  growing  5.8%.  Private  consumption  
grew  by  5.2%, boosted  by  higher  disposable  incomes,  increased  consumer  confidence  and  
greater  availability of  consumer  credit.

Unemployment  was  5.8%  at  the  end  of  November,  compared  with  5.6%  at  the  end  of  
2012. Inflation  also  decelerated  in  the  course  of  the  year,  reaching  2.86%  at  the  end  of  
December,  at the  high  end  of  the  Central  Bank’s  target  range.  The  Central  Bank  cut  its  
benchmark  interest rate  to  4%  in  November,  its  first  cut  in  four  years.

In  2013,  Peru  was  upgraded  by  both  Standard  &  Poor’s  and  Fitch.  Fitch  raised  its  rating  
to  BBB+ in  October,  while  S&P  also  raised  its assessment to  BBB+  in  August.  Moody’s  
affirmed  its  rating  at Baa2,  and  described a  positive  outlook.

Peru
5.1%

Expansiín PIB en 2013
according to Central Bank

5.2%
growth 

private Consumption

6%
Acceleration of growth 

expected for 2014

5.8%
Unemployment at the end 

of November 2013

5.8%
Expansion in 

domestic demand
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In 2014 growth may accelerate to 6% with inflation falling to 2.4% according to comments made 
by the General Manager for Peru’s Central Bank Renzo Rossini.

In the supermarket industry Cencosud has first place with 39% market share. In this particular 
business division Cencosud ompetes with Supermercados Peruanos and Tottus. 

In the Department store industry Cenosud has only just begun operations in the country, which 
meant only 6 stores open and running in December 2013. In this particular business division 
Cencosud competes with regional operators such as Falabella and Ripley.

In the Shopping center indsutry the largest operator in Grupo Interbank who operate through 
Real Plaza, Aventura Plaza is in second place and third Falabella, fourth Jockey Plaza, fifth Par-
que Arauco and Cencosud comes in sixth with 4.8% market share. Said information was extrac-
ted from data published by each respective holding/company.
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The  Brazilian  economy,  Latin  America’s  largest,  showed  improved  growth  in  2013,  while  
inflation also  rose.  Unemployment  and  consumption  figures  remain  positive.

Economic  growth  in  2013  was  likely  around  2.3%,  according to a  survey  of  economists  relea-
sed  by the  Brazilian  Central  Bank  on  December  27th,  2013,  and was compared  with  0.9%  in  
2012  and  2.75% in  2011.  Inflation,  as  measured  by  the  IPCA  index,  hit  a  2013  high  of  6.7%  
in  June,  and  was  up 5.85%  for  the  year.  Inflationary  pressure,  combined  with  a  weakening  
currency,  prompted  the Brazilian  Central  Bank  to  raise  the  benchmark  Selic  interest  rate  
to  10%.  The  Central  Bank  has also  intervened  in  the  foreign  exchange  market  to  stem  the  
weakening  of  the  currency,  which  fell by  13.2%  in  2013.

Unemployment in Brazil has remained low. Unemployment in November 2013 was 4.6%, compa-
red with a rate of 6.1% in early 2011. Central Bank President Alexandre Tombini said in December
that  the  Brazilian  economy  was  operating  at  full  employment.  In  line  with  this  strong  con-
sumer market,  supermarket  sales  rose  5.7%  in  eleven months completed on November  30th.

Brazil
2.3%

Economic Growth 
Estimated for 2013

2.0%
expected growth 

  2014

5.7%
Growth in 

supermarket sales to 
November 2013

5.85%
Annual inflation 

according to index IPCA

4.6%
Unemployment in the country 

November 2013
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Moody’s Investor Services and Standard & Poor’s reaffirmed Brazil’s investment grade status for 
2013. The country is currently rated at Baa2 by Moody’s with a stable outlook and was rated BBB 
by Standard & Poor’s with a negative outlook. 

For 2014 economists hope that the country’s growth rate slow to 2.0% with inflation at 6.0% ac-
cording to surveys answered by analists at the Brazilian Central Bank. The country plays host to 
the FIFA World Cup and the Olympic games, both events could boost economic activity.

In the supermarket industry Cencosud is the fourth largest operator in the country according to 
a ranking put together by the Brazilian Supermarket Association (ABRAS), however, Cencosud 
has top positions in every market it participates in. Cencosud is first in the Minas Gerais market 
through its brand Bretas, it’s second in the North-east of Brazil through the Gbarbosa brand and 
third in the state of Rio de Janeiro through its brand Prezunic.
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Colombia  has  seen  stronger  than  expected  GDP  growth  this  year  and  lower  than  expected  
inflation,  opening  the  possibility  that  investment  based growth  could  lead to  higher  potential
growth.

Colombia’s  GDP  grew  at  5.1%  in  the  3rd  Quarter  of  2013   due  to  a  rise  in  home construc-
tion and a strong coffee harvest, according to Finance Minister Mauricio Cardenas in an inter-
view  with  Bloomberg.  This  is  one  of  the  highest  rates  in  Latin  America.  Colombia’s  strong  
growth in  the  latter  half  of  2013  combined  with  low  inflation  (1.76%  for twelves months 
ending at  the  end  of  November)  has prompted  policymakers  to  consider  whether  the  coun-
try  should  have  a  larger  estimate for  potential  GDP  growth.  The  Central  Bank  of  Colombia  
held  its  reference rate  at  3.25%  for  the  ninth straight  month  in  December,  a  trend  that  
should continue  if  Colombia  maintains  its  strong  growth rate.  A  report  from  the  national  
statistics  department  showed  retail  sales  had  a reasonable  growth of 3.8% in a ten-month 
period ending in October.

Colombia’s national unemployment rate stood at 8.5% at  the  end  of  November  2013  accor-
ding  to  the  country’s  national  statistics  department This  is an improvement  from  the pre-
vious year when  unemployment  stood at  9.2%.

In  July,  Moody’s  lifted  the  country’s  debt  rating  to  positive  (from  stable)  assuming that  sma-
ller  budget  deficits  should help  to reduce debt.  Moody’s  rates  the  country  a  Baa3  (the  lowest
investment-grade  level)  while  in  April Standard  and  Poor’s  raised  Colombia’s  rating  to  BBB  
(foreign  currency  rating).

Colombia
5.1%

GDP grouth
first quarter of 2013

3%
estimated inflation 

  2014

4.7%
GDP grouth

expected for 2014

3.25%
Reference rate 

  ninth month until 
December 2013

3.8%
Retail sales grouth 

October 2013

662013Annual Report



Goldman Sachs Latin America expects the GDP growth will be at 4.7% in 2014, while the Colom-
bian Central Bank, based on data compiled from surveys given to economists, expects inflation 
to arrive at 3.0% at the end of the same year. 

In the supermarket industry Cencosud in the third largest operator in the country with 18% mar-
ket share in December 2013, information based on a report written by Nielsen. The same report 
indicates that Exito is first and Olimpica second with respective market shares of 51% and 20%. 

In the Home Improvement industry Cencosud competes with Sodimac which in September of 
2013 had 30 stores and 302,713 m2 of selling space, while Cencosud only had 5 stores and 45,260 
m2 of selling space.
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teamOUR

During  the  last  decade  Cencosud  has  evolved  into  a  multinational  
and multi  format  operator  as  a  result  of  its  constant  organic growth   
and  through  acquisitions.

Throughout  this  period  the  geographical  distribution  and  diversity  
of  our people  has  changed  considerably.  Learning  to  be  a  multina-
tional  player requires  considerable  work  in managing   human  capital  
which we  believe  should  be  anchored  in fostering  leaders  that  can  
build a solid base of trust  with their  teams.
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Nº Employees

2012 146,424

2013 154,603

Country Nº Employees %

Chile 61,309 40.0 %

Argentina 27,691 17.9 %

Brazil 35,133 22.7 %

Peru 16,208 10.5 %

Colombia 14,262 9.2 %

Total 154,603 100,0%

22.7%

48.6%
Men

40%

51.4%
Women

10.5%

9.2%

17.9%

Employees by country

Employees by Gender
Employees  divided  into  managers,
professionals and technicians, and  workers

0,8%
Subsidiaries

Headquarters:  Cencosud  S.A.
Subsidiaries:  Includes subsidiarias  in Chile, 
Argentina,  Brasil,  Perú  y  Colombia.

99,2%
Matriz

Employees  divided  into
parent company and  subsidiaries

1,0%
Managers

8,8%
Professionals 
and Technical

90,2%
workers
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VISION  AND  MISSION  FOR  OUR  HUMAN  RESOURcES 
TEAM

In  order  to  reach Cencosud´s  ambition  of becoming  a  profitable  
retailer  and  become the customers’ choice in each of its markets, the  
Human  Resources  management  team is present and actively partici-
pates in  all  5  businesses and  all 6 countries the  company  operates 
in,  aiming  to  cater  to  the  needs  of  over  150,000  team members.  
Human  Resources  aspires  to  become  a  team  of  world  class lea-
ders  that  can  position  itself  as  a  strategic  partner  with distinctive  
expertise  in managing   human  capital.

We  believe  that  our  mission  is  to  have a  positive and sustainable 
impact  on business results; our  main  lines  of  actions  are:

1. Shaping  of  leader  figures  and staff development.
 
2. Building,  shaping  and transmission  of our corporate culture while  
valuing  diversity.

3. Managingpolicies  and  procedures  inherent  to  human  resources  
withoperational excellence.

countries

businesses

150,000
EMplOYEES 6

5

active 
participation 

in

Forming leaders 
and developing 

personnel

Construction, 
transformation and 
distribution of cul-
ture while valueing 

diversity1

2

Covering the
needs over

Human resources policy 
and process manage-
ment with operational 

excellence

3
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cENcOSUD: 
wORkING TOGETHER AS ONE

Clients  are  the  raison  d´etre  for Cencosud.  Our  clients are foremost 
in whatever we do and think. Their experience with us  lays  in  the  
hands  of  over  150,000  team  members  and  it  is  our  responsibility  
to  guarantee  the  we  have  the  leaders  and  staff  members needed  
to  exceed  client  expectations.  Therefore  our people  are  the  key  to  
the  our  business success.

It  is  in  this  context  that  the  human  resources  team  plays a central  
role.  Our  daily  efforts  have  a  direct  impact  on  our  business,  our
clients  and  the  sustainability  of  Cencosud´s  operations  over  time.  

Designing  and  deploying  a  coordinated human  capital  manage-
ment strategy  between  businesses  and  countries,  maintaining each 
country’s  cultural  identity  and  the  inner  workings  of  each  business  
unit is  a basic imperative  for  success. This  is only possible with strong  
leadership  figures  and  a  united  team  to  run said strategy.

In  2013  we  held  our  annual  Executive  meeting  in  Bariloche,  Argen-
tina where  350  managers  from  our  main  subsidiaries came  together
to  deepen  connections  and  converge  on  our  goals  for  the  com-
pany, all in an effort to create the retailer we aspire to be.

 During  the  year  we  continued  on the  path  of  consolidating com-
pany growth.   We focused  on the  integration  of  our  supermarket 
operation  in Colombia,  the  internationalization  of  our  Department  
Store  format  in Peru  and  the  explosive  growth  of  Easy in  Colombia. 
Our  work on  company  culture  and work  climate  has been  pivotal  for
this  consolidation.

Having  said  this, leadership  building  programs  have  helped  us  nou-
rish the  talent  required  by  our  organization  to  face  the  future.  An  
example of  this  has  been  our  Trainee  programs.  Hundreds  of  young  
professionals  are  trained  in  store management.

Our  corporate  offices have  also boosted  our  internship  program  for  
summer  MBAs  in  some  of  the  world´s  best  business schools.  We  
have  brought  in  world  class  talent  to  mid  level  positions.
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At  Cencosud  we  consider developing corporate  culture  will allow us to 
make our company sustainable over time.
We  understand  that  our service is  a  reflection  of  our internal workings 
or culture. Cencosud’s  corporate culture can  be  traced  back  to  our  
Chairman  and  founder  Mr. Horst  Paulmann,  whose  dedication  to  
clients  has  been  continued for decades by each one  of  the company’s 
leaders..

This  culture  stems from our company’s history, our traditions, best  prac-
tices  and  customs  for  each  one  of  our flags/enterprises.  We aim  to  
foster  a particular  culture  in  each  one  of  our  flags  aligned with brand 
positioning and how our consumers percieve the company. Each flag has 
an image that goes hand in hand with its respective strategy.

Notwithstanding;  we  aim  to give all our businesses  and  flags their  own
hallmark,  a  Cencosud  DNA.  Being  part  of  this  group  carries  certain  
responsibilities resulting from our shared beliefs;  passion for customer 
service, respectful relations with others, transparency, closeness  and  
trust,  acting  as  owners,  actively seek  learning opportunities , creativity  
and  innovation.

We have built a culture for each flag through the development of leaders,
communication,   talent  development programs,  evaluation  mecha- 
nism  and  incentives,  in summary, every  angle  that  could  allow  us to  
strengthen  the  values  we  aim  to  foster.

cUlTURE wORk ENVIRONMENT

“SER pROJEcT”

At  Cencosud  we  put  great  value  in  our  work  atmosphere  and  we  see
it  as  a  fundamental  factor  to  our  ability  to  provide  excellent  custo-
mer service.  
In  2013  we  have  surveyed  our  work  environment  for  the  second  
consecutive  year  using the Great  Place  to  Work  (GPTW)  methodology,  
through which 130,000  team  members  have  voiced their  concerns.  
As in  the  previous  years  the  results  from  the  survey  were  used  to  
create work plans and  deploy  strategic  step to  tackle those issues.
In  2013  we  proudly  celebrated  our  retail  financing  business  in  Ar-
gentina being  acknowledged  as  one  if  the  best  places  to  work  in  the  
country,  coming  in at  number  12  in  the  overall  ranking.
This  very  year  we  have  trained  close to 1,000  company  executives
in our Work Environment Management through our “Esencia Lider” trai-
ning  program.

This  year  we  launched  one  of  our  most  ambitious  and  much 
needed  projects to  date  aiming  to  put  together  a  world  class  
team.  We  began  by unifying our  workforce  management  software  
under  the  People Soft  platform.  This  endeavour will  require  deep  
discussion  and  the alignment of process  management  in all  5  bu-
sinesses  and  countries  to design  a  single  platform  for  all  users 
while  safeguarding the  specific  characteristics  of  each  business  line  
and  country  of  operation. We  are  confident  that  this  investment  in 
human resource management will allow  Cencosud  to  reap benefits  
from  enhanced  productivity,  efficiency  and  level  of  internal service.
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Diversity  is  one  of  our  core  values  within  our  corporate  culture  and  
one  of our  main  assets.  At  Cencosud  we  are  convinced  that  drawing,  
developing and retaining loyal team members that are a reflection of the 
communities in which  we  operate  is  essential  to  the  success  of  our  
business.
Our  company  acknowledges  gender,  racial,  political,  religious  and  age  
diversity, sexual  orientation,  marital  status  or  special  disabilities, and 
firmly believes that diversity  enriches  our  work   environment  and  allows  
us to  better connect  with the  needs  and  interests  of  our  clients.

Human Resources is charged with the challenge of developing policies and
best  practices  for  the  workplace  that  ensure  relationships based on 
trust, transparency,  effective  communications  and  the  professional  and  
personal development of our team members. Growth in order to be sus-
tainable in  time  should  come  hand  in  hand  with  a  value  proposal  
that’s  compelling at every level of  the company.

With  this  in  mind  during  2013  we  established  several  Macro  Agree-
ments with  organizations  where  mutual  trust  and  the  shared  belief  
that  closeness, a sense of dignity, mutual respect, humility and the value of 
a job well done  were  pivotal.  These  agreements  have  the main  goal  of 

DIVERSITY

lABOR RElATIONS

setting the  foundations for Cencosud´s relationship with its people for the 
development of our business and consequently the professional develop-
ment of our team members.  The  aforementioned  beliefs  together with 
the mutual recognition of values that inspire the company and its manage-
ment, our employees’ dignity in conjunction with worker rights, rectitude, 
ethics and integrity in company activities, team work and merit as the main 
driver for employee mobility within the company are our  company’s foun-
ding principles.

In  this  initial  phase  over  25%  of  union members have taken part in these 
agreements. The closeness we aspire to achieve  should  allow  us  to  lay  
common  ground  to  develop  engaged  team members  resulting  in  a  
better  client  experience.

Cencosud  employees  are  currently  affiliated  to  over  150  labor  unions  
and the  company  as  a  whole  has  a  unionization  rate  of  37% ; these 
unions are  incorporated  within  the  legal  framework  of  each  country  in  
which  we  operate and  apply  the  best  practices  of  each  market.  Our  
fluent  relationship  with the unions  is  based  on  mutual  respect  and  
regularly maintined and permanent relations that surpass  the  basic  prac-
tices  established by the corresponding legislation for  each  country  and  
region, consistently favoring constructive dialogue. 
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Nuestra ambición es seguir desarrollando 

nuestra propuesta multiformato y aprovechar 

las ventajas competitivas de esto en todas 

nuestras unidades de negocios, con el fin de 

convertirnos en uno de los retailers más reco-

nocidos de América Latina.  

factorsRisk

You  should  carefully  consider  the  risks  and  uncertainties  described  
below  and  the  other  information  in  this  annual  report.  These  risks   
are  not  the  only ones  facing  our  company  or  investments  in
the  countries  in  which  we  operate.Our  business,  financial  condition  
or  results  of operations  could  be  materially  and  adversely  affected  
by  any  of  these  risks.  

Additional  risks not  presently  known  to  us  or  that  we  currently  
deem  immaterial  may also  impair  our  business  operations.  This  
annual  report  also  contains future effects that  involve  risks  and  
uncertainties.  See “Forward-Looking  Statements.”  The  market  price  
of  our  common  shares  and  ADSs  may  decrease  due  to  any  of  
these  risks  or  still other factors, and  you  may  lose  all  or  part  of  
your  investment.

Our  actual  results  could  differ  materially  and  adversely  from  those
anticipated  in  these  forward-looking  statements  as  a  result  of  
certain factors,  including  the  risks  facing  our  company  described  
below  and elsewhere  in  this  annual  report.
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able  to  pass  on  a  price  increase to  our  customers,  which could  have  a  
material and adverse  effect on  us.

We face intense competition in each of our markets.

The  retail  industry  in  Chile,  Argentina,  Brazil,  Peru  and  Colombia  is  
characterized  by  intense  competition  and  increasing  pressure  on  profit  
margins. The  number  and  type  of  competitors  and  the  degree  of  com-
petition  experienced  by  individual  stores  varies  by  location.  Competi-
tion  occurs  on  the basis of price, location, quality of products and service, 
product variety and store  conditions.

We  face  strong  competition  from  international  and  domestic  super-
market  operators  of home  improvement  stores,  department  stores  
and  shopping centers including Carrefour, Wal-Mart, Falabella and Casino, 
and providers of financial services, and it’s possible that in the future other 
large international  retailers  or  financial  service  providers  may  enter  the  
markets in  which  we  compete,  either  through  joint  ventures  or  directly.  
Some  of our  competitors  have  significantly  greater  financial  resources  
than  we  do and could use these resources to take steps that could have 
a material and adverse  effect  on  us.  We  also  compete  with  numerous  
local  and  regional supermarket  and  retail  store  chains,  as  well  as  with  
small,  family-owned neighborhood  stores,  informal  markets,  and  street  
vendors.

RISkS RElATED TO OUR BUSINESS AND OUR INDUS-
TRIES

Economic conditions that impact consumer spending could mate-
rially affect us.

Ongoing  economic  uncertainty  in  the  world  economy  could  negatively
affect  consumer  confidence  and  spending,  including  discretionary  spen-
ding.  We  may  be  materially  affected  by  changes  in  economic  condi-
tions  in the  markets  or  in  the  regions  in  which  we  operate  that  impact  
consumer confidence  and  spending,  including  discretionary  spending.  
This  risk  may be exacerbated if customers choose lower-cost alternatives 
to our products in  response  to  economic  conditions.  In  particular,  a  de-
crease in  discretionary  spending  could  materially  and  adversely  impact  
sales  of certain high-margin  products.  Future  economic  conditions
affecting  disposable  consumer  income,  such  as  employment  levels,  bu-
siness  conditions,  changes  in  housing  market  conditions,  credit availa-
bility,  interest rates, tax rates and fuel and energy costs, could also reduce
overall  consumer  spending  or  cause  consumers  to  shift  their  spending  
to lower-priced  competitors.  In  addition,  inflation  or  deflation  can  im-
pact  our business.  Deflation  in  food  prices  could  reduce  sales  growth  
and  earnings, while  inflation  in  food  prices,  combined  with  reduced  
consumer  spending, could  reduce  our  margins.  Accordingly,  we  cannot  
assure  you  that  in  the event  of  an  increase  in  inflation  we  will  be  
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particularly  high quality,  fresh  products  to  consumers.  We  believe  that  
our  consumers  are increasingly  using  the  internet  to  shop  electroni-
cally  for  food  and  other  retail  goods,  and  that  this  trend  is  likely  to  
continue.  If  internet  sales  continue  to  grow,  consumers’  reliance  on  
traditional  distribution  channels  such as  our  supermarkets,  home  im-
provement  stores,  department  stores  and shopping  centers  could  be  
significantly reduced  which  could  seriously affect us.

Our markets are undergoing rapid consolidation.

Over  the  last  several  years,  the  food,  department  store  and  home  im-
provement  retail  sectors  in  Chile,  Argentina,  Brazil,  Peru  and  Colombia  
have been  undergoing  consolidation; large  retail  chains  have  gained  
market share  at  the  expense  of  small,  independently  owned  and  ope-
rated  stores as large  local  and  international  supermarket  chains  have  
consolidated.
We believe that further consolidation will likely occur in all of these markets
as competition intensifies and economies of scale become increasingly im-
portant. Some of our competitors are larger and better capitalized than we
are  and  as  a  result  are  likely  to  be  better  positioned  to  take  advanta-
ge  of strategic acquisition opportunities. We cannot assure you that such 
market consolidation  will  not  occur  to  the  material  detriment  of  our  
market  position  or  that  such  developments  will  not  have  an adverse  
effect  on us.

Increasing competition may cause us to lower our prices, increase expen-
ditures and take other actions that could have a material adverse effect 
on us or compel us to reduce our planned growth, acquisitions and ca-
pital expenditures. As other retailers expand their operations in Chile, Ar-
gentina, Brazil, Peru and Colombia, and other international retailers enter 
these markets, competition will continue to intensify. Our inability to res-
pond effectively to competitive pressures and changes in the retail mar-
kets could have a material adverse effect on us, including as a result of our 
losing market share.

Our  traditional  retail  stores,  supermarkets  and  shopping  cen-
ters face increasing competition from internet sales which may ne-
gatively  affect sales  in traditional  channels.

In  recent  years,  selling retail food,  clothing  and  home  improvement  pro-
ducts over the internet has increased significantly in each of the countries
in  which  we  operate.  Internet  retailers  are  able  to  sell  directly  to  con-
sumers,  diminishing  the  importance  of  traditional  distribution  channels  
such as  supermarkets  and  retail  stores.  Certain  internet  food  retailers  
have  significantly  lower  operating  costs  than  traditional  hypermarkets  
and  supermarkets  because  they  do  not  rely  on  an  expensive  network  
of  retail  sales points or  a  large  sales  force.  As  a  result, internet  food  
retailers  are able  to  offer  their  products  at  lower  costs  than  we  do  and  
in  certain  cases  are  able  to  bypass  retailing  intermediaries  and  deliver  
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A failure to successfully integrate acquired businesses may have 
an adverse  effect  on  us.

Over  the  past  several  years,  we  have  completed  a  number  of  impor-
tant acquisitions  and  may  continue  to  make  acquisitions  in  the  future.  
We  believe  that  these  acquisitions  provide  strategic  growth  oppor-
tunities  for  us. Reaping the  anticipated  benefits  of  these  acquisitions  
will  depend  in  part upon  our  ability  to  integrate  these  businesses  in  
an  efficient  and  effective manner. The challenges involved in successfu-
lly integrating acquisitions include: finding that the acquired company or 
assets do not further our business  strategy,  that  we  overestimated  the  
expected  benefits  to  be  derived  from  the  acquisitions, discovering  new  
contingencies  previously unidentified in the due diligence process, or that 
economic conditions have changed; all  of  the above may  result  in  a  
future  burdon;  we  may  have difficulty  integrating  the  operations  and  
personnel  of  the  acquired  business  and  may  have  difficulty  retaining  
the  customers  and/or key  personnel  of  the  acquired  business;  we  
may  have  difficulty  incorporating  and integrating  acquired  technologies  
into  our  business;  our  ongoing  business and management’s attention 
may be disrupted or diverted by transition or integration  issues  and  the  
complexity  of  managing  diverse  locations;  we may  have  difficulty  main-
taining  uniform  standards,  controls,  procedures and  policies  in different 
locations;  an  acquisition  may  result  in  litigation  from employees that 

Our growth  in  recent  years  is due  to  a  series  of  significant acqui-
sitions  which  are  not  likely  to be  repeated  in  future  periods.

We  may  not  be  able  to  successfully  execute  our  growth  strategy  
through acquisitions  as we have done  in  the  past. As  a  result  of  the  con-
solidation  that  has occurred in the retail industry, a significant component 
of our growth in recent years has occurred through acquisitions. In parti-
cular, we acquired various  supermarket  and  department  store  chains,  
including Paris  in  Chile  in  2005,  GBarbosa  in  Brazil  in  2007,  Wong  in  
Peru  in  2008, Perini,  Super  Familia  and  Bretas  in  Brazil  in  2010,  Car-
doso  in  Brazil  and  Johnson  in  Chile  in  2011,  Prezunic  in  Brazil  and  
most  recently,  on  November 30th  2012  we  completed  the  acquisition  
of  Carrefour’s  supermarket  operations  in  Colombia. As  noted  above,  
we  believe  that  further  consolidation is  likely  to  occur  in  the  industries  
in  which  we  operate.  However,  some  of our  principal  competitors  are  
larger  than  we  are  and  are  likely  to  be  better positioned to take advan-
tage of strategic acquisition and consolidation opportunities. We cannot 
assure you that in the future there will be continued availability  of  suitable  
acquisition  candidates  at  favorable  prices  and advantageous terms and 
conditions, or that we will be able to compete with our  competitors  for  
any  future  acquisitions.  As  a  result,  our  growth  rate  is likely  to  be  sig-
nificantly  lower  than  it  has  been  in  recent  years,  which  may have  an 
adverse  effect  on  us.

782013Annual Report



make these  acquisitions,  it  is  possible  that  the  cost  of  doing  so, to-
gether with  possible  adverse  market  conditions  and  resulting  loss  of  
revenues  or net  income, could  leave us financially overextended.
Acquisitions  also  expose  us  to  the  risk  of  successor  liability  regarding 
litigation,  tax  claims  or  other  action  involving  an  acquired  company,  its  
management  or  contingent  liabilities  incurred  prior to  the  acquisition.  
The  due diligence  we  conduct  in  connection  with  an  acquisition,  and  
any  contractual guarantees or indemnities that we receive from the sellers 
of acquired companies, may not be sufficient to protect us from, or com-
pensate us for, real or  potential  liabilities.  Any  material  liability  associa-
ted  with  an  acquisition  could  have  an  adverse  effect  on  us,  including  
our  reputation, and  reduce the  benefits  of  such  acquisition.

Antitrust laws in Chile, Argentina, Brazil, Peru or Colombia could li-
mit our ability to expand our business through acquisitions or joint 
ventures

Chilean,  Argentine,  Brazilian,  and  Colombian  antitrust  laws  contain  pro-
visions  that  require  authorization  by  the  antitrust  authorities  in  those  
countries  for  an acquisition  or  joint  venture  agreements  with compa-
nies  with  a  relevant  market  share.Authorization  has been denied  in  
some  cases  involving  the  industries  in  which  we  operate,  as  occurred 
in Chile with the denial by the Tribunal de Defensa de la Libre Competen-

have been let go  from acquired  business  or  third  parties;  and  we may  
experience  significant  problems  or  liabilities  associated  with  technology  
and  legal  contingencies  of  the  acquired  business.  These  factors  could
have  an adverse  effect  on  us,  particularly  in  the  case  of  a  larger 
acquisition or multiple acquisitions in a short period of time. Our inability to 
successfully integrate our acquisitions could have a material adverse effect
on us.

The  expansion  of  our  business  through  acquisitions  poses  risks
that  may  reduce  the  profits we  anticipate  from  these  transac-
tions.

As  part  of  our  business  strategy,  we  have  grown  significantly  through
acquisitions.  Our  decision  to  pursue  an  acquisition  is  based  on  our  
belief that  it will  complement  our  business  strategy  and  make our  bu-
siness grow.  However,  our  management  is  unable  to  predict  if or when  
any  prospective  acquisitions  will  occur,  or  the  likelihood  of  a  certain 
transaction  being  completed  on  favorable  terms  and  conditions.  Our  
ability  to  continue  to  expand  our  business  successfully  through  acqui-
sitions depends  on  many  factors,  including  our  ability  to  identify  them,  
the ability  to  negotiate  favorable terms  and  our  ability  to  finance the 
acquisition be it  using internal  or  external  resources.  Even  if  we  are  able
to  identify  acquisition  targets  and  obtain  the  necessary  financing  to  
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We may not be able to generate or obtain the capital we need for 
further expansion.

We expect  to  continue  having substantial  liquidity  and  resource capital  
to finance our business. We intend to rely upon  cash  generated   from  our  
operations  and,  if  necessary,  the  proceeds  from debt and/or  equity in 
domestic  and  international  capital  markets and  bank  debt.  We  cannot  
assure  you,  however,  that  we  will  be  able  to generate  sufficient  cash  
flows  from  operations  or  obtain  sufficient  funds from  external  sources  
to fund  our  capital  expenditure  requirements.
Our  future  ability  to  access  financial  markets  in  sufficient  amounts  
and  at acceptable  costs  and  terms  to  finance  our  operations,  fund  
the proposed capital  expenditures  and  pay  dividends  will  depend  to  a  
large  degree  on prevailing  capital  and  financial  market  conditions  over  
which  we  have  no control, and accordingly we cannot assure you that we 
will be able to do so.
The Eurozone crisis and general market volatility has had a negative impact
on  the  liquidity  of  financial  markets  in  recent  months,  as  was  the  case  
in the  2008-2009  financial  crisis.  Our  failure  to  generate  sufficient  cash  
flows from operations or to obtain third-party financing could cause delay 
or force us to abandon some or all of our planned expansion, including 
capital expenditures, which,  in  turn,  could have  a negative effect  on  us.

cia  (the  Chilean  Antitrust  Court)  of  the  merger  between  Distribucion y 
Servicio D&S S.A. (“D&S”) and Falabella in January 2008. Peru does not cu-
rrently apply such controls, but we cannot assure you that it will not impose 
them in the future. Accordingly, our ability to expand our business through 
acquisitions in  Chile,  Argentina,  Brazil,  Peru  and Colombia  may  be  limi-
ted. Currently,  Cencosud  is  restricted  from  acquiring  any  supermarkets  
in  Chile,  as  a  consequence  of  a  settlement  it  reached  in  2008  with  the  
antitrust authorities.  As  part  of  the  settlement,  Cencosud  needs  prior  
authorization  from  the  Chilean  Antitrust  Court  before  engaging  in  any  
supermarket acquisition.  This  restriction  can  only  be  lifted  by  means  of  
a  consultation before  the  Chilean  Antitrust  Court.
Moreover,  on  December  14th  2011,  the  Chilean  antitrust  authority  
(Fiscalía Nacional  Económica,  or  “FNE”)  announced  an  investigation  into  
anti-competitive  practices  in  the  food  retail  industry.  The  investigation  
includes  several  local  operators,  including  Cencosud,  Wal-Mart Chile,  
SMU  and  Tottus.
In accordance with Chilean regulations, FNE has not disclosed the details of
the investigation to the public, but it appears to be focused on private label
groceries,  fresh  poultry  and  beef.  Without  additional  details  it  is  diffi-
cult  to determine the full impact of this investigation. If the FNE concludes 
that we engaged  in  anti-competitive  practices  we  could  face  a  maxi-
mum  sanction of  up  to  U.S.$30  million.  We  cannot  assure  you  that  this  
investigation,  or future investigations, will not result in an adverse effect on 
us, including damage to our finances and  reputation.
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Our  business  is  characterized  by  relatively  high  inventory  turnover  with
 relatively  low  profit  margins.  A  significant  portion  of  our  sales are at  
prices based  on  the  cost  of  products  we  sell  plus  a  percentage markup.  
As  a  result,  our  profit  levels  may  be  materially  affected  during  periods 
when prices drop. In addition, our business could be materially and adver-
sely  affected  by  other  factors,  including  inventory  control,  competitive  
price  pressures,  severe  weather  conditions  and  unexpected  increases 
in  fuel  or  other  transport  related  costs  which  increase  the  cost  of  the
products  we  sell  in  our  stores.  If  we  are  unable  to  pass  along  these  
cost increases  to  our  customers,  our  profit  margin  will  decrease  resul-
ting  in  a negative effect  on  us.

Our  retail  results  are  highly  seasonal  and  therefore  any  circum-
stance  that  negatively  impacts  our  retail  business  during  our  
high seasons may  materially  and  adversely  affect us.

Historically speaking  the season have affected our  retail  sales  in  Chi-
le,  Argentina, Brazil, Peru and Colombia, with stronger sales during the  
Christmas  and  New  Year  holiday  season  and  during  the  beginning  of 
each school year in March; sales have fallen during the months of January 
and February due to the summer holidays. For example, in 2012, 2011 and 
2010, 28.5%, 29.3% and 29.8% of our consolidated revenues (excluding the
revenues from Banco Paris) were generated during the fourth quarter, res-

Our controlling shareholders are able to exercise significant con-
trol over our company, and also own a significant minority interest 
in many of our international subsidiaries which could result in con-
flicts of interest.

We  are  currently  controlled  by  our  founder,  Mr.  Horst  Paulmann,  and  
his family,  who  together  have  a  60.8%  ownership  stake  in  the company  
through  Inversiones  Quinchamali  Ltda.,  Inversiones  Latadía  Ltda. and  
Inversiones  Tano Ltda,  as  of  March  31st  2013.  Our  controlling  sharehol-
ders  are  in  a  position to  direct  our  management  and  to  determine  the  
result  of  practically all matters  decided  by  majority  shareholders,  vote  
including  the election  of  a  majority  of  the  members  of  our  board  of  
directors,  determining  the  amount  of  dividends  we distribute (subject  to  
the  legally  mandated  minimum  of  30%  of  net  income  set  forth  in  Arti-
cle  79  of  the  Chilean Corporations Law), adopting certain amendments to 
our Bylaws, enforcing or  waiving  our  rights  under  existing  agreements,  
leases  and  contractual arrangements  and  entering  into  certain  agree-
ments  with affiliated entities. 
As  a  result,  circumstances  may  occur  in  which  our  controlling  share-
holders’ interests  could  be  in  conflict with  your  interests  as  noteholders.

Our operating income is sensitive to conditions that affect the cost 
of the products we sell in our stores.
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our middle-  and  low-income  customers  are  likely  to  consider  clothing  
purchases superfluous during periods of reduced income which would 
most likely lead  to  a  decrease  in  demand  for  our  clothing  products.
This decrease  in  the  demand  of  our  middle-  and  low-income  customers
coupled with a general decrease in their purchasing power could materially
and  adversely  affect  us.

Changes in suppliers’ allowances and promotional incentives could
impact  profitability  and  have  a  material and adverse  effect  on 
us.

