TENNANT COMPANY 2006 ANNUAL REPORT

WE ARE TENNANT COMPANY
we are the future




Financial Highlights

2006 2005 % Change
For the year
Net sales $ 598,981 $ 552,908 8.3%
Profit from operations $ 39,964 $ 34,837 14.7%
% of net sales 6.7% 6.3% -
Net earnings $ 29,809 $ 22,936 30.0%
% of net earnings 5.0% 4.2% -
Basic earning per share $ 161 $ 1.27 26.8%
Diluted earnings per share $ 1.57 $ 1.26 24.6%
Dividends per share $ 0.46 $ 044 4.5%
Average shares outstanding — diluted 18,989 18,210 4.3%
At year-end
Total assets $ 354,250 $ 311,472 13.7%
Total debt $ 3,719 $ 3,840 (3.2)%
Shareholders’ equity $ 229,664 $ 193,102 18.9%
Ratio of total debt to total capital 1.6% 2.0% -
Shareholders’ equity per share (ending) $ 12.25 $ 10.50 16.7%
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ABOUT THE COVER:
The five individuals photographed on the cover are five of the 2,600 Tennant Company employees worldwide
who are at the heart of Tennant Company’s success.

A. James Weston, manufacturing supervisor, 2-year employee B. Connie Mitlyng, benefits administrator, 7-year
employee C. Tom Villebrun, material handler, 34-year employee D. Bruce Weiss, human resources, 2-year
employee E. Abby Liubakka, new product engineer, 1-year employee F. The sunflower image was introduced in
our 2005 annual report cover as a symbol of delivering “visible results” in connection with our long-term strategy
to lead the industry as an environmental cleaning solutions company. The sunflower has long been an image
positively associated with energy derived from the sun. Some have referred to it as a “trumpet of life.” For
Tennant Company, it has come to symbolize the radiance of a clean, safe environment and our organizational
commitment to sustain it.






SALES BY PRODUCT GROUPS
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Historically, every $1 of equipment sales drives approximately $0.60

In service, parts and consumables sales.

Speed Scrub. These products are whisper-quiet and feature Hygenic®
tanks to meet the needs of a wide range of applications and environ-
ments, such as retail, hospitality and light industrial. In addition, both
products extend the use of our successful FaST® floor-cleaning technology.

We also extended our ReadySpace® carpet-cleaning line onto our popular
micro-rider platform, launching two new rider machines: the Tennant
R14 and the Nobles Strive® machine. These machines are dual technology
carpet cleaners that offer two distinct cleaning functions — ReadySpace,
which leaves carpets clean and dry in less than 30 minutes, and deep
extraction — in a single machine.

Our other major 2006 new product launches include the M20, the
cleaning industry’s first integrated, single-system scrubber-sweeper,
which we introduced in the second quarter in North America. Sharing
the same design platform is the new T20 Rider Scrubber. Both have
been received very positively.

We have a robust new product pipeline for 2007 and beyond. We
introduced six major new products during 2006 and plan to launch
about a dozen before the end of 2008.

Integrated Solutions

As | mentioned in last year’s report, we plan to move Tennant Company
from a machine-centric business to a flexible-solutions business over
time. While machines will remain the core of our business, we plan to
expand our services to further fuel growth. These integrated solutions
will wrap a variety of services and customer solutions around our
equipment offerings. We have several exciting, integrated solutions in
the development pipeline.

Market Expansion

The new products we’ve launched and the organizational changes
we’ve made have a common goal — to expand our domestic and
international market share. We operate in a highly fragmented industry
that offers us great potential to grow Tennant Company’s business
worldwide. We will continue to pursue growth organically and
through targeted acquisitions.

Our acquisition of Hofmans Machinefabriek and its integration into our
business have proceeded smoothly, and we believe the Hofmans line
offers global growth potential. The opening of our Brazil sales office in
2006 and the acquisition of Floorep Limited, a cleaning equipment
distributor based in Scotland, in February 2007, demonstrate Tennant
Company’s strategy to expand sales and service coverage in key
International markets. The Floorep acquisition is anticipated to increase
our customer base in the United Kingdom by about 25 percent.

INSTILLING A CULTURE OF EXCELLENCE

| firmly believe that a company’s success depends on a combination of
its people, its strategy and its corporate culture. Companies that have
the best people working to achieve a compelling strategy with a shared
sense of purpose will have a higher degree of success. One of the reasons
why | am confident about our future is that | am surrounded by great
Tennant Company employees. Tennant employees around the world
are linked through a shared value of stewardship, a commitment to
excellence and a belief that we must share accountability for our
customers, our community and our investors. It’s exciting to see a
powerful culture taking shape at Tennant Company.

LOOKING AHEAD

We have high expectations and great momentum heading into 2007.
We plan to drive continued revenue growth by offering innovative
new products, services and solutions, growing our presence in current
markets and expanding international market coverage. We are confident
in our ability to grow and to leverage operating efficiencies.

Our objective is to achieve the following long-term financial metrics:
< 5 percent to 9 percent annual revenue growth;
« double-digit earnings growth;
= continuous improvement in economic profit and return on invested
capital; and
» reaching our goal of 9.5 percent operating margin by the end of 2008.

| remain excited and motivated by our opportunities to transform
Tennant Company from a non-residential floor maintenance company
into a global leader of environmental cleaning solutions. We have
begun this evolution and | look forward to updating you on our
progress.

Sincerely,

H. Chris Killingstad
President and Chief Executive Officer
March 12, 2007



