Hyatt Regency Shanghai Global Harbor Opens in East
China
8/28/2017
The new hotel designed to promote a new intersection of inspiration in Shanghai
CHICAGO--(BUSINESS WIRE)-- Hyatt Hotels Corporation (NYSE: H) announced the official opening of Hyatt Regency
Shanghai Global Harbor in Shanghai’s Putuo District. Hyatt Regency Shanghai Global Harbor marks the seventh
Hyatt-branded hotel in Shanghai, joining Park Hyatt Shanghai; Andaz Xintiandi, Shanghai; Grand Hyatt Shanghai;
Hyatt on the Bund, Shanghai; Hyatt Regency Chongming and Hyatt Regency Shanghai, Wujiaochang.
“We are delighted to welcome Hyatt Regency Shanghai Global Harbor to one of China’s largest cities,” said
Christopher Koehler, vice president and managing director, China Operations, Hyatt. “This hotel has been
thoughtfully designed to make guests feel welcome, comfortable and relaxed, so that they can socialize, connect
and celebrate any occasion with us. We believe that through our collaboration with our owner, Yue Xing Group, the
hotel will become a favorable choice for business and leisure travelers, and reinforce Hyatt’s commitment to
growing its brands in markets where our guests are traveling most.”
Hyatt Regency Shanghai Global Harbor is designed to connect business and leisure travelers to all Shanghai has to
offer. As part of the Shanghai Global Harbor, a mega complex that incorporates a high-end shopping mall, office
tower, exhibition spaces, and restaurants, Hyatt Regency Shanghai Global Harbor offers a one-stop experience,
designed with everything at guests’ fingertips. The hotel is nearby Zhongshan Park Commercial Area and Jing’an
Temple Commercial Zone, and also has direct access to Metro Lines 3, 4 and 13. The National Convention and
Exhibition Center (Shanghai), Hongqiao Railway Station and Hongqiao Airport is less than 25 minutes away.
“It is very exciting for everyone here at Hyatt Regency Shanghai Global Harbor to welcome our guests,” said Au
Yong, general manager, Hyatt Regency Shanghai Global Harbor. “We are confident that the hotel’s spacious
accommodations, premier meeting facilities and superior service will provide an authentic experience and one-stop
convenience to business and leisure travelers.”

Guestrooms
Hyatt Regency Shanghai Global Harbor features 318 contemporary guestrooms, including 26 suites, all of which
provide vibrant city views through floor-to-ceiling windows. All guestrooms are equipped with complimentary high1

speed Internet, Bluetooth sound systems and 65-inch LED TVs. The Regency Club provides access to the club lounge
on the 21st floor, as well as private check in and check out, complimentary breakfast, snacks and cocktails.

Authentic Culinary Experiences
From authentic local cuisine to colorful international fare, the hotel’s four destination restaurants and lounges are
designed as a culinary “intersection” to provide vibrant and inspiring dining experiences.
The Lobby

Lounge serves fine teas, coffee, wines and cocktails throughout the day and evening, accompanied by

light snacks from the open kitchen. With plush armchairs, dining tables, meeting rooms as well as laptop on
request, the casual, residential-style space is perfect to unwind between meetings, catch up on work or chat with
friends.
The Market

Café, inspired by a gourmet market place, features creative flavors from Asia and beyond at five live-

cooking kitchens during breakfast, lunch and dinner, plus an all-day international à la carte menu.

Xiang Yue, the hotel’s signature Chinese restaurant, offers ‘Jiangnan’ (south of the Yangtze River) cuisine where
fresh seasonal ingredients inspire each dish.

The Bar is set to become a stylish and energizing place for Shanghai nightlife with dazzling views from the 47th
floor, while serving craft cocktails and selection of wines, beer, spirits, and snacks.

Event Venues
Hyatt Regency Shanghai Global Harbor offers more than 27,900 square feet (2,600 square meters) of dynamic
indoor and outdoor event and meeting venues. The hotel’s main event venue is the 9,687-square-foot (900-squaremeter) ballroom that can open into the foyer, totaling 16,145 square feet (1,500 square meters), making it a great
choice for elaborate weddings, events and celebrations. Six multi-functional rooms with natural daylight are also
available for break-out sessions or board meetings. Smart, confident and attention to detail are the hallmarks of the
events team at Hyatt Regency Shanghai Global Harbor.
The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and/or one or more of
its affiliates.