We  derive  a  significant  portion  of  our  revenues  from  ordinary  activities
thanks to allowances  and  promotional  incentives  granted  by  our  
suppliers. For example, our revenues from ordinary activities include  
supplier commissions for  the  sale  of  their  products  in  our  stores,  
supplier  rebates  and  discounts, supplier promotional allowances and 
fees, and fees from publicity for  third  parties  using  our  proprietary  cus-
tomer  information.
We  cannot  assure  you  that  we  will  be  able  to  obtain  a  similar fees,  
rebates,  bonuses  or  allowances  in  the  future.  Should  any  of  our  key
suppliers  reduce  or  otherwise  eliminate  these  arrangements,  our  profit
margin  for  the  affected  products  would suffer the impact,  which  could  
in  turn have  an adverse  effect on  us.

pectively.  Any  economic  slowdown,  interruption  to  our  business  or  to  
the business of our suppliers, or,  any other circumstance that may  impact  
our  business  during  the  first  or  last  quarter  of  any  fiscal  year may  
therefore have  negative effects.
In  addition,  in  preparation  for  high demand seasons,  we  must  increase  
inventory  to  levels  substantially  higher  than  those  maintained  during  
the  rest  of  the  year,  and  hire  temporary  staff  for  our  stores.  Any  unfo-
reseen  reduction  in  demand,  mistake  in  our  demand  forecasts or  pro-
duct selection,  or  delay  by  our  suppliers  in  meeting  our  demand  du-
ring  these periods could  force  us  to  sell  inventory  at  significantly  lower  
prices,  which would  also affect  us negatively.

The  clothing  retail  industry  is  negatively  affected  by  decreases  
in the buying power of middle- and low-income consumers resul-
ting from  unfavorable  economic  cycles.

The  success  of  our  department  store  operations  largely   depends   on  
factors related to the stability or increase of consumer spending, especially 
in members  of  middle-  and  low-income  socioeconomic  groups.  Histo-
rically, the buying power of these groups has been closely correlated with
factors  that  affect  income,  such  as  interest  rates,  inflation,  availability  
of consumer  credit,  taxation,  employment  levels,  consumer  confiden-
ce  and salary.  Therefore,  in  times  of  economic  downturn,  the  buying 
power of these groups decreases as their income decreases. In addition, 
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tion and  profitability.  These  factors  include accessibility  and attractive-
ness of the shopping center location and of the shopping center itself; the 
flow of people and the level of sales at each shopping center rental unit; 
oversupply of retail space or a reduction in demand for retail space which 
could result in lower rent prices and lower revenues; increases in  compe-
tition  from  other  shopping  centers  which  drive  down  our  prices and  
profits;  our  inability  to  collect  rent  due  to  bankruptcy,  tenant insolvency
or  others;  the  ability  of  our  tenants  to  provide  adequate  maintenance  
and  insurance;  and  fluctuations  in  occupancy.
Many  of  our  hypermarket,  supermarket,  department  stores  and  home
improvement  stores  are  located  in  shopping  centers,  and  as  a  result  a
substantial  portion  of  our  revenues  is  sensitive  to  factors  affecting  
these and  other  shopping  centers.  Also,  an  economic  downturn  in  the  
countries or  regions  in  which  our  shopping  centers  are  located  could  
lead  to  the bankruptcy  of  our  tenants  and  a  reduction  in  our  shopping  
center  sales due  to  a  decrease  in  disposable  income,  which  would 
affect us negatively.
 
We  are  subject  to  risks  inherent to changing  shopping  trends.

In  developed  markets  consumers  have  begun  to  express  a  preference  
for small box stores shunning traditional big box outlets. This trend in  mar-
kets  such  as  the  US  and  the  UK  has  been  more  evident  in  fresh,  on-
the-go  foods  and  the  groceries.  As  a  consequence  retailers  in  these 

Our current strategy may not have the expected results on our 
profitability.

Our  strategy  aims  to  provide  our  customers  with  a  superior  shopping  
experience,  delivering  a  greater  variety  of  quality  products  and  servi-
ces  than our  competitors.  This  strategy  is  based  on  savings  achieved  
through  operational  efficiencies  that  are  transferable  to  the  customer.  
We  couple  this strategy  with  a  focus  on  expanding  our  position  both  
in  Chile  and  other markets  in  Latin  America  that  we  believe  offers  
attractive  prospects  for growth. The long-term success of our strategy is 
subject to significant risks, including  failure  to  generate  the  expected  
number  of  additional  sales  volume  or reduce  selling  and  administrati-
ve  expenses;  price  reductions by  competitors;  difficulties  in  obtaining  
additional  vendor  allowances  from suppliers  in  the  expected  amounts  
and  necessary  timeframe;  difficulties in  expanding  operations  due  to  
adverse  economic  scenarios;  difficulties  in finding  employees  and  de-
lays  in  implementing  our  strategy.  Any  one  of these factors  could  have  
an adverse  effect.

We are subject to risks affecting shopping centers which may ma-
terially and adversely affect us.

The operatiing of our shopping centers (which lease spaces to third parties)
is  subject  to  various  factors  that  affect  their  development,  administra-
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We are subject to risks associated with development and construc-
tion activities.

The  development,  renovation  and  construction  of  our  hypermarkets,  
supermarkets,  department  stores,  home  improvement  stores  and  
shopping centers  involve  certain  risks  such  as  failure  to  correctly  an-
ticipate  construction  costs,  lower  than  anticipated  occupancy  rates  
and  rent  at  newly completed  projects,  failure  to  obtain  financing  on  
favorable  terms,  delays in  construction  and  initial leasing,  and  failure  
to  obtain  necessary  zoning,  land use,  building,  occupancy  and  other  
required  governmental  permits  and authorizations.
We  are  currently  in  the  process  of  constructing  several  projects,  inclu-
ding the  Costanera  Center   towers  in  Santiago,  Chile;  we  believe  the bul-
ding will be the  tallest in  South  America.  We  face  certain  risks  associated  
with the large-scale nature of the project, such as occupancy rates and rent 
being insufficient to make the project profitable and the fact that we may 
be unable to obtain or may face delays in obtaining all necessary approvals 
for the required transit  mitigation program.  Any  such  delays,  or  other  
substantial  unanticipated  delays  or  expenses  related  to  the  Costanera  
Center  office  tower  or  other  future  construction  or  renovation  projects  
may  reduce our net income for the relevant periods and could have a ne-
gative effect.  For  example,  the  office  tower  at  the  Costanera  Center  
was originally  scheduled  to open  in  2013  and  is  now  expected  to open  
in  2014.

markets  such  as  Walmart,  Tesco  and  Target  have  responded  by  tur-
ning  to small-box  stores  as  drivers  for  growth,  as  a  means  to  target  a  
more  urban consumer  and  as  an  engine  for  revenue  expansion.  This  
has  led  to  the  rolling out of new formats such as Walmart Express, Tesco 
Express and Fresh and Easy Express in 1,400 square meter  formats distan-
cing themselves from the traditional big-box 10,000 square meter outlets. 
We have not observed  this  trend  in  the  markets  in  which  we  operate.  
Nevertheless  we  are currently  undertaking  a  strategy  that  includes  all  
types  of  formats  in  order to cater to a wide range of consumers. If such 
a trend favoring small-box stores  were  to  materialize  in  the  markets  in  
which  we  operate,  it  could  materially and adversely affect the results of 
our operations and our financial status.

Our  development depends  on  finding  attractive  real  estate  lo-
cations  at  reasonable  prices.

An  important  part  of  our  growth  strategy  rests  on  our  ability  to  open
and  develop new  stores.  We  face  intense  competition for  new  sites  for  
our  stores from  both  retail operators  and real  estate  developers.  Ac-
cordingly,  we  may  be  unable  to  find  attractive  real  estate  locations  at  
reasonable  prices  to  sustain  our  growth,  which  could  have  a  negative 
effect  on  us.
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Although  not  a  part  of  our  core  business,  our  credit  card  and  con-
sumer finance  operations  in  Chile,  Argentina,  Peru  and  Brazil  are  a  
growing  segment  of  our  business.  We  currently  bear  all  of  the  credit  
risk  associated with  our  credit  cards  in  Chile,  Argentina  and  Peru.  In  
Brazil,  where  we  operate  our  credit  card  through  a  joint  venture  with  
Brazil’s  Banco  Bradesco, we bear 50% of the credit risk associated with our 
cards, including payment defaults and  losses;  Banco  Bradesco  bearing  
the  remaining  risk.
In  Colombia  we  are  currently  engaged  in  a  joint  venture  with  Colombia´s
Banco  Colpatria  through  which  we  bear  50%  of  the  credit  risk  associa-
ted with  our credit  cards.  Results  of  our  financial  business  in  Colombia  
for the year ended on December 31st 2012 were included in the supermar-
ket segment. (please see Item 4: Partnership Information – B. General Busi-
ness Vision – Financial Services – Brazil for more details on our association 
with Banco Bradesco).
Our  credit  card  and  consumer  finance  business  can  be  materially  
and  adversely  affected  by  delinquency  involving credit  card  accounts,  
defaults  in  payments  by  credit  card  holders,  extensive  judicial  proces-
ses  enforcing  the collection  of  payments,  dubitable accounts  or  losses  
on  receivables.  Furthermore,  the  actual  rate  of  delinquency,  collection  
proceedings  and  losses  on  receivables  may  vary  and  are affected  by  
numerous  factors,  which among  others  include:

Our development activities depend on our ability to obtain and 
maintain zoning, environmental, land-use and other governmental 
approvals which we may not be able to get. 

Our activities are subject to national, federal, state and municipal laws, and
to  regulations,  authorizations  and  licenses  required  with  respect  to  
construction,  zoning,  use  of  the  soil,  environmental  protection  and  
historical heritage, consumer protection and other requirements in Chile, 
Argentina, Brazil,  Peru  and  Colombia,  all  of  which  affect  our  ability  to  
acquire  land, develop  and  build  projects  and  negotiate  with  customers.  
In  the  case  of non-compliance  with  such  laws,  regulations,  licenses  and  
authorizations, we  may  face  fines,  project  shutdowns,  cancellation  of  
licenses  and  revocation  of  authorizations.
In  addition, regulation  of  matters  relating  to  environmental  protection 
is  not  as  well  developed  in  Argentina,  Brazil,  Chile,  Peru  and  Colombia  
as  in  the  United  States  and  certain  other countries.  Accordingly,  we 
anticipate that over time additional laws and regulations will be enacted in 
these countries with regards to environmental matters. If public authori- 
ties  issue  new  and  stricter  standards,  or  enforce  or  interpret  existing  
laws and  regulations  in  a  more  restrictive  manner,  we  may  be  forced  
to  make expenditures  to comply  with  the new  rules.

Our credit card and banking operations expose us to increased cre-
dit  and  financial  risks. 
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account approval and credit risk) or our other lending operations, such as 
cash  advances  and  consumer  loans  for credit  card  customers, won’t 
lessen the credit  portfolio  of  our  credit  card and  banking  business  in  
Chile,  Argentina  and  Brazil.  Any  such  impairment would have an adverse 
effect on us. 

Our credit card and banking activities depend on our ability to com-
ply with current or future government regulations, as well as our 
ability to obtain and maintain governmental approvals

Our  credit  card  and  banking  operations  are  subject  to  substantial  re-
gulation.  We  must  comply  with  national,  state  and  municipal  laws,  and  
with regulations,  authorizations  and  licenses  required  for credit card  
and  banking  activities.  We  invest  financial  and  managerial  resources
to  comply  with  these  laws  and  related  permit  requirements.
Our failure to comply with credit card and banking laws and related permit
requirements could subject us to investigations, enforcement measures, 
fines or  penalties.  For  Example,  on  April  24th  2013,  the  Chilean Su-
preme  Court ruled on a class action suit filed by the Servicio Nacional del 
Consumidor (the  National  Consumer  Service,  or  “SERNAC”),  a  Chilean  
government  entity.  The  court  ruled  for  the  plaintiff  and  at  this  junction  
no  further  appeals are available. In the ruling, the court ordered Cencosud 
Administradora de Tarjetas  S.A.  (“CAT”)  to  reimburse  certain  cardhol-

• adverse changes in regional economies; 
• accepting applicants  with poor  credit  records; 
• inability to predict future charge-offs; 
• changes in credit card use; 
• political instability; 
• a rise in unemployment;  and
• loss  of value  of real salaries.

These  and  other  factors  may  have  a  negative  effect  on  present  rates  
of delinquency,  collection  proceedings  and  losses, one  or  more  of  which
could have a materially adverse effect on us. Our credit card business  has  
grown  significantly  in  recent  years  and  in  connection  with  such growth,  
our  past -due  credit  card  receivables  have  also  grown.  We  cannot assu-
re  you  that  our  present  rates  of  delinquency  will  not  increase,  and  if
they  do,  that  it  would  not  have  a  negative effect.
Furthermore,  to  boost  our  retail  volume  sales,  one  of  our  business  
goals  is  to promote  greater  use  of  our  credit  cards  and  other  financing  
activities  in Chile,  Argentina,  Peru,  Colombia  and  Brazil  and  introduce  
our  own  credit card  in  Peru  (under  which  we  would  assume  all  credit  
risk).  As  a  result,  our exposure  to cardholders credit  risk and  banking  
customers  is likely  to  increase  in  the  near  future.  We  cannot  assure  
you  that  the expansion of our credit card operations (including taking on 
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vegetables and dairy. As of January 2012, Chile is suffering one of its worst 
droughts in decades, which has resulted in substantial loss of  crops  and  
livestock. We  focus significantly on  perishable  products.  Sales  of  perisha-
ble products  accounted  for  approximately  36.8%  and  30.0%  of  our  total  
sales in  2012  and  2011,  respectively.  As  we  source  part  of  our  fresh  
products from  local  producers, changes  in  climate  could  impair  or  limit  
our ability  to  source  said products,  thus  affecting  our  ability to  offer  
the  full assortment  of  products we  normally  carry.  Any  such  disruption  
could have  a  materially  adverse  effect on  us.

We are dependent on key personnel.

Our and our subsidiaries’ development, operation and growth have depen-
ded significantly upon the efforts and experience of our board of directors
(particularly  our  chairman,  Mr.  Horst  Paulmann  Kemna)  and  our  senior
management.  If  for  any  reason,  including  retirement,  the  services  of  
such persons,  particularly  Mr.  Horst  Paulmann  Kemna,  were  to  become  
unavailable  and  we  failed  to  find  and  retain  an  adequate  replacement  
for  such persons  on  a  timely  basis,  there  could  be  a  negative effect  
on  our operations.

Certain  of  our  debt  instruments  impose  significant  operating  
and financial  restrictions  and  in  the  event  of  a  default,  all  of  
our  loans could  expire immediately  and become payables.

ders  for  excess  monthly maintenance fees charged since 2006 plus ad-
justments for inflation and interests.  We provisioned  Ch$  20,000  million  
for  this  ruling  in  our  2012 financial  statements,  which  represented  0.2%  
of  our  2012  consolidated  net revenues  and  3.1%  of  our  2012  adjusted  
EBITDA.  This  provision  is  an  estimated  value  that  still  needs  to  be  
ratified  by  the  Supreme  Court  of  Chile after  subsequent  filings  for  in-
terpretation,  rectification  and  amendment are  addressed  by  the  court.
Moreover, if applicable laws and regulations, or the interpretation or enfor-
cement  thereof,  become  more  stringent  in  the  future,  our  capital  or  
operating  costs  could  increase  beyond  what  we  currently  anticipate,  
and  the process  of  obtaining  or  renewing  licenses  for  our  activities  
could  be  hindered  or  even  opposed  by  the  competent  authorities.  
We  cannot  assure  you that  regulators  will  not  impose  more  restrictive  
limitations  on  the  activities of  our  credit  card  or  bank  operations  in  
the  future  than  those  currently  in effect.  Any  such change  could  have 
a  material and adverse  effect  on  us.

Our  food  retail  business  sources  fresh  products  from  local  pro-
ducers;  climate  changes  may  affect  their  ability  to  produce,  and  
consequently  may  affect  our  capacity  to offer  such  products.

There  is indication  of  climate  change  happening  worldwide. Changes  
in  temperatures  and  precipitation  patterns  may  negatively  affect the  
ability of  certain  regions  to  produce  product  such  as  fresh fruits and 
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and  we cannot  assure  you  that  our  assets  would  be  sufficient  to  repay 
our obligations in  full . Our inability to repay our obligations could have a 
materially adverse effect  on us.

A  Downgrade  in  our  credit  rating  could  seriously affect our obli-
gations under existing credit support commitments.

We  have  entered  into  ten  credit  support  agreements  in  connection  
with derivative  transactions  with  different  international  and  local  fi-
nancial  institutions.  Each  credit  support  agreement  provides  collateral  
obligations  between  swap  counterparties  to  mitigate  the  existing  credit  
risk  inherent  to the operation.  If  our credit  is downgraded,  it  could  re-
sult  in  our  having to post additional collateral in connection with a “Mar-
gin Call” and us having to pay cash or any other eligible collateral to cover 
the incurred liabilities at a given valuation date. As of December 31st 2012, 
theoretical amounts in cross currency swaps with different counterparties 
stand at approximately more than  USD  1.3  billion.

A  downgrade  in  our  credit  rating  could  negatively  impact  the 
cost and  ability  to  access  capital.

Our credit ratings are an important part of maintaining our liquidity. Any 
downgrade in credit ratings could potentially increase our borrowing costs, 

The  terms  of  our  financial  indebtedness  impose,  and  the  terms  of  our  
future  financial  indebtedness  may  impose,  significant  operating  and  
other restrictions  on  us  and  many  of  our  subsidiaries.  The  agreements  
governing  our  credit  facilities  and  corporate  bond  issuances  contain  
restrictive covenants  and  require that  we  comply  with  a  number  of  
financial “maintenance”  covenants,  including  ratios  of  total  debt  to  
equity,  total  liabilities  to  net  worth,  net  financial  debt  to  equity,  net  
financial  debt  to  EBITDA,  and  EBITDA  to  financial  expenses,  as  well  as  
minimum  levels  of  total assets,  unencumbered  assets  and  equity.  Our  
ability  to  comply  with  these ratios  may  be  affected  by  events  beyond  
our  control.  These  restrictions and financial ratios could limit our ability to 
plan for or react to market conditions,  they may restrict  our  activities  or  
business  plans  and  could  have  a material  adverse  effect  even affecting 
our  ability  to  finance  ongoing  operations or  strategic  investments  or 
engage in  other business  activities.
A  significant  portion  of  our  financial  indebtedness  is  also  subject  to  
cross default  provisions.  A breach  of  any  of  these  restrictive  covenants  
or  our inability  to  comply  with  the  financial  maintenance  ratios  would  
result  in  a default  under  other  applicable  debt  instruments.  If  any  such  
default  occurs, the lenders may choose to declare all outstanding loans, 
together with  accrued  interest  and  other  fees,  immediately  due  and  
payable. If  we  are  unable  to  repay  outstanding  loans when  due, lenders
will  have  the  right  to  exercise  their  rights  and  remedies  against  us,  
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among  the  largest  corporations  in  Chile  and  among  the  largest  local  
issuers,  we  have  become  one  of the  largest  investments  (in  terms  of  
equity  and  debt  holdings)  in  the  local institutional  investors’  portfolio,  
limiting  our  ability  for  further  issuances  in the  local  market.  Likewise,  
some  local  banks  in  Chile  have  large  loan  exposure to Cencosud, and 
have reached the legal limits of maximum exposure to us,  limiting  our 
ability  to  secure  future funding  from  them  in  the  future. 
Although we believe we have a sound financial strategy and we have struc-
tured  our  maturities  and  amortizations  in  a  way  that  reduces  the  
refinan-
cing needs in a single year we cannot assure you that we will be able to ob-
tain funding in the future to fulfill our financial obligations. If we are unable
to  obtain  such  funding,  we  will  need  to  reduce  our  capital  expendi-
tures  to devote  a  larger  portion  of  our  free  cash  flow  to  serve  our  
financial  obligations,  thus  reducing  our  growth  prospects,  and  possibly  
face  a  default event  regarding our  financial  obligations. If  any  such  de-
fault  occurs,  the  lenders  may  choose to  declare  all  outstanding loans,  
together  with  accrued  interest  and  other  fees,  immediately  due  and  
payable. If  we  are  unable  to  repay  outstanding  loans when due, the 
lenders will exercise their rights and legal measures against  us,  and  we  
cannot  assure  you  that  our  assets  would  be  sufficient  to  repay  our  
obligations in  full  .  Our  inability  to  repay  our  obligations could  have  a  
materially  adverse effect  on  us.

or,  depending  on  the  severity  of  the  downgrade,  substantially  limit  our  
access  to  capital  markets,  require  us  to  make  cash  payments  or  post  
collateral  and  permit  termination  by  counterparties  in certain  significant  
contracts.  Factors  that  may  have an impact  our  credit  ratings  include,  
among  others, debt levels, planned asset purchases or sales, and near-
term and long-term growth opportunities. Factors such as liquidity, asset 
quality, cost structure, product  mix,  and  others  are  also  considered  by  
the  rating  agencies.  A  ratings downgrade could adversely impact our 
ability to access debt markets in  the  future,  increase  the  cost  of  future  
debt,  and  potentially  require  us  to post  letters  of  credit  for  certain  
obligations.

We have a significant amount of financial indebtedness outstan-
ding with instruments maturing every year

As  part  of  our  financial  strategy  we  fund  our  assets  with  a  combina-
tion  of both  equity  and  debt.  Our  portfolio  for financial  indebtedness  
has  maturities  and  amortizations  applicable  every  year.  As  we  devote  
a  significant portion  of  our  free  cash  flow  to  finance  our  capital  expen-
ditures,  we  are required  to  refinance  these  obligations  and  therefore  
we  face  refinancing risk, especially  in  times  of  liquidity  restrictions  in  
the  financial  markets. Furthermore, our major market for funding is Chile, 
including both the debt capital  market  and  the  local  banks,.  As  we  are  
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• increased competition from other real estate operators which might drive
down  our prices  and  profits;
•  increased  operating  costs  due  to  inflation  and  other  factors  such  as  
insurance, utilities, real estate taxes, state and local taxes and heighte-
ned  security  and  cleaning  costs;
•  the  inability  to  collect  rent  due  to  tenant bankruptcy  or  insolvency or
otherwise;
•  the  need  to  periodically  renovate,  repair  and  release  space,  and 
higher costs  thereof;
•  the  inability  to  revise  the  commercial  terms  of  our  lease  agreements  
to reflect  high  inflation  or  exchange  rate  fluctuations  in  markets  where  
our leases  are based  on  local  nominal  currency  or are in  foreign  cu-
rrency;
•tenant bankruptcy  and reduction in shopping center sales due to lower
disposable  income;
•  tenants   exercising their  legal  right  to  terminate  their  leases  early;
and
•  the  inability  to  find  new  tenants  as  leases  on  our  properties  expire  
or terminate  early.

The  occurrence  of  any  combination  of  the  factors  listed  above  could  
significantly  decrease  the  income  we  receive  from  our  real  estate  in-
vestments, which  in  turn  could  seriously affect us.

We are subject to risks associated with real estate investments.

Our  real  estate  investments  are  subject  to  risks  common  to  commer-
cial and  residential  properties  in  general,  many  of  which  are  not  within  
our control.  For  example,  the  yields  available  from  equity  investments  
in  real estate depend on the level of sales or generated  rental income  and 
incurred expenses . In addition, our ability to generate sufficient income 
from our properties  to  service  our  debt  and  cover  other  expenses  may  
be  materially  and  adversely  affected  by  the  following  factors, some  of
which  we  cannot  control:

•  downturns  in  national,  regional  and local  economic  climates;
•  changes  in  interest  rates and  financing availability  ;
•  civil  disturbances,  earthquakes  and  other  natural  disasters, terrorist 
acts  or  acts  of  war which  may  result  in  uninsured  or  underinsured  
losses;
• changes in our ability or our tenants’ ability to provide for adequate main-
tenance  and  insurance,  possibly  decreasing  the  shelf life of, and  revenue
from, property;
• law reforms and governmental regulations (such as those governing land-
use, zoning  and  property  taxes);
• oversupply of retail space or a reduction in demand for retail space, which
could  result  in  lower  rent  prices  and lower  revenues;
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A  substantial  part  of  the  products  we  sell  in  our  stores  are  distributed
through  our  distribution  centers.  Should  any  of  these  distribution  
centers experience an interruption in operations, we may not be able to 
effectively distribute  the  products  we  sell,  which  needless to say, would 
have an adverse  effect on us.
Additionally,  our  growth  strategy  contemplates  the  opening  of  new  
stores in  the  countries we  operate in,  which  may  require  an  increase  
in  the capacity  of  our  distribution  centers,  the  reorganization  of  our  
existing  distribution  centers  or  the  establishment  of  new  distribution  
centers.  Should we  fail  to  locate  adequate  properties  on  which  to  build  
new  distribution centers,  or  fail  to  effectively  integrate  new,  or  expand  
existing  distribution centers,  we  may  not  be  able  to  deliver  inventory  
to  our  stores  in  a  timely manner,  which could seriously affect us.

A certain number of  our  stores  rely  heavily  on  the sale  of  peris-
hable  products, and  ordering  errors  or  product  supply  disrup-
tions  may  have  an  adverse  effect  on  us.

Our  hypermarkets  and  supermarkets focus  greatly on  perishable  pro-
ducts.  Sales  of  perishable  products  accounted  for  approximately 36.8%  
and  30.0%  of  our  total  sales  in  2012  and  2011  respectively.  We  rely
on  various  suppliers  and  vendors  to  provide  and  deliver  our  product  
inventory  on  a  continuous  basis.  We  could  suffer  significant  perishable  

Eviction proceedings in Chile, Argentina, Colombia and Peru are 
difficult and time consuming, and as a result we may not be able to 
evict defaulting tenants from our shopping centers.

In  our  shopping  center  business,  we  hold  several  commercial  leases  
with third  party  leasees.  Although  Chilean,  Argentine  and  Peruvian  laws  
allow a  summary  proceeding  to  collect  unpaid  rent  and  a  special  pro-
ceeding  to evict tenants, eviction proceedings in these countries are diffi-
cult and time consuming.  Eviction  proceedings  generally  take  between  
six  months  and two  years  from  the  date  the suit was filed to  the  time  of  
actual  eviction, as  the  courts’ heavy  workload and  the  numerous  proce-
dural  steps required  have  generally  delayed  landlords’  efforts,  including  
ours,  to  evict tenants.  Historically,  delinquency  regarding  our  office  ren-
tal  space  has been  low,  and  we  have  usually  attempted  to  negotiate  
the  termination  of lease agreements with defaulting tenants after the first 
few months of nonpayment  in  order  to  avoid  legal proceedings.
We  cannot  assure  you,  however,  that  delinquency  rates  in  the  future  
will not increase significantly, or that our negotiations with tenants will pro-
ve to be as successful as they have been in the past, which could seriously
effect us.

Any  disruption  in  the  operations  of  our  distribution  centers  
may have  a  materially  adverse  effect  on  us.
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duties  have  undergone  significant  increases,  reaching a  maximum  of  
35%  for  certain  items.  We  cannot  assure  you  that  there  won’t be  fur-
ther  increases  in export  taxes,  or that new  export  or  import taxes or 
quotas will not be imposed by the government of Argentina, or that similar  
measures won’t be  taken  by  other countries  in  which  we  operate. In  
addition,  foreign  trade  policies,  tariffs  and  other  impositions  and  requi-
rements  on  imported  goods  that may  depend  on  the  product’s  place
of  origin  or  on  the  product’s  nature  and  specifications,  as  well  as  other
factors  relating  to  the  foreign  trade  in countries  in  which  we  operate 
and are  beyond  our  control.  This could  result  in  difficulties  in  obtaining  
quality, low-cost  merchandise  from  these  countries  and  consequently  
could  have a materially  adverse  effect  on  us.

Labor  relations  may  have  a  serious effect  on  us.

As of December 31st 2012, approximately 32% of our retail store emplo-
yees were  represented  by  unions  under  several  collective  bargaining  
agreements.  Although  we  currently  enjoy  good  relations  with  our  
employees and  their  unions,  we  have  experienced  labor  strikes  in  the  
past  and  we cannot  assure  you  that  labor  relations  will  continue  to  
be  positive  or  that a  deterioration  in  labor  relations  will  not  have  a  
negative effect on us.  

product inventory losses should we lose a major supplier or vendor, suffer 
a disruption  of  our  distribution  network,  extended  power  outages,  na-
tural disasters or other catastrophic events. We have implemented certain
systems  to  ensure  our  ordering  is  in  line  with  demand.  We  cannot  
assure you, however, that our ordering systems will always work efficiently, 
in particular in connection with the opening of new stores, which have no, 
or a limited, ordering history. If we were to over-order, we could suffer in-
ventory losses,  which  could have  a  negative effect.

An increase in export or import duties and controls may have a ma-
terially adverse  effect  on  us.

Our  future  success  depends  on  our  ability  to  select  and  purchase  
quality merchandise  at  attractive  prices.  While  we  have  historically  
been  able  to locate  and  purchase  quality  merchandise  at  good  prices,  
such  merchandise  may  become  subject  to  higher  import  taxes  compa-
red to current  rates. The Argentinian  government  requires  importers  to  
maintain  a  balance  of  payments  requiring  them  to  export  equivalent  
amounts  of  merchandise.  In response  to  that  we  have  succeeded  in  
placing  products made in Argentina throughout  our  stores  in  the  mar-
kets  in  which  we  operate.  Since  2002  the Argentinian  government  has  
imposed  duties  on  the  exports  of  various  primary  and  manufactured  
products,  including  some  of  those  that  are  sold in  our  stores.  Such  
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administrative  systems.
It could prevent  us  from  paying  our  suppliers  or  employees, from re-
ceiving  payments from our customers or performing other transactions 
involving IT or administrative services  on  a  timely  basis.
We  are  currently  in  the  process  of  upgrading  our  IT  infrastructure,  
though  during the  implementation  and  transition  period,  we  could face  
delays  and  unexpected challenges  that  could  affect our  operations.
Furthermore,  while  we  have  some  backup  data-processing  systems  
that  could be  used  in  the  event  of  a  catastrophe  or  a  failure  of  our  
primary  systems, we do not yet have an integrated disaster recovery plan 
nor a backup data center  covering every regions we  operate in.  While  we  
endeavor  to prepare  for  network failures by  providing  backup  systems  
and  procedures, we cannot guarantee that our current backup systems 
and procedures  will  operate  satisfactorily  in  the  event  of  a  regional  
emergency.  Any substantial  failure  of  our  back-up  systems  to  respond  
effectively  or  in timely  fashion could have  a  material  and  adverse  effect 
on  us.

If we experience a data security breach and confidential customer in-
formation is disclosed, we may be subject to penalties and experien-
ce  negative  publicity,  which  could  affect  our  customer  relation 
hips and have a severe effect on us.

We and our customers could suffer harm if customer information were ac-

We could be harmed by a failure or interruption of our information 
technology or administrative systems.

We rely on our information technology and administrative systems to effec-
tively  manage  our  business  data,  communications,  supply  chain,  pri-
cing, order  entry  and  delivery and  other  business  processes.  We  use  
different  world-class  IT  platforms  in  our  retail  and  financial  services  
segments in  every country we  operate in. However  even  advanced  tech-
nology  systems,  are  subject  to  defects,  interruptions  and  breakdowns.  
The  failure  of  our  information  technology  or  administrative  systems  
to  perform  as we  anticipate  could  disrupt  our  business  and  result  
in  transaction  errors, processing inefficiencies and the loss of sales and 
customers, which in turn could  result  in  decreased  revenue,  increased  
overhead  costs  and  excess or out-of-stock inventory levels which would 
affect us negatively. In  addition,  our  information  technology  and  ad-
ministrative  systems  may be  vulnerable  to  damage  or  interruption  
from  circumstances  beyond  our control,  including  fire,  natural  disasters,  
system  failures,  viruses  and  security  breaches,  including  breaches  of  
our  transaction  processing  or  other systems that could result in the com-
promise of confidential customer data. Any  such  damage  or  interrup-
tion  could  be detrimental, even to the extent of exposing us to significant 
fines, force us to notify customers  or  lead to costly  litigation ,  harming  
our  reputation  or requiring  us  to  spend significant  time  and  expense  
developing,  maintaining  or  upgrading  our  information  technology  or  
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proximity  to several  major  fault  lines.  A  major  earthquake, like  the  one  
that  struck  Chile  in  2010,  could  have  significant  negative  consequences 
for our operations and for the general infrastructure in Chile or any  of  the  
other  aforementioned countries, affecting structures such  as  roads,   rail 
and access to goods. Even though we maintain the standard insurance po-
licies for  this  industry  covering earthquake  damage,  we  cannot  assure  
you  that  a future seismic event won’t have a severe effect.

Our  growth  in  recent  years  has  been  due  to  a  series  of  significant
acquisitions and strong organic CAPEX that put pressure on our pro-
cedures, controls and systems

In recent years our business has grown through a series of acquisitions 
and  strong  organic  CAPEX,  expanding  our  geographical  scope and  in-
creasing the  size  and  complexity  of our  operations. As  a  consequence,  
our  internal  controls,  systems  and  procedures  may  not  be  appropriate
to  support  the  size and  complexity  of  our  operations.  The  existence  of
multiple  systems  inherited from  the  acquired  operations  and,  the  
complexities of the business integration process may adversely affect the 
Company. As  part  of  the  process  of  integrating  operations,  systems,  
processes and  controls  forming part  of  the  acquired  businesses,  we  are  
working  to strengthen  existing  control  mechanisms  in  accordance  with  
the  provisions in Section  404  of  the  Sarbanes  Oxley  Act,  and work has 
focused on the following:

cessed  by  third  parties  due  to  a  security  failure  in  our  systems.  The  co-
llection  of  data  and  processing  of  transactions  require  us  to  receive  
and store  a  large  amount  of  personal information.  This  type  of  data  is
subject  to  legislation  and  regulation  in  various  jurisdictions.  Recently,  
data security breaches at well-known companies and institutions have
attracted  a  substantial  amount  of  media  attention,  prompting  U.S.  state 
and  federal  legislative  proposals  addressing  data  privacy  and  security.  
If similar  proposals  are  adopted  in  the  countries  in  which  we  operate,  
we may  be  subject  to  more  extensive  requirements  to  protect custo-
mer information we  process  in  connection  with  the  purchases  of  our  
products.  We  may  become  exposed  to  potential  liabilities  with  regards 
to data we  collect,  manage  and  process,  and  may  incur  legal  costs  if  
our information  security  policies  and  procedures  are  not  effective  or  if  
we  are required  to  defend  our  methods  of  collection,  processing  and  
storage  of personal  data.  Future  investigations,  lawsuits  or  adverse  
publicity  regarding our  methods  of  handling  personal  data  could  have  
a  materially  adverse effect  on  our  business,  results  of  our operations,  
financial  condition  and  cash flow  due  to  the  costs  and  negative  market  
reaction  triggered by these events.

Chile, Argentina, Peru and Colombia are located in a seismically active 
region.

Chile, Argentina, Peru and Colombia are prone to earthquakes due to their
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Our growth and profitability depend on the level of economic activity 
in Chile and other markets.

40.0%  and  41.7%  of  our  revenues  from  ordinary  activities  in  the  years  
ended  on December  31st  2012  and  2011 respectively  were  derived  
from  revenues in Chile. Accordingly, the results of our operations and fi-
nancial condition are  significantly dependent on  the  level  of  economic  
activity  in Chile.  The  Chilean  economy  has  been  influenced,  to  varying  
degrees,  by economic conditions in other emerging market countries. We 
cannot assure  you  that  the  Chilean economy  will  continue  to  grow  in  
the  future  or  that future developments in or affecting the Chilean eco-
nomy, including still worse consequences of economic difficulties in Brazil, 
Argentina and other emerging  markets,  won’t have  a  materially  adverse 
effect  on  us. In September 2008, the housing crisis in the United States 
sparked a series of financial institution failures throughout the globe. This 
resulted in a liquidity crisis and decreased global economic growth as fi-
nancial institutions tightened risk policies and reduced lending to banks, 
corporations and  individuals.  Consequently,  Chile  was  adversely  affec-
ted  by  a  strong decrease  in  growth  during  the  fourth  quarter  of  2008  
and  during  2009  as its  trading  partners  entered  into  recession,  which  
affected  local  sales,  employment  levels,  investment plans  and  the  pri-
ce  of  exports.  Lingering negative  effects  of  the  global  recession  may  
continue  to  adversely  affect the  Chilean  economy  and  generally unfa-

•  The  implementation  of  a  new  credit  card  sales  reconciliation  system  
supporting a  strong environment  of internal control in  this  area.
•  The  improvement  of  the  procedures  for account reconciliation .
•  A  deep  review  of  role  definitions  and  segregation  of  duties  inherent 
to our systems,  and  the  implementation  of  applications monitoring  cri-
tical users.

