Shopify Announces Fourth-Quarter and Full Year 2017 Financial Results
Fourth-Quarter Revenue Grows 71% Year on Year
Fourth-Quarter Gross Profit Grows 78% Year on Year
GMV Exceeds $9 Billion for the Fourth Quarter and $26 Billion for 2017
Shopify reports in U.S. dollars and in accordance with U.S. GAAP
Ottawa, Canada - February 15, 2018 - Shopify Inc. (NYSE:SHOP)(TSX:SHOP), the leading cloud-based, multichannel commerce platform designed for small and medium-sized businesses, today announced strong financial results
for the quarter and full year ended December 31, 2017.
“That our merchants sold more in the fourth quarter than in all of 2015, achieving one billion dollars of this in just
four days, speaks to how far we have come in the past few years,” stated Russ Jones, Shopify’s CFO. “Our leadership
role in commerce, together with the scale we have achieved, position us well to invest in our next phase of growth:
one marked by expansion of our capabilities upmarket and down, in retail, in our ecosystem, and internationally.”
Fourth-Quarter Financial Highlights
•

Total revenue in the fourth quarter was $222.8 million, a 71% increase from the comparable quarter in 2016.
Within this, Subscription Solutions revenue grew 67% to $93.9 million, driven by rapid growth in Monthly
Recurring Revenue1 (“MRR”). Merchant Solutions revenue grew 74% to $128.9 million, driven primarily
by the growth of Gross Merchandise Volume2 (“GMV”).

•

MRR as of December 31, 2017 was $29.9 million, up 62% compared with $18.5 million as of December 31,
2016. Shopify Plus contributed $6.3 million, or 21%, of MRR compared with 17% of MRR as of
December 31, 2016.

•

GMV for the fourth quarter was $9.1 billion, an increase of $3.6 billion, or 65% over the fourth quarter of
2016. Gross Payments Volume3 (“GPV”) grew to $3.5 billion, which accounted for 39% of GMV processed
in the quarter, versus $2.2 billion, or 39%, for the fourth quarter of 2016.

•

Gross profit grew 78% to $121.1 million as compared with the $68.1 million recorded for the fourth quarter
of 2016.

•

Operating loss for the fourth quarter of 2017 was $6.1 million, or 3% of revenue, versus $9.3 million, or 7%
of revenue, for the comparable period a year ago.

1. Monthly Recurring Revenue, or MRR, is calculated by multiplying the number of merchants by the average monthly subscription plan fee in effect on the last day of that period and is used by
management as a directional indicator of subscription solutions revenue going forward assuming merchants maintain their subscription plan the following month.
2.Gross Merchandise Volume, or GMV, represents the total dollar value of orders processed on the Shopify platform in the period, net of refunds, and inclusive of shipping and handling, duty and
value-added taxes.
3.Gross Payments Volume, or GPV, is the amount of GMV processed through Shopify Payments.
4. Please refer to "Non-GAAP Financial Measures" in this press release.

•

Adjusted operating income4 for the fourth quarter of 2017 was 5% of revenue, or $11.6 million; adjusted
operating loss for the fourth quarter of 2016 was 1% of revenue, or $0.8 million.

•

Net loss for the fourth quarter of 2017 was $3.0 million, or $0.03 per share, compared with $8.9 million, or
$0.10 per share, for the fourth quarter of 2016.

•

Adjusted net income4 for the fourth quarter of 2017 was $14.7 million, or $0.15 per share, compared with an
adjusted net loss of $0.4 million, or $0.00 per share, for the fourth quarter of 2016.

•

At December 31, 2017, Shopify had $938.0 million in cash, cash equivalents and marketable securities,
compared with $392.4 million on December 31, 2016.

Fourth-Quarter Business Highlights
•

Merchants using Shopify’s platform achieved their biggest holiday season yet, with the four days comprising
the Black Friday Cyber Monday weekend accounting for $1 billion of GMV with a peak of $1 million of
orders processed per minute.

•

In November, Shopify made UPS premium services available as part of Shopify Shipping. Competitive, prenegotiated domestic and international rates from UPS are now available to all U.S. merchants directly within
the Shopify platform.

•

The majority of purchasing from merchants’ stores came from mobile devices in the quarter, accounting for
73% of traffic and 61% of orders for the three months ended December 31, versus 69% and 55%, respectively,
for the fourth quarter of 2016.

•

Shopify Capital issued $39.7 million in merchant cash advances in the fourth quarter of 2017, more than
twice the $14.7 million issued in the fourth quarter of last year. Shopify Capital grew to over $170 million
in cumulative cash advanced since its launch in April 2016 through December 31, 2017.

Full-Year Financial Highlights
•

Total revenue for the full year 2017 was $673.3 million, a 73% increase over 2016. Within this, Subscription
Solutions revenue grew 64% to $310.0 million, while Merchant Solutions revenue grew 81% to $363.3
million.

•

GMV2 for 2017 was $26.3 billion, an increase of 71% over 2016. GPV3 grew to $10.0 billion, which
accounted for 38% of GMV processed versus $5.9 billion, or 38%, for 2016.

