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LETTER FROM
THE CHAIRMAN

Dear