If  we  are  not  able  to  upgrade  our  procedures,  controls  and  systems  to
properly  address  these  control  deficiencies,  or  if  these  control  deficien-
cies result  in non  compliance  with  Section  404  of  the  Sarbanes  Oxley  
Act, there  could  be  a  negative  reaction  in financial  markets  due  to  a  
loss  of investor  confidence  and the reliability  of  our  financial  statements.
We may have to incur increased costs as a result of hiring additional  staff  
or  implementing  controls  to  correct these  control  deficiencies. Additio-
nally,  if  the  aforementioned  control  prevent us from reporting our finan-
cial data on time, we may be subject to adverse regulatory consequences, 
including sanctions by the SEC, or violations  of applicable  stock  exchange  
listing  rules.
 

RISkS RElATED TO cHIlE
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latility of  the  economic  and  political  situation  in  Asia,  the  United  States,  
Europe, Brazil,  Argentina  and  other  nations.  If  these  nations’  economic  
conditions deteriorate,  the  economy  in  Chile,  as  either  a  neighboring  
country  or  a  trading  partner,  could  also  be  affected  and  could  expe-
rience  slower  growth than  in  recent  years  with  possibly  adverse  effects 
on  our  customers  and suppliers.  The  crises  and  political  uncertainties  
in  other  Latin  American countries  could  also  have  an  adverse  effect  
on  the  Chilean  economy,  and, as a result, the results of our operations 
and the market value of our securities. Chile  is  also  involved  in  an  inter-
national  litigation  with  Peru  regarding  maritime  borders  and  has  had  
other  conflicts  with  neighboring  countries  in the past. We cannot assure 
you that crisis and political uncertainty in other Latin American countries 
will not have an adverse effect on the Chilean  economy,  and subsequently 
the results  of  our operations  and  the  market value  of  our  securities.

The  Chilean  supermarket  and  department  store  industries  show
signs  of  saturation  which  could  impair  our  ability  to  increase 
our profitability in Chile.

We  believe  that  the  Chilean  supermarket  industry  shows signs  of sa-
turation. As a result newly opened stores to  some  extent cannibalize the 
sales of existing stores.  Our  growth  prospects  in  the  Chilean  food  retail
sector  are  likely  to depend  to  a  large  extent  on  future  growth  in  Chi-

vorable economic  conditions  could negatively affect the affordability of 
and demand for some of our products and services, as well as  our ability 
to access  capital markets. In difficult economic  conditions,  consumers  
may  seek  to  reduce  discretionary  spending  by forgoing  purchases  of  
some  of  our  products,  choosing to  use  fewer  higher margin  services  
or  obtaining  products  and  services  under  lower-cost  programs offered 
by competitors. If any of these events were to occur, it could affect us ne-
gatively. In spite of Chile’s recent economic growth, we cannot assure you
that its economy will continue to grow in the future, nor can we assure you  
that  future  developments  in  or  affecting  the  Chilean  economy  will  not
impair  our  ability  to  proceed  with  our  business  plan  or  have  no mate-
rial  or adverse effect  on us.

Economic and political problems in other countries may adversely  
affect  the  Chilean  economy,  and,  as  a  result,  our  business, the 
results of our operations and the market value of our securities.

The prices of securities issued by Chilean companies are to varying degrees
influenced  by  economic  and  market  considerations  in  other  countries.  
We cannot  assure  you  that  future  developments  in  or  affecting  the  
Chilean economy,  including  consequences  of  economic  difficulties  in  
other  markets, will  not be detrimental to us.
We  are  also  directly  exposed  to  risks  related  to  the  weakness  and  vo-
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to  20.0%  for the  income  accrued  in  the  2011  commercial  year, which  
was declared  and  paid  in  the  2012  fiscal year. On  September  26th  
2012,  Law  No.  20,630  introduced  new  amendments  to  existing  tax  
legisla-tion.  Among  those  amendments  the  corporate  income  tax  was 
permanently  maintained  at  20%  effective  as  of  the  2013  fiscal year.  For 
2013,  this  is  estimated  to  result  in  approximately  U.S.$10  million addi-
tional  taxes.  There  is  no  assurance  that  the  corporate  income  tax  rate
will  not  be raised  in  the  future  resulting  in  negative effects.

Inflation  and  government  measures  to  curb  inflation  may  ad-
versely  affect  the  Chilean  economy  and  have  a  materially  ad-
verse effect  on  us.

Chile  has  experienced  high  levels  of  inflation  in  the  past,  including  
increases  in  the  Chilean  consumer  price  index  of  7.8%,  7.1%,  -1.4%,  
and  3.0%  in 2007,  2008,  2009  and  2010,  respectively.  Chile  experienced  
1.4%  deflation during  2009,  3.0%  inflation   during  2010  and 4.4%   infla-
tion   during  2011  and  1.58%  in  2012  according  to  the  Central  Bank  of  
Chile.  We cannot  assure  you  that  this  trend will  continue.
The  measures  taken  by  the  Chilean  Central  Bank  to  control  inflation  
have often included maintaining a tight monetary policy with high interest 
rates, thereby restricting the availability of credit and slowing down econo-
mic growth. Inflation, measures to combat inflation and public speculation 

lean GDP  or  acquisitions  of  other  supermarket  chains,  and  we  cannot  
assure you  that  either  will  in  fact  occur.  As  a  result,  we  cannot  assure  
you  that  in the future we will be able to achieve real comparable growth 
in sales in Chile.  We  believe  that  the  Chilean  department  store  industry  
has  also  shown signs  of  saturation in  these past  years as  a  result  of  a  
very  aggressive  expansion by the  industry’s  main participants.
In  addition,  good  locations  are  increasingly  difficult  to  find,  particularly  
for our big-box stores. Most major retailers have locked up key mall pro-
perties and  control  large  land  banks,  and  as  a  result  we  have  faced  
difficulties  in finding  acceptable  sites  because  we  are  more  likely  to  
open  mid-  to  large size  supermarkets.  We  may  be  vulnerable  to  the  
expansion  by  “small  box” supermarkets, such as convenience stores, who 
may more readily find suitable properties.

Increases  in  the  corporate  tax  rate  in  Chile  to  finance  part  of  
the reconstruction  effort  may  be  extended  or  further  increased  
and such  extension  or  further  increase  may  have  a  negative
effect on  us.

As  a  result  of  the  February  2010  earthquake  and  tsunami,  the  Chilean  
government  raised  the  corporate  income  tax  rate  in  order  to  pay  for  
reconstruction  following  the  earthquake  and  tsunami.  Said legislation  
increased the  general  corporate  tax  rate  from  its  historic  rate  of  17.0%  
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The measures taken by the Chilean Central Bank to control inflation have 
often included maintaining a tight monetary policy with high interest rates, 
thereby restricting the availability of credit and retarding economic growth. 
Inflation, measures to combat inflation and public speculation about possi-
ble additional actions have also contributed materially to economic uncer-
tainty in Chile and to heightened volatility in its securities markets. Periods 
of higher inflation may also slow the growth rate of the Chilean economy, 
which could lead to reduced demand for our products and services and 
decreased sales. Inflation is also likely to increase some of our costs and 
expenses, given that the majority of our supply contracts are denomina-
ted in Unidades de Fomento or are indexed to the Chilean consumer price 
index, and we may not be able to fully pass any such increases on to our 
customers, which could have a material adverse effect on us. Furthermore, 
at December 31, 2012, approximately 21% of our outstanding debt was 
UF-denominated. As a result, severe increases in inflation could affect the 
Chilean economy and could have a material adverse effect on us. 

Currency devaluations and foreign exchange fluctuations may 
have a material adverse effect on us.

The Chilean peso has been subject to large devaluations and appreciations
in  the  past  and  could  be  subject  to  significant  fluctuations  in  the  futu-
re. The  main  driver  of  exchange  rate  volatility  in  the  past  years  was  the  
significant  devaluation  in  other  Latin  American  countries,  mainly  Brazil,  

on possible  additional  measures have  also  materially   contributed   to  
economic  uncertainty  in  Chile  and  have heightened  volatility  in  its  se-
curities  markets.  Periods of  higher  inflation  may  also  slow  the  growth  
rate  of  the  Chilean  economy, which  could  lead  to  reduced  demand  for  
our  products  and  services  and decreased  sales.  Inflation  is  also  likely  
to  increase  some  of  our  costs  and expenses,  given  that  the  majority  
of  our  supply  contracts  are  denominated in Unidades de Fomento or UF 
(Inflation Indexed Currency Unit) or are indexed to the Chilean consumer 
price index,  and  we  may  not  be  able  to  fully  pass  any  such  increases  
on  to  our customers, which could have a detrimental effect on us. Further-
more, on December  31st   2012,  approximately  21%  of  our  outstanding  
debt  was UF-denominated.  As  a  result,  severe  increases  in  inflation 
affecting  the Chilean economy  could  have  a  severe effect  on  us.

Inflation and government measures to curb inflation may ad-
versely affect the Chilean economy and have a material adverse 
effect on us.

Chile has experienced high levels of inflation in the past, including increa-
ses in the Chilean consumer price index of 7.8%, 7.1%, -1.4%, and 3.0% in 
2007, 2008, 2009 and 2010, respectively. Chile experienced deflation of 
1.4% during 2009, inflation of 3.0% during 2010 and inflation of 4.4% du-
ring 2011 and 1.58% in 2012 according to the Central Bank of Chile. We 
cannot assure you that this trend will continue. 
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future  may  adversely  affect  the  performance  of  the  Chilean  economy  
and have  an adverse  effect  on  us.

Chile  has  different  corporate  disclosure  and  accounting  stan-
dards than  those  you  may  be  familiar  with  in  the  United States.

Financial reporting and securities disclosure requirements in Chile differ in
certain significant respects from those required in the United States. There
are also material differences between IFRS and U.S. GAAP. Accordingly, the
information  on Cencosud  S.A.  available  to  you  will  not  be  the  same  as
the information available to holders of shares issued by a U.S. company. In
addition,  the  Chilean  Securities  Market  Law,  which  governs  open  or  pu-
blicly listed companies, such as us, imposes disclosure requirements that 
are more limited than those in the United States in certain important res-
pects. In  addition,  although  Chilean  law  imposes  restrictions  on  insider  
trading and  price  manipulation,  applicable  Chilean  laws  are  different  
from  those in  the  United  States,  and  the  Chilean  securities  markets  are  
not  as  highly regulated and  supervised  as  the  U.S.  securities  markets.

RISkS RElATED TO ARGENTINA

Argentinian  economic  and  political  conditions  and  perceptions  

as well  as  general  uncertainty  and  trade  imbalances  in  global  markets.
In  2007, Chilean  peso  appreciation  was  driven  by  an  improvement  in 
Chilean economic indicators and record commodities prices, together with
a  weak  performance  of  the  U.S.  dollar.  More  recently,  the  primary  
driver of  exchange  rate  volatility  has  been  the  substantial  appreciation  
of  Latin American  currencies,  including  the  Chilean  peso,  against  the  
U.S.  dollar. The  value  of  the  Chilean  peso  against  the  U.S.  dollar  may  
continue  to  fluctuate  significantly  in  the  future Historically,  a  significant  
portion  of  our  indebtedness  has  been  denominated  in  U.S.  dollars,  
while  a  substantial  part  of  our  revenues  and  operating expenses  have 
been  denominated  in  Chilean  pesos.  If  the  Chilean  peso’s value  against 
the dollar declines, we will need more Chilean pesos to repay the  same  
amount  of  dollar-denominated  debt.  As  a  result,  fluctuations  in the  
Chilean  peso  to  U.S.  dollar  exchange  rate  may  affect  us.  As  of  Decem-
ber  31,  2012,  57%  of  our  financial  debt  (bank  loans  and  bonds)  was  
denominated  in  U.S.  dollars,  and  21%  of  such  debt  was  fully  hedged  
against exchange  rate  variations  between  the  Chilean  peso  and  the  
U.S.  dollar through  financial  instruments  such  as  forward  exchange  
agreements  and cross-currency swaps. The remainder of our interest-bea-
ring debt is primarily UF- or Chilean peso-denominated and therefore not 
subject to exchange  rate  risk. We  cannot  assure  you  that  our  hedging  
policies will  avoid  future  losses  related  to  exchange  rate variations. 
Any significant currency devaluation or foreign exchange fluctuation in the 
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global  economic  crisis  of  2008 has led to a sudden deceleration of the 
economy, accompanied by political and  social  unrest,  inflation pressure , 
depreciation of the  Argentinian  peso and  lack  of  consumer  and  investor  
confidence.  According  to  the  Instituto National  de  Estadísticas  y  Censos  
(the  Argentine  National  Institute  of  Statistics  and  Census,  or  “INDEC”),  
Argentina’s  gross  domestic  product,  in  real terms,  grew  by  8.7%  in  
2007,  6.8%  in  2008,  0.9%  in  2009,  9.2%  in  2010  and is  estimated  to  
have  grown  9.3%  and  2.1%  in  2011  and  2012  respectively.
We cannot assure you that GDP will increase or remain stable in the future.
Even  though  during  2010  and  the  first  three  quarters  of  2011,  the  
Argentinian  economy  had  begun  to  overcome  the  economic  slowdown 
and even  showed strong growth rates of 9.3% (annualized) during 2012. 
The aforementioned economic  slowdown  has  become  more  evident  
with  the  INDEC  estimating GDP growth at 2.1% and there is uncertainty as 
to whether Argentina may sustain prolonged economic growth. The recent 
economic crisis in Europe and the  uncertainties  of  the  political  future  in  
Argentina  among  other  factors, may affect the development of the Argen-
tinian economy and have a materially adverse  effect  on  us.

Argentina’s  limited  ability  to  obtain  financing  from  internatio-
nal markets  and  limited  economic  growth  could  have  a  negati-
ve  effect  on  us.

Argentina’s 2001 default and its failure to fully restructure its sovereign debt 

of these  conditions  in  international  markets  may  have  a  direct  
impact  on  our  business  and  our  access  to  international  capital  
markets,  and  could  have  a  negative effect  on  us

27.2%  and  28.9%  of  our  revenues  from  ordinary  activities  in  the  years  
ended  on December  31st  2012  and  2011  respectively,  were  derived  
from  revenues  in  Argentina  and  an  important  share  of  our  land  bank  
is  located  in Argentina.  Accordingly,  the results  of  our operations  and  
financial  condition are  affected  to  a  significant  extent  by  the  level  of  
economic  activity  in  Argentina. The Argentinian economy has experien-
ced significant volatility in recent decades, characterized by periods of low 
or negative growth, high and variable  levels  of  inflation  and  currency  
devaluation.  Argentina’s  sovereign credit  default  swap  (CDS)  spreads  
are  currently  among  the  highest  in  the world.  Between  2001  and  
2003  Argentina  experienced  a  period  of  severe political,  economic  and  
social  crisis.  In  2002,  enactment  of  Law  No.  25,561 (the  “Public  Emer-
gency  Law”)  ended  more  than  a  decade  of  uninterrupted Argentinian  
peso/U.S.  dollar  parity  and  the  Argentine  peso  has  fluctuated signifi-
cantly since then Although  general  economic  conditions  in  Argentina  
have  recovered  significantly  during  recent  years,  there  is  uncertainty  
as  to  whether  this  growth is sustainable. This is mainly because  econo-
mic growth was initially dependent  on  a  significant  devaluation  of  the  
Argentinian  peso  and  a  high  excess production capacity due to a long pe-
riod of deep recession, and was  favored  by  high  commodity  prices.  The  
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tempts to seize assets of Argentina held offshore. These holdouts were gi-
ven a favorable court ruling on November 22, 2012 from the United States 
District Court for the Southern District of New York, who ordered Argentina 
to make repayments at the same pace it is repaying those who agreed to 
enter the 2001 debt-swap by enforcing the paripassu provision under the 
issued notes. Argentina and holders who participated in the debt-swap are 
appealing the ruling. We cannot predict when or in what form a final deci-
sion will be granted. Accordingly, a resolution of this dispute in a manner 
adverse to Argentina may further increase its borrowing cost and have a 
negative effect on the Argentine economy and us. On September 3, 2013, 
the District Court granted requests made by plaintiffs for discovery on Ar-
gentina and the assets of certain financial institutions. Litigation by holdout 
creditors resulted in material judgements against the Argentine govern-
ment and could result in attachments of or injunctions relating to assets 
of or deemed owned by Argentina, which could have a material adverse 
effect on the country´s economy.

Inflation may continue to increase, causing adverse effects on the 
Argentine long-term credit markets as well as the Argentine eco-
nomy, its growth and our activities in Argentina.

After  several  years  of  stable prices,  the  devaluation  of  the  Argentinian  
peso in January 2002 put pressure on the domestic price system that gene-

and  fully  negotiate  with  the  holdout  creditors  may  limit  Argentina’s  abi-
lity to  reenter  international  capital  markets.  Litigation  initiated  by  hol-
dout creditors  as  well  as  claims  with  the  International  Centre  for  Settle-
ment of  Investment  Disputes  (ICSID)  are the result  and  may  continue  to  
finalize in  judgments  against  the  Argentinian  government  which,  if  they 
aren’t paid,  could prevent  Argentina  from  obtaining  credit  from  multila-
teral  organizations. Creditors  have  sought judgment   and  may  continue  
to  seek  attachment orders  or  injunctions  relating  to  Argentinian assets 
that  the  government intended  for  other  uses.  As  a  result,  the  gover-
nment  may  not  have  the  financial  resources to  implement  reforms  
and  foster  economic growth,  which,  in  turn,  could  negatively effect  
Argentina’s economy  and,  consequently, us.  Furthermore,  Argentina’s  
inability  to obtain  credit  could  have  a  material  adverse  effect  on  our  
Argentinian  subsidiaries,  including  their  ability  to  access  international  
credit  markets,  either for  working  capital  requirements  or  to  repay  
their  debt  at  maturity.

Adverse  court  rulings  in  the  United  States  could  have  a  ma-
terial and  adverse  impact on the  Argentinian  economy  and  us.

In 2012, holdouts from the 2001 Argentine debt-swap commenced legal 
proceedings against the Argentine Republic demanding full repayment 
of the principal amount owed under the issued notes and have made at-
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on the ability of Argentinian businesses  to  honor  their  foreign  currency-
denominated  debt,  initially led  to very  high inflation , significantly reduced 
real wages, had a negative impact on businesses whose success was de-
pendent on domestic market demand, and adversely affected the federal 
and provincial governments’ ability to honor their  foreign  debt  obliga-
tions.  If  the  Argentinian  peso  experiences  another significant  devalua-
tion,  it  may  have  a  materially  adverse  effect  on  the  local economy and  
on our  business.
Furthermore,  a  substantial  increase  in  the  value  of  the  Argentinian  
peso against foreign currencies would adversely affect exports and could 
have a negative  effect  on  the  Argentinian  economy,  with  material  and  
adverse  consequences  for us.

There  are  concerns  about  the  accuracy  of  the  Argentinian  
INDEC’s measurements  and  thus  its  impact  on  us.

In  January  2007,  the  INDEC  modified  the methodology  used  to calculate
the  consumer  price  index.  At  the  same  time,  the  Argentinian  gover-
nment also replaced several key personnel at the INDEC, prompting com-
plaints of government interference from the technical staff at the INDEC. 
In addition, the  IMF  requested  that  the  government  clarify  its  inflation  
rates.  In  June 2008,  the  INDEC  published  a  new  consumer  price  index  

rated  high  inflation  in  2002  before   stabilizing substantially  in  2003.  
However, 2012 according to  the  INDEC consumer prices increased by 
9.8% in 2006, 8.5% in 2007, 7.2% in 2008, 7.7% in 2009, 10.9% in 2010 and 
9.5% in 2011 and 10.8% in 2012,  and  private  institutes  estimate  that  
consumer  prices  have increased  significantly  more  than  official  estima-
tes.  A  return  to  a  high  inflation  environment  would  also  undermine  
Argentina’s  foreign  competitiveness  in  international  trade  by  diluting  
the  effects  of  the  Argentinian  peso devaluation  and  could  have  a  ma-
terially  adverse effect  on  us.

Significant  devaluation  or  appreciation  of  the  Argentinian  peso
against  the  U.S.  dollar  and  other  foreign  currencies  may  adver-
sely affect  the  Argentinian  economy,  its  growth  and  our  activi-
ties  in  Argentina.

The  depreciation  of  the  Argentinian  peso  in  2002  had  positive  effects  
on  the competitiveness  of  certain  sectors  of  the  Argentinian  economy,  
but  it  also had  a  negative  impact  on  the  financial  condition  of  Argenti-
nian  businesses and  individuals.  The  devaluation  adversely  affected  the  
value of  our  assets in Chilean  pesos  and U.S.  dollars and  our income in  
Argentina  and,  thus,  has had a negative effect on our financial condition. 
Moreover, the devaluation of the Argentinian peso had a negative impact 
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The  Argentinian  government  has  in  the  past  set  certain  industry  mar-
ket conditions  and  prices.  In  March  2002,  the  Argentinian  Government  
fixed the  price  for  milk  after  a  conflict  among  producers.  Further  go-
vernment intervention  in  the  economy  could  have  an  adverse  effect  
on  the  levels  of foreign investment in Argentina, Argentinian companies’ 
access to international  capital  markets  and  trade  and  diplomatic  rela-
tions  between  Argentina and  other  countries,  which  in  turn  could  result  
in  a  materially  adverse  effect on  Argentina’s  economy  and,  therefore,  
our  business,  financing  capabilities,  the results  of  our operations  and  
our financial  condition.   We  cannot  assure  you that the Argentinian go-
vernment will not interfere in other areas in the retail industry  in  which  we  
operate,  either fixing prices  or  regulating  other  market conditions. Ac-
cordingly, we cannot assure you that prices or other market  conditions the  
Argentinian  government  might  impose  will  allow  us to freely negotiate 
the prices of our products, all of which could have a negative effect  on us.
On February 1st  2013, the Argentine government required retailers to im-
pose price limits on certain staple products for a period of 60 days. On 
March 29th 2013  the  government  of  Argentina  announced  that  retailers  
would have  to  continue  to  abide  by  agreed  upon  price  limits  for  an  
additional  60 day period.

Government measures to address economic and social unrest may
adversely affect the Argentinian economy and thereby have a ma-
terially  adverse  effect  on  us

that  eliminated nearly  half  of  the  items  included  in  previous  surveys  
and  introduced  adjustable  weightings  for  fruit,  vegetables  and  clothing,  
which  have  seasonal cost  variations.
The new index has been criticized by economists and investors after its ini-
tial  report  found  prices  rising  well  below  expectations.  These  events  
have affected the credibility of the consumer price index published by IN-
DEC, as well  as  other  indexes  published  by  INDEC  that  use  the  consu-
mer  price  index in  their  calculation; this  includes the  poverty  index,  the  
unemployment  index and  real  GDP.  If  it  is  deemed necessary  to  correct  
the  consumer  price  index  and  other  INDEC  index,  there  could  be  a  
significant  decrease  in  confidence  in  the  Argentinian  economy,  which  
could,  in  turn,  have a  materially  adverse  effect  on  us.  On  February  
1st   2013  Argentina  became the  first  member  nation  of  the  IMF  to  
be  censured  due  to  concerns  that  it may  be  underreporting  inflation  
and  GDP  figures.  The  IMF  gave  Argentina a deadline, September 29th  
2013, to take “remedial measures” to boost the accuracy  of  the  data  pro-
vided.  If  this  deadline  is  not  met,  Argentina  could face further sanctions 
such as suspended voting rights, the impossibility of accessing  IMF  special  
drawing  rights  or  even  a  compulsory  withdrawal  of  its  membership.

Argentinian  government intervention  in  the  Argentinian  eco- 
nomy  has  increased  and  may  have  a  direct  impact  on  our  
prices and  sales.
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cial  and  political  tension  and  high  levels  of  poverty  and  unemployment
continue.  Future  government  policies  to  preempt,  or  respond  to,  social
unrest  may  include  expropriation,  nationalization,  forced  renegotiation  
or modification  of  existing  contracts,  suspension  of  the  enforcement  
of  creditors’  rights  and  shareholders’  rights,  increase  in  export  taxes,  
new  taxation  policies  including  royalty  and  tax  increases  and  retroac-
tive  tax  claims, and  changes  in  laws,  regulations  and  policies  affecting  
foreign  trade  and investment.  For  example,  on  April  16th   2012,  the  Ar-
gentinian  government  announced  its  intention  to expropriate  YPF  S.A.  
(“YPF”),  the  largest  oil  and  gas company  in  Argentina,  which  is  contro-
lled  by  Repsol  YPF  S.A.,  a  Spanish integrated  oil  and  gas  company.  On  
May  4th   2012  the  Argentinian  Congress approved  the  expropriation  
of  51%  of  YPF’s  capital  stock.  The  nationalized capital stock was distri-
buted as follows: 49% to certain Argentinian provinces and  the  remaining  
51%  to  the  national  government.  These  policies  could destabilize  the  
country,  both  socially  and  politically,  and  have  a  materially adverse 
effect on the Argentinian economy and other Latin American economies 
and,  consequently,  on  us.

The  Argentine  government  may  order  salary  increases  to  be  
paid to  employees  in  the  private  sector,  which  would  increase  
our  operating  costs.

In the past, the Argentinian government has passed laws, regulations  and 

Despite the economic recovery and relative stabilization since 2003, so-
cial and political tensions and high levels of poverty and unemployment 
continue. Future government policies to preempt, or respond to, social 
unrest may include expropriation, nationalization, forced renegotiation or 
modification of existing contracts, suspension of the enforcement of cre-
ditors’ rights and shareholders’ rights, increase in export taxes, new taxa-
tion policies, including royalty and tax increases and retroactive tax claims, 
and changes in laws, regulations and policies affecting foreign trade and 
investment. For example, on April 16, 2012, the Argentine government an-
nounced its intention to expropriate YPF S.A. (“YPF”), the largest oil and gas 
company in Argentina, which is controlled by Repsol YPF S.A., a Spanish 
integrated oil and gas company. On May 4, 2012 the Argentine Congress 
approved the expropriation of 51% of YPF’s capital stock. The nationalized 
capital stock was distributed as follows: 49% to certain Argentine provinces 
and the remaining 51% to the national government. These policies could 
destabilize the country, both socially and politically, and have a material 
adverse effect on the Argentine economy and other Latin American econo-
mies and, consequently, on us.

The Argentine government may order salary increases to be paid 
to employees in the private sector, which would increase our ope-
rating costs.

Despite  the  economic  recovery  and  relative  stability  since  2003,  so-
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and burdensome regulations regarding leases. Such regulations limited  or  
prohibited  increases  on  rental  prices  and  prohibited  tenant eviction, 
even after failure to pay rent. We cannot assure you that the Argentinian 
government  will  not  impose  similar  or  more  stringent  regulations  in  
the future,  any  of which  could  have  a  negative effect  on  us.

Exchange controls could restrict the inflow and outflow of funds in
Argentina  and  may  have  a  material  adverse  effect  on  us.

In  2001  and  2002,  the  Argentinian  government  implemented  a  number  
of monetary  and  currency  exchange  control  measures  that  included  
restrictions  on  the  withdrawal  of  funds  deposited  with  banks  and  
stringent  restrictions on the outflow of foreign currency from Argentina, 
including funds assigned to pay  debt and  its interest and  distributing  divi-
dends. Although  many  of  these  restrictions  have  been  eased  in  some  
respects, some  restrictions  on  the  transfer  of  funds  from  Argentina  
(e.g.,  to  make payments  on the principal  and  interest)  still  remain  in  
effect and  yet other  controls on  capital  inflows  have  been  established.  
Furthermore,  similar  or  new  restrictions  relating  to  the  purchase  of  
foreign  currency  and  its  transfer  abroad for the payment of dividends, 
which were significantly eased in 2003, could be  reinstated  in  the  future.  
If  that  were  to  occur,  we  may  default  in  the payment  of  external  debt  
obligations  from  Argentina,  we  may  not  be  able to  fund  and/or  finance  

decrees  requiring  companies  in  the  private  sector  to  maintain  mini-
mum wage  levels  and  provide  specified  benefits  to  employees  and  
may  do  so again  in  the  future.  In  the  aftermath  of  the  Argentinian  
economic  crisis,  employers  both  in  the  public  and  private  sectors  have  
experienced  significant pressure from their employees, unions and labor 
organizations to increase wages  and  to  provide  additional  employee  
benefits.  Due  to  the  high  levels of  inflation,  the  employees  and  labor  
organizations  have once again  begun demanding significant wage increa-
ses. It is possible that the Argentinian government  could  adopt  measures  
mandating  salary  increases  and/or  the  provision of additional emplo-
yee benefits, including mandatory profit sharing, in  the  future.  Any  such  
measures  could  have  a  severe effect  on us.

Argentinian  lease  laws  impose  restrictions  that limit  our  flexi-
bility.

Argentinian  laws  governing  leases  impose  certain  restrictions,  including  
prohibition  of  inflation  adjustment  clauses,  mandatory  minimum  and  
maximum  duration,  and  statutory  tenants’  rights  to  rescind  commer-
cial  lease agreements after the initial six months. These restrictions could 
have a materially  adverse  effect  on our  Argentinian  operations. In  the  
past,  in  response  to  housing  shortages,  high  rates  of  inflation  and diffi-
culties  in  obtaining  credit,  the  Argentine  government  imposed stricter 
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We  may  experience  significant  adverse  effects  from  delays  or  
restrictions  on  our  ability  to  receive product  imports.

The  Ministry of Industry   recently  issued  several  resolutions  implemen-
ting  various  government  measures  to  restrict  imports,  including  the 
application  of  non-tariff  barriers  to  imports,  such  as  non-automatic  
licenses  (which  don’t necessarily have to be granted)  introducing the  obli-
gation  to file  import certificates. Pursuant to General Resolution 3252, the 
Administración Federal de Ingresos  Públicos  (AFIP)  implemented  (effec-
tive as of February 1st   2012)  a  system  whereby,  prior  to  issuing  pur-
chase  orders  (or  any  similar  document), importers  must  complete  a  
Declaración  Jurada  Anticipada  de  Importación (“Advanced  Sworn  Import  
Affidavit”),  making the information available  in  a imports registry in  order  
to  comply  with  import  requirements  for  companies  and  foreign  trade  
operators.  As  a  result  of  these  and  other  measures,  certain  sectors  
have  experienced  difficulties  or  delays  in  importing products  into  Ar-
gentina.  Such  restrictions  or  delays  could  have  negative effect  on  the  
domestic  Argentine  market,  on production,  consumption  levels  and  the  
Argentinian  economy.

RISkS RElATED TO BRAZIl

our  operations  in  Argentina,  and/or  we  may  not  be able  to  distribute  
dividends  from  Argentina,  which  could  have  a  grevious effect on us. 
These existing controls and restrcitions on the foreign exchange  market  in  
Argentina,  as  well  as  any  additional  restrictions  that may  be  imposed  
in  the  future,  could  impair  our  ability  to  transfer  funds generated  by  
our  Argentinian  operations  in  U.S.  dollars  outside  Argentina to  fund  
the  payment  of  dividends  or  other  requirements,  including  payments
by  our  Argentinian  subsidiaries  to  foreign  creditors  guaranteeing  outs-
tanding  obligations  denominated  in  U.S.dollars.
In  addition,  pursuant  to  Resolutions  AFIP  N°  3210/2011  and  N°  
3212/2011 and Communication “A” 5245, enacted in late 2011, prior to 
authorizing the sale of foreign currency to make portfolio investments 
abroad or other similar investments, the local bank must obtain prior clea-
rance from an online data base run by the Argentinian federal tax autho-
rity (Administración Federal de Ingresos Públicos, or “AFIP”). This database 
must confirm whether an individual or entity has sufficient declared assets 
or funds to make the purchase of foreign currency. In the event that such 
declared assets or funds are not sufficient,  the  bank  may  not  sell  foreign  
currency  to  such  individual  or  entity.  However,  the  regulations  fail  to  
explain  how  this  calculation  is  carried out.  This  requirement  may  affect  
the  ability  of  our  Argentinian  subsidiaries to make or manage their fo-
reign currency investments or to transfer funds abroad. Our Argentinian 
subsidiaries represented 28.9% of our revenues for 2011  and  27.2%  of  
our  revenues  for  2012.  
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Historically,  Brazil’s  political  situation  has  influenced  the  performance  of
the  Brazilian  economy,  and  political  crises  have  affected  the  confidence  
of investors  and  the  general  public,  which  resulted  in  economic  decele-
ration and  heightened  volatility  in  the  securities  issued  abroad  by  Bra-
zilian  companies.  Future  developments  in Brazilian  government policy 
and / or the uncertainty of whether and when such policies and regulations 
may be implemented, all of which are beyond our control, could have an
adverse  effect on  us.

Changes  in  Brazilian  tax laws  may  increase  our  tax burden.

The  Brazilian  government  frequently  intervenes  in  the  Brazilian  eco-
nomy and occasionally makes significant changes in policies and regula-
tions. The Brazilian  government’s  actions  to  control  inflation  and  other  
policies  and regulations  have  often  involved,  among  other  measures,  
increases  in  interest  rates,  changes  in  tax  policies,  price  controls,  cu-
rrency  devaluations, capital  controls  and  limits  on  export  and  imports.  
We  may  be  materially and  adversely  affected  by  changes  in  policies  or  
regulations  involving  or affecting  factors such  as:

• interest rates; 
• monetary policy; 
• exchange  controls  and  restrictions  on overseas remittances;

Brazilian economic and political conditions and perceptions of the-
se  conditions  in  international  markets  have  a  direct  impact  on  
our business  and  our  access  to  international  capital  and  debt  
markets and  as such could have  a  material  and adverse  effect  
on  us.

In  the  years  ended  on December  31st  2012  and  2011,  our  operations  
in  Brazil represented 22.9% and 20.5% of our consolidated revenues from 
ordinary activities  for  these periods,  respectively.  These  percentages,  
however,  will increase  in  future  periods  when  our  Prezunic  operations  
are  fully  integrated.  Accordingly,  our  financial  condition  and  results  of  
our operations  are  dependent  on  economic  conditions  in  Brazil.  The  
Brazilian  economy  has  experienced  significant  volatility  in  recent  deca-
des,  characterized  by  periods of low or negative growth, high and variable 
levels of inflation and currency devaluation. Brazil’s gross domestic pro-
duct, in real terms, grew by 6.1% in 2007,  5.2%  in  2008,  decreased  0.3%  
in  2009,  grew  7.5%  in  2010  and  2.9% in  2011,  according  to  the  Central  
Bank  of  Brazil.  The  Brazilian  central  bank currently estimates 2012 gross 
domestic product expansion of approximately  1.0%.  We  cannot  assure  
you  that  GDP  will  increase  or  remain  stable in  the  future.  Future  de-
velopments  in  the  Brazilian  economy  may  affect Brazil’s  growth  rates  
and,  consequently,  the  consumption  of  our  products. As a result, these 
developments could have a materially adverse effect on us.
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“SELIC”)  interest rate  in  Brazil  on December  31st was  8.75%  in  2009,  
10.75%  in  2010,  11.0%  in 2011  and  7.25%  in  2012,  as  determined  by  
the  Central  Bank  of  Brazil’s  Monetary Policy  Committee  (Comitê de  Po-
lítica  Monetária  do  Banco  Central). Brazilian  government  action,  inclu-
ding  interest  rate  changes,  intervention in  the  foreign  exchange  market,  
fiscal  policy  expansion  and  actions  to  adjust or fix the value of the Real, 
may trigger increases in inflation. If Brazil goes  through substantial infla-
tion in the future, the consequences may include greater economic uncer-
tainty and increased costs for us, which may be materially adverse for us.
Furthermore,  we  currently  owe  an  aggregate  amount  of  R$250  million  
in connection with our acquisition of Bretas that is indexed to inflation in 
Brazil.  In  addition,  we  also  owe  an  aggregate  amount  of  R$215  million  
in  connection with our acquisition of Prezunic that is indexed to inflation 
in Brazil. If our cash generation in local currency does not grow in line with 
inflation, our  ability to pay  these obligations  may  be  negatively affected.