•

Gross profit grew 82% to $380.3 million as compared with $209.5 million for 2016.

•

Operating loss for 2017 was $49.2 million, or 7% of revenue, versus $37.2 million, or 10% of revenue, for
2016.

4. Please refer to “Non-GAAP Financial Measures” in this press release.
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•

Adjusted operating income4 for 2017 was 1% of revenue, or $6.0 million; adjusted operating loss for 2016
was 3% of revenue, or $12.1 million.

•

Net loss for 2017 was $40.0 million, or $0.42 per share, compared with $35.4 million, or $0.42 per share, for
2016.

•

Adjusted net income4 for 2017 was $15.2 million, or $0.16 per share, compared with an adjusted net loss of
$10.3 million, or $0.12 per share, for 2016.

2017 Business Highlights
Our rapid growth in 2017 allowed Shopify to grow its ranks by approximately 50%, ending the year with nearly 3,000
employees, and enabling us to offer more value to more merchants. In 2017, we:
•

Added new channels: Instagram, Lyst, BuzzFeed, and eBay joined Facebook, Pinterest, and
Amazon in offering Shopify merchants multiple selling venues from one integrated back office, and
a wholesale channel was launched for Shopify Plus merchants. More importantly, merchants
continued to expand their use of channels beyond the online store to grow their sales.

•

Improved existing channels: Shopify’s point-of-sale solution was enhanced with the launch of our
own Chip and Swipe card reader, designed specifically for the needs of Shopify’s merchants. We
also expanded the number of categories available for merchants to sell on Amazon.

•

Added new shipping partners and features: DHL and UPS both joined USPS and Canada Post as
options available directly from within the Shopify platform, and functionality evolved to meet the
needs of more merchants with the launch of bulk label printing and carrier-calculated rates.

•

Explored new frontiers: Augmented reality for shopping, in-game purchases of physical products,
and bridging online and in-person purchasing were a few areas where Shopify tested the possibilities
ahead for commerce.

•

Expanded our global footprint: Shopify grew its share of merchants outside its core Englishspeaking geographies; launched Shopify Payments in New Zealand and Singapore; began work on
additional space in all four of the Canadian cities where it currently has offices: Toronto, Ottawa,
Montreal and Waterloo, as well as in its San Francisco office; added offices in Vilnius and Berlin,
with the acquisition of Oberlo; and began exploring product/market fit in certain emerging
geographies.

•

Increased our value to merchants: Shopify expanded its share of wallet as merchants adopted new
offerings and expanded their use of existing offerings in 2017. Shopify Capital quadrupled the
amount of cash advanced to merchants in 2017; penetration rates for shipping expanded to 30% and
20% for eligible merchants shipping from the U.S. and Canada, respectively; Shopify Pay facilitated
4.8 million transactions from 2.1 million consumers since its launch in the second quarter of 2017;
and app spend per user continued to increase, demonstrating the growing value of our app
ecosystem.
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With its easy-to-use platform, Shopify aims to flatten the learning curve and allow more entrepreneurs participate in
and help shape the future of commerce.
Financial Outlook
The financial outlook that follows constitutes forward-looking information within the meaning of applicable securities
laws and is based on a number of assumptions and subject to a number of risks. Actual results could vary materially
as a result of numerous factors, including certain risk factors, many of which are beyond Shopify’s control. Please see
“Forward-looking Statements” below.
In addition to the other assumptions and factors described in this press release, Shopify’s outlook assumes the
continuation of growth trends in our industry, our ability to manage our growth effectively and the absence of material
changes in our industry or the global economy. The following statements supersede all prior statements made by
Shopify and are based on current expectations. As these statements are forward-looking, actual results may differ
materially.
These statements do not give effect to the potential impact of mergers, acquisitions, divestitures or business
combinations that may be announced or closed after the date hereof. All numbers provided in this section are
approximate.
For the full year 2018, Shopify currently expects:
•

Revenues in the range of $970 million to $990 million

•

GAAP operating loss in the range of $95 million to $105 million

•

Adjusted operating income4 in the range of $(5) million to $5 million, which excludes stock-based
compensation expenses and related payroll taxes of $100 million

For the first quarter of 2018, Shopify currently expects:
•

Revenues in the range of $198 million to $202 million

•

GAAP operating loss in the range of $25 million to $27 million

•

Adjusted operating loss4 in the range of $6 million to $8 million, which excludes stock-based compensation
expenses and related payroll taxes of $19 million