About Hyatt Regency
The Hyatt Regency brand prides itself on connecting travelers to who and what matters most to them. More than
175 conveniently located Hyatt Regency urban and resort locations in over 30 countries around the world serve as
the go-to gathering space for every occasion – from efficient business meetings to memorable family vacations. The
brand offers a one-stop experience that puts everything guests need right at their fingertips. Hyatt Regency hotels
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and resorts offer a full range of services and amenities, including the space to work, engage or relax; notable
culinary experiences; technology-enabled ways to collaborate; and expert event planners who can take care of
every detail. For more information, please visit hyattregency.com. Follow @HyattRegency on Facebook, Twitter and
Instagram, and tag photos with #AtHyattRegency.

About Hyatt Hotels Corporation
Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company with a portfolio of 13
premier brands. As of June 30, 2017 the Company's portfolio included 731 properties in 56 countries. The
Company's purpose to care for people so they can be their best informs its business decisions and growth strategy
and is intended to create value for shareholders, build relationships with guests and attract the best colleagues in
the industry. The Company's subsidiaries develop, own, operate, manage, franchise, license or provide services to
hotels, resorts, branded residences and vacation ownership properties, including under the Park

Hyatt®,

Miraval®, Grand Hyatt®, Hyatt Regency®, Hyatt®, Andaz®, Hyatt Centric®, The Unbound
Collection by Hyatt™, Hyatt Place®, Hyatt House®, Hyatt Ziva™, Hyatt Zilara™ and Hyatt
Residence Club® brand names and have locations on six continents. For more information, please
visit www.hyatt.com.

FORWARD-LOOKING STATEMENTS
Forward-Looking Statements in this press release, which are not historical facts, are forward-looking statements
within the meaning of the Private Securities Litigation Reform Act of 1995. Our actual results, performance or
achievements may differ materially from those expressed or implied by these forward-looking statements. In some
cases, you can identify forward-looking statements by the use of words such as “may,” “could,” “expect,” “intend,”
“plan,” “seek,” “anticipate,” “believe,” “estimate,” “predict,” “potential,” “continue,” “likely,” “will,” “would” and
variations of these terms and similar expressions, or the negative of these terms or similar expressions. Such
forward-looking statements are necessarily based upon estimates and assumptions that, while considered
reasonable by us and our management, are inherently uncertain. Factors that may cause our actual results,
performance or achievements to differ materially from current expectations include, among others, the rate and
pace of economic recovery following economic downturns; levels of spending in business and leisure segments as
well as consumer confidence; declines in occupancy and average daily rate; the financial condition of, and our
relationships with, third-party property owners, franchisees and hospitality venture partners; the possible inability
of third-party owners, franchisees or development partners to access the capital necessary to fund current
operations or implement our plans for growth; risks associated with potential acquisitions and dispositions and the
introduction of new brand concepts; changes in the competitive environment in our industry, including as a result
of industry consolidation, and the markets where we operate; general volatility of the capital markets and our
ability to access such markets; and other risks discussed in the Company's filings with the U.S. Securities and
Exchange Commission, including our Annual Report on Form 10-K, which filings are available from the U.S.
Securities and Exchange Commission. These factors are not necessarily all of the important factors that could cause
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our actual results, performance or achievements to differ materially from those expressed in or implied by any of
our forward-looking statements. We caution you not to place undue reliance on any forward-looking statements,
which are made only as of the date of this press release. We undertake no obligation to update publicly any of
these forward-looking statements to reflect actual results, new information or future events, changes in
assumptions or changes in other factors affecting forward-looking statements, except to the extent required by
applicable law. If we update one or more forward-looking statements, no inference should be drawn that we will
make additional updates with respect to those or other forward-looking statements.

View source version on businesswire.com: http://www.businesswire.com/news/home/20170828005866/en/
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