Exchange  rate  instability  may  adversely  affect  the  Brazilian  eco-
nomy  and  us as a result.

The  Brazilian  currency  has  historically  suffered  frequent  fluctuations.  In
the  past,  the  Brazilian  government  has  implemented  several economic
plans  and  adopted  a  number  of  exchange  rate  policies,  including  
sudden devaluations,  periodic  mini-devaluations  (during  which  the  
frequency  of adjustments has ranged from daily to monthly), floating ex-

•  currency  fluctuations;
•  inflation;
•  domestic  capital  and  financial  markets liquidity;
•  tax  policy; and
•  other  political,  social  and  economic  policies  or  developments  in  or  
affec-ting  Brazil.
Uncertainty  over  whether  the  Brazilian  government  will  implement  
changes  in  policies  or  regulations  affecting  these  or  other  factors  in  
the  future may  contribute  to  economic  uncertainty  in  Brazil.  As  a  re-
sult,  these  uncertainties and other future developments in the Brazilian 
economy may have a  negative effect  on  us.

Inflation, and the Brazilian government’s measures to combat in-
flation, may generate economic uncertainty in Brazil.

Brazil  has  historically  experienced  high  inflation rates.  In  the  recent 
past,  inflation,  as  well  as  government  efforts  to  combat  inflation,  has
had  significantly  negative  effects  on  the  Brazilian  economy  and  con-
tributed  to  heightened  volatility  in  the  Brazilian  securities  market. 
Brazilian government  measures  to  control  inflation  have  often  included  
maintaining a tight monetary policy with high interest rates, thereby res-
tricting the credit availability and  reducing  economic  growth.  As  a  result,  
interest rates  have  fluctuated  significantly.  The  Special  Settlement  and
Custody System for  (Sistema  Especial  de  Liquidação  e  Custódia,  or  
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of  obtaining  or  renewing  licenses  for our activities could be hindered or 
even opposed by the competent authorities.

RISkS RElATED TO pERU

Economic,  social  and  political  developments  in  Peru,  including  
political  instability,  inflation  and  unemployment,  could  have  a  
materially  adverse  effect  on  us

During  2012,  operations  in  Peru  generated 8.0%  of  our  consolidated  
revenues from  ordinary  activities.  The results  of  our operations  and  
financial  condition  may  be  affected  by changes in economic policy  and 
others  by the Peruvian government, which has  exercised  and  continues  
to  exercise  substantial  influence  over  many aspects of the private sector, 
and by other economic, social and political developments in Peru, including 
devaluation, currency exchange controls and economic  growth.  Previous  
Peruvian  governments  have  imposed  controls on  prices,  exchange  ra-
tes,  local  and  foreign  investment  and  international trade,  restricted  
corporate ability to  dismiss  employees,  expropriated private assets and 
prohibited the remittance of profits to foreign investors.
In  the  past,  Peru  has  suffered  through  periods  of  high  inflation,  which  
materially undermined the Peruvian economy and the government’s abili-
ty to create  conditions  to support  economic  growth.  A  return  to  a  high

change rate systems,  exchange  controls  and  dual  exchange  rate  mar-
kets.  There  have  often been significant fluctuations in the exchange rate 
between the Brazilian currency, the U.S. dollar, euro and other currencies. 
However, in the last four  years,  the  Real  depreciated  (against  the  U.S.  
dollar)  by  15.26%,  from R$1.77  per  U.S.  dollar  on December  31st  2007  
to  R$2.05  per  U.S.  dollar on December 31st  2012, except in 2008 when it 
reached R$2.34 to the U.S. dollar.
This  volatility  may  affect  our  consolidated  financial  statements  due  to  
the growing  importance  of  our  Brazilian  operations  in  our  business  
portfolio, which  could  seriously affect us.

Our business in Brazil is subject to governmental regulation.

Our  Brazilian  operations  are  subject  to  a  variety  of  national,  state,  
and  local  laws  and  regulations,  including  environmental,  agricultural,  
health  and safety  and  labor  laws.  We  invest  financial  and  managerial  
resources  to comply with these laws and related permit requirements. Our 
failure to do so  could  subject  us  to  fines  or  penalties,  enforcement  
measures,  claims  of personal  injury  or  property  damage,  or  obligations  
to  investigate  and/or remediate  damage  or  injury.  Moreover,  if  applica-
ble  laws  and  regulations, or  the  interpretation  or  enforcement  thereof,  
become  more  stringent  in the  future,  our  capital  or  operating  costs  
could  increase  beyond  what  we currently  anticipate,  and  the  process  
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RISkS RElATED TO cOlOMBIA

We  are  highly  dependent  on  economic  and  political  conditions  
in Colombia  in  connection  with  our  supermarket  and  retail  ope-
rations  in the country.

As  a  result  of  our  acquisition  of  Carrefour’s  supermarket  operation  in  
Colombia,  the  Colombian  market  has  become  a  significant  part  of  our  
supermarket  business  and  related  operational results.  Colombia  has  
suffered periods  of significant  economic  and  political  instability  in  the  
past. Revenues  earned  from  our  operations  in  Colombia  depend  to  a  
significant  extent  on  macroeconomic  and  political  conditions  in  Colom-
bia. Decreases  in growth  rate,  periods  of  negative  growth,  changes  in  
law, increases  in  inflation,  changes  in  regulation  or  policy,  or  future  ju-
dicial  rulings  and  interpretations  of  policies  involving  exchange  controls  
and  other matters  such  as  (but  not  limited  to)  currency  depreciation,  
interest  rates, inflation,  taxation,  banking  laws  and  regulations  and  
other  political  or  economic  developments  in  or  affecting  Colombia  may  
affect  the  overall  business  environment  and  could  in  turn,  impact  our  
financial  condition  and the results  of  our operations. Colombia’s  fiscal  
deficit  and  growing  public  debt  could  adversely  affect  the Colombian 
economy. The Colombian fiscal deficit was 0.1% of GDP in 2008, 2.7%  of 
GDP  in  2009,  3.2%  of  GDP  in  2010  and  2.0%  of  GDP  in  2011.

inflation  environment  would  also  undermine  Peru’s  foreign  competitive-
ness,  with  negative  effects  on  the  level  of  economic  activity  and  emplo-
yment  and  subsequently us. In addition, President Humala’s political party 
does not have a majority of the congressional seats which may potentially 
lead to a gridlock in the Peruvian Congress and create further political un-
certainty. 

A  devaluation  of  the  Peru’s  currency  or  unexpected  changes  in  
exchange  controls  could  have  a material  adverse effect  on  us.

The Peruvian currency has historically experienced a significant number of
devaluations  and,  as  a  result,  the  government  has  adopted  and ope-
rated several exchange rate control meachanisms and determination po-
licies,  ranging  from  strict  control  to  market  driven exchange rates.  
The  Nuevo  Sol  depreciated  against  the  U.S.  dollar  by  4.8%  in  2008, 
appreciated against the U.S. dollar by 8.0% in 2009, appreciated against the
U.S.  dollar  by  2.8%  in  2010,  appreciated  against  the  U.S.  dollar  by  4.1%  
in 2011  and  appreciated  against  the  U.S.  dollar  by  5.72%  in  2012.  As  
the  Peruvian economy is partially dollarized, devaluation of the Nuevo Sol 
against the  U.S.  dollar  could  have  a  negative  impact  on  the  economy.  
Therefore, any  significant  devaluation  of  the  Nuevo  Sol  against  the  U.S.  
dollar  could have  a  materially  adverse  effect  on  us.
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Bank  may  be  a  disincentive  and discourage us  from obtaining  loans  
denominated  in  a  foreign  currency.  We  cannot  predict the effects that 
such policies will have on the Colombian economy. In addition,  we  cannot  
assure  you  that  the  Colombian  peso  will  not  depreciate  or appreciate  
relative  to  other currencies  in  the  future.

Our assets located in Colombia are subject to various risks associa-
ted with emerging market countries, such as Colombia.

Asset  ownership  in  Colombia,  as  is  the  case  in  other  emerging  mar-
kets, is  subject  to  political and  economic uncertainties  among others,  
including expropriation, nationalization, renegotiation or nullification of 
existing contracts,  currency  exchange  restrictions  and  international  mo-
netary  fluctuations. We cannot assure you that our operatal results will not 
be affected  by  the  occurrence  of  any  such  event.

Colombian  government  policies will likely  and significantly  affect  
the economy and, as a result, our business and operations in 
Colombia.

The Colombian government has historically exercised substantial influence
over the Colombian economy, and its policies are likely to continue to have
an important effect on our operations in Colombia. Our business in in the
country could be adversely affected by changes in policy, or future judicial 

Despite Colombia’s economic recovery over  the  past  several  years, we  
cannot  assure  you  that  such  growth  and  relative  stability  will  be  sustai-
nable.  If  Colombia’s  economic condition  were  to  deteriorate,  we would  
likely be  adversely  affected. The  Colombian  government  frequently  in-
tervenes  in  Colombia’s  economy and from time to time makes signifi-
cant changes in monetary, fiscal and regulatory policy. Our business, the 
results of our operations and financial condition may be adversely affected 
by changes in government or fiscal policies, and other political, diplomatic, 
social and economic policies that may affect Colombia.  We  cannot  pre-
dict  what  policies  will  be  adopted  by  the  Colombian government and 
whether those policies would have a negative impact on the  Colombian 
economy  or our  business  and financial  performance.
The  Colombian  government  and  the  Colombian  Central  Bank  may  
seek  to implement  new  policies  aimed  at  controlling  further  fluctuation  
of  the  Colombian  peso  against  the  U.S.  Dollar  and  fostering  domestic  
price  stability. The  Colombian  Central  Bank  may  impose  certain  man-
datory  deposit  requirements  in  connection  with  foreign-currency  deno-
minated  loans  obtained by Colombian residents, including us. Although 
no mandatory deposit requirement  is  currently  in  effect,  a  mandatory  
deposit  requirement  was set  at  40%  in  2008  after  the  Colombian  peso  
appreciated  against  foreign currencies.  We  cannot  predict  or  control  
future  action  by  the  Colombian Central  Bank  regarding deposit  requi-
rements,  it may  even involve the establishment of a different mandatory 
deposit percentage. The use of such  measures  by  the  Colombian  Central  
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negative  impact on  the Colombian  economy  mainly  through  lower direct 
foreign investment flows.  A  significant  decline  in  the  economic  growth  
of  any  of  Colombia’s major  trading  partners,  such  as  the  United  Sta-
tes  and  Venezuela,  could have  a  negative impact  on  Colombia’s  trade   
balance and  adversely  affect  Colombia’s  economic  growth.  According  
to  the  Colombian  Ministry of Commerce, the United States is Colombia’s 
largest export market. In  2010,  the  United  States  accounted  for  42%  of  
Colombia’s  total  exports. Accordingly,  a  new  decline  in  U.S.  demand  
could  have  a  detrimental effect  on  Colombian  exports  and  Colombia’s  
economic  growth,  which could,  in  turn,lead to detrimental  results  in our  
business  activities. Colombia’s  recent  diplomatic  crisis  with  Venezuela,  
its major  trading  partner  in non-traditional  products,  may  adversely  
affect  the  levels  of Colombian  exports  to  Venezuela.

Colombia  has  experienced  several  periods  of  violence  and  insta-
bility, enough to affect the economy and our operations.

Colombia has experienced several periods of severe criminal violence over
the past four decades, primarily due to the activities of guerilla, paramilitary
groups  and  drug  cartels.  In  remote  regions  of  the  country,  where  
governmental  presence  is  minimal,  these  groups  have  exerted  in-
fluence  over the local population and funded their activities by protecting 
and rendering services  to  drug  traffickers.  In  response,  the  Colom-

interpretations  of  said policies,  involving  exchange  controls  and  other  
matters such  as  currency  devaluation,  inflation,  interest  rates,  taxa-
tion,  regulations and  other  political  or  economic  developments  in  or  
affecting Colombia. Although  Colombia  has  maintained  stable  economic  
growth  since  2003 and  an  inflation  rate  below  8%  during  the  last  10  
years,  in  the  past,  economic  growth  has  been  negatively  affected  by  
lower  direct   foreign   investment, high inflation rates and the perception 
of political instability. We cannot  assure  you  that  growth  achieved  in  
recent  years  by  the  Colombian economy will continue in future periods. 
If the perception of improved overall  stability  in  Colombia  deteriorates  
or  if  direct foreign investment  declines, the Colombian economy may face 
a downturn, which could negatively affect  the results  of  our operations.

Colombia’s  economy  remains  vulnerable  to  external  shocks   
possibly caused by major regional trading partners experiencing 
significant  economic  difficulties  or  by  more  general  “contagion”
effects,  which  could  have  a  materially  adverse  effect  on 
Colombia’s economic  growth  and  its  ability  to  service  its  debt.

Colombia  has  recently  experienced  slower  growth  and  other  adverse  
economic  and  financial  effects  as  a  result  of  the  global  financial  crisis.  
The Colombian  government  has  indicated  that  tightening  credit  con-
ditions  in financial  markets  could  have  a  potentially,  although  limited,  
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imposition  of  trade  barriers or a breakdown of diplomatic ties, any of 
which could have a negative effect  on  Colombia’s  trade  balance,  eco-
nomy  and  national  security,  which may  adversely  affect  the results  of  
our operations.

Natural disasters in Colombia could disrupt our business and affect
the results  of our operations  in  Colombia.

We are exposed to natural disasters in Colombia, such as earthquakes, vol-
canic  eruptions,  floods,  tropical  storms  and  hurricanes.  In  the  event  of  
a natural  disaster,  our  disaster  recovery  plans  may  prove  to  be  ineffec-
tive, which  could  have  a  negative effect  on  our  ability  to  conduct  our
business  in  Colombia,  particularly  if  such  an  occurrence  affects  com-
puter-based data processing, transmission, storage and retrieval systems 
or destroys  customer information or  other  data.  In  addition,  if  a  signi-
ficant  number  of  our employees and senior managers were unavailable 
because of a natural disaster,  our  ability  to  conduct  our  business  could  
be  compromised.  Natural disasters  or  similar  events  could  also  result  
in  substantial  volatility  in  the results  of  our  Colombian  operations  for  
any fiscal  quarter  or year.

Our Colombian operations are subject to regulation

bian  government  has implemented  various  security  measures  and  has  
strengthened  its  military and  police  forces,  to the extent of creating 
specialized  units.  Despite  these efforts,  drug-related  crime, guerrilla  and  
paramilitary  activity  continue to exist in Colombia. Any possible escalation 
in violence associated with these  activities  may  have  a future negative  
impact  on  the  Colombian  economy In  the  context  of  any  political  insta-
bility,  allegations  have  been made  against  members  of  the  Colombian  
government  concerning  possible ties with paramilitary groups. These alle-
gations may have a negative impact  on  the  Colombian  government’s  cre-
dibility,  which  could  in  turn  have a  negative  impact  on  the  Colombian  
economy  or  our  operations  there  in the future.

Colombia’s  diplomatic  relations  with  Venezuela  and  Ecuador  
may affect  the  Colombian  economy  and,  consequently,  the re-
sults  of our operations  and  financial  condition.

Diplomatic  relations  with  Venezuela  and  Ecuador,  two  of  Colombia’s  
main trading  partners,  have  from  time  to  time  been  tense,  and  have  
been  affected  by  events  surrounding  the  armed  conflict  with  the  
Revolutionary  Armed  Forces  of  Colombia,  or  FARC  (Fuerzas  Arma-
das  Revolucionarias de Colombia), particularly on Colombia’s borders with 
Venezuela and Ecuador. Any further deterioration in Colombia’s relations 
with Venezuela and Ecuador  may  result  in  the  closing  of  borders,  the  
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nal taxes in a variety of areas, such as taxes on financial transactions and 
other taxes  on  net  worth,  they have  modified  income  tax  retention 
rates  and  have eliminated  certain  tax  benefits.

The Colombian government could seize or expropriate our assets 
under certain circumstances.

Pursuant to Article 58 of the Colombian constitution, the Colombian gover-
nment may exercise powers of eminent domain  regarding our assets in 
order to protect the public interest. According  to  Law  388  of  1997,  the   
eminent  domain  power  may  be  exercised through: 
(i) an ordinary expropriation proceeding (expropiación ordinaria),
(ii)  an  administrative  expropriation  proceeding  (expropriación  adminis-
trativa)  or  (iii)  a wartime expropriation (expropiación  en  caso  de guerra).  
In  all  cases,  we  would  be  entitled  to fair  indemnification  for  the expro-
priated  assets  as  described  below.  Also,  as  a  general  rule,  indemnifi-
cation must  be  paid  before  the  asset  is  effectively  expropriated. Under  
an  ordinary  expropriation  proceeding,  the  Colombian  government may  
expropriate  any  asset.  Before  expropriating,  the  Colombian  govern-
ment  must  offer  to  purchase  the  asset  from  its  owner  at  market  
value  as determined  by  an  independent  appraiser.  If  no  agreement  
is  reached  by the  parties  after  30  days  of  the offer,  the  Colombian  
government  may initiate legal proceedings. Under these proceedings, the 
relevant court decides  on  the  validity  of  the  expropriation  and  the  

The  supermarket  business  in  Colombia  is  mainly  regulated  by  the  
Colombian  Consumer  Protection  Bureau  and  the  free  market.  Neve 
theless,  the Colombian Superintendence of Industry and Commerce (the 
“ Superintendencia  de  Industry  y  Comercio”)  acts  as  the  supervisory  
agency  for  the  enforcement  of  regulations  issued  by  the  Colombian  
Consumer  Protection Bureau.  The  Colombian  Ministry  of  Industry  and  
Tourism  also  plays  an import  role  in  the  industry  as  it  has the ability   
to  take  any  required  measure within  its  reach   to  ensure  the  protec-
tion  of  the  local  market  for  domestic industry.  In  the  past  the  ministry  
has  relied  on  a  wide  array  of  measures to  achieve  this  goal  such as 
the  creation  of  product  specific duties or  price  controls. Furthermo-
re,  all  corporations  are  regulated  by  the  Colombia  Superintendence  
of  Corporations  (“Superintendencia  de  Sociedades”).  This  government  
body  oversees  and  approves  corporate  transactions such  as  mergers, 
acquisitions  and  bankruptcies.  All  corporations  under  the  scope  of  this 
organization in  Colombia  must  file  annual  financial statements.

New  or  higher  taxes  resulting  from  changes  in  tax  laws  and  
regulations  in  Colombia  or  the  interpretation  thereof  could  ad-
versely affect the results  of  our operations in  Colombia.

The enactment of new tax laws and regulations, and uncertainties with re-
gards to  the  application  or  interpretation  of  future  tax  policies  pose  
risks. In  recent  years,  Colombian  tax  authorities  have  imposed  additio-
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to significant  devaluations  and  appreciations  in  the  past  and  may  be  
subject to  similar  fluctuations  in  the  future.  A  significant  devaluation  
or  appreciation  of  the  Colombian  peso  in  relation  to  the  U.S.  dollar  
could  adversely affect  the  Colombian  economy  and,  as a  result,  our  
operational results.

High inflation  rates may  have  an  adverse  impact  on us.

Inflation rates in  Colombia  have  been  historically  high,  and  we  cannot
assure  you  that  inflation  will  not  return  to  high  levels.  Inflation  rates  
were 2.0%,  3.2%  and  3.7%  for  2009,  2010  and  2011  and  2.44%  for  
2012.  Inflationary  pressures  may,  among  other  things,  reduce  consu-
mers’  buying power  and  we  cannot  assure  you  that  measures  taken  by  
the  Colombian government  and  Colombian  Central  Bank  will  be enough 
to  curb  inflation.  A return  to  high  inflation  in  Colombia  may  harm  the 
results  of our operations.

We may not achieve the expected strategic objectives and finan-
cial benefits from the acquisition of Carrefour’s supermarket ope-
rations in Colombia.

We  expect  to  get strategic  and  financial  benefits  from the acquisition  of  
Carrefour’s  supermarket  operations  in  Colombia,  including potential sy-

amount indemnification.
An  administrative  expropriation  proceeding  may  occur  when  the  fac-
tors supporting  the  expropriation  represent  an  imminent  risk  to  public
interest.  Before  conducting  an  administrative  expropriation,  the  Colom-
bian  government  must  offer  to  purchase  the  asset  from  its  owner  
at  market  value  as  determined  by  an  independent  appraiser.  If  no  
agreement  is reached by the parties after 30 days of such offering, the 
Colombian government  may  expropriate  the  asset  directly  (i.e.,  without  
having  to  conduct a  judicial  proceeding)  and  establish  the  indemnifica-
tion  amount  based  on the  asset’s  market  value.  After  the  expropria-
tion,  the  parties  may  challenge  the  validity  of  the  expropriation  and  
the  amount  of  the  indemnification granted  through  a  judicial  process. 
In  a wartime  expropriation,  the  Colombian  government  may  expro-
priate  personal  property  without  the  need  to  pay  any  indemnification 
prior to the expropriation and temporarily occupy real property for as long 
as national security matters require. Possession of expropriated property  
must be returned to its original owner once the necessity for expropriation 
ceases  to  exist.

Exchange rate fluctuations could adversely affect the Colombian 
economy, and therefore, us.

The  Colombian  peso  is  a  highly  volatile  currency  that  has  been  subject  
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The  purchase  agreement  that  we  have  entered  into  with  Carrefour  
allows  us  compensation for  certain  breaches  of representations  and  
warranties,  and  we  may  not  be  reimbursed by Carrefour  for  liabilities  
that  we  may  discover  following  the  closing  of  the acquisition.  We  may  
incur  significant  losses  in  connection  with the  liabilities  of these  Acqui-
red  Companies,  which  may  have  a  materially  adverse  effect  on  us 
and  on  our  ability  to  meet  our  obligations  pertaining to the promissory 
notes.

Company operation  information  related  to  the  Acquired  Com-
panies  in this  annual  report  may  be  imprecise  and  incomplete.
 
We  only   describe certain operating information of the Acquired Com-
panies  in  this  annual  report  for  informational  purposes, information 
we have obtained from  Carrefour  and  other  publicly-available  sources 
representing our  best  understanding  and  our  management’s  expecta-
tions  regarding this  information.  However,  not  all  of  this  information  
has  been  independently verified. Therefore, you should not rely on this 
information as an indication  of  the  Acquired  Companies’  businesses, 
operational results or  of  our  future  business  and  results  of  operations  
once  the  acquisition is completed.
Operation  information  of  the  Acquired  Companies  included  in  this  an-
nual  report  may  significantly  differ  from  the  actual  operating  informa-
tion.

nergies. Our ability to take advantage of these benefits, however, is subject  
to risks  and  uncertainties,  including,  among  others:
•  not  being  successful  in  retaining  senior  management;
•  being  unable  to  anticipate  or  manage  risks  that  are  unique  to Co-
lombian businesses;  and
•  being  unable  to  compete  successfully  in  the  Colombian  market  as  a
result  of  our  limited  familiarity  with  Colombia  in  general  and  specifica-
lly its  customer demographics. Our  growth  strategy  includes  expanding  
the  supermarket  business  in  Colombia,  both  in  existing  markets  and  
by  opening  stores  in  new  markets. Our future growth is dependent, in 
part, on the ability to build, buy or lease new  stores.  Local  land  use,  local  
zoning  issues,  environmental  and  other regulations applicable to the ty-
pes of stores we desire to build may have an impact  on our  ability  to  find  
suitable  locations  and  increase  the  cost  of  building, buying or  leasing  
stores. Our  failure  to  manage  these  risks,  or  other  risks  related  to  the  
announced  acquisition  of  as yet unknown Colombian  businesses could  
prevent  us  from  getting the  expected  benefits  of  acquiring Carrefour’s  
supermarket  operations  in  Colombia.

We  have  limited  knowledge  of  the  liabilities  of  the  Acquired  
Companies.

As part of our acquisition of these Companies, we have carried out, and  
are  in  the  process  of  carrying  out,  legal  and  accounting  due  diligence.
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cHIlE

All our subsidiaries operating in Chile are subject to Consumer Protection 
Law. SERNAC (The National Consumer Service) is responsible for enforcing 
the Consumer Protection Act.

Our supermarkets are inspected by the corresponding Ministry of Health’s 
Regional Secretary (“SEREMI de Salud”) which carries out periodic inspec-
tions of each supermarket and takes samples for analysis. We periodically 
hire a private company to carry out these private inspections for our insta-
llations to encure that we comply or surpass every norm in Chilean Health 
legislation.

Our supermarkets are also subject to inspection by the Agriculture and 
Livestock Service (“SAG”). Franchises managing  pharmacies in some of 
our supermarkets are also subject to authorization and inspection by the 
Health SEREMI. With the exception of government authorization for selling 
alcoholic beverages, baked products, pharmaceutical products, shellfish, 
vegetables and other business permits required by local government 
authorities, no such authorization or permit is required for the sale and 
distribution of food and other products we sell.

In addition to the above, the Chilean Economics Offices has far reaching 

cOMplYING wITH ENVIRONMENTAl lEGISlATION

For all the countries we operate in, Argentina, Chile, Brazil, Colombia and 
Peru, we are subject to the entire spectrum of government supervision 
generally applied to companies with some sort of business activity; this 
extends to labor laws, social security laws, public safety laws, consumer 
protection laws and environmental legislation, securities law and antitrust 
law. These include regulations dictating minimum sanitary and safety con-
ditions of sales and distribution points for food products and the requi-
rements for building permits for all our new facilities. We believe that we 
have complied with all the legal stipulations and applicable administrative 
regulations regarding our business in each of the countries we operate in, 
that includes environmental requirements. 

The regulation of issues involving environmental protection aren’t as well 
developed in Argentina, Brazil, Chile, Colombia or Peru as they are in the 
U.S. and a few other countries. Therefore, we expect that in time additional 
environmental laws and regulations will be instated in the future. We belie-
ve there’s no significant judicial or administrative process running against 
us and we are confident we comply with all the important aspects of any 
and all applicable environmental law in Argentina, Brazil, Chile, Colombia 
and Peru. We can’t guarantee that now new regulation will pop up in the 
future to our detriment. 

frameworkLEgAL
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maximum interest rate but there are no other commisssions considered to 
that effect, which allows retail credit card issuers to increase their margins.

Cencosud Administradora de Tarjetas S.A. (“CAT”) was recently sued in a 
class action lawsuit filed by SErNAC. On the 24th of April 2013 the Chilean 
Supreme Court ruled in favor of SERNAC and as things stand today, there 
are no more appeals. The court ruling required CAT reimburse cardholders 
the excess maintenance commission charged from 2006 onward, plus all 
adjustments pertaining to inflation and interest. Our financial statements 
for 2012 state we provisioned $20 billion CLP for this particular ruling, 
which represents 0.2% of our net profit consolidated for 2012, and 3.1% of 
our adjusted EBITDA for 2012.

supervisory powers and is authorized to reject acquisitions if they consider 
that will have a negative competitive effect on the pertinent market, or, will 
favor anti-competitive behaviour. The Economics Offices has periodically 
denied authorixation for certain specific acquisitions such as D&S’s effort 
to acquire Falabella in January 2008.

Banco Paris, Banparis Corredores de Seguros Limitada (Banparis Insuran-
ce Brokers Ltd) are all under the supervision of the SVS. Banco Paris is also 
subject the Genearl Bank Law and all its norms and regulations. The SBIF 
inspects it once a year. The inspection includes credit risk policy and proce-
dures, operational risk and control policies, as well as other issues such as 
customer service, accounting regulations, interest rates and financial ope-
rations IT. Banco Paris fulfills all the important aspects in accordance with 
the corresponding regulations.

CAT began its credit card operations in 2003 and until 2006 wasn’t under 
the control of any special regulation(s). In 2006 the SBIF issued at series of 
special regulations directed at the credit car business and quickly brought 
under its watch all the companies in the issueing or operation of credit 
cards, including CAT itself, or any other similar system where the operator 
takes on monetary obligations relevant to the public.

In addition to the above SERNAC regulates all credit cards issued by re-
tail businesses and cover issues related to consumer protection. There’s a 
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king the law. We currently are not under litigation regarding the Consumer 
Protection Act and believe that we have complied with all the important 
aspects of the law. 

Our supermarkets are subject to inspection by national, provincial and mu-
nicipal authorities, including the National Health and Quality Agriculture 
and Food Service (Servicio aiconal de Sanidad y Calidad Agroalimentaria), 
the National Administration For Drugs, Food and Medical Technology (AN-
MAT – Administracion Nacional de Medicamentos, Alimentos y Tecnología 
Médica) and the Secretary of Domestic Commerce. We periodically hire pi-
vate companies to inspect our facilities to make sure we are complying or 
even surpassing all Argentinian health regulations. Franchises managing 
drugs inside some of our supermarkets are also subject to authorixation 
and inspection by ANMAT. With the exception of government permits re-
quired for the sale of alcoholic beverages, baked goods, pharmaceuticals, 
meat, shellfish and vegetables, and all the common permits required by 
local government authorities, no other permits or special authorization is 
required by the government to sell or distribute food or other products 
sold in our stores.

Our supermarkets, shopping centers and home improvement stores in Ar-
gentina must have a series of authorizations and permits in order to ope-
rate. In the same fashion our new projects in the Province of Buenos Aires 
must comply with Law 12,573 detailing the stipulations for large business 
surfaces in order to get all the necessary authorizations.

This particular provision is an estimated amount that has yet to be rati-
fied by the Chilean Supreme Court and will be reviewed once the court has 
seen the formal requests for interpretation, correction and modification.

Cencosud Corredores de Seguros y Servicios Limitada (Cencosud Insuran-
ce and limited Service Brokers)was authorized in 1998 to operate as an in-
surance company for SVS and is subject to its supervision and regulations.

Cencosud Insurance and limited Service Brokers complis with all the im-
portant aspect of the regulations it is subject to.

We must obtain a series of permits and authorization in order to run our 
shopping centers, that includes approval from the corresponding Munici-
pal Works Office among others. We must also get the corresponding buil-
ding permits for every new project and comply with a series of regulations 
on land-use, business real-estate and environmental law. 

ARGENTINA

All our subsidiaries operating in Argentina are subject to the local Consu-
mer Protection Act. Complying with said law is overseen and supervised 
across the nation by the Secretary of Domestic Commerce (Secretaria de 
Comercio Interior). At both provincial and municipal levels there are nume-
rous organizations that are also put in place to prevent anyone from brea-
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Our business operations in Brazil are mainly affected by consumer pro-
tection regulations which supervise issues such as publicity, labeling and 
consumer credit. We once again belieive we fulfill all the relevant aspects in 
these consumer protection laws.

Given the significant inflation, back in the day there were long periods in 
Brazil when producers neglected to label individual items. However, a fe-
deral regulation established that all products sold to the consumer had 
to include information on pricing (for example, labels with prices, signs or 
bar codes that could be read by scanners) to facilitate their identification 
and pricing for each product. In virtue of these new regulations, price infor-
mation must be physically attached, adhered or adjacent to the product. 
When using bar caodes business establishments must provide easy to ac-
cess scanners. We believe we have complied with all the requirements in 
all the relevant aspects. 

The Brazilian congress is analysiing a bill demanding prior impact as-
sessment on how the building of a hypermarket over 1000 m2 big will affect 
the neighborhood. The new law intends to protect small box and family 
owned stores that have gradually lost market share in Brazil’s economy 
thanks to large chain stores and hypermarkets. Regulations of this kind are 
already present a the municipal level. For example, government authorities 
in Porte Alegre in the state of Rio Grande do Sul have issued a municipal 
ordinance in January 2001 forbidding the construction of retail stores with 

All existing and upcoming supermarkets must comply with regulations per-
taining to land-use, business real-estate and environmental requirements.

Our credit card opeations are subject to the Credit Card law and its list of 
regulations supervised and enforced by the Secretary of Domestic Com-
merce. We are also under the supervision of any and all statements issued 
by the Argentinian Central Bank.

The Argentinian Anti-trust Commission also has a hand and ample supervi-
sory powers, it also has the authorization to reject acquisitions it considers 
will have adverse efects on free-maret competition and that will encourage 
anti-competitive behaviour.

BRAZIl

We are affected by a whole slue of government norms and supervision 
which are generally applicable to companies that carry out some sort of 
business venture in brazil; this extends to federal, state and municipal re-
gulations such as labor, public health and environmental law. To open and 
run our stores in Brazil we need a business permit and site approval, an 
inspection certificate issued by the local fire station as well as health and 
safety permits. Our stores are the object of much inspection by munici-
pal authorities. We believe we comply with all the important aspects of the 
applicable legal and administrative regulations.
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the company wishes to make a change in company activities, shareholders, 
executives or managers. In addition, each establishment selling therapeu-
tical, pharmaceutical, cosmetic and or personal hygiene products; or, any 
establishment developing any of the aforementioned activities must be 
authorized by the competent state or municipal health authorities and 
must have a responsible party with the appropriate technical training, duly 
authorized by the Regional Pharmacy Committee. On August 17th 2009 
ANVISA published Regulation Nº 44 which introduced important changes 
in existing regulations, namely the following: (i) types of commerciable pro-
ducts; (ii) how to exhibit said products; (iii) pharmaceutical services; and (iv) 
internet sales.

sales space larger that 1,500 square meters; the ordinance was modified in 
May 2005 when the size of the sales space was increased to 2,500 square 
meters for food retailers. Other regions in Brazil may adopt similar legist-
lation and if the bill waiting for approval from Brazilian congress is passed, 
any and all future expansion and growth could be severely limited.

In addition, Brazilian anti-trust authorities have broad regulatory powers 
and the authority to reject purchases they believe will negatively affect 
competition in the relevant market or may encourage anti-competetive 
behaviour.

Pharmacies. Pharmacies on our property or which we operate are subject 
to control and monitoring by the Brazilian National Health Supervising 
Agency (Agencia Nacional Brasilera de Supervision de Salud – ANVISA) and 
by both the municipal and state public health authorities.

In accordance with Law Nº 6,360 instated on the 23rd of September 1976, 
and Decree Nº 79,049 instated on the 5th of January 1977, ANVISA is autho-
sied to control, monitor and grant authorization to extract, produce, packa-
ge, import, export and legally store drugs, pharmaceutical items, narcotics 
ad related products; home cleaning and beauty products. The authorixa-
tion granted by ANVISA allows this type of company to operate in Brazil as a 
single unit indefinitely. ANVISA authorization msut be renewed every time 
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Our shopping centers must obtain a series of authorizations such as opera-
tion permits granted by the local municipality. We also need to get building 
permits and authorization for every new project from the local authorities. 
We sincerely believe we comply with every relevant aspect in these requi-
rements.

cOlOMBIA

In Colombia we are subject to laws that regulate competition and protect 
the consumer. These laws include the Consumer Protection Law whose 
compliance is enforced by the Superintendancy of Industry and Commer-
ce.

In addition to the above, the Superintendancy of Industry and Commer-
ce and the Colombian Corporation Superintendancy go over mergers and 
acquisitions to ensure they comply with general corporate and anti-trust 
laws.

We must obtain a series of permits and authorizations to operate our bu-
siness according to the type of product and service we offer the public, 
but generally speaing we are required to get prior approval from local and 
national uling bodies for the sales of pet products, consumer personal pro

pERU

Our subsidiaries operating in Peru are subject to the Anti-trust and Con-
sumer Protection laws. The National Institute for the Defence of the Free 
Market and the Protection of Intelectual Property (El Instituto Nacional de 
Defensa de la Competencia y de la Proteccion de la Propiedad Intelectual 
– INDECOPI) is responsible for enforcing compliance with these laws. Pur-
chases however are not subject ot INDECOPI authorization.

In addition to the required government authorization to sell alcoholic be-
verages, baked goods, pharmaceuticals, shellfish and vegetables, and the 
common business permits issued by government authorities such as the 
Ministry of Agriculture, there are other government authorization and per-
mits required to sell and distribute food and other objects sold in our sto-
res.