Quarterly Conference Call
Shopify’s management team will hold a conference call to discuss its fourth-quarter and full-year results today,
February 15, 2018, at 8:30 a.m. ET. The conference call will be webcast on the investor relations section of Shopify’s
website at https://investors.shopify.com/events/Events-Presentations/default.aspx. An archived replay of the webcast
will be available following the conclusion of the call.
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Shopify’s Audited Consolidated Financial Statements and accompanying Notes, Management’s Discussion and
Analysis, and Annual Information Form for the year ended December 31, 2017 are available on Shopify’s website at
www.shopify.com, and will be filed on SEDAR at www.sedar.com and on EDGAR at www.sec.gov. Shareholders
may, upon request, receive a hard copy of the complete audited financial statements free of charge.
About Shopify
Shopify is the leading cloud-based, multi-channel commerce platform designed for small and medium-sized
businesses. Merchants can use the software to design, set up, and manage their stores across multiple sales channels,
including web, mobile, social media, marketplaces, brick-and-mortar locations, and pop-up shops. The platform also
provides merchants with a powerful back-office and a single view of their business. The Shopify platform was
engineered for reliability and scale, making enterprise-level technology available to businesses of all sizes. Shopify
currently powers over 600,000 businesses in approximately 175 countries and is trusted by brands such as Nestle, Red
Bull, Rebecca Minkoff, and Kylie Cosmetics.
Non-GAAP Financial Measures
To supplement its consolidated financial statements, which are prepared and presented in accordance with United
States generally accepted accounting principles (GAAP), Shopify uses certain non-GAAP financial measures to
provide additional information in order to assist investors in understanding its financial and operating performance.
Adjusted operating loss, non-GAAP operating expenses, adjusted net loss and adjusted net loss per share are nonGAAP financial measures that exclude the effect of share-based compensation expenses and related payroll taxes.
Management uses non-GAAP financial measures internally for financial and operational decision-making and as a
means to evaluate period-to-period comparisons. Shopify believes that these non-GAAP measures provide useful
information about operating results, enhance the overall understanding of past financial performance and future
prospects, and allow for greater transparency with respect to key metrics used by management in its financial and
operational decision making. Non-GAAP financial measures are not recognized measures for financial statement
presentation under U.S. GAAP and do not have standardized meanings, and may not be comparable to similar
measures presented by other public companies. Such non-GAAP financial measures should be considered as a
supplement to, and not as a substitute for, or superior to, the corresponding measures calculated in accordance with
GAAP. See the financial tables below for a reconciliation of the non-GAAP measures.
Forward-looking Statements
This press release contains certain forward-looking statements within the meaning of applicable securities laws,
including statements regarding Shopify’s investment plans, financial outlook and future financial performance. Words
such as “expects”, “anticipates” and “intends” or similar expressions are intended to identify forward-looking
statements.
These forward-looking statements are based on Shopify’s current projections and expectations about future events and
financial trends that management believes might affect its financial condition, results of operations, business strategy
and financial needs, and on certain assumptions and analysis made by Shopify in light of the experience and perception
of historical trends, current conditions and expected future developments and other factors management believes are
appropriate. These projections, expectations, assumptions and analyses are subject to known and unknown risks,
uncertainties, assumptions and other factors that could cause actual results, performance, events and achievements to
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differ materially from those anticipated in these forward-looking statements. Although Shopify believes that the
assumptions underlying these forward-looking statements are reasonable, they may prove to be incorrect, and readers
cannot be assured that actual results will be consistent with these forward-looking statements. Actual results could
differ materially from those projected in the forward-looking statements as a result of numerous factors, including
certain risk factors, many of which are beyond Shopify’s control, including but not limited to: (i) merchant acquisition
and retention; (ii) managing our growth; (iii) our history of losses; (iv) our limited operating history; (v) our ability to
innovate; (vi) a disruption of service or security breach; (vii) payments processed through Shopify Payments; (viii)
our reliance on a single supplier to provide the technology we offer through Shopify Payments; (ix) a breach involving
personally identifiable information; (x) serious software errors or defects; (xi) exchange rate fluctuations; (xii)
achieving or maintaining data transmission capacity; and (xiii) other one-time events and other important factors
disclosed previously and from time to time in Shopify’s filings with the U.S. Securities and Exchange Commission
and the securities commissions or similar securities regulatory authorities in each of the provinces or territories of
Canada. The forward-looking statements contained in this news release represent Shopify’s expectations as of the date
of this news release, or as of the date they are otherwise stated to be made, and subsequent events may cause these
expectations to change. Shopify undertakes no obligation to publicly update or revise any forward-looking statements,
whether as a result of new information, future events or otherwise, except as may be required by law.
CONTACT:
INVESTORS:
Katie Keita
Director, Investor Relations
613-241-2828 x 1024
IR@shopify.com
SOURCE: Shopify

MEDIA:
Sheryl So
Public Relations Manager
416-238-6705 x 302
press@shopify.com
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Shopify Inc.
Consolidated Statements of Operations and Comprehensive Loss
(Expressed in US $000’s, except share and per share amounts, unaudited)
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Shopify Inc.
Consolidated Balance Sheets
(Expressed in US $000’s except share amounts, unaudited)
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Shopify Inc.
Consolidated Statements of Cash Flows
(Expressed in US $000’s, unaudited)
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Shopify Inc.
Reconciliation from GAAP to Non-GAAP Results
(Expressed in US $000’s, except share and per share amounts, unaudited)
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Shopify Inc.
Reconciliation from GAAP to Non-GAAP Results (continued)
(Expressed in US $000’s, except share and per share amounts, unaudited)

(1) Totals may not foot due to rounding differences.
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