Our supermarkets are subject to inspection by the General Health office, 
a government department of the Ministry of Health that tests the quality 
of our products. Health inspection of our supermarkets is taken care of by 
the local municipality. Franchises operating inside our supermarkets are 
also subject to authorization and inspection by the Regional Office for Me-
dicine, Consumables and Drugs. We believe we hace complied with every 
important aspect of the applicable legal and administrative requirements.
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ducts, be they imported or local, and compliance with regulations on noi-
se and energy. Each business we exploit must also have the appropriate 
environmental approval. We are also subject to environmental legislation 
regarding waste disposal at each one of our stores. Consumer financing 
and credit card oeprations are also subject to approval from the Colom-
bian Financing Superintendancy.

pHARMAcIES:

Pharmacies on our property or managed by us are under the control and 
are monitored by the National health Superintendancy (Superintendencia 
Nacional de Salud – SUPERSALUD) via the National Food and Drug Institu-
te (Instituto Nacional de Vigilancia de Medicamentos y Alimentos – INVI-
MA) and municipal health authorities. In acordance with law Nº 100 article 
245 instated in 1993, INVIMA is authorised to control, monitor and grant 
authorization to companies that extract, produce, package, import, export 
and legally store medication, pharmaceutical items, narcotics and related 
products, cosmetics, personal hygiene products, perfumes and other simi-
lar products, home cleaning and beauty products. Authorization given by 
INVIMA generally allows these types of companies to operate in Colombia 
indefinitely. INVIMA authorisation needs to be renewed every time there’s 
a change in company activities, shareholders, executives or managers.
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patentsTRAdEmARks ANd

The Cencosud group has several registered trademarks  or trademarks 
currently being registered in  Chile,  Argentina,  Colombia,  Brazil  and  
Peru,  including:  Jumbo,  Easy,  Santa  Isabel,  Disco,  Vea,  Blaisten,  
Johnson’s,  Mega Johnson’s, Paris,  Banco  Paris,  Wong,  Metro,  Gbar-
bosa,  Marcantil  Rodrigues,  Perini, Bretas,  Néctar,  Costanera  Center,  
Portal  La  Dehesa,  Portal  Viña,  Portal Temuco,  Alto  Las  Condes,  Flo-
rida  Center,  Aventura  Center,  Unicenter, Las  Palmas  del  Pilar  and  
Portal  Rosario.

We continue to develop our own brands such as Krea  Hogar  y  Textil,  
Tunnel,  Alpes  Outdoor,  Savia  Nativa,  Neü  Mobel,  Roots  Outdoor  
Furniture, Global  Home,  Alaniz  Home,  Alaniz,  Attimo,  Green  Field,  
Opposite,  Tribu, Aussie  International,  Mini  Tribu,  Nex,  Tecno  Paris,  
Femmeparis,  Foster, JJO  and  Umbrale,  UVA,  all of which  have  been  
very  successful  in  the  market.

The  Company  has  duly  registered  -or  is in  the processes  of  re-
gistrating-  brands with the National  Institute  of  Industrial  Property  
under  the  Ministry  of  Economy trademarks  necessary  for  its  ope-
rations.  Under  current  legislation, the  registration  of  trademarks  is 
renewable  every 10  years.
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CONTRACTs ANdlicenses
Division Businees Unit Licences

Infant Paris

Cars
Planes

Toy Story
Hadas
Marie

Violetta

Infant Paris Monster

Infant Paris

Thor
Hulk

Ironman
Capitán América

Avengers 

Infant Paris Sarah Kay

Home Deco Paris REEF

Sports Paris
Dakar

Fifa
Spalding

Men´s Paris REEF 

Men´s Paris Unlimited Royal 
Blue Jeans

Men´s Paris  TOP MAN

Men´s Paris Cerruti

Division Businees Unit Licences

Men´s Paris Arrow

Infant Johnson

Cars
Planes

Toy Story
Hadas

Violetta

Infant Johnson Monster

Infant Johnson

Thor
Hulk

Ironman
Capitán América

Avengers

Men´s Johnson Pierre Cardin

CONTRACTS Y LICENSES

Supplier: Box Ltda.
Supplier: Arcadia Brand Group Limited
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SUPPLIERS

As  of  December  31st  2013  the company’s top  
20  suppliers were:

Company Name Country

AGROSUPER COM. DE ALIMENT CHILE

NESTLÉ CHILE S.A. CHILE

UNILEVER CHILE S.A. CHILE

UNILEVER DE ARGENTINA  S.A.        ARGENTINA

SAMSUNG ELECTRONICS CHILE CHILE

MASTELLONE HNOS. S.A. ARGENTINA

COMERCIAL SANTA ELENA S.A. CHILE

EMPRESAS CAROZZI S.A. CHILE

SANCOR COOPERATIVAS UNIDAS LIMITADA ARGENTINA

CMPC TISSUE S.A. CHILE

customerssUPPLiERs ANd
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CUSTOMERS

None of the suppliers listed above individually 
concentrated 10% of all purchases made during 
the period.

Cencosud  has  operations  in  5  countries  in  Latin 
America,  serving  a  variety  of  clients  in different  
formats.  On December  31st   2013,  no  customer 
managed to  individually   concentrate  10%  of  in-
come  in  each  of  our  segments.

Company Name Country

ORGANIZACION  TERPEL S.A. Colombia

CERVEC Y MALTERÍA QUILMES SAI Argentina

WATT'S S.A. Chile

MOLINOS RÍO DE LA PLATA S.A. Argentina

BRF Brazil FOODS S.A. Brazil

DANONE ARGENTINA S.A. Argentina

CIA. DE BEBIDAS DAS AMERICAS AMBEV Brazil

LG ELECTRONICS COLOMBIA LTDA. Colombia

COOP. AGRIC. Y LECHERA DE L Chile

LG ELECTRONICS INC. CHILE Chile
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Our CSR policy in all
five countries where   

it operates covers
different fields

of action,

and it’s marked by   
constant innovation   

in the various 
initiatives that
we undertake.

responsibilityCORPORATE sOCiAL
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To  Cencosud,  Corporate  Social  Responsibility  (CSR)  means creating  a

sustainable  business  model  being responsible  with  its  different  stake-

holders: customers, employees, suppliers and the community. Therefore, 

the company philosophy   is  to  generate  economic  returns  and social  

and  environmental  value  in  the  countries  where  it  operates, conti-

nually looking  for  business and environmental  sustainability in  the  long

term.

Our  CSR  policy  in  the  five  countries  we operate it  covers  different fields 

of action and is marked by constant innovation in the various initiatives

that we undertake.

We  describe  the  main  CSR  programs  implemented in  Jumbo,  Paris

and Easy in Chile below:

CsR
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customers and the environment

Customers  and  the  Environment:  Clothing  for  clothing,  clothes  
recycling  points  in  Paris  shops   promote  environmental  and  social  
awareness.  The  program  consists  in customers  dropping off clothing  
that’s  still wearable  at  containers  placed  within  our  shops.For their  
donation  shoppers  get  10%  off  when purchasing apparel.  The  co-
llected clothing is  delivered  to  the  recycling  company I:  CO and  the  
money  is  donated  to  the  Debuenafe foundation.

parisPROgRAms

community 

Paris  Parade,  our Christmas  gift  to  the  community, consists  of  a  
free show  of  giant  balloons and floats marching  down Santiago´s  
main  avenue  to give  families  a  moment  of  entertainment  and  unity  
amidst  the  backdrop  of  turmoil  that  exists  during November  and  
December. Paris  Parade  usually  focuses  around  one  central  charac-
ter  relevant  to  the  Chilean  audience.  In  2011,  the  lead was  Con-
dorito,  2012  it was  Tulio  and  Trivedi and 2013 Papelucho.
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workers 

Women’s Growth:  created for our store employees,  this  program  gi-
ves  them The tools  to  feel  and  live  better,  aiming  to improve  their  
self-esteem through  workshops  that  develop  their  self-image  and  
self-worth.

Suppliers

Via “Monjitas  A la Moda”  Over  the  past  years,  we  have  strengthened  
our commitment  to  create  opportunities  for  entrepreneurship  and  
to develop young  designers  by including and  supporting  emerging  
Chilean creators  possessed of  great  talent,  but  few opportunities to  
show  their  work to a wider audience.
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jumboPROgRAms

customers

-  The Healthy  Eating  Campaign.  This  initiative  promotes healthy
menus  through  a  web  platform:  
(http://www.comesanojumbo.cl/) where we post and publish  re-
cipes,  recommendations,  tips,  a  weekly  menu  and  products with  
their  inherent health  benefits.

-  Supporting  clients  with  disabilities  and helping them make  their  
purchases.  There  are trained  staff  that help disabled customers to 
do their shopping. 
There are store catalogues in braille and customers can ask for items 
with braille labels. This type of service is available in the Jumbo in la 
Reina, El  Llano, Maipú  and  La  Florida.

-  We have placed magnifying glasses on shopping carts to help our 
customers suffering with presbyopia to read labels and prices.

-  We now use biodegradable bags (they now decompose in 2 years 
as opposed to 200) and offer re-usable cloth bags which, if clients buy 
and use them, grant the customer Nectar points, encouraging them 
to act repsonsibly in regards to the environment.

comunity

Jumbo Circus. The initiative provides space to promote Chilean culture 
cheifly in the form of a travelling circus  that moves around the coun-
try. It is comprised of over 60 international artists from China, South 
Africa, Tanzania, Ethiopia, Ghana and the Republic of the Congo.

Store managers provide the surrounding communities with the oppor-
tunity to satisfy their neighborhood needs such as lighting or exterior 
décor. What the store does for the community is defined by what the 
store manager determines is needed for each particular community. 
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Employees

-  Internal Commitments. The  company  defined  a  series  of  com-mitments  
towards  its  employees  developed  to  leverage its public commitments 
to the customers, all of which is outlined in the “Managing Jumbo Com-
mitments” program. In this fashion the necessary conditions and requi-
rements for store employees to fulfill their daily activities successfully are 
neatly managed.

- Hiring people with disabilities, allowing them equal employment oppor-
tunities  both  at  both  Jumbo  and  Santa  Isabel.  The  project  began  in  
2011,  where both  companies  began  hiring  10  people  with  differing 
types  of  disabilities; this program has been expanding ever since.

-  Recruitment  of  Senior  customer  service  staff.  Cencosud  is  commi-
ted to  offering  senior citizens equal  employment  opportunities  giving  
them  priority  when  opening positions  in  the   vegetable,  fruit  and bread 
weighing stands  in  addition  to  incorporating  them  in  areas  related  to  
customer service  as  a  result  of  their  higher  degree  of  empathy  with  
shoppers.

Suppliers 

-  Jumbo  is a supporter of  the  Feria  de  Cocina  Chilena  Echinuco  
(Echinuco Chilean  Cuisine  Fair ),  where  every  year  small  and  micro  
entrepreneurs  come  to  the  fair  backed by government  agencies  to
promote  their  products.
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customers

“Mundo  Experto”,  our brand’s special  reward  program  that began in 
2007 helps  shoppers  and  construction  professionals  to execute their 
own projects making  Easy a “partner” of sorts. The  club  offers access  
store sponsored training,  factory visits,  smart  cards  with prizes  and  
bonuses for members,  contests  and  in store  discounts.  During  2013  
over  600  clients  were  offered  training  in different  tasks.

easyPROgRAms

community 

Since  2008,  Easy  Argentina  has  worked  with  the  organization  TE-
CHO with  its  “Pennies for Construction”  campaign  where our custo-
mers  are invited to donate  change  from  purchases  made  at  Easy  
stores  to  the  institution. In 2013 client contributions funded the con-
truction of 630 homes for low-income families. In 2013 Easy received 
an honorable mention from the TECHO foundation for all the work 
contributed over the years.
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workers

Through  its  occupational  health  and  safety policy ,  Easy  has volunta-
rily  committed to  its  employees  promising to protect  and develop  a  
culture  of safety seeking  continuous  improvement,  there is  a  H&OS 
Management  System  was created to support  the policy and manage
health and  safety  risks.

Suppliers 

In  2012,  a  specific  area  for  supplier  support  was created enabling 
suppliers to  contact  the  company  and  clear  any  doubts they  may  
have via a telephone hotline created solely for that purpose.
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Being part of a socially responsible company not only makes us proud, it 

also motivates us to continue to promote these values.

To be a center of growth in the communities by betting on future deve-

lopment and progress of the countries where we operate, our initiatives, 

policies and objectives are governed by criteria of economic profitability 

and a code of ethics that seeks the welfare of our 155,000 employees and 

their families.

  

The  active  and  voluntary contributions to social,  economic  and  environ-

mental  improvement  initiatives allows  us  to  make  a  positive  impact  in  

different  areas of  development.  Solidarity  enriches  us  individually  and  

collectively,  achieving  greater  value  for  customers  and  suppliers,  our  

employees,  communities and society in general.

In  this  2013  CSR  report,  we  describe  the company’s social initiatives 

created for  the  benefit  of  the  communities  around  us,  based  on  five

basic  pillars  of  work:  Environment,  Housing,  Education  and  Social 

inclusion,  Food and Volunteering.

CsR

rgentinaA
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ENVIRONMENT
Solidarity is a part of You.

As  part  of  the  “UNCAP  Your  Solidarity  “  campaign,  Disco,  Easy  and  
Jumbo  stores  in  Buenos  Aires  came together for  the  collection  of 
plastic  caps  (from soda  and  mineral  water bottles)  intended  for  the  
Recycling Program  organized  by  the  Garrahan  Foundation,  where  
all  customers  and employees  can  come  and  donate  their  caps.
At  our  headquarters  collection  stands  and  graphic  pieces  with  the  
slogan  “Turn  your  Cap  into  Aid”  were  displayed  looking to  encou-
rage  employees  to  protect  the  environment  and  help  children  at  
the  Prof.  Dr. Juan  P.  Garrahan  pediatric  Hospital.

The  main  objective  of  the  Garrahan  Foundation  is  to  provide  sup-
port, lifelong  care  to  children,  and  act  as  a  teaching  and  research  
facility.  The foundation  pays  special  attention  to  the  social  and  
emotional  needs  of young  patients  and  their  families.  Its  mission  
is  carried  out  through  various  programs  linking it  to  the  commu-
nity.  aid  is  channeled  into  the  Foundation from  various  segments 
of  the  population   in  recognition of  the  services  rendered  by  the  
Garrahan  Hospital.

+ de 18 tons
of caps,

7,360,000 
plastic caps.

In 2013 were collected

equivalent
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HOUSING
pennies for construction

The “Pennies for Construction” campaign has been running since 2008 
in  all  the  Easy  stores  in  Argentina  
The campaign  is  aimed  at  helping  TECHO  in its  fundraising  acti-
vities.
The  campaign invites  shoppers  to  voluntarily   donate   their  change  
at Easy  stores,  making Easy  an  intermediary  for collaboration  bet-
ween  the customer and  TECHO.
TECHO  is  a  Latin  American  non-profit  organization  led  by  young  
volunteers present  in  19  Latin  American  countries.

In 2013 Easy was honored by the organization for its contribution 
to TECHO.

As of December 
2013, thanks to 

Easy’s customers 
contribution, 

enough money 
was raised to give 

a dignified 
housing.

630+ than

families
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EDUCATION AND SOCIAL INCLUSION
centro pescar - cencosud

Cencosud, together with the  Pescar  Foundation,  managed  its  first  
vocational  training center  for  underprivileged  youth  lacking resour-
ces and opportunities  during their final year  of  high  school.

On September  2nd  2013  and  lasting three  months,  the  Company  
established  the  first  center  in  conjunction  with  Centro  Pescar  to  
provide,  on this  occasion,  20  youths  the  tools and vocational guidan-
ce  needed  join  the  workforce.

The  training  course  consisted  in personal  development,  in  which  a  
counselor  at  the  Foundation  trained  participants  in  subjects  such  
as  “life Plans” “Teamwork“,  “Communication“,  “Being Responsible Ci-
tizens” and  technical  training  in a  program  in which  over  50  volun-
teers from  Cencosud  taught  them  about what  they  do  and  how  
they  apply  their skills  at  the  company.

3.400 + hours 
dof training and visits were 
conducted at our distribution 
centers on meat cutting, cold 

cuts and baking.
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FEEDING PEOPLE
Food Bank 

The  Food  Bank  Foundation  seeks  to  be  a  bridge  between  the  hun-
gry and  those  desiring  to  work  through  a  transparent  and  efficient  
channel ensuring  that  your  donation  will  reach  those  most  in  need.
With  this  premise,  since  2011,  Cencosud  has worked  with  the  Food  
Bank Foundation,  an  international  NGO with  over  500  branches  in  
the  world, 17  of them in Argentina.

Always  seeking  the  backing  of  its  business  units  Cencosud  wanted  
to get  products  unfit  for  sale  but  still  safe to eat out to those in 
need.

This  initiative  began  at  Jumbo  Moron,  Pilar  Martinez  and  Palermo  
with special  assistance  from  our  Quality  Management  teams  to  
validate  the processes  and  make  the  project  a  reality.

Of  the  initial  4  stores  that  started  the  project  we  currently  stand  
at  17 Jumbos  and  2  Vea  making  contributing significantly. This  
means  going from  1,000  kg  per  month  to  over  8,000  Kg  of  food  
being  donated through  the  Foundation  and  reaching  those  most  
in  need.  This  initiative  has  been  successful  in  making  a  difference  
and  without  increasing store or distribution center shrinkage delibe-
rately.

100,000 + kg.
of food

In 2013 were recovered 
and donated 
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MORE  ACTION
Aid for flood victims in the city of La Plata

In  April  2013,  the  city  of  La  Plata,  capital  of  the  Province  of  Bue-
nos  Aires  and  its  surrounding  area,  suffered  rainfall  that  set  new  
records  for the  month  in  the  region  with  more  than  400  millime-
ters  accumulated within  4  hours  and reculted in  severe  flooding.

To  assist  those  affected  by  the  flooding,  and  within  the  framework  
of the  activities  of  Corporate  Social  Responsibility  (  CSR),  Cencosud  
donated  15  trucks  with  cleaning  supplies,  water  and  groceries.  
Cencosud employees  also  helped  with  food  and  clothing.

Once  the  goods  arrived  in  La  Plata,  the  Emergency  Committee  of  
the Province  of  Buenos  Aires  gave  the  goods  to  the  Gendarmerie  
and  the Army  for  their  distribution.

The  Government  of  the  province  of  Buenos  Aires  gave  Jumbo  Re-
tail Argentina  a  special  mention  for  the  selfless  help given to  those  
affected  by the  floods  in  La  Plata.

12 families

During 2013, with over 
120 volunteers and the 

TECHO Organization 
Cencosud helped 

have decent 
housing

with merchandise were 
donated to flood 

victims.

15
trucks

VOLUNTEERING
Housing construction

Thanks  to  the  commitment  of  more  than  120  company volunteers 
during  April  8th   homes  were  built  in  the  neighborhood  of  Villa-
Brown,  in  Florencio  Varela,  Buenos  Aires  and  4  in  the  neighbor-
hood  La Ceramica,  Salta  Capital  in  October.

The  project  had  the  support  and  collaboration  of  Jumbo  Quilmes  
and Jumbo  and  Easy  Salta,  which  helped  with  logistics  and  food  
provided during  the construction initiative.
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Our   corporate  social  responsibility program  and  sustainable  de-
velopment  is  guided  by  the  concept  and  implementation of  sus-
tainability. Our  policy  is  designed  to make our employees  behave  
as  a  corporate  citizens  in  society, convinced  that  behaving  res-
ponsibly  conduces to  good  economic performance.

Cencosud Colombia’s policy  of  social  responsibility  and  sustaina-
ble  development  of is:

Transversal:  Integrating  all  areas  of  the  company  in  the  imple-
mentation  of  CSR action.
Sustainable  :  Integrating  all  action  within  the  business  operation.
Adapted  to  context:  Looking  to  meet  the  expectations  of  stake-
holders  in response to particular  problems  in our  environment.

Based  on  partnerships…:  with  public  authorities, the private  sec-
tor,  NGOs and  communities.

Within  our  social  responsibility  policy  we  are  clear  that  we  must  
promote  win-win  relationships  ,  where partners  ,  customers,  
suppliers, community,  government  and  business  act to  improve  
our exchanges  and  generate  satisfaction  by establishing support  
for social,  economic  and  environmental  projects.

CsRColombia
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Education

We  know  that  education  is  an  important  aspect  of  the  country’s 
development. In  response  to  this  need  every  supermarket  sponsors
an  educational  institution  within  its  area  of  influence  ,  in  order  to  
help financially  not  just to improve infrastructure  ,  but  to also get  
together  to  do  our part  in building knowledge  through cultural  and  
sports  activities.

To  date,  we  sponsor  78  educational  institutions  across  the  country,
one  for  each  store,  benefiting  more  than  34,000  children  and  their 
families.  Since  2009  we have been implementing   Smart  Classrooms
in  our sponsored  institutions, we  currently  have  29  classrooms  in  
our  educational  institutions.

Inclusion at  work

One  of  Cencosud’s sure  bets   is  equal   employment opportunities  
for segments of  the  population  normally excluded  from  the workfor-
ce  .  We  intend  to  create  environments  for  social  inclusion,  in 
order  to  fulfill our responsibility  to  those  who  are not  traditionally 
considered  part of the work force.  This  is  why  we  currently employ  
nearly  200  people  with physical  or  sensory  disabilities who  have  
traditionally  been  excluded  from  a normal working  life.
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Sustainable production

We  seek  to  encourage  small  and  medium  enterprises by  providing
education,  training  and  support  needed  for  access  to  and  consoli-
dation  of  its  products  in  supermarkets  .  We  constantly  seek  to  
promote  national companies as  well  as  farmers.  Currently 90%  of  
our suppliers  are  Colombian  and  of  these  85%  are  micro  ,  small  
and  medium  enterprises.

Promotion,  support  and  assistance  for the  Colombian  productive  
sector  is  essential  in  our policy  of  sustainable  development  and  
social responsibility  Cencosud.  For  this purpose  the  company  has  
different  programs:

Microenterprises:  development  methodology  for en-
trepreneurs with access to large floor spaces

In  order  to  help develop  and  strengthen   micro,  small and  me-
dium  entrepreneurs  in our  country  ,  Cencosud  Colombia  signed  
an  agreement  with  the  Ministry  of  Commerce  ,  Industry  and  Tou-
rism  through  which  we will continue  the  “ Microenterprises: de-
velopment methodology for entrepreneurs with access to large floor 
spaces “  launched  in  2008  looking to develop suppliers based  on 
boosting entrepreneurial  skills necessary  to get their  products  into  
supermarkets.

Marketing crop  substitution products

In  2001  ,  we  signed  an  agreement  with  the  United  Nations  Office  
on Drugs  and  Crime  -  UNODC  -  to  work  together  for  peace  in  our  
country. The  objective  of  this  program  is  to  support  farmers  and 
replace  illicit crops  with agricultural  products  that  can  be  marketed  
in  our  supermarkets

The  program  includes support  for logistics,  quality,  product inno-
vation  and  special supplier  conditions.  Today  they  are  sold under  
preferential  terms,  over  26  product  references  for crop  substitution
between  perishable  and  non-perishable  food.  This  program, has 
benefitted more  than  3,500  families and  has  helped  recover  ap-
proximately  536,000  hectares  nationwide.
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ENVIRONMENT
Sustainable productive development

As  a  commitment  to  sustainable  development  ,  Cencosud  has taken 
action  to  control  and  reduce  the  environmental  impact  caused  by
construction  ,  implementation  and  operation  of  our  stores.  Our 
supermarkets  have  Environmental  Management  Plans  for  the  main
purpose  of  reducing,  preventing  ,  controlling  and  properly  disposing 
solid  waste  ,  wastewater  ,  air  emissions  and  chemicals  .  The  plan  
also regulates  energy  ,  fuel  and  water  at each  of  the  stores.

As  part  of  our  commitment  to  the  environment,  not  only  do we 
compensate via the  operational  performance  of  our  own  stores,  but  
we also promote responsible  consumption among  our  customers  
and  partners,  looking to  raise  awareness  and  promote  a  friendlier  
environmental. 
Our  actions  are  focused  on  three  basic  strategies  for responsible
consumption:

Separation at the source

Seeking  to  promote  and  raise  consumer  awareness  on  source 
separation  for waste  and  recycling,  we  form part of Cempre, also 
known as the Business  Commitment  to Recycling;  a  nonprofit  initiative  
from some  of the  largest  private  companies  in  the  country  that  
seek  to  promote the  concept  of  integrated  solid  waste  management  
with  emphasis  on post-consumer service.

Reusable Bags

We  are  convinced  that  we  can  be more responsible consumers with
regards to the  planet and for that reason, hand in hand with the World  
Wild  Found  -  WWF  and  the  Ministry  of  Environment we are promo-
ting the use of  plastic  bags  and  store packaging.  In  2008  We  began   
a program  for  the  rational  use  of  plastic  bags  and  preference for
reusable  bags.

posconsumos

Cencosud  takes  its  responsibility  as  a  producer  and  /  or  marketer  
of “dangerous”  products,  which  require  proper  disposal.  We  provi-
de employees,  customers  and  the  general  community  95   postcon-
sumer  collection  points for hazardous  waste  (  batteries, lamps, hou-
sehold pesticides,  computers  and  peripherals,  used  tires ,  batteries  
and  expired  medicine  )  in  major  cities.
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labelsPRiVATE

This year has been 
marked by the consoli-
dation of private label 

brands in Chile

Argentina and Peru,
the expansion in Brazil
and the arrival of our
brands in Colombia
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2013PRiVATE LAbELs 

This  year  has  been  marked  by  the  consolidation  of  own  brands  in  Chile,  Argentina  and  
Peru,  the expansion  in  Brazil  and  the  arrival  of  our  brands  in Colombia.  On  this  last  point,  
the  challenge was  to  replace  the  large  volume  of  sales  that  Carrefour  had  in  private  labels,  
a  task  that  has progressed  rapidly  but  with  distinction,  bringing  more  profitability  into  the  
business  than  the previous  program.

In  Private  Label  Food  we finalized  the  renewal  of  the Jumbo  and  Wong  brands,  and  started  
the  renovation  of  Metro  and  Vea.  Meanwhile,  the  JBO  brand  for  the  Colombian  market  
was  created  as  an extension  of  the  Jumbo  brand  in  Argentina  and  Chile.  Finally,  we  started  
the  establishment  of  the Santa  Isabel  brand,  which  will bring back quality  and  economy  in  
said store chain.
Regarding  Private  Label  Non  Food, centralizing   design  and  sourcing our  electro  brands 
(Nex),  Textile  (Urb)  and  Home  (Krea)  brands  were  added to the mix,  coming together in a 
model  designed  to  substantially  improve  product  proposal,  make  it  more  transversal  and  
ultimately  increase  the  profitability  of these  categories.

Moreover,  Easy  has  continued  to  develop  his  own  brand  specialists,  with a  portfolio in its 
possession  able  to cover  most  of  the  needs  of  our  customers,  including  industrial  safety  
(WRK  Work),  home and kitchenware (Cotidiana),  Lighting  (Abitare),  Camping  (Alpes)  and  swim-
ming pools  (DeepBlue),  among  other brands.
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Cencosud’s regionalization is what modeled the trademark’s design for a  regional  strategy,and
has  ensured  our   of  own  brand portfolio readying us for  the  arrival  of Paris  stores in  Peru and
allowing  the  marketing of  our  own large brands such as Alaniz,  Greenfield,  Aussie  and  Attimo,  
among  many  others.

In Cencosud  Today  the  group  has  more  than  60  private  labels,  with  sales  of  about 1,3  
Billion USD,  with a  volume  of  approximately  10,000 products  a year,  increasing  customer 
preference and  the  profitability  of  our  business.
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Cencosud came 2rd

against Larger 
companies in Latin 

America

Cencosud came 63rd

Out of the Largest 
companies

In the world

2013AWARds
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cencosudAWARds

By Deloitte 

By PwC & Diario Financiero

By  Adimark  &  La  Segunda.

Cencosud  got  the  8th   place.

Global 
power of 
Retailing

2013

Most Admired 
companies 

of 2013

Most Respected 
companies 2013

Greater companies in latin America
Cencosud obtained second place 

Greater companies wordwide
Cencosud obtained 63rd place in 2013.

Cencosud was placed 7th

Seriousness and Reliability
Cencosud obtained 14th place in 2013.
Ability to attract the best professionals 
Cencosud obtained 8th place in 2013.
Meets customers’ needs
Cencosud was ranked N°5 in 2013.
leadership in international markets
Cencosud was ranked N°2 in 2013.
Innovative capability
Cencosud was ranked N°10 in 2013.
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 By Fundación Imagen País

chile
Monitor

Cencosud  came in12th 

corporate 
Standing

Best corporate Standing
Cencosud placed 30th 

100 most responsable companies and with 
best corporate 
Cencosud  came in 34th 

by Best Place to 
Innovate y CADEM

perception Ran-
king by 

InnovAcción 
2013

Retail Industry
Cencosud 2nd place

By Merco y El Mercurio
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jumboAWARds

by Centro de Estudios en 
Retail (Ceret)

Quality of Service in 
Supermarket 

Retailing

by ProCalidad 2013

National custo-
mer Satisfaction 

Survey

by Hill+Knowlton Strategies 

& GFK Adimark

corporate 
Standing Ranking

Jumbo 1st Place (84.4% average)

Jumbo placed 1st in the Supermarket category.

Jumbo came 31st in  the  general ranking (behind 
Easy which came in 30th )
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By Mide UC y Azerta

Green company 
Ranking Jumbo  was  placed  8th ranked for the very 

first time on this list.

Ranking 
Experience Jumbo  came in  10th in this particular category, 

but this ranking hadn’t existed before.

by Best Place to Innovate 
& CADEM

perception 
Ranking by

InnovAcción 
2013

Retail Industry
Jumbo came in 3rd in this the first version of the ranking

by Praxis
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On  April  26th   2013  we had the  Annual  Shareholders  Meeting,  in  
which  the directors  of  thecompany  were  elected:  Mr.  Horst  Paulmann  
Kemna,  Heike  Koepfer  Paulmann,  Peter  Paulmann Koepfer,  Robert  
Philipps,  Cristián  Eyzaguirre  Johnston  Erasmo  Wong  Lu  Vega,  Julio  
Moura,  David Gallagher  and  Richard  Büchi  Buc  Patrickson,  the  latter  
two  as  independent.

During  2013  the  Board  did  not  make  any  disbursements  related  to  
consulting  services.

Directory
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Horst paulmann

Mr.  Paulmann  is  our  Chairman  of  the  
Board and  founder  of  Cencosud  S.A.  He  
has  served on  our  Board  since  November  
1978.  He  has served  as  a  Director  of  the  
Chilean—German Chamber  of  Commerce  
(CAMCHAL)  and  the Chilean  Chamber  of  
Commerce.  Mr.  Paulmann  currently  serves  
as  President  of  the Chilean chapter  of  the  
Argentina—Chile  Permanent  Binational  Bu-
siness  Board  and  is  a member  of  the  Ar-
gentinian  Business  Association  (AEA). 

Heike paulmann 

Mrs.  Paulmann  has  been  a  member  of  our
Board  of  Directors  since  April  1999.  She  
has a  degree  in  business  from  the  Uni-
vesity of Chile  and  an  MBA  from  University 
Adolfo Ibañez.

peter paulmann

Mr.  Paulmann  has  been  a  member  of  our
Board  of  Directors  since  September  1996.
Mr.  Paulmann is  the current  Chief  Officer 
for  Importadora  y  Comercial  Regen  Ltda.  
and has  also  served  as  Director  of  our  
shopping center  division  in  Chile  since  
2002.  He  has  a degree  in  business  from  
the  Pontifical Catholic University of Chile.

Directors

R.U.T.: 3.294.888-K R.U.T.: 8.953.510-7 R.U.T.: 8.953.509-3
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David Gallagher 

David Gallagher has been a member of the Board 
of Directors since April 2011. He has an MA in 
Modern Languages from Oxford University. He 
is Chairman and Founding Partner of ASSET Chi-
le S.A, and is a director and Executive Committee 
member of the Centro de Estudios Publicos. Prior 
to founding ASSET Chile in 1984, Mr. Gallagher 
spent 10 years at Morgan Grenfell, where he be-
came head of Latin American investment banking 
and director of Morgan Grenfell International.

Erasmo wong 

Mr. Wong  has  been  a  member  of  our  Board 
of  Directors  since  2008.  Mr.  Wong  has  a  civil 
engineering  degree  from  the  National  Univer-
sity of Engineering and post graduate degrees 
from  the  High  Management  Program  and  
the First  Program  for  Presidents,  both  from  
the University  of  Piura.  He  has  been  Presi-
dent of  the GSI  Association  (Formerly  EAN  
Peru)  and is the  current Vice-president  of  the  
Marketing Association  of  Peru  and  the  Retail  
and  Department  Stores Association.  Prior  to  
joi-ning  Cencosud,  Mr.  Wong  was  the  presi-
dent for  Supermercados  Wong  in  Peru  until  
2008, when  it  was  acquired  by  Cencosud.

Roberto philipps 

Mr.  Philipps  has  been  a  member  of  our  Board  of
Directors  since  2003.  He  has  held  several  execu-
tive  positions  in the  Techint  Organization  and be-
fore that in the Exxon  Corporation.  He  is  a  former
President  of  the  Argentinian  Financial  Executives  
Association and serves on several company boards 
in Chile  and  Argentina.  Mr.  Philipps  has  a  degree  
in business  administration  and  accounting  from  
the University of Buenos  Aires  and  AEP  in  Kellogg,
North western University.

R.U.T.: 3.413.232-1 DNI: 8.255.169 DNI: 4.556.079
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cristián Eyzaguirre 

Mr.  Eyzaguirre  has  been  a  member  of  our
Board  of  Directors  since  2005.  He  has  
a  degree in economics from the University  
ofChile  and a  Master  of  Arts  in  Economics  
from  The  University  of  California,  Berkeley.  
Mr.  Eyzaguirre is  the  former  Chief  Executi-
ve  Officer  of  Banco Bice  and  Chief  Financial  
Officer  of  Empresas CMPC  S.A.,  and  was  a  
professor  of  Economics at  the  University of 
Chile.  He  is  currently  a Director  of  Besalco,  
E-CL,  Agunsa,  Grupo  GTD Teleductos,  Te-
léfonica  del  Sur,  Telefónica  de Coyhaique  
and  Wenco.

Julio Moura 

Mr.  Moura  has  been  a  member  of  our  Board
of  Directors  since  September  2011.  Mr.  Mou-
ra  also  serves  as  a  director  of  Natura  Cos-
méticos,  Adecoagro  and  Brinox  and  as  Chair-
man of  Instituto  Arapyaú.  Prior  to  joining  
Cencosud, Mr.  Moura  served  as  Chairman  of  
Masisa  from 2002  to  2007  and  as  Executive  
Vice  President of  the Schindler  Group,  Swit-
zerland,  from  1992  to 1997.  Mr.  Moura  holds  
a  Master’s  Degree  from M.I.T.’s  Sloan  School  
of  Management  and  an Engineering  Degree  
from  the  Swiss  Federal  Institute  of  Techno-
logy  (ETH).

Richard Büchi 

Mr. Büchi was chosen as an independent on the board of directors 
in April 2013. He is a Civil Engineer having earned his degree at the 
Civil Engineering school at University of Chile, and he has an MBA 
from the Wharton School of Business at the University of Pensylva-
nia. He has held top positions such as the Exchange Vice-Presidet 
at the Superintendancy of Securities and Exchange. He was also 
the General Manager of Chilectra in the fifth region, CEO of Entel 
S.A., and has had positions on several national and international 
company boards. He was the President of the association of Public 
Service Companies and Vice-President of the Council of University 
Federico Santa Maria. He is the current Director of Entel S.A. and 
its subsidiaries, President of Entel PCS, Director of El Mercurio SAP, 
Minera Punta del Cobre, Nextel Peru, Fundación País Digital and 
part of the head executive team a the University del Desarrollo.

R.U.T.: 4.773.765-6 R.U.T.: 21.814.616-3 R.U.T.: 6.149.585-1
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Sven Von Appen Behrmann 

Was a  member  of  our  Board  of  Directors  
from 2005  until  April  8th   20013,  date  on  
which  he  notified
his  resignation  from the  Board.  Mr.  von  
Appen has  participated  in  a  number  of  
postgraduate studies  at  Harvard  and  IMD.  
He  participates in  several  external  boards  
in  South  America and  Europe.  He  is the Di-
rector  of the  University Adolfo  Ibañez  and  
the  Latin  American  Advisory  Board  of  Har-
vard  Business  School.
 

R.U.T.: 2.677.838-7
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COMMITTEE MANAGEMENT REPORT

Section Subject matters

24th of January 2013

• The committee examined the Preliminary Intermediate Financial Reports consolidated on the 
31st of December 2012.
• The committee received the presentation on accounting policy for valueing Investment pro-
perties from the Regional Manager of Accounting
• The Committee revised the transactions between related parties ultimately concluding that 
said transactions will be adjusted to the terms described in the Partnership’s Habitual – Ordi-
nary Operations
• The Committee Received the plan for 2013 from Corporate Auditing Management

28th of February 2013

• The Committee examined and approved the Preliminary Intermediate Financial Reports 
consolidated on the 31st of December 2012
• The Committee revised the transactions between related parties ultimately concluding 
that said transactions will be adjusted to the terms described in the Partnership’s Habitual 
– Ordinary Operations

21st of March 2013

• The Committee read and approved that the content of the report be revised and approved 
at the Ordinary Shareholder’s Meeting
• The Committee revised the external auditing company’s proposal and made a proposal for 
the Director of the corporation, the same was done for the Private Risk Assessment report
• The Committee approved a expenditure proposal for the operation of the 2013 exercise to 
submitted for consideration at the Ordinary Shareholders Meeting
• The committee prepared and revised the annual management report for 2012
• The committee read a summary of the Stock Options Plan delivered on this date
• Was made aware of the internal auditing procedures in Brazil and Colombia

25th of April 2013

• The Committee received the presentation on Compensation plans for Cencosud S.A. 
and its subsidiaries called the “2013 Plan” and the “Additional Plan” given to them by the 
Corporation’s Compensation Management team, both plans were approved by the commit-
tee who were made aware of background information
• The Committee examined the Consolidated Financial Statements for the year ended on 
March 30th 2013
• The committee revised a preliminary version of the 20-F form to be presented before the 
Securities and Exchange Commissionn.
• The Committee received the Compliance Program for the Foreign Corrupt Practices Act or 
FCPA from the Compliance Officer
• The received a declaration of independence and sworn statement declaring the inexsitan-
ce of inabilities to pay from the Partnering Auditor at Price Waterhouse Coopers
• The committee was briefed on the advance of the Auditing Process

Directors’ comitee

In accordance with the law 
pertaining to S.A. companies, 
Cencosud must have a Board 
Committee whose functions 
are specially defined therein. 
The members of the Board 
Committee were chosen in 
the Board of Director mee-
ting held on the 26th of April 
2013.
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COMMITTEE MANAGEMENT REPORT

Section Subject matters

May 6th  2013

• Having renewed the Corporate Board of Directors the Committee is comprised of Director 
Roberto Phillips, Director Richard Büchi Buc as President and Director David Gallagher Pa-
trickson as Secretary
• The Committee read and approved the F-20 form presented before the Securities and Ex-
change Commission

May 28th 2013

• The Committee read and approved the Consolidated Financial Statements for Cencosud 
S.A. presented on the 31st of March 2013
• The Committee revised the transactions between related parties ultimately concluding 
that said transactions will be adjusted to the terms described in the Partnership’s Habi-
tual – Ordinary Operations
• The Committee heard the opinion of the external auditors regarding the limited revi-
sion of the Consolidated Financial Statements presented on March 31st 2013, stating 
there was no history of mistakes requiring adjustments
• The Committee itself received the letter of independence from the external auditing 
company
• The Committee was made aware of previous cases reported to the Ethics Department 
reporting that there were no relevant accusations that could affect the Financial State-
ments

June 27th  2013

• The committee examined the tax treaty stating that all monies must be returned due to the 
court ruling in the lawsuit against Cencosud Administradora de Tarjetas S.A. for the raising of 
administrative commissions on Jumbo Mas cards
• The committee read and unanimously approved for presentation before the Board of Direc-
tors: i) the Corporate Anti-corruption Policy presented by the Compliance Officer; ii) The General 
Free Competition manual and the Supermarket Free Competition Manual; iii) the General Regu-
lations Manual Nº 341 from the Securities and Exchange Superintendancy and the corporation’s 
response for the authorities on the content of these regulations
• The committee received the presentation on the state of progress of the Sox project, in parti-
cular regarding the first audit on controls within the corporation
• Lastly, the committee received the presentation regarding mapping the corporation’s risks 
and the audit on the corporations real-estate department which involved the disengagement of 
several executives for non-compliance with Cencosud’s Code of Ethics and for non-compliance 
with S.A. Law 
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COMMITTEE MANAGEMENT REPORT

Section Subject matters

July 25th  2013

• The Committee read and approved the Consolidated Financial Statements for Cencosud S.A. 
presented on the 30th  of June 2013
• The Committee heard the opinion of the external auditors regarding the limited revision of the 
Consolidated Financial Statements presented on June 30th 2013, stating there was no history of 
mistakes requiring adjustments
• The Committtee received the letter of independence from the external auditing firm
• All accusations made to the Department of Ethics which do not mark the entity to any extent 
requiring an adjustment of the Financial statements
• The committee will ultimately receive a presentation on the state of the insurance bought by 
the company in Chile and abroad as well as plans for their optimization

August 29th 2013

• The Committee examined the Consolidated Financial Statements for Cencosud S.A. presen-
ted on the 30th  of June 2013
• The Committee revised the transactions between related parties ultimately concluding 
that said transactions will be adjusted to the terms described in the Partnership’s Habitual 
– Ordinary Operations
• The Committee heard the opinion of the external auditors regarding the limited revision of 
the Consolidated Financial Statements presented on June 30th  2013, stating there was no 
history of mistakes requiring adjustments
• The Committee received the letter of independence from the external auditing company
• The Committee was apprised of the progress of the regional audit

September 26th  2013

• The committee revised the transactions between related parties involved in the contract en-
tered into with Jat Aviation Flying Service Inc., concluding that all transactions were conducted 
on market terms
• The committee meticulously analyzed the cases needing the services of the external auditing 
firm and established the criteria for services other than auditing financial statements
• The committee received background information on lines of action for dealing with the Natio-
nal Consumer Service SERNAC from the legal department in preparation for possible capricious-
ness in the exercise of their duties
• The committee was made aware of accusations made to the Ethics department 
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COMMITTEE MANAGEMENT REPORT

Section Subject matters

November 13th  2013

• The Committee examined the Consolidated Financial statements for the 30th of September 
2013
• The Committee heard the opinion of external auditors regarding the limited revision of the 
consolidated Financial statements for the 30th of September 2013 reporting there was no his-
tory of mistakes justiyfing the need for adjustments
• The Committee also received the letter of independence of the external audit firm;
• The Committee reviewed the transactions between related parties concluding that the parties 
involved complied with the established terms of Habitual-ordinary operations stipulated in the 
General Coporate Policy for Habitual-Ordinary Operations
• The Committee was made aware of the Corporate Accounting Policy and Procedures Summary
• The Committee received information on the previsional payment of $8 USD per share divi-
dends

December 12th 2013

• The Committee approved the Free Competition Manual for for both Easy and Department 
Stores
• They were apprised on the progress of the SOX Project
• The Committee was made aware of the independent background information on the External 
Auditing Firm and was made aware of services besides auditing
• The Committee was apprised of the progress of the Regional Audit
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The Director’s Committee, regarding the 2013 exercise, has yet to issue 
comments or propositions for the progress of Cencosud business, ha-
ving all the necessary support to develop commitments and fulfill legal 
requirements.

During 2013 no consultancy services were required by the Director’s 
Committee.

The 2012 Director’s Committee was comprised of:

• Ms. Heike Paulman
• Mr. David Gallagher
• Mr Cristian Eyzaguirre

The 2013 Director’s Committee was comprised of:

• Mr. Roberto Phillips
• Mr. David Gallagher
• Mr. Richard Büchi
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CompensationbOARd OF diRECTORs

2013 BOARD COMPENSATION   

Name Position Description Board Commit-
tee

Other 
diets 

Cencosud 
group

Total

Horst Paulmann Kemna Chairman of the Board Director Fees  147.291 - -  147.291 

Heike Paulmann Koepfer Director Director Fees  73.646 - -  73.646 

Peter Paulmann Koepfer Director Director Fees  73.646 - -  73.646 

Cristián Eyzaguirre Johnston Director Director Fees  73.646  6.125 92.053  171.824 

Roberto Oscar Philipps Director Director Fees  73.646  24.579 -  98.225 

Sven Von Appen Behrmann Director Director Fees  18.283 - -  18.283 

Erasmo Wong Lu Vega Director Director Fees  73.646 - -  73.646 

David Gallagher Patrickson Director Director Fees  73.646  24.579 -  98.225 

Julio Moura Neto Director Director Fees  73.646 - -  73.646 

Richard Buchi Buc Director Director Fees  55.362  18.454 -  73.816 

TOTAL  736.458  73.737  92.053  902.248

Chairman of the Board Compensation  UF 600
Director Compensation  UF 300
Compensation for committee membership UF 100
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2012 BOARD COMPENSATION  

Chairman of the Board Compensation  UF 400
Director Compensation  UF 200
Compensation for committee membership UF 67

Name Position Description Board Commit-
tee

Other 
diets 

Cencosud 
group

Total

Horst Paulmann Kemna Chairman of the Board Director Fees  104.146  -   -  104.146 

Heike Paulmann Koepfer Director Director Fees  52.072  5.220 -  57.292 

Peter Paulmann Koepfer Director Director Fees  52.072  -   -  52.072 

Cristián Eyzaguirre Johnston Director Director Fees  52.072  17.381 47.657 117.110

Roberto Oscar Philipps Director Director Fees  52.072  17.381 -  69.453 

Sven Von Appen Behrmann Director Director Fees  52.072  -   -  52.072 

Erasmo Wong Lu Vega Director Director Fees  52.072  -   -  52.072 

David Gallagher Patrickson Director Director Fees  52.072  17.381 -  69.453 

Julio Moura Neto Director Director Fees  52.072  -   -  52.072 

TOTAL  520.722  57.363 47.657  625.742 
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Daniel Rodríguez 

Has been our Chief Executive Officer since 2009. 
He also served as our Chief Financial Officer. Mr. 
Rodríguez has a degree in Forestry Engineering  
from  the  University Austral of Chile and a Exe-
cutive MBA from the University Adolfo  Ibañez.  
Prior  to  joining  us  he  worked  for Shell  Chile,  
Ecuador,  Argentina  and  Shell  International, as 
Lubricants Transport Global Finance Manager  
and  Lubricants  Europe/Africa  Finance Manager  
from 2004-2008.

Juan Manuel parada 

As our  Chief  Financial  Officer, effective  July  
1st ,  2012.  Since  2008,  he  has been General  
Manager  of  our  supermarket  operations  in 
Peru.  Prior  to  2008,  Mr.  Parada  worked  in  
various  leadership  roles  in  Cencosud.  Mr.  
Parada has  also  served  as  Regional  Mana-
ger  of  Lan  Airlines  airports and  as  a  senior  
consultant  at  Accenture,  based  in  Buenos  
Aires  and London.  Mr.  Parada  has  a  degree  
in  Business Administration  from  Blaise  Pascal  
University of  Cordoba  and  an  MBA  from  the  
MIT  Sloan School  of  Management.

Rodrigo Hetz 

Has  been  our  HR  Director  since  April 2011.  
He  has  a  degree  in  Industrial  Engineering  
from  the  University of Chile  and  an MBA  
from  the  University  of  California—Berke-
ley.  He  also  worked  at  McKinsey  &  Co.  
from 2006  to  2011,  advising  companies  in  
different  countries  on  strategy  and  organi-
zational effectiveness.  From  1999  to  2004,  
Mr.  Hetz worked  at  Citibank  in  HR  manage-
ment  roles including  Senior  HR  generalists,  
compensation  &  benefits,  M&A/Integration,  
and  organizational  development  positions.

Management

R.U.T.: 8.683.728-5 R.U.T.: 21.630.148-K R.U.T.: 12.016.317-5
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carlos Mechetti 

Has  been  our  General  Counsel since  1999.  
He  graduated  from  the University del  Mu-
seo  Social  Argentino  in  1993  and  joined us  
in  1994  as  counsel  for our  shopping  cen-
ter division  in  Argentina.  In  1999,  he  was  
appointed  General  Counsel.  Mr.  Mechetti  
has  completed  post-graduate  courses  at the 
UBA, UADE, CEMA  and  Harvard  University.

Andrés Artigas 

Has  been  our  Chief  Information Officer  
since  2011.  Previously  he  served  as Chief  
Information  Officer  for  our  Chilean opera-
tions  and  joined  us  in  2005  as  our  De-
partment  Stores  Chief  Information  Officer. 
Prior  to  joining  Cencosud  Mr.  Artigas  was 
the  Chief  Information  Officer  of  the  Chilean 
branch  of  Principal  Financial  Group  and  
the Marketing  IT  Manager  of  British  Ame-
rican  Tobacco  in  Chile.  Mr.  Artigas  holds  
a  Bachelor degree in Industrial  Engineering  
including  specialties in  Computer  Science  
and  Electronics  from  the Pontifical Catholic 
University of Chile.

Bronislao Jandzio 

Has been our Audit Managing Director sin-
ce 1998. Before joining Cencosud, he was 
the Regional Chief for the Global Accounting 
Department for the Deutsche Bank Group 
in Frankfurt, Germany. Mr. Jandzio has a 
Banklehre diploma from the German Banking 
Academy.

R.U.T.: 22.118.310-K R.U.T.: 9.191.442-5 R.U.T.: 22.111.590-2
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pablo castillo 

Has  been  our  Supermarkets  Managing  Di-
rector  since  2008.  Previously  he served  as  
our  Department  Store  Managing Director  
and  Chief  Administrative  and  Financial  Offi-
cer.  Prior  to  joining  Cencosud  in  2001, Mr.  
Castillo  was  the  Chief  Financial  Officer of 
Compañía  Sudamericana  de  Vapores  and  
Resident  Vice-President  in  the  Corporate  
Finance  Area  of  Citicorp  Chile  S.A.  Mr.  Cas-
tillo  has a  degree  in  Business  and  Econo-
mics  from  the Pontifical Catholic University 
of Chile  and  a master  in  Economics  from  
the  University  of California.

carlos wulf 

Has  been  our  Home  Improvement Stores  
Managing  Director  since  2004.  Mr. Wulf  has  
a  degree  in  naval  engineering  and was  the 
former  Manager  of  Easy  Chile.  Before joi-
ning  Cencosud,  he  worked  at  Homecenter 
Sodimac  and  Exxon.

Jaime Soler 

Has  been  our  Department  Stores Managing  
Director  since  2008.  He  graduated  with  a  
degree  in  Commercial  Engineering  from  
the  University of Chile.  He  also graduated  
from  the  Executive  Development Program  
from  the  Kellogg  Graduate  School of  Mana-
gement  at  Northwestern  University. Before  
joining  Cencosud  in  2005,  he  worked at  
Falabella  as  the Acquisitions  Manager.

R.U.T.: 9.856.677-5 R.U.T.: 6.069.654-3 R.U.T.: 7.107.025-5
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patricio Rivas 

Has  been  our  Financial  Retail  Managing  Di-
rector  since  2011.  Previously  he  served as 
our Corporate Risk Managing Director from 
2010  to  2011.  He  graduated  with  a  de-
gree  in Business  Administration  from  the  
Pontifical Catholic University of Chile.  Before  
joining Cencosud,  he  worked  in  the  ban-
king  sector for  over  15  years,  primarily  at  
Citibank  in  different  roles  and  areas,  inclu-
ding  Strategic Planning,  Treasury  and  Ma-
nagement Control.

Marcelo Reyes 

Has  been  our  Corporate  Risk  Managing  
Director  since  December  2011.  He  has wor-
ked  for  Cencosud  for  the  last  11  years, 
previously  serving  as  the Risk  Director  of  
Credit Card  Business  in  Chile.  He  graduated  
with  a degree  in  Business  Administration  
from  the Pontifical Catholic University of Val-
paraíso and  earned  an  MBA  from  Tulane  
University, United  States,  and  the  University 
of Chile.  He  also  worked  at  Banco  Santan-
der  in executive  positions  in  the Risk  Area  
for  Retail  and Consumer  Banking  from  
1992  to  2002  and for the United  Nations  
from  1990  to  1992.

Renato Fernández 

Has been our Corporate Affairs Manager  sin-
ce  2011.  From  2003  to  2011,  Mr. Fernandez  
was  the  External  Affairs  Director of  Endesa  
Chile  and  Smartcom  PCS.  From  December  
1997  to  December  2000,  Mr.  Fernández  
was  the  External  Affairs  Director  of  Hill  
& Knowlton  Captiva.  He  holds  a  degree  
in  Journalism  from  the  University Gabriela  
Mistral.

R.U.T.: 7.516.353-3 R.U.T.: 8.547.686-6 R.U.T.: 10.871.675-4
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Stefan krause

Has  been  Corporate  Manager  of  Works  
and Projects  since July  2013.  He  holds  a  
degree in  Business  Engineering  From  the  
University  of  Concepción.  He  previously  
served  as General  Manager  of  Jumbo 
(1983-2003)  for both  Argentina  and  Chile  
and  Jumbo  Retail Argentina  (2005  to 2009).  
Mr.  Krause  is  also a  member  of  the board  
of  several  subsidiaries  of  Cencosud  in 
Argentina,  Colombia  and Chile.

Rodrigo larraín 

Has  been  our  Shopping  Center Manager  
Director  since  his  incorporation  into Cenco-
sud  in  March  2013.  He  has  a  degree  in civil  
engineering  from  the  Pontifical Catholic Uni-
versity of Chile,  an  MBA  from  the  University  
of  Michigan  Ross  School  of  Business, and  
has completed  the  General  Management 
Program  at Harvard  Business  School.  Prior 
to  joining  Cencosud,  Mr.  Larrain  was  the  
CFO and  Chief  investment  Officer  for  Enjoy  
S.A. Mr.  Larrain  also  has  over  10  years ex-
perience  in  Corporate  and  Investment  Ban-
king  while  working  for  Citigroup  and  BBVA.

R.U.T.: 10.973.139-0R.U.T.: 6.951.576-2
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Subsequent changes

As  of  February  24th   2014  Cencosud  has  adopted  a  new  corpo-
rate  structure  vying  synergies  between  retail  business  lines.  At  
this  time  Jaime Soler  was  appointed  as  Corporate  Retail  Managing  
Director,  this  new administrative  division  seeks  to  manage  all  our  
retail  businesses  (Supermarkets,  Department  Stores  &  Home  Im-
provement stores)  allowing Cencosud  to  exchange  better  practices 
more  easily  among  divisions  and countries  of  operation. This struc-
ture will take effect starting on April 1, 2014.

Prior  to  his  appointment  as  head  of  this  new  division  Mr.  Jaime  
Soler had  worked  as  our  Department  Stores  Managing  Director  
since  2008 and  successfully  commanded  the  turnaround  process  
for  our  Johnson acquisition  in  Chile.  

Our  Department  Stores  division  as  of  that  moment  has  been  
headed  by  Mr.  Ricardo  Bennett.  Mr.  Bennett  has  been a  part  of  
the  Cencosud  team  since  2008  when  he  came  on  board  as Com-
mercial  Manager  for  our  Department  Store  business.

Mr. Pablo Castillo has resigned from his position as head of Cencosud´s
Supermarket  division  in  order  to  pursue  other  business  ventures
effective  as  of  March  31st  2014.”
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senior managementCOmPENsATiON OF ThE

Below  is  the  list  of  remuneration  for senior
management  at Cencosud  for  2013  and  2012.

(*) Executives between 18 and 22 GGS are included in this group .

Key Management Team * Cencosud group
01/01/2013 to 

the 31/12/2013
M$

01/01/2012 to 
the 31/12/2012

M$

Monthly salaries and other paid  benefits  (bonds)            6,255,270   5,715,000   

Based payments               983,730   445,717   

Total            7,239,000    6,160,717     
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In  order  to  reward  commitment  and  aiming to retain  executives,  
the  board  approved  the  terms  and  conditions  of  two  compen-
sation  plans  titled  “Plan  2014”  and  “Plan  Adicional”  on  March  22nd  
2013 and  April  26th   2013  respectively.

The  objective  of  our  incentive  plans  is  to  motivate  executive  per-
formance  over  the  long  term,  thereby  increasing  the  long-term  
value  of the  Company,  as  measured  by  the  Company’s  EBITDA.  
Executives  can only  exercise  their  options  under  the  incentive  
plans  if  they  are  employed  by  the  Company  at  the  specific  subs-
cription  dates  under  both “Plan  2014”  and  “Plan  Adicional”.

As  explained above,  the  incentive  plans  include  364  company  exe-
cutives As of December  31st   2013,  segregating  them  according  to  
management  level and  position  within  the  company,  and  set aside 
a  total  of  26  million  shares  for  awards.

The  shares  made  available  under  these  incentive  plans  reflect sha-
res  that  were  reserved  for  this  specific  purpose  and  were  issued
in  capital  increases  approved  by  Cencosud  SA  shareholders  during  
extraordinary  shareholder  meetings  held  on  April  29th   2011  and  
November 20th   2012.
The  “Plan  2014”  grants  each  executive  the  right  to  subscribe  sha-
res in  four  installments,  with  25%  of  their  total  subscription  rights  

available  each  year  from  2014  to  2017.  The  “Plan  Adicional” grants  
each  executive  the  right  to  subscribe  shares  in  different  quanti-
ties  between  2014  and  2016.

Both  incentive  plans  grant  executives  the  right  to  subscribe  shares  
at a  set  Price  of  $2,600 CLP throughout  the  entire  period  of  the  
respective incentive  plan  as  long  as  employment  conditions  for  the  
executive  are met  within  each  subscription  period.

As  of  December  31st   2013,  a  total  of  364  executives  had  subscri-
bed for contracts  for  the  executive  stock  option  plan.

option plans ExECUTiVE sTOCk 
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for ShareleadersiNFORmATiON

Cencosud´s con-
trolling sharehol-

der is the
Paulmann family
through various

entities. As of December 31st 
2013 the Company´s

equity consistsof
2,828,723,963

common shares
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sharesPROPERTy ANd

On December  31st  2013  Cencosud´s  SA  capital  was  made  up  of 
2,828,723,963  common  shares  held  by  1.886  shareholders.

Our  common  stock  is  currently  traded  at  the  Santiago  Stock  Exchan-
ge, Bolsa  Electronica  de  Chile  and  the  Valparaiso  Stock  Exchange  
under the  ticker  “CENCOSUD”  and  at  the  New  York  Stock  Exchange  
(NYSE) under  ticker  “CNCO”

1762013Annual Report



structureOWNERshiP

DISTRIBUTION BY TYPE OF HOLDER

On December  31st  2013  Cencosud´s  SA  capital  was  
made up  of  2,828,723,963  common  shares  held  by  
1,886  shareholders.

Pension Funds Others

0.6%

16.1%
60.3%

23%

Controlling Shareholders ADS
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CONTROL SITUATION

Cencosud S.A. is controlled directly and indirectly by 58.72% by Mr. Horst 
Paulmann Kemna, I.D. 3.294.888-K.

Mr. Horst Paulmann Kemna is the direct owner of approximately 2.49% 
of Cencosud S.A. shaers and also controls indirectly 56.23% of Cencosud 
S.A. shares as the managing partner of Inversiones Quinchamali Limita-
da, coporation which is the direct owner of approximately 20.57% of Cen-
cosud S.A. and, Mr. Paulmann also has a controlling stake through his 
role of managing partner of Inversiones Latadia Limitada (direct owner 
of approximately 19.47% of Cencusd S.A.) and Inversiones Tano Limitada 
(directo owner of approximately 16.19% of Cencosud S.A.).

The members of Mr. Horst Paulmann Kemna’s family are also partners 
in Inversiones Quinchamali Limitada, and also direct owners of 1.59% 
aditional Cencosud S.A. shares, which in sum total brings the direct and 
indirect participation of Mr. Horst Paulmann Kemna and his immediate 
family in Cencosud S.A. is over 60.31%.
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LARGEST SHAREHOLDERS

The company´s equity is made up of 
2,828,723,963  common  shares  and the  following 
are  its  main  shareholders:

Largest Shareholders
31/12/2013 RUT Number of Shares Percentage 

owned

Inversiones Quinchamali Limitada 86.193.900-6 581.754.802 20,57%

Inversiones Latadia Limitada 96.802.510-4 550.823.211 19,47%

Inversiones Tano Limitada 76.425.400-7 457.879.800 16,19%

Banco Santander - JP Morgan 33.338.330-6 144.320.984 5,10%

Banco de Chile por cuenta de terceros 33.338.248-2 124.925.171 4,42%

Banco Itaú  por cuenta de inversionistas 33.338.288-1 123.382.506 4,36%

Horst Paulmann Kemna 3.294.888-K 70.336.573 2,49%

Fondo de Pensiones Provida C 33.500.001-3 56.826.301 2,01%

Fondo de Pensiones Habitat C 33.500.000-5 48.880.469 1,73%

Fondo de Pensiones Habitat B 33.500.029-3 40.057.209 1,42%

Fondo de Pensiones Capital C 33.500.002-1 37.858.166 1,34%

Banchile Corredores de Bolsa S.A. 96.571.220-8 36.661.114 1,30%

Otros accionistas 555.017.657 19,62%

Total 2.828.723.963 100,000%
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Our common stock is currently traded at the San-
tiago Stock Exchange, Bolsa Electronica de Chile 
and the Valparaiso Stock Exchange under the tic-
ker “CENCOSUD” and at the New York Stock Ex-
change (NYSE) under ticker “CNCO”

Please  see the chart   below   with  pricing  infor-
mation,  trading  volumes  and  traded  amounts  
for 2013.

SANTIAGO STOCk EXCHANGE

 Shares Amounts CLP High CLP Low CLP Close CLP

1 Quarter       215,929,897     626,063,720,013     3,085     2,594     2,932,7     

2 Quarter       169,157,706     440,115,802,201     2,958     2,286     2,529,3     

3 Quarter       142,189,960     322,053,773,474     2,595     1,970     2,240,5     

4 Quarter       103,553,285     210,883,598,732     2,280      1,812     1,892,4     

Stock Exchanges

VALPARAISO STOCk EXCHANGE

Shares Amounts CLP High CLP Low CLP Close CLP

1 Quarter 145,693     429,696,610     6,833     2,633     2,989,3     

2 Quarter 219,307     569,114,771     2,854     2,345     2,511,0     

3 Quarter 232,159     532,877,145     2,430     2,110     2,230,0     

4 Quarter 0 0 0 0 0

TRANsACTiONs ON
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* Traded value is determined by multiplying the average trading volume transaction price

BOLSA ELECTRONICA

 Shares  Amounts High Low Close

CLP CLP CLP CLP

1 Quarter 30,197,513     88,150,116,545     3,080     2,590     2,925,1     

2 Quarter 37,367,989     98,188,056,356     2,935     2,290     2,490,1     

3 Quarter 22,164,899     49,791,043,285     2,660     1,989     2,250,5     

4 Quarter 9,351,794     19,185,056,849     2,441     1,820     1,860     

NYSE

Shares Amounts* High Low Close Average

US$ US$ US$ US$ US$

1 Quarter 50,038     597,399     18,69     16,33     10,89     11,94     

2 Quarter 12,840,749     206,836,377     18,43     13,53     13,39     16,11     

3 Quarter 7,708,576     103,279,260     14,55     11,83     14,90     13,40     

4 Quarter 3,634,050     43,386,582     13,59     10,33     18,69     11,94     

1812013Annual Report



The company’s dividend  policy is  to  distribute  at  least  30  %  of  the dis-
tributable  net  income  for  each  year.  Dividends  are  paid  at  the  end  of 
each  year,  after  the   General  Ordinary Shareholders  Meeting approves
the  Annual  Report  and  Financial  Statements  on  dates  determined  by  
the board.

Dividends paid in the last 3 years of practice are detailed below:
•  The  Annual  Shareholders   Meeting held  on  the 29th of  April  2011  
approved the  payment  of  a  final  dividend  at a mandatory  minimum 
of  $  24,60733  pershare equivalent to M $ 55,713,543.
• The  Annual  Shareholders   Meeting held on the 24th of April 2012 ap-
proved the payment of a final dividend of $ 23,52339 per share, amoun-
ting to a sum total of M $ 55,713,543.
• The  Annual  Shareholders   Meeting held on the 26th of April 2013 ap-
proved the payment of a final dividend of $ 20.59906 per share.
• The interim dividend declared for 2013 is $ 8 per share.

dividendsOUR
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propertiesmAiN

Name Address City Selling
Space

Jumbo Bilbao Av. Francisco Bilbao 4144 Las Condes Santiago 8,673

Jumbo Kennedy Av. Kennedy 9001 Las Condes Santiago 11,816

Jumbo Maipú Av. Américo Vespucio 1001 Maipu Santiago 11,388

Jumbo La Reina Av. Bilbao 8750 Las Condes Santiago 10,348

Jumbo Costanera Av. Andres Bello  2433 Local 1000 
Providencia Santiago 9,509

Jumbo Antofagasta - Angamos Angamos 745 Antofagasta Antofagasta 9,233

Jumbo La Dehesa Av. La Dehesa 1445 Lo Barnechea Santiago 8,546

Jumbo La Florida Av. Vicuña Mackenna 6100 
La Florida Santiago 11,209

Jumbo Rancagua Av. Presidente Frei Montalva 750 
Rancagua Santiago 9,315

Jumbo Peñalolen Av. Sánchez Fontecilla 12000 Peñalolen Santiago 8,776

SUPERMARkETS CHILE

Below  is  a  list  of  the  main  (*)  premises  used  for  the  development  of  our 
business in each  of  the  countries we  operate in.

* Cencosud defines as main every store that makes up 25% of business sales in its country of operation.
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Name Address Province Selling Space

Jumbo Unicenter Paraná 3617 Bs. As. 12,107

Jumbo Palermo Av. Bullrich 345 C.A.B.A. 11,934

Jumbo Pilar Las Magnolias 698 Bs. As. 11,018

Jumbo Lomas Av. Antártida Argentina 799 Bs. As. 10,348

Jumbo Plaza Oeste Lobos 2585 Bs. As. 9,858

Jumbo  Neuquén J J Lastra 2400 Neuquén 9,673

Jumbo Quilmes Avenida Calchaquí N° 3950 Bs. As. 9,563

Jumbo San Martín San Lorenzo 3773 Bs. As. 8,656

Jumbo Mendoza Gdor. Gral. J R Balcarce 735 Mendoza 10,065

Jumbo Escobar Ruta Provincial 25 n° 1710 Bs. As. 7,758

ARGENTINA
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Name Address Province Selling Space

Vea 52 San Luis Julio Argentino Roca 300 San Luis 3,771

Jumbo Tucumán 226 Fermín Cariola 42 Tucumán 6,140

Jumbo Acoyte Av. Acoyte 702 C.A.B.A. 4,354

Jumbo J.B.Justo Av. Juan B Justo 4700 C.A.B.A. 5,870

Jumbo Parque Brown Av. Fernandez de la cruz Gral Francisco 
4602 C.A.B.A. 5,502

Jumbo Rosario Nansen 255 Santa Fe 9,204

Vea 28 25 de Mayo y Jujuy 25 de Mayo Este 400 San Juan 3,991

Disco Nordelta Av. De los Lagos 6660 Bs. As. 1,866

Jumbo Salta Av. Sarmiento esq Latorre Salta 5,501

Jumbo Tronador Tronador 850 C.A.B.A. 4,964

Jumbo Almagro Guardia Vieja 4558 C.A.B.A. 5,198

ARGENTINA
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Name Address Province Selling Space

BSZ731 Botafogo Super Prezunic Río de Janeiro 2,374

BHR801 Hiper Calçada Mercantil Rodrigues - 801 Salvador 6,706

BHG006 Hiper Jardins Gbarbosa - 006 Aracaju 6,462

BSZ710 Campo Grande Super Prezunic Río de Janeiro 2,830

BSZ717 Caxias Centro Super Prezunic Duque de Caxias 5,073

BSZ734 Barra Da Tijuca Super Prezunic Río de Janeiro 4,326

BSZ702 Recreio Super Prezunic Río de Janeiro 2,469

BHG035 Hiper Costa Azul Gbarbosa - 035 Salvador 7,442

BSZ721 Nilopolis Super Prezunic Nilopolis 2,489

BSZ707 Freguesia Super Prezunic Río de Janeiro 2,799

BHG034 Hiper Norte Gbarbosa - 034 Aracaju 4,976

BSZ733 Santa Cruz Super Prezunic Río de Janeiro 4,506

BHG020 Hiper Francisco Porto Gbarbosa - 020 Aracaju 3,792

BSZ729 Meier Super Prezunic Río de Janeiro 2,835

BHG031 Hiper Iguatemi Gbarbosa - 031 Salvador 8,850

BSZ728 Ilha Do Governador Super Prezunic Río de Janeiro 3,205

BSZ711 Jauru Super Prezunic Río de Janeiro 2,602

BSZ713 Caxias Centenário Super Prezunic Duque de Caxias 2,528

BHR802 Hiper Santa Casa Mercantil Rodrigues - 802 Feira de Santana 5,508

BRAZIL
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Name Address Selling Space

URB. CHACARILLA AV. MONTE BELLO 150 LIMA LIMA SANTIAGO DE 
SURCO 3,678

URB. LAS FLORES AV. PROCERES DE LA INDEPEND. CD16 LIMA LIMA SAN JUAN DE LURI-
GANCHO 8,422

AV. SANTA CRUZ 771 LIMA LIMA MIRAFLORES 3,335

URB. SAN ANTONIO AV. BENAVIDES Y REP. PANAMÁ 1475 LIMA LIMA MIRAFLORES 2,604

C.H. LIMATAMBO AV. AVIACIÓN Y ESQ. AV.ANGAMOS SN LIMA LIMA SAN BORJA 8,294

URB. MATELLINI PROL. PASEO DE LA REPUBLIC SN LIMA LIMA CHORRILLOS 8,592

CAL. DOS DE MAYO 1099 LIMA LIMA SAN ISIDRO 4,820

PLAZA SAN MIGUEL AV. LA MARINA CD20 LIMA LIMA SAN MIGUEL 4,730

PERU
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COLOMBIA

Name Address City Selling Space

14- CALLE 170 Calle 170 No, 64-42 Bogotá 11,469

15- LOS HAYUE-
LOS Aven Cra 86 No, 19 A -50 Bogotá 10,340

11- CALLE 80 Av, Calle 80 N0,69Q-50 Bogotá 13,219

19- SANTA ANA Calle 110 N° 9 B 04 Bogotá 837

16- CARRERA 30 Cra, 32 No,18-10 Bogotá 10,876

70- SUBA Av, Ciudad de Cali Nº 146 A No 106-20 Bogotá 695

23- DE LA 65 Cra 65 # 45-85 Medellín 11,060

13- VALLE DEL 
LILI Carrera 98 No, 16-50 Cali 10,890
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CHILE

Flag Store Selling Space Address

EASY

Easy Rancagua 134,088 Carretera del cobre 750, Rancagua

Easy Maipú 156,984 Américo Vespucio 1001, Maipú, Santiago

Easy Temuco 139,824 Caupolicán 0650, Temuco

Easy Viña 173,628 Av. Uno Norte 2887, Viña del Mar

Easy La Reina 136,980 Av. Francisco Bilbao 8750-8898, La Reina, Santiago

Easy La Serena 124,956 Parcela 69 Ruta 5 Nº 69, La Serena

HOME IMPROVEMENT LOCATIONS
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ARGENTINA

Flag Store Selling Space Address

EASY

Easy Mendoza 129,918 Gdor. J.R. Balcarce 735

Easy San Isidro 191,387 Av. Fondo de la Legua 2513

Easy Neuquén 133,179 Juan Julián Lastra 2400

Easy Capital Federal (Palermo) 119,787 Av. Bullrich 345

Easy Quilmes 138,402 Av. Calchaquí 3950

Easy Córdoba 129,195 Av O’ Higgins 3853, Camino San Carlos

Blaisten
Blaisten Floresta 22,430 Av. Juan Alberdi 3928

Blaisten Palermo 18,700 Av. Juan B. Justo 1380

COLOMBIA

Flag Store Selling Space Address

EASY
Easy Américas 122,376 Av, Americas N°, 68 – 94

Easy Centro Mayor 112,524 Calle 34A Sur N° 34D - 50
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Flag Name Selling Space Address

JOHNSON

Johnson Mega Puente  2,483 Calle Puente 689 Loc. 41

Johnson Concepción  4,241 Colo Colo  551

Johnson Mega Quilin  5,180 Av. Américo Vespucio 3300

Johnson Mega Maipú  5,016 Av. Américo Vespucio 399

Johnson Mega La Serena  5,718 Av. Francisco de Aguirre N° 2 

Johnson Mega Viña del Mar  5,287 15 Norte Loc. 253

PARIS CHILE

Paris Arauco  11,748 Av. Presidente Kennedy # 5225, Las Condes

Paris Viña  8,991 Av. Libertad # 1390, Viña del Mar

Paris ALC  10,213 Av. Presidente Kennedy # 9001, Las Condes

Paris Online   Virtual

Paris Plaza Oeste  11,872 Av. Américo Vespucio # 1501, Cerrillos

Paris Vespucio  8,722 Av. Vicuña Mackenna # 7110, La Florida

PARIS Peru Paris Plaza Lima Norte  6,748 

DEPARTMENT STORES
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Country Quantity of Land Square Meters

Chile 64 2,142,901

Argentina 16 2,340,763

Peru 43 215,438

Colombia 3 71,681

Total 126 4,770,783

future projectsLANd FOR ThE dEVELOPmENT OF 

The company owns the following properties for the develop-
ment of future projects: 

In  addition,  the  company  has  27  additional  lands  under  
lease agreements  for future  project development in  Chile.
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CHILEAN COMPANIES

Company Board of Directors/Management Capital Corporate purpose

Cencosud S.A.      

President:
Horst Paulmann Kemna

Directors:
Erasmo Wong
Peter Paulmann Koepfer
Heike Paulmann Koepfer
Julio Moura                                                         
Roberto Oscar Phillips
Cristián Eyzaguirre Johnston Erasmo 
Wong Lu Vega

Directors Committee:
Roberto Oscar Phillips                                                           
Richard Büchi Buc
David Gallagher

Corporate General Manager:
Daniel Rodríguez Cofré
Forest Engineer
RUT: 8.683.728-5

Subscribed and paid-in capital 
on the 31st of December 2013 
amounts to $2,321,380,936.-

The company’s corporate purpose is to:
a)General commerce, including the purchase, sale, allocation, distribution, im-
port, export, representation, commision, packaging, fractioning and commer-
cialization either of its own accord or for third parties every type of tangible 
movable property.
b) Place permanent or profit based investments either domestically or abroad 
in a wide range of tangible or intangible goods. For thise purpose the company 
may aquire, preserve, sell, transfer and negotiate in any form and under any 
title every type property, be it in the country or abroad for benefits or profit.
c) Execute or enter any act or contract leading to the fulfillment of the company’s 
corporate purpose.

Banco Paris S.A.

President:
Daniel Rodríguez Cofré

Vice-president:
Francisco Armanet

Directors:
Horst Paulmann Kemna
Patricio Rivas de Diego
Uwe Hasseldieck
Cristian Eyzaguirre
Marcelo Reyes

General Manager:
Andrés Munita Izquierdo

Subscribed and paid-in capital 
on the 31st of December 2013 
amounts to $39,579,421.-

The bank’s corporate purpose is to enact every business, act or contract des-
cribed in the General Bank Law and the regulations that complement it, inclu-
ding those regulations added or changed in the future that allow or authorise 
banking companies to effect their business, without widening or shrinking their 
sphere of influence in so far as it doesn’t create conflict with current legislation.

subsidiariesALLiEs ANd 
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Cencosud Administradora de 
Procesos S.A.

President:
Horst Paulmann Kemna

Directors:
Patricio Rivas de Diego
Daniel Rodríguez Cofré

General Manager:
Patricio Rivas de Diego

Subscribed and paid-in capital 
on the 31st of December 2013 
amounts to $163,335.-

The Company’s corporate purpose is the following:
a)Provision of every kind of service relating to the operation, maintenance, 
administration and processing of data pertaining to natural persons or legal 
entities, related companies or third party corporations and the managing of bu-
siness linked to any business/personal credit card issuing and/or management 
systems; 
b) The development of leasing and rent business transactions in general, with 
permission to buy and acquire any real estate and/or movable property with the 
express purpose of renting them out with or without a buy out option or lending 
said items to third parties, as well as the sale of those items to third parties. 
c) Providing services in areas such as publicity, credit control and the creation 
of warranties of any type or class, always if and when these services are verified 
directly by the company or via the subcontracting of said services. The manage-
ment and promotion of any type of business, be they from the company itself or 
others, including acting as commission agent, broker or business intermediate 
in any and all types of products and services; 
d) Participation in every and all kinds of business in Chile or abroad be it directly 
or indirectly involved with the activities mentioned above for which purpose the 
company may resort to the forming, modification and/or participation in any 
and all kinds of partnerships or associations to that effect.
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Cencosud Administradora de 
Tarjetas S.A.

President:
Horst Paulmann Kemna 

Directors:
Daniel Rodríguez Cofre
Patricio Rivas de Diego
Francisco Armanet
Cristian Eyzaguirre

General Manager:
Mauricio Caviglia Fuentes

Subscribed and paid-in capital 
on the 31st of December 2013 
amounts to $346.134.406.-

The company was created for the following purpose:
a) Provision of any all kind of financial services to third parties in accordance 
with the law such as; loan money to third parties with or without interest, read-
justments and securities/bonds; finance natural persons or legal entities for the 
purpose of purchasing any and all kinds of property as well as the hiring of any 
and all kinds of service with the safeguard that payment has been verified, be in 
installments or in full, especially if the acquisition of said property or the hiring 
of said services pertains to a related company; manage any and all kinds of cre-
dit card systems for the purposes listed above. 
b) Factoring, including the purchase of part or the whole sum of credit or re-
cievables, be they documented invoices,  bills of exchange, promissory notes 
or any other bill or instrument or trade pertaining to natural persons or legal 
entities, with or without assuming responsibility for said persons or entities.
c) Developing leasing businesses allowing for the purchase or acquisition of real 
estate or movable property with the purpose of renting said property with or 
without a buyout option and allowing for their use on other ways by third par-
ties such as selling said property to third parties. 
d) Investing in real estate or intangible and tangible movable property, trade 
bills, stock, debenture bonds, in general the rights to any business or civil corpo-
rations and in general, any other securities or title investments or credit, mana-
ge said investments and receive from said investments. 
e) Managing extrajudicial third party collection procedures, related administra-
tion and control procedures if and when it has been verified directly by the com-
pany or via the subcontracting of specialized companies or personnel.
f)Rendering services and professional consultancy in matters of risk assessment, 
credit control and security interests of any kind, be that directly through the 
company or by subcontracting said services or consultancy. The management 
of any and all kinds of business, brokerage and mediation; acing as sales agents 
and commission agent for any and all kids of products and services.
g) Professional consultancy for natural persons and companies in matters of 
economics, finance, organization, human resources, computing and training, 
accounting and financial analysis, marketing and other service relevant to busi-
ness management.
h) Participation in any and all kinds of business in Chile or abroad with objecti-
ves related, either directly or indirectly, to the aforementioned activities, for the 
purpose of allowing the company to form, modify and take part in any and all 
type sof partnerships and associations to that effect.
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Cencosud Retail S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Pablo Castillo Prado

Subscribed and paid-in capital 
on the 31st of December 2013 
amounts to $414,501,698.-

The company’s corporate purpose is the following:
a) To exploit self-service business establsihments, supermarkets, distributors, 
big box retailes and similar stores be they wholesalers or retailers. 
b) to buy, sell, import, export, manufacture or produce, commercialize and dis-
tribute directly or through other companies, either on its own or in exclusion of 
any and all kinds of property, merchandise or service related to point a). 
c) Create, form part of or participate in civil or business corporations whose 
objective coincides with those described in points a) and b). 
d) The buying and selling of any and all inds of merchandise, their distribution, 
import and export, property manufacturing and their buying and selling, import 
and explort; investing in movable and immovable property; development and 
financing of companies that, be they directly or indirectly related to the com-
pany, manage Department Stores or commercial establishments; consultancy 
and services related to the aforementioned objectives; 
e) The exploiting, managing and operating, in conjunction with other companies 
or on its own pharmacies, of drugstores, pharmaceutical warehouses, first-aid 
kits, pharmaceutical deposits for products for use on humans, veterinary or 
dental purposes, stores or commercial establishments whose corporate purpo-
se is similar or complemetary to those indicated above, for which the company 
may carry out all sorts of civil or business operations that allow for their develo-
pment and operation under the corresponding valid legislation and regulations. 
f) The purchase, packaging, transformation, producton, sale, import and export, 
wholesale or retail distribution of any and all kinds of pharmaceutical products 
be they for use on humans, veterinary or dental purposas, stores or commercial 
establishments whose corporate purpose is similar whose corporate purpose is 
similar or complemetary to those mentioned in the present clause; the repre-
sentation of national and foreign companies and granting or accepting business 
franchises in the aforementioned areas;
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Cencosud Retail S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Pablo Castillo Prado

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts 
to $414,501,698.-

g) Acquisition, transfer, import, export, commercialization or lease with or 
without a sales contract of  equipment, machinery and other elements used in 
the installation, operation or correct function of pharmacies, drugstores, phar-
maceutical warehouses, first-aid kits, pharmaceutical deposits whether they are 
for human use, veterinary or dental purposes, stores or commercial establish-
ments whose corporate purpose is similar or complementary to those indicated 
above; 
h) Purchase, sell, build, lease and/or sublet, subdivide into lots, urbanize, com-
mercialize and exploit be it on its own or by others, manage and receive benefits 
and profit and in general any and all other activities related to the aforementio-
ned; 
i) Customer loyalty programs extending to natural personas or legal entities 
either in the country or abroad via  the provision, supply and development of 
multiple services incluyendo those related to publicity and promotion, data pro-
cessing and/or IT services and still others related to the aforementioned; 
j) The provision and or management of, be it on its own or by others, parking 
lots either belonging to the company or to third parties under any mode and/
or condition; and 
k) the use of stores, IT systems and sales points in the country and abroad to 
sell and distribute tickets to any all types of events or shows either held by or 
organized by the company or others, to process payment for other service com-
panies, carry out transfers and money transactions and still other related ser-
vices. Under the described corporate purpose the company’s activities can be 
developed in the country or abroad.  

Cencosud Servicios Integrales 
S.A.     

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Patricio Rivas de Diego

General Manager:
Patricio Rivas De Diego

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $135,879.-

The company’s corporate purpose is to:
a) Manage credit that tend to promote the commercialization of goods and ser-
vices; 
b) manage credit cards, 
c) collect unpaid credit. Activities that, in accordance with General Bank Law that 
are excluded are developed by financial entities that are in effect governed by 
the aforementioned legislation and, also those that come under the jurisdiction 
of the Superintendancy of Banks and Financial Institutions; and 
d) the participation in all kinds of business in Chile or abroad whose corporate 
purpose has direct or indirect relation with the activities listed above, for which 
cause the company may resort to forming, modifying and/or taking part in any 
and all types of partnerships and associations to that effect.

1972013Annual Report



Cencosud Shopping Centers 
S.A. 

President:
Stefan Krause Niclas

Directors:
Peter Paulmann Koepfer
Daniel Rodiguez Cofré
Diego Marcantonio
Jaime Soler

General Manager:
Rodrigo Larrain Kaplan

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts 
to $150,649,240.-

The company’s corporate purpose is to:
a) Buy, sell, lease, lot, build and in general carry out or manage, either on its own 
or by others, any and all types of real-estate investments; 
b) Effect investments, either in the country or abroad, of a permanent nature 
or to receive profits from all sorts of property be they tangible or intangible. To 
this effect the company may buy, preserve, sell, transfer and negotiate in any 
shape or form and under any title, all manner of financial instruments expres-
sed in foreign or naitonal currency including stock, debenture bonds, securities 
on movable property, and receive benefits or profits stemming from the afore-
mentioned; 
c) invest to form, become part of, participate in and represent any and all ty-
pes of partnerships or companies, be they local or foreign, that have a similar 
corporate purpose to those mentioned above and represent an interest to the 
partnership; 
d) invest, either permanently or temporarily, in the purchase, sale, manufacture, 
import, export, distribution and commercialization of any and all types of goods 
and products; 
e) exploit and manage either on its own or by others, parking lots on property 
the company owns or that’s owned by third parties.

Círculo Más S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Patricio Rivas de Diego

General Manager:
Mauricio Soto

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $100,526.-

The company’s corporate purpose is to:
Gain company loyalty for national and international companies via the provision 
and development of multiple services and the participation in any and all types 
of business in Chile or abroad whose corporate purpose has direct or indirect 
relation with the aforementioned activity, for which purpose the partnership 
may resort to forming, modifying and taking part in any and all types of partner-
ships or associations to that effect.

Costanera Center S.A. 

President:
Horst Paulmann

Directors:
Daniel Rodríguez Cofré

General Manager:

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts 
to $1,208,682.-

The company’s corporate purpose is to:
a) Build immovable real estate and develop it, buy, sell, lease, lot, build and in 
general carry out and manage either by itself or by others, any and al types of 
real-estate investments; 
b) Undertake permanent investment in the country or abroad in all manner of 
tangible and intangible movable property. For this purpose the company may 
acquire, preserve, sell, transfer and negotiate in any shape or form and under 
any title all manner of financial instruments expressed in local or foreign curren-
cy such as stock, bonds, debentures, movable securities and receive benefits 
and profits from said investments; 
c) invest to form part of, integrate, participate and represent all manner of part-
nerships or companies, be they local or foreign, with a corporate purpose simi-
lar to those above and that represent an interest to the company; 
d) invest either permanently or temporarily in the purchase, sale, manufacture, 
import, export, distribution, and commercialization of any and all types of goods 
and products; 
e) any all other activities the shareholders agree to.
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Easy S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Carlos Wulf Urrutia

General Manager:
Carlos Wulf Urrutia

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts 
to $32,152,242.-

The company’s corporate purpose is to:
Exploit and manage any shape or form of business activity in general but espe-
cially the purchase, sale, allocation, distribution, import, export, representation, 
commission, packaging, fractioning and commercialization, either on its own or 
by others, any and all types of tangible movable property.

Easy Administradora Norte S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Carlos Wulf Urrutia

General Manager:
Raúl Lagos Santis

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $118,068.-

The company’s corporate purpose is to:
Manage and operate business establishments such as self-service, supermarket 
and other similar businesses, either belonging to the company or others.

Inmobiliaria Santa Isabel S.A.

President:
Horst Paulmann Kemna
 
Directors:
Daniel Rodríguez Cofré

General Manager:

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $650,597.-

The company’s corporate purpose is to:
Purchase, sell, commmercialize, swap, lease and finance all manner of movable 
and immovable assets; to construct building and other civil works; sell land and 
urbanize, divide it into lots, subdivide, study, promote and develop real-estate 
business; manage and exploit said business, provide services related to mana-
ging the business of third parties and participate as a partner or shareholder 
under any title in partnerships, whatever their corporate purpose, nature or 
nationality may be.

Jumbo Administradora S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Pablo Castillo Prado

General Manager:
Jorge Álvarez Molina

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts
to $18,255,713.-

The company’s corporate purpose is to:
Manage and operate commercial establishments suchas as self-service, super-
market and other similar business, either belonging to the company or others.

Jumbo Administradora Norte 
S.A. 

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Pablo Castillo Prado

General Manager:
Jorge Alvarez Molina

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $118,068.-

The company’s corporate purpose is to:
Manage and operate commercial establishments suchas as self-service, super-
market and other similar business, either belonging to the company or others.
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Jumbo Administradora Temuco 
S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Pablo Castillo Prado

General Manager:
Jorge Álvarez Molina

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $121,473.-

The company’s corporate purpose is to:
Purchase, sell, commmercialize, swap, lease and finance all manner of movable 
and immovable assets; to construct building and other civil works; sell land and 
urbanize, divide it into lots, subdivide, study, promote and develop real-estate 
business; manage and exploit said business, provide services related to mana-
ging the business of third parties and participate as a partner or shareholder 
under any title in partnerships, whatever their corporate purpose, nature or 
nationality may be.

Santa Isabel Administradora 
S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Pablo Castillo Prado

General Manager:
Jorge Álvarez Molina

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $635,100.-

The company’s corporate purpose is to:
a) manage and operate self-service, supermarket, distributor, big box stores 
and other similar establishments be they wholesalers or retailers; 
b) Carry out either directly or through other companies, the purchase, sale, im-
port, export, manufacture or production, commercialization and distribution, 
either on its own or by others, all manner of goods, merchandise or service that 
bear relation to the mentioned in point a); 
c) create, form or participate in business or civil partnerships whose corporate 
purpose is related to the activities indicated in points a) and b); 
d) the purchase and sale or any and all kinds of merchandise, their distribution, 
import and export, the manufacture of mobile goods and their purchase, sale, 
distribution, import and export; mobile and immobile investment and the fi-
nancing of companies that, either directly or indirectly related to the company, 
manage Department Stores; consultancy and lending of services linked to the 
objectives mentioned above and the practice of any activity leading to the deve-
lopment of the aforementioned objectives.
The partnership activities pertaining to its corporate purpose can be carried out 
in the country or abroad. 

Sociedad Comercial de Tiendas 
S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Botinelli

General Manager:
Jaime Soler Botinelli

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts 
to $1,421,019.-

The company’s corporate purpose is to:
a) the installation and business exploitation including the commercialization, 
export and import of all manner of goods and, the industrialization of articles 
pertaining to its line of business; 
b) invest in mobile assets, manage them and receive the benefits, extending 
to the purchase of property and building on said property, either alone or for 
others, and their later transferral; 
c) In the same fashion the company may carry out any act bearing direct or indi-
rect relation to the previous point; 
d) enter into other existing partnerships with permission to carry out any act 
agreed to by those respective partners; 
e) Carry out or ener any and all acts or contracts conducive to fulfilling its cor-
porate purpose.
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Viajes Paris S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Patricio Rivas De Diego

General Manager:
Patricio Rivas De Diego

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts 
to $1,830,732.-

The company’s corporate purpose is to:
Carry out activities pertaining to travel and tourism either in the country or in-
ternationally.

Megajohnson´s S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

General Manager:
Nicolás Alejandro Larco

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $141,256.-

The company’s corporate purpose is to:
a) manage and exploit department stores and to that effect prepare, sell, im-
port, export and/or re-export in wholesale or retail any and all manner or pro-
duct and mobile goods in broad aspects; 
b) develop investments in tangible or intangible, mobile or immobile property, 
manage said investments and receive the benefits.

Megajohnson´s  Puente Alto 
S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

General Manager:
Nicolás Alejandro Larco

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $668,207.-

The company’s corporate purpose is to:
a) manage and exploit department stores and to that effect prepare, sell, im-
port, export and/or re-export in wholesale or retail any and all manner or pro-
duct and mobile goods in broad aspects; 
b) develop investments in tangible or intangible, mobile or immobile property, 
manage said investments and receive the benefits.

Megajohnson´s Maipu S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

General Manager:
Nicolás Alejandro Larco

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $137,400.-

The company’s corporate purpose is to:
a) manage and exploit department stores and to that effect prepare, sell, im-
port, export and/or re-export in wholesale or retail any and all manner or pro-
duct and mobile goods in broad aspects; 
b) develop investments in tangible or intangible, mobile or immobile property, 
manage said investments and receive the benefits.

Megajohnson´s  Puente S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

General Manager:
Nicolás Alejandro Larco

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $685,431.-

The company’s corporate purpose is to:
a) manage and exploit department stores and to that effect prepare, sell, im-
port, export and/or re-export in wholesale or retail any and all manner or pro-
duct and mobile goods in broad aspects; 
b) develop investments in tangible or intangible, mobile or immobile property, 
manage said investments and receive the benefits.
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Megajohnson´s Viña del Mar 
S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

General Manager:
Nicolás Alejandro Larco

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $683,137.-

The company’s corporate purpose is to:
a) manage and exploit department stores and to that effect prepare, sell, im-
port, export and/or re-export in wholesale or retail any and all manner or pro-
duct and mobile goods in broad aspects; 
b) develop investments in tangible or intangible, mobile or immobile property, 
manage said investments and receive the benefits.

Megajohnson´s  
Administradora S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

General Manager:
Nicolás Alejandro Larco

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $684,285.-

The company’s corporate purpose is to:
a) manage and exploit department stores and to that effect prepare, sell, im-
port, export and/or re-export in wholesale or retail any and all manner or pro-
duct and mobile goods in broad aspects; 
b) develop investments in tangible or intangible, mobile or immobile property, 
manage said investments and receive the benefits.

Megajohnson´s Quilin S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

General Manager:
Nicolás Alejandro Larco

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $685,608.-

The company’s corporate purpose is to:
a) manage and exploit department stores and to that effect prepare, sell, im-
port, export and/or re-export in wholesale or retail any and all manner or pro-
duct and mobile goods in broad aspects; 
b) develop investments in tangible or intangible, mobile or immobile property, 
manage said investments and receive the benefits.

Johnson´s Mega San Bernardo 
S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

General Manager:
Nicolás Alejandro Larco

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $622,773.-

The company’s corporate purpose is to:
a) manage and exploit department stores and to that effect prepare, sell, im-
port, export and/or re-export in wholesale or retail any and all manner or pro-
duct and mobile goods in broad aspects; 
b) develop investments in tangible or intangible, mobile or immobile property, 
manage said investments and receive the benefits.
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Administradora TMO S.A.

President:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Patricio Rivas De Diego

General Manager:
Nicolás Alejandro Larco

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts 
to $4,500,000.-

The company’s corporate purpose is to:
a) issue and operate credit cards or any other instrument that allows the ac-
count holder or user access to credit issued by the partnership for the acqui-
sition of goods, and the payment of services sold by or provided by entities 
affiliated with the partnership; 
b) invest in all kinds of mobile property, be they tangible or intangible such as 
shares, promissory shares, bonds and debentures, savings plans, quotas or 
rights to all manner of partnerships, be they commercial or civil in nature, com-
munities or associations, under any title or any securities; 
c) the acquisition, transfer and exploitation of any mobile assets, be the tangible 
or intangible; their construction be it on its own or by others, and their subse-
quent exploitation, either directly or through third parties, in any shape or form; 
d) manage investments indicated above and receive the associated benefits or 
profits; 
e) grant real or personal guarantees to guard against the obligations of third 
parties in which the partnership has an interest; 
f) develop any other legal activity that complements or is accesory to those men-
tioned above.

Administradora del Centro 
Comercial Alto Las Condes 
Limitada  

Management:
The management and use of  the regis-
tered name Sociedad Administradora del 
Centro Comercial Alto Las Condes Limita-
da belongs to the partnership Cencosud 
Retail S.A. who exercises their authority via 
its own representatives and agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $8,483.-

The company’s corporate purpose is to:
a) manage the shopping center Alto Las Condes located in Santiago; 
b) provide and hire, both its own and from third parties, services related to tho-
se indicated in the previous point such as engineering, design, architecture, te-
chnical consulting, management, legal consulting, safety, publicity, accounting, 
cleaning, computing and the collection of remuneration and or commission for 
said services.

Administradora y Comercial 
Puente Alto Limitada

Management:
The management and use of the regis-
tered name Administradora y Comercial 
Puente Alto Limitada belongs to the part-
nership Cencosud Retail S.A. who exerci-
ses their authority via its own representati-
ves and agents.

The company’s corporate purpose is to: manage, either on its own or by others, 
department sotes, the purchase and sale of merchandise or any kind, their dis-
tribution, import and export; manufacture of mobile goods, the purchase, sale, 
distribution, import and export and mobile and immobile investments in so long 
as they don’t harm other objectives the partners may collectively decide upon.

Administradora de Servicios 
Paris Limitada

Management:
The management and use of the regis-
tered name Administradora de Servicios 
Paris Limitada belongs to the partnership 
Cencosud Retail S.A. who exercises their 
authority via its own representatives and 
agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $5,000.-

The company’s corporate purpose is to: design, maintain and manage collection 
systems, design, implement, develop and manage data systems for administra-
tive management and all manner of services related to consultancy or portfolio 
management and other similar administration procedures.
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Cencosud Internacional 
Limitada

Management:
The management and use of the registe-
red name Cencosud Internacional Limita-
da belongs to the partnership Cencosud 
S.A. who exercises their authority via its 
own agents.

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts 
to $1,619,222,625.-

The company’s corporate purpose is to:
a) Place permanent or profit based investments exclusively abroad in all man-
ner of mobile or immobile assets, be they tangible or intangible. To this effect 
the partnership may acquire, preserve, sale, transfer and negotiate in any shape 
or form under any title, all manner of foreign assets and receive the benefits 
and profits; 
b) form part of or participate in any and all types of partnerships found exclusi-
vely abroad, be they civil or merchantile in nature; 
c) Enter into, either on its own or with third parties, any and all kind sof acts, con-
tracts, be they civil or merchantile, considered necessary to fulfill the company’s 
corporate purpose; 
d) invest in documents, financial instruments or other short term investments 
in Chile; 
e) In general enter into all manner of acts and businesses that directly or indi-
rectly relate with the company’s corporate purpose.

Comercial Food and Fantasy 
Limitada

Management:
The management and use of  the regis-
tered name Comercial Food and Fantasy 
Limitada belongs to the partnership Cen-
cosud S.A. who exercises their authority 
via its own representatives and agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $42,934.-

The company’s corporate purpose is to: commercially exploit, either on its own 
or with thrid parties, games and entertainment activities; the import, commer-
cialization and distribution of all kinds of machinery, equipment and games; 
provide food and beverage services and others related to the erstaurant indus-
try; the manufacture and distribution of food and beverage of all kinds and their 
subsequent sale to the public; the forming of other partnerships or participation 
in existing partnerships; in general any acitivity related to the previous points 
be it directly or indirectly, and considered convenient for the company’s social 
interests; and the execution of any additional activities the partners agree upon.

Eurofashion Limitada.

Management:
The management and use of the registe-
red name Eurofashion Limitada belongs to 
the partnership Cencosud S.A. who exerci-
ses their authority via its own representati-
ves and agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $1,224,548.-

The company’s corporate purpose is to: manufacture either on its own or with 
third parties, commercialize, distribute, buy and/or sell, import and/or export, 
re-export and represent all manner of clothing articles and accessories.

Inmobiliaria Bilbao Limitada

Management:
The management and use of the regis-
tered name Inmobiliaria Bilbao Limitada 
belongs to the partnership Cencosud 
Shopping Centers S.A. who exercises their 
authority via its own agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $5,750,263.-

The company’s corporate purpose is to: build in general, either on its own or 
with others; purchase land and the necessary elements to comply with said pur-
pose; invest in assets of any kind; exploit those assets; invest in stock, bonds 
and all manner of securities, and lend consultancy services in matters of real 
estate, finance or of a technical nature. In order to further its business purpose 
the company may act on local ground or abroad. 
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Logistica y Distribucion Paris 
Limitada

Management:
The management and use of the registe-
red name Sociedad Logistica y Distribu-
cion Limitada belongs to the partnership 
Cencosud Retail S.A. who exercises their 
authority via its own representatives and 
agents.

Subscribed and paid-in capi-
tal on the 31st of 
December 2013 amounts 
to $10,081,815.-

The company’s corporate purpose is to: buy and sell mobile goods, provide 
warehousing, storage, transport and distribute these goods, and any and all 
other acts, contracts and business the partners agree upon. 

Mercado Mayorista P y P 
Limitada

Management:
The management and use of  the registe-
red name Mercado Mayorista P y P Limita-
da belongs to Mr. Horst Paulmann and the 
representatives of Cencosud S.A.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $9,000.-

The company’s corporate purpose is to: buy, sell, package and distribute, either 
on its own or with others, all manner of mobile assets; invest in securities and 
any and all other business or activity the partners agree upon.

Paris Administradora Limitada

Management:
The management and use of the registe-
red name Paris Administradora Limitada 
belongs to the partnership Cencosud 
Retail S.A. who exercises their authority via 
its own representatives and agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $1,530,000.-

The company’s corporate purpose is to: manage either on its own or with 
others, department stores, the buying and selling of merchandise of any kind, 
their distribution, import and export; the manufacture of mobile goods, their 
purchase and sale, distribution, import and export, and; make investments in 
mobile and immobile assets without interfering with other objectives the part-
ners have agreed upon.

Paris Administradora Centro 
Limitada

Management:
The management and use of the registe-
red name Paris Administradora Centro 
Limitada belongs to the partnership 
Cencosud Retail S.A. who exercises their 
authority via its own agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $2,389,000.-

The company’s corporate purpose is to: manage either on its own or with 
others, department stores, the buying and selling of merchandise of any kind, 
their distribution, import and export; the manufacture of mobile goods, their 
purchase and sale, distribution, import and export, and; make investments in 
mobile and immobile assets without interfering with other objectives the part-
ners have agreed upon.

Paris Administradora Norte 
Limitada

Management:
The management and use of the regis-
tered name Paris Administradora Norte 
Limitada belongs to the partnership 
Cencosud Retail S.A. who exercises their 
authority via its own agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $3,601,000.-

The company’s corporate purpose is to: 
a) invest in all manner of mobile assets, rights in all kinds of partnerships and 
any title or security; 
b) acquire, transfer and exploit all manner of immobile assets; c) Any other acti-
vity the partners may agree upon.
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Paris Administradora Sur 
Limitada

Management:
The management and use of the registe-
red name Paris Administradora Sur Limi-
tada belongs to the partnership Cencosud 
Retail S.A. who exercises their authority via 
its own representatives and agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $1,227,921.-

The company’s corporate purpose is to: manage either on its own or with 
others, department stores, the buying and selling of merchandise of any kind, 
their distribution, import and export; the manufacture of mobile goods, their 
purchase and sale, distribution, import and export, and; make investments in 
mobile and immobile assets without interfering with other objectives the part-
ners have agreed upon.

Cencosud Corredores de Segu-
ros y servicios Limitada

Management:
The management and use of  the registe-
red name Cencosud Corredores de Seguro 
y Servicios Limitada belongs to Cencosud 
Retail S.A.  who exercises their authority 
via its own representatives and agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $72,158.-

The company’s corporate purpose is to: broker insurance mainly for Paris, re-
lated companies and the clients of those companies; independently mediate 
insurance policies of any kind, with any issurance issuer and, consulting for third 
parties in matters or insurance, risk prevention and control. 

Santa Isabel Administradora 
Norte Limitada

Management:
The management and use of the regis-
tered name Santa Isabel Administradora 
Norte Limitada belongs to the partnership 
Cencosud Retail S.A. who exercises their 
authority via its own representatives and 
agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $132,114.-

The company’s corporate purpose is to: manage and operate commercial esta-
blishments such as self-service, supermarkets and other similar establishments 
that belong to the company or third parties; enter all manner of acts and busi-
nesses that are either directly or indirectly related to the corporate purpose in 
order to progress with the management and operation of the aforementioned 
commercial establishments.

Santa Isabel Administradora 
Sur Limitada

Management:
The management and use of the regis-
tered name Santa Isabel Administradora 
Sur Limitada belongs to the partnership 
Cencosud Retail S.A. who exercises their 
authority via its own agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $132,114.-

The company’s corporate purpose is to: manage and operate commercial esta-
blishments such as self-service, supermarkets and other similar establishments 
that belong to the company or third parties; enter all manner of acts and busi-
nesses that are either directly or indirectly related to the corporate purpose in 
order to progress with the management and operation of the aforementioned 
commercial establishments.

Banparis Corredores de 
Seguros Limitada

Management:
The management and use of the registe-
red name Banparis Corredores de Seguros 
Limitada belongs to Banco Paris.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $100,000.-

The company’s corporate purpose is to: solely and exclusively act as the inter-
mediary or broker in the hiring or insurance services with any insurance entity 
in accordance with current legislation, and in particular with article 57 of the 
Executive Order 251, issued in 1931, and the added regulations that ultimately 
substituted or complemented it. In developing its name the partnership may ca-
rry out all manner of consultancy services and lend services of any kind related 
to the described above,  in the most far-reaching manner possible, to the extent 
of going beyond the stipulation of current and future Chilean legislation.
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Sociedad Com. Vest. FES 
Limitada

Management:
The management, use judicial and extra-
judicial representation of the company 
corresponds to Cencosud Retail S.A. who 
are trepresented by their own designa-
ted agents via public instrument or legal 
power granted abroad.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $3,000,000.-

The company’s corporate purpose is to: 
a) distirbute, comercializa, import, export and/or re-export, buy and/or sell via 
wholesaler and/or retailer all manner of mobile asstes and clothing items for 
men, women and/or children. To develop the company’s purpose it can act on 
its own or through third parties, become an agency  or associate with third par-
ties under any form of association; 
b) invest in all manner of assets, be they tangible or intangible, mobile or immo-
bile, manage those investments, and take the benefits.

Meldar Capacitación Limitada

Management:
The management, use judicial and extra-
judicial representation of the company 
corresponds to Cencosud Retail S.A. who 
are trepresented by their own designa-
ted agents via public instrument or legal 
power granted abroad.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $2,000.-

The company’s corporate purpose is to: provide training services. 

Cencosud Retail 
Administradora Ltda.

Management:
The management and use of the registe-
red belongs to the shareholder Cencosud 
Center S.A. who exercises their authority 
via its own ordinary agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $50,000.-

The company’s corporate purpose is to: manage, either on its own or with 
others, department stores, the purchase and sale or all manner of merchan-
dise and their subsequent distribution, import and export; the manufacture of 
mobile assets, purchase, sale, distribution, import and export, and, mobile and 
immobile investments without interfering with other objectives the sharehol-
ders agree upon.

Comercializadora Costanera 
Center SpA

Management:
The management  of the company and 
use of the registered name corrsponds to 
shareholder Costanera Center S.A. who 
exercises its authority via its own ordinary 
agents.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to $10,000.-

The company’s corporate purpose is to: invest in and exploit all anner of as-
sets, be mobile or immobile, tangible or intangible, either on their own or with 
others, both in Chile as well as abroad. In the same fashion, the company may 
form, enter and participate in all manner of partnerships, be they civil or com-
mercial, anonymous or a limited liability company, no matter what its purpose; 
the company may also participate in all manner of community, association and 
joint ventures, whatever their nature may be, and the managing and exploita-
tion of these investments, receiving of benefits and any other the shareholders 
agree upon.
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Cencosud Argentina SpA

Management:
The management  of the company and use 
of the registered name corrsponds to sha-
reholder Cencosud S.A. who acts through 
one or more designated representatives.

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to 532,365,552 
USD.-

The company’s corporate purpose is to: 
i)make passive investments of any nature both in Chile and abroad in mobile or 
immobile assets, be they tangible or intangible; authorised to purchase, sell, li-
quidate or preserve said investments; ii) take interest or participate as a partner 
or shareholder in companies or partnerships of any nature in both Chile and 
abroad; iii) receive and invest the benefits of those investments; iv) participate 
ina ll manner of investment projects, partnerships, communities or association, 
whatever their objective may be; and v) to enter any act or contract, and the 
development of any profitable activity directly or indirectly related to the objec-
tives described above.

Cencosud Internacional 
Argentina SpA

Management:
The management  of the company and 
use of the registered name corrsponds to 
shareholder Cencosud Internacional Ltda. 
who acts through one or more designated 
representatives.

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
1,591,918,076 USD.-

The company’s corporate purpose is to: 
i)make passive investments of any nature both in Chile and abroad in mobile or 
immobile assets, be they tangible or intangible; authorised to purchase, sell, li-
quidate or preserve said investments; ii) take interest or participate as a partner 
or shareholder in companies or partnerships of any nature in both Chile and 
abroad; iii) receive and invest the benefits of those investments; iv) participate 
ina ll manner of investment projects, partnerships, communities or association, 
whatever their objective may be; and v) to enter any act or contract, and the 
development of any profitable activity directly or indirectly related to the objec-
tives described above.

Jumbo Argentina SpA

Management:
The management  of the company and 
use of the registered name corresponds to 
shareholder Mr. Horst Paulmann Kemna. 

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
1,045,603,837 USD.-

The company’s corporate purpose is to: 
i)make passive investments of any nature both in Chile and abroad in mobile or 
immobile assets, be they tangible or intangible; authorised to purchase, sell, li-
quidate or preserve said investments; ii) take interest or participate as a partner 
or shareholder in companies or partnerships of any nature in both Chile and 
abroad; iii) receive and invest the benefits of those investments; iv) participate 
ina ll manner of investment projects, partnerships, communities or association, 
whatever their objective may be; and v) to enter any act or contract, and the 
development of any profitable activity directly or indirectly related to the objec-
tives described above.
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ARGENTINIAN COMPANIES

Company Board of Directors/Management Capital Corporate purpose

Agrojumbo S.A.

Board:
President:
Stefan Krause Niclas
 
Vice-president:
Roberto Oscar Philipps

Head Director:
Martín Jorge Schulz

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$30,000 ARS.-

The company’s corporate purpose is to: carry out commercial, financial, real-es-
tate, mining, industrial foods, livestock and agriculture activities and agricultural 
services, either on its own or with third parties, or associated with third parties 
anywhere in the country or abroad.

Agropecuaria Anjullon S.A.

Board:
President:
Stefan Krause Niclas 

Vice-president:
Roberto Oscar Philipps

Head Director:
Martín Jorge Schulz

Subscribed and paid-in 
capital on the 31st of 
December 2013 amounts 
to $20,944,311 ARS, as 
dictated by the Extraordi-
nary Assembly held on the 
2/11/2010 said capital was 
increased to $20,944,311 
ARS..-

The company’s corporate purpose is to: carry out livestock and agricultural, in-
dustrial and commercial activities either on its own or with third parties, asso-
ciated or representing third parties, in the country or abroad.
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Blaisten S.A.

Board:
President:
Stefan Krause Niclas
 
Vice-president:
Roberto Oscar Philipps

Head Director:
Carlos Mechetti

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$81,071,700 ARS.-

The company’s corporate purpose, operating on its own, in conjunction with 
third parties or associated with third parties is to:
a) Commercial activities: the purchase, sale, import, export, distribution, pre-
presentation and any other form of commercialization within or outside the 
country and dealing with sanitary articles, bathroom fittings, ceramics, tiles, lime 
cement, sand, pebblestone, cookers, gas water heaters, thermal tanks, home 
items in general and any other goods or services related to the constrction in-
dustry and decoration; as well the purchase, sale, finding and negotiating titles, 
stock, debentures and all manner or mobile securities and credit documents, in 
any system or modality created or to be created; 
b) Industrial: the extraction and/or manufacture of products related, either di-
rectly or indirectly with its coporate purpose as well as the exploitation of me-
tallurgy, electrochemical and any other company related to the sanitation and 
construction industry.
c) Corporate: the participation in any other partnership via the acquisition of 
stock that allows the company to exercise governance, manage, direct and su-
pervise; enter sales contracts, stock pledges, usufruct contracts and other busi-
ness with shareholding positions of its porperty or the property of third parties; 
and, enter contracts for coporate collaboration to the effect of dealing with spe-
cific projects;
d) Investments: in the Republic of Argentina and/or abroad within th confines of 
the law and valid legislation and subject to the same;
e) Representation and Services: the exercise of representation and mandates, 
commissions, studies, project analysis and preparation, issuing rulings, con-
sultancy and research, all manner of mediation, organization and technical as-
sisstance, reporting, market research and development or promotion programs 
related to the construction industry;
f) Financial: via granting loans, financing and credit, with or without real or per-
sonal guarantee, as well as real and personal guarantees given by the company, 
with the exception of operations falling under the Law of Financial Entities or 
others that require a public savings tender; entering leasing contracts with or 
without buyout options – in all its forms – described or not in Law Nº 24.441.
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Carnes Huinca S.A.

Board:
President:
Matías Germán Videla Sola

Vice-president:
Laurent Maurice Cadillat

Secretary general:
Christoph Georg Prager

Assistant Secretary general:
Maricel Edith Caceres

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$5,772,000 ARS;  as dictated 
by Assembly Act held on the 
16/05/2012 said capital was 
increased from $1,292,000 
to $5,772,000 ARS.-

The company’s corporate purpose is to: carry out commercial and industrial 
operations related to the meat industry either on its own and/or through third 
parties and/or associated with thrid parties. 

Cavas y Viñas El Acequion S.A.

Board:
President:
Stefan Krause Niclas 

Vice-president:
Roberto Oscar Philipps

Head Director:
Martín Jorge Schulz

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$100,000 ARS.-

The company’s corporate purpose is to: carry out agricultural, industrial, com-
mercial, import and export and construction activities either on its own and/or 
associated with third parties.
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Cencosud S.A. (Argentina)

Board:
President:
Roberto Oscar Philipps

Vice-president:
Daniel Rodríguez Cofre

Head Director:
Stefan Krause Niclas 

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$650,448,000 ARS.- 

The company’s corporate purpose, operating on its own, in conjunction with 
third parties or associated with third parties; authorised to establish new bran-
ches, represent the company, create agencies subsidiaries both in the country 
and abroad is the following:
a) COMMERCIAL: purchase of immobile assets, machinery, hardware essentials 
and constitutive facilities inherent to shopping centers, designated for use on 
third party locations and concessions, with business exploitation rights for ex-
clusive and common assets and sectors; or in the function of hypermarkets to 
be exploited by the company. b) exploit yhpermarkets via the sale of local and 
imported products, bought from third party vendors as well manufactured by 
the company itself; c) the import and export of products normally commerciali-
zed in the corresponding establishments.
CONSTRUCTION: the construction of all manner of real-estate… executing pu-
blic and private works.
REAL-ESTATE: the buying and selling, exploitation, managing, finding, mediating 
and leasing of all manner of urban and/or rural real-estate.
FINANCIAL:  give or take funds as loans from companies or private entities for 
business in the present or future; to put into effect all manner of credit opera-
tions…; the purchase, sale and administration of titles and stock and securities, 
and the execution of financial operations in general with the exclusion of those 
that fall under the Law of Financial Entities and any other requiring a public 
tender;
INVESTMENTS: a) constitute and/or acquire company participation in any as-
sociative form regarding which the law authorises S.A. participation; b) carry 
out all manner of investment in stock-option corporations…; c) acquire or take 
as warranty mobile and immobile, livestock and credit assets and carry out all 
manner of investment authorised by law;
REPRESENTATION: representation of any kind, mandates, agencies, commis-
sions, allocations, business and administrative endeavours in the broadest of 
terms and in accordance with law-permitting conditions.
To that end the company has full judicial faculties to acquire rights, contractual 
obligations and carry out all manner of acts and contracts not prohibited by law 
or legal statute.

Pacuy S.A.

Board:
President:
Stefan Krause Niclas
 
Vice-president:
Roberto Oscar Philipps

Head Director:
Carlos Mechetti

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$3,000,000 ARS.-

The company’s corporate purpose, either on its own or through third parties or 
third party associations at its own establishments or those of others, is to: ca-
rry out commercial, industrial, financial, real-estate, construction, livestock and  
agricultural activities.

2122013Annual Report



Supermercados Davi S.A.

Board:
President:
Stefan Krause Niclas
 
Vice-president:
Roberto Oscar Philipps

Head Director:
Carlos Mechetti

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$500,000 ARS.-

The company’s corporate purpose, either on its own, via third parties or asso-
ciated with third parties, either in the country or abroad, is to: carry out com-
mercial activities.

Unicenter S.A.

Board:
President:
Stefan Krause Niclas
 
Vice-president:
Roberto Oscar Philipps

Head Director:
Carlos Mechetti

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$1,406 ARS.-

The company’s corporate purpose, either on its own, via third parties and/or 
associated with third parties is to carry out the following activities (the corporate 
purpose was modified by the Assembly Act Nº 31 issued on 5/09/2008): 
Management of shopping centers, purchase-sales, permutations, locating, lea-
sing and exploiting in every form and fashion urban and/or rural real-estate, 
lots, fractionings and the execution of operations involving real-estate authori-
sed by present law and legisltation, even those pertaining to horizontal proper-
ty, and, concession contracts for exploitation rights at shopping centers;
Purchase and sale and the location of assets, in particular livestock, machinery 
and commercial establishments.
Purchase and sale of titles, stock, debentures and any and all manner of local 
and international securities as well as capital investment in incorporations and 
future incorporations;
Stock participation in other companies; granting credit, loans, cosignatures, 
bonds, mortgages, collateral, cash advances with or without real or personal 
guarantees, and/or any other type of guarantee in favor of controlled partners-
hips, controlling partnerships that are linked or subject to common control from 
the partnership or its shareholders.
All operations described in the Law of Financial Entities and any other requiring 
a public tender.
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BRAZILIAN COMPANIES

Company Board of Directors
/Management Capital Corporate purpose

Gbarbosa Holding S.A.

Management: 
Board: 
Horst Paulmann, Matías Videla.                   

Managers:
Silvio Pedra Cruz (President and 
Managing Director), Sebastián 
Dario Los (Financial Director). 

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$76,489,508.00 R.-

The company’s corporate purpose covers a series of activities among which are included: 
a) Participation as shareholders, quota holders and members in a joint venture, in com-
panies that mainly focus on the following activities: i) Commerce (wholesale, retail) invol-
ving food products in general, industrialized or not in supermarkets, hypermarkets and 
through catalogues, via television, telephone, internet or other methods of communica-
tion, and ii) commerce (wholesale, retail) of medication, pharmaceutical products in their 
original packaging via pharmacies or through catalogues, via television, telephone, the in-
ternet or other methods of communication.
b) Exploration of bank correspondance via reciept and payment services and other acti-
vities resulting from agreements and services held with banks, all within the confines of 
the law.
c) Commerce (wholesale, retail) of fabric, clothing, footwear, bed sheets and bathroom ac-
cessories, leather and travel items, beverages, tabacco, tools, chemical products, cameras 
and video-cameras, personal hygiene, books, gardening items among others. 
d) commerce of gasoline, lubricants, tyres, accessories and other parts of motor vehicles, 
as well as a carwash service.
e) Manufacture and/or acquisition of merchandise and product packaging.
f) Baking and confectionary.
g) Merchandise storage and transport.
h) Purchase and sale, leasing, sub-leasing of movable and immovable assets. 
i) Provision of credit cards, account maintenance, data processing associated with the afo-
rementioned, including insurance and other financial products.
j) Asset management.
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PERINI Comercial de Alimentos 
Limitada

Consists of two people, deter-
mined by two partners, these 
partners are currently: Silvio 
Pedra Cruz Junior
Sebastian Dario Los

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$10,031,000.00 R.

The company’s corporate purpose covers a series of activities among which are included: 
a) Operating activities related to wholesale or retail commerce of general food products, 
industrialized or not, in supermarkets, hypermarkets, through catalogues, television, by 
telephone, on the internet or other methods of communication.
b) Operating activities related to the wholesale and retail commerce of medication, phar-
maceutical products in its original packaging via pharmacies or through catalogues, televi-
sion, by telephone, on the internet or othe methods of communication.
c)  Exploration of bank correspondance via reciept and payment services and other acti-
vities resulting from agreements and services held with banks, all within the confines of 
the law.
d)  Participation as shareholders, quota holders and partners in local or international com-
panies.
e)  Commerce (wholesale, retail) of fabric, clothing, footwear, bed sheets and bathroom ac-
cessories, leather and travel items, beverages, tabacco, tools, chemical products, cameras 
and video-cameras, personal hygiene, books, gardening items among others. 
f)  commerce of gasoline, lubricants, tyres, accessories and other parts of motor vehicles, 
as well as a carwash service.
g)  Baking and confectionary.
h)  Manufacture and/or acquisition of merchandise and product packaging.
i)  Merchandise storage and transport.
j) Import and export of merchadise required to carry aout company activities.
k) Sale and purchase, lease and sub-lease of mobile and immobile assets.

2152013Annual Report



Mercantil Rodrigues Comercial 
Ltda.

Management:
Managers:                                                   
Silvio Pedra Cruz Junior (Presi-
dent of Directors)
Sebastian Dario Los (Financial 
Director)

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$151,627,104.08 R.-

The company’s corporate purpose covers a series of activities among which are included: 
a) Operating activities related to wholesale or retail commerce of general food products, 
industrialized or not, in supermarkets, hypermarkets, through catalogues, television, by 
telephone, on the internet or other methods of communication.
b) Operating activities related to the wholesale and retail commerce of medication, phar-
maceutical products in its original packaging via pharmacies or through catalogues, televi-
sion, by telephone, on the internet or othe methods of communication.
c)  Exploration of bank correspondance via reciept and payment services and other acti-
vities resulting from agreements and services held with banks, all within the confines of 
the law.
d)  Participation as shareholders, quota holders and partners in local or international com-
panies.
e)  Commerce (wholesale, retail) of fabric, clothing, footwear, bed sheets and bathroom ac-
cessories, leather and travel items, beverages, tabacco, tools, chemical products, cameras 
and video-cameras, personal hygiene, books, gardening items among others. 
f)  commerce of gasoline, lubricants, tyres, accessories and other parts of motor vehicles, 
as well as a carwash service.
g)  Baking and confectionary.
h)  Manufacture and/or acquisition of merchandise and product packaging.
i)  Merchandise storage and transport.
j) Import and export of merchadise required to carry aout company activities.
k) Sale and purchase, lease and sub-lease of mobile and immobile assets.

VI.-AMERICAN COMPANY

Gbarbosa Holding LLC.

Management:
The management of Gbarbosa 
Holding LLC corresponds to 
Cencosud Brasil S.A. represen-
ted by Mr. Silvio Pedra Cruz and 
Sebastian Dario Los.

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to 
$17,034,865

The company covers a series of activities among which are included:
a) Taking part, in any form or fashion, in business and company management 
and supervision.
b) Financing businesses and companies.
c) Participating in loan and fund raising activities including the issueing of bonds, promis-
sory notes and other securities, in conjunction with signing agreements related to the afo-
rementioned activities.
d) Giving guarantees and encumbering company assets.
e) Negotiate bonds and assets in general.
f) Develop any industrial, financial or commercial activity.
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PERUVIAN COMPANIES

Company Board of Directors
/Management Capital Corporate purpose

Almacenes Metro S.A.

Board:
Horst Paulmann 
Daniel Rodríguez Cofré
Pablo Castillo Prado

General Manager:
Cencosud Peru S.A. is in turn 
represented by its General 
Manager Mario Campodónico 
Castañeda 

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to S/. 
1,196,178.00 (Nuevos Soles)

The company’s corporate purpose is to lend logistic services, purchase and sales, repre-
sentation, import and export of any and all kinds of assets that are comerciable such as 
pharmaceutical, confectionary, bakery as well other similar items and services such as 
food preparation, and, commercial and financial endeavors.

Cencosud Peru S.A.

Board:
Horst Paulmann
Pablo Castillo Prado
Daniel Rodriguez Cofré

General Manager:
Mario Campodónico Castañeda

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to  
S/. 1,962,274,590.00 
(Nuevos Soles)

The company’s corporate purpose is to invest in all nature of partnerships or companies 
incorporated in Peru or abroad dealing in real-estate, finance and wholesale and retail. 
The company’s investments are carried out in function of the corporate purpose and are 
made via cash or in kind contributions, the acquisition of securities, bonds, stock and asset 
acquisitions or other modes of investment. In addition, the company may also lend ac-
counting, adminsitrative, corporate and comercial consultancy, human resource training, 
storage, bying and selling, inventory center, handling and transport of merchandise, logis-
tics, reciept administration, cupon or equivalents made out to workers as meal tickets and 
any other service or related activity.

Cinco Robles SAC

There is no Board

General Manager:
Cencosud Peru S.A. is in turn 
represented by its General 
Manager Mario Campodónico 
Castañeda 

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to  
S/. 78,721,436.00 
(Nuevos Soles)

The company’s corporate purpose is to buy and sell real-estate assets and generally invest 
in real-estate.

E. Wong S.A.

Board:
Horst Paulmann
Daniel Rodríguez Cofré
Pablo Castillo Prado

General Manager:
Cencosud Peru S.A. is in turn 
represented by its General 
Manager Mario Campodónico 
Castañeda 

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to 
S/. 101,340,096.00 
(Nuevos Soles)

The company’s corporate purpose is the purchase and sale, import and export of any who-
lesale and retail product commercialized in its establishments.
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Cencosud Reatil Peru S.A. 
(previously known as 
Hipermercados Metro S.A.)

Board:
Horst Paulmann
Daniel Rodríguez Cofré
Pablo Castillo Prado

General Manager:
Cencosud Peru S.A. is in turn 
represented by its General 
Manager Mario Campodónico 
Castañeda 

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to 
S/. 88,660,471.00 
(Nuevos Soles)

The company’s corporate purpose is the purchase and sale, import and export of any who-
lesale and retail product commercialized in its establishments.

ISMB Supermercados S.A.

Board:
Horst Paulmann Koepfer
Laurence Golborne
Erasmo Wong

General Manager:
Juan Manuel Parada

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to  
S/. 22,054,220.00 
(Nuevos Soles)

The company’s corporate purpose is to buy and sell, lease and manage real-estate; to ma-
nage and provide consultancy services in the real-estate industry.

Las Hadas Inversionistas S.A.

There is no Board

General Manager:
Juan Manuel Parada

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to  
S/. 1,000.00 (Nuevos Soles)

The company’s corporate purpose is to exercise its rights to stock representing social capi-
tal of other partnerships, be they local or foreign; and invest, carry out real-estate activities 
and the company is involved in activities involving infrastructure.

Loyalty Peru SAC

Board:
Fernando Romero Belismelis
Mario Campodónico
Juan Manuel Parada
Alejandro Desmaison Fernandini
Carlos Gonzáles Camargo

General Manager:
Juan Daniel Aspillaga Elías

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to  
S/. 4,289,554.59 
(Nuevos Soles)

The company’s corporate purpose is the purchase and sale via an I.D. and reward system 
that encourages loyalty; a service that satisfies customers and exceeds their expectations, 
contributing the growth of these associates in a self-funded business scheme.

Teledistribucion S.A.

Board:
Horst Paulmann
Daniel Rodríguez Cofré
Pablo Castillo Prado

General Manager:
Cencosud Peru S.A. is in turn 
represented by its General 
Manager Mario Campodónico 
Castañeda 

Subscribed and paid-in capi-
tal on the 31st of December 
2013 amounts to  
S/. 765,811.00 
(Nuevos Soles)

The company’s corporate purpose is the sale of tickets to entertainment shows in general.
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Tres Palmeras S.A.

Board:
Horst Paulmann
Daniel Rodríguez Cofré
Pablo Castillo Prado

General Manager:
Cencosud Peru S.A. is in turn 
represented by its General 
Manager Mario Campodónico 
Castañeda 

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to  
S/. 274,425,796.00 (Nuevos 
Soles)

The company’s corporate purpose is the management, purchase and sale or real-estate 
assets and general real-estate investments.

Travel International Peru S.A.C.

There is no board

General Manager:
Juan Manuel Parada

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to  S/. 
806,565.00 (Nuevos Soles)

The company’s corporate purpose is the operation of tourist services, the manufacture, 
production, organization and the sale of programs and other tourism services, both local 
and international; the reservation and sale of tickets for any means of transport.

Banco Cencosud

Board:
Daniel Rodríguez Cofré
Mario Campodónico Castañeda
Patricio Rivas de Diego
Marcelo Reyes Sangermani
Uwe-Georg Hasseldieck Paulmann
Francisco Armanet Rodríguez
Cristian Eyzaguirre Johnston

General Manager:
Bruno Antonello Novella Zavala

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to  
S/. 148,210,000.00 (Nuevos 
Soles)

The company is a bank entity.
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COLOMBIAN COMPANIES

Company Board of Directors/Management Capital Corporate purpose

Cencosud Colombia S.A.

Main members:
Carlos Wulf Urrutia
Daniel Rodríguez
Stefan Krause

Stand-ins:
Eric Basset 
Juan Manuel Parada
Carlos Mechetti
Gerente General
Jaime Zawadzki

Subscribed and paid-in 
capital on the 31st of De-
cember 2013 amounts to  
$97,523,525,000.-

The company’s corporate purpose is the: 
Commissioning of commercial establishments under the DIY format.
Development of activities related to the construction industry such as design, 
modification, demolition, restoration and remodelling real-estate.
The purchase, import, export, acquisition, preparation, manufacture, elabora-
tion, sale, distribution and the general production and commercialization of 
products of mass-consumption; the purchase and sale of an array of medication 
for human and/or animal consumption, all these goods and services can either 
be proprietary or from third parties and all these activities are carried out in 
stores and retail and wholesale commercial establishments; the issuance, sale 
and commercialization of cupons and/or cards  interchangeable for goods and/
or services and additional services such as travel agencies, car service centers, 
gas stations, ticket booths for entertainment, restaurants and cafes, drug stores 
and pharmacies that sell medication for human and/or animal consumption; 
collection of moneys for payment services for all manner of goods and services, 
as well as the establishing, administration and operation of said stores and bu-
siness before the corresponding authorization.
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SSN (SOCIAL 
SECURITY 
NUMBER)

REGISTERED TRADE NAME
TOTAL INVES-

TMENT ON THE 
31/12/2013  M$

HOLDING %

81.201.000-K CENCOSUD RETAIL S.A.   582,721,983 8.3337%

94.226.000-8 CENCOSUD SHOPPING CENTERS S.A 900,334,862 12.8760%

96.671.750-5 EASY S.A.  98,864,055 1.4139%

78.410.310-2 COMERCIAL FOOD AND FANTASY LTDA. -540,986 -0.0077%

99.500.840-8 CENCOSUD ADMINISTRADORA DE TARJETAS S.A.   267,318,885 3.8230%

83.123.700-7 MERCADO MAYORISTA P Y P LTDA.  844,837 0.0121%

96.732.790-5 INMOBILIARIA SANTA ISABEL S.A.  1,188,612 0.0170%

99.566.580-8 JUMBO ADMINISTRADORA .S.A  377,278 0.0054%

99.571.870-7 JUMBO ADMINISTRADORA TEMUCO S.A.  2,675 0.0000%

88.235.500-4 SOCIEDAD COMERCIAL DE TIENDAS S.A.  1,073,344 0.0154%

76.365.580-6 JUMBO ADMINISTRADORA NORTE S.A.  3,181 0.0000%

76.365.590-3 EASY ADMINISTRADORA NORTE S.A.  2,434 0.0000%

99.565.970-0 BANCO  PARIS S.A.  40,402,688 0.5778%

76.433.310-1 COSTANERA CENTER S.A.  10,403,272 0.1488%

76.476.830-2 CIRCULO MAS S.A.  1,107,128 0.0158%

76.568.660-1 CENCOSUD ADMINISTRADORA DE PROCESOS S.A. -54,137,557 -0.7742%

76.819.580-3 SANTA ISABEL ADMINISTRADORA NORTE LTDA.     3,938 0.0001%

The following table shows the percentage of investment in each subsi-
diary or associate over the total individual assets pertaining to Cencosud 
S.A. headquarters/parent company.
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 SSN (SOCIAL 
SECURITY 
NUMBER)

REGISTERED TRADE NAME
TOTAL INVESTMENT 
ON THE 31/12/2013 

M$
HOLDING %

76.819.500-5 Santa Isabel Administradora Sur Ltda.                  5,286 0.0001%

84.658.300-9 INMOBILIARIA BILBAO LIMITADA                43,787 0.0006%

76.116.801-3 ADMINISTRADORA TMO S.A.                    6,245 0.0001%

77.566.430-4 SOCIEDAD COMERCIALIZADORA DE VESTUARIO FES LTDA.                   -5,620 -0.0001%

99.512.750-4 MEGAJOHNSON'S PUENTE ALTO S.A.       -5,544 -0.0001%

96.953.470-3 MEGAJOHNSON'S S.A. -12,870 -0.0002%

96.973.670-5 MEGAJOHNSON'S MAIPU S.A. -10,750 -0.0002%

96.988.680-4 MEGAJOHNSON S PUENTE S.A.                -9,857 -0.0001%

96.989.640-0 MEGAJOHNSON S VINA DEL MAR S.A.            -6,746 -0.0001%

96.988.700-2 MEGAJOHNSON S LA SERENA S.A.          -7,964 -0.0001%

96.988.690-1 MEGAJOHNSON S QUILIN S.A.    -8,584 -0.0001%

76.398.410-9 JOHNSON'S MEGA SAN BERNARDO S.A.         -4,791 -0.0001%

76.190.379-9 CENCOSUD RETAIL ADMINISTRADORA LTDA.      -44,399 -0.0006%

76.236.195-7 CENCOSUD ARGENTINA SPA     190,504,201 2.7245%

96.978.180-8 CENCOSUD INTERNACIONAL LTDA.     903,894,483 12.9269%

76.062.794-1 SANTA ISABEL ADMINISTRADORA S.A.       18,839 0.0003%

0-E CENCOSUD (SHANGHAI) TRADING CO., LTD  338,262 0.0048%

0-E CENCOSUD COLOMBIA S.A.   2,241,184 0.0321%

0-E CENCOSUD BRASIL S.A. 7,687,342 0.1099%

0-E CENCOSUD PERU S.A. 18,756,927 0.2682%

2,973,350,060 42.5230%

TOTAL INDIVIDUAL ASSETS PERTAINING TO COMPANY 
HEADQUARTERS/PARENT COMPANY

6,992,340,865  

For more information on transactions with related 
entities, please see Note 9; Balances and Transac-
tions with related parties, found in the Consolida-
ted Financial Statements of the 31st of December 
2012 that were presented before the Chilean Se-
curities and Insurance Commission on the 28th of 
March 2014.
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structure
100,00%

99,90%
0,10%

100,00%

Heike Paulmann Comercial Food &
10,00% 90,00% Fantasy Ltda. 100,00% 0,04% 99,00%

100,0000%

10,00% Accionistas 0,075999962%
 Minoritarios 100,00% 1,00%

90,00% 52,09%
0,0045667% 100,00% 100,00%

83,474327645% 47,87%
99,99543%

Horst Paulmann 16,449672393% 5,00%
2,47360% 100,00% 87,5000% 99,00% 100,0000%

87,50%
25,04013% 100,00% 1,00%

100% 100,00%

100% 74,95987% 100,00%

0,00370% 100,00% 95,00% 95,00% 3,30% 100,0000%

Inv. Latadia Ltda. 5,00% 96,70%

24,32850% 74,84870% 94,985775% 100,00% 0,00% 50,00%

25,1476% 5,014225%
50,00%

Inv. Tano Ltda.
10,50720% 100,00%

98,25% 99,4700%

Familia Paulmann 100,00% 100,0000% 99,9900% 76,34% 100,00% 0,01% 100,00%

2,00320% 1,22% 99,99% 5,07%
99,99%

Otros Minoritarios 55,00% 100,00% 0,01% 0,01% 100,00%

34,94860% 18,59%
45,00% 99,99%

7,07347%

0,3520%

100,00% 0,00111% 92,614010% 100,00001%

Manfred Paulmann 0,06959%

0,073%
99,575% 0,90683%

0,06959%

0,172240%

100,00%

100,00%
100,00%

0,10000% 99,90%
96,35% 100,00%

3,65000%
99,99% 0,01% 100,00%

0,00004% 100,00%

Cencosud Shopping 99,99%

99,99996% Centers S.A. 100,0000%

99,99% Terceros

0,001% 99,9010% 0,35%
99,65%

100,0000%
100,0000% 99,9%

99,99%

Inversiones 1,00% 100,0000% 42,500%
Quinchamalí Ltda. 100,0000% 21,50%

25,74% 99,00% 99,99% 21%

100,00%

0,89% 100,0000%

99,11% 99,99% 99,99% 100,00%

100,00%

100% 0,01% 0,01%

0,00004% 100,00% 99,99%
COSTANERA 75,00% 100,0000%

99,99996% CENTER S.A.

25,00%

100,00%

0,10%
100,00% 99,90%

99,90%

0,10% 100,00%
99,90%

0,10%
100,00%

99,9929% 0,0071% 99,99980% 100,00%

Cencosud Servicios 
0,0002% Integrales S.A.

0,0072% 100,00%
99,9928%

100,00%
99,90%

0,10% 100,00%

99,90%
0,10%

100,00%

99,90%
0,10%

100,00%

99,90%
0,10%

100,00%

99,90%
0,10%

100,00%

99,90%
0,10%

100,00%

99,90%

0,10% 100,00%
99,90%

0,10%
100,00%

99,90%
0,10%

100,00%

99,90%
0,10%

100,00%
90,00%

10,0%
99,00% 100,00%

1,00%

99,90% 100,00%

0,10%
99,90% 100,00%

0,10%
100,00%

0,068400% Santa Isabel
99,9316% Administradora S.A.

0,00044% 100,00%
99,960498%

0,03906%

99,00%
1,00%

99,9704%
0,0296%

99,00%
1,00%

100,00%
99% Sociedad Comercial 99,31000%

de Tiendas S.A. 0,69%
1,00%

99,00%
1,00%

99,90%
0,10%

99,90%
0,10%

99,00%
1,00%

99,00%
1,00%

99,00%
1,00%

33,3% Inmobiliaria Mall 
Viña del Mar S.A.

1,11% 100,0000%

98,89% 99,00% 100,00%

Banparis Corredores de 
1,00% Seguros Limitada

CENCOSUD S.A.

Administración

0,01%

0,01%

100,00% 0,01%

0,01%

0,01%

Minoritarios Cencosud
Retail S.A.

BANCO PARIS

100,0%
Jumbo Supermercado  

Administradora Ltda.

100,0%
Logística y Distribución

Paris Ltda.

100,0%
Paris Administradora

Limitada

100,0%

Eurofashion Ltda

100,00%

Viajes Paris S.A.

100,00%
Cencosud Corredores de
Seguros  y Servicios Ltda.

100,00%
Administradora de 

Servicios Paris Ltda.

100,00%
Paris Administradora

Norte Limitada

100,00%

Paris Administradora Sur 
Limitada

100,00%

Paris Administradora  
Centro Limitada

Santa Isabel 
Administradora Sur Ltda.

Santa Isabel 
Administradora Norte Ltda.

Cencosud Retail
Administradora Ltda.

MELDAR CAPACITACION
LIMITADA

SOC. COM. VESTUARIO
FES LIMITADA

ADMINISTRADORA TMO
S.A.

JOHNSONS MEGA
SAN BERNARDO S.A.

MEGAJOHNSONS
QUILIN S.A.

MEGAJOHNSONS
ADMINISTRADORA S.A.

MEGAJOHNSONS
VIÑA DEL MAR S.A.

MEGAJOHNSONS
PUENTE S.A.

MEGAJOHNSONS
MAIPU S.A.

MEGAJOHNSONS
PUENTE ALTO S.A.

MEGAJOHNSONS
S.A.

Cencosud Administradora 
de Procesos S.A.

Cencosud Administradora
de Tarjetas S.A.

Jumbo
Administradora S.A.

Jumbo Administradora
Temuco S.A.

Jumbo Administradora
Norte S.A.

Inmobiliaria 
 Santa Isabel S.A.

Comercializadora 
Costanera Center Spa

Inmobiliaria                     
Bilbao Ltda.

Círculo Más S.A.

Easy S.A.

Easy Administradora
Norte S.A.

Adm. Del Centro Com.
Alto las Condes Ltda.

Cencosud
Internacional  Ltda.

Mercado
Mayorista P y P Ltda.

Jumbo Argentina SPA

Inversiones Cencosud  
Argentina SPA

Cencosud  
Argentina SPA

Cencosud Internacional
Argentina SPA

Cencosud S.A.
(Argentina)

Cencosud
Brasil S.A. Gbarbosa Holding LLC

DELAWERE-USA
Gbarbosa Holding S.A.

BRASIL
Cencosud Brasil

Comercial Limitada

Perini Comercial
de Alimentos Ltda.

Mercantil Rodrigues
Comercial Ltda.

         Cencosud Perú S.A.

Cencosud (Shangai)
Trading Co., Ltd.

SUDCO Servicios
Regionales S.A.

Banco Cencosud S.A.

Tres Palmeras S.A.

Cencosud
Retail Perú S.A.

E.  Wong S.A

Almacenes Metro S.A.

Teledistribución S.A.

Travel International
Partners Perú S.A.C.

Las Hadas 
Inversionistas S.A.

Loyalty Perú SAC

Cinco Robles SAC

ISMB 
Supermercados S.A.

Cencosud Colombia 
S.A.

Jumbo Retail
Argentina S.A.

Unicenter S.A.
(Argentina)

Blaisten S.A.

Agrojumbo S.A.
(Argentina)

Carnes 
Huinca S.A.

Invor
S.A.

Corminas
S.A.

Agropecuaria 
Anjullon S.A.

Supermercados
Davi S.A.

Cavas y Viñas 
El Acequion  S.A.

Pacuy
S.A.

100,00%

CORPORATE
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The undersigned declare themselves responsible for the veracity of the information included 
in this Annual Report 2013, pursuant to General Rule Nº 30 issued by the Superintendency of 
Securities and Insurance 
Santiago, March 28, 2014.

NAME AND RUT.    POSITION   SIGNATURE

HORST PAULMANN KEMNA   PRESIDENT 
RUT. 3.294.888-K

HEIKE PAULMANN KOEPFER   DIRECTOR  
RUT. 8.953.510-7

PETER PAULMANN KOEPFER   DIRECTOR  
RUT. 8.953.509-3

CRISTIÁN EYZAGUIRRE JOHNSTON  DIRECTOR  
RUT. 4.773.765-6

sTATEmENT OF responsability
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RICHARD BÜCHI BUC    DIRECTOR  
RUT. 6.149.585-1

DAVID GALLAGHER PATRICKSON  DIRECTOR  
RUT. 3.413.232-1

JULIO MOURA     DIRECTOR                

ERASMO WONG LU VEGA   DIRECTOR  

ROBERTO OSCAR PHILIPPS   DIRECTOR  

DANIEL RODRÍGUEZ COFRE         CHIEF EXECUTIVE  OFFICER 
RUT. 8.683.728-5

NAME AND RUT.    POSITION       SIGNATURE
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company Info

Name: Cencosud S.A. 
Legal Address: Av. Kennedy 9001, Las Condes - Santiago 
RUT: 93.834.000-5
Phone: (56-2) 959 0000
Industry: Investments and  Supermarkets
Registration at SVS: Registration No. 743 dated August 21, 2001
Web site: www.cencosud.cl

Tickers
CEN.SN
CENCOSUD CI
CNCO

Relevant contact Info. for Shareholders and Investors
Information for Shareholders: Sercor S.A.
Address: El Golf 140 1º piso, Las Condes, Chile
Phone: (56-2) 364 6786
Investor Relations
Address: Av. Kennedy 9001, piso 6.  Las Condes Santiago
Phone: (56-2) 2959 0545 / (56-2) 2959 0368

AddiTiONALinformation
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company by laws

Incorporated  on  Nov.  10th   1978  at  the notary public Santiago  de  Enrique  Morgan  
Torres.  Its  incorporation  and  by  laws  were  approved  in resolution  N°  554-S,  dated  
December 27th   1978  by  the  Registrar of Land, Mines and Industrial Properties Published  
in the  official Gazette  on  December  30th  1978  issue N°  30,252

company Address

Argentina: Paraná 3617, Edificio 500, Martínez, CP1640 FDR, Buenos Aires
Phone:54-11-47331450
Brazil: BR 235/SE, Km 04, Bairro Sobrado, Cidade de Nossa Senhora do Socorro, CEP 
49160-000
Phone: 55 - 0 800 979 3290
Colombia: Carrera 7 No. 71- 52 Torre A, oficina 501, Bogotá 
Phone: 57-15-443061
Chile: Av. Kennedy 9001, Las Condes - Santiago
Phone: 56-2-9590000
Peru: Augusto Angulo N° 130, distrito de Miraflores, Lima.
Phone: 51-1-613-8888
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contacts

E-mail
Chile: contactenoscl@cencosud.cl
Argentina: contactenos_arg@cencosud.com.ar

Websites
Chile: www.cencosud.cl
Argentina: www.cencosud.com.ar
Brazil: www.gbarbosa.com.br
Colombia: www.easy.com.co
Peru: www.wong.com.pe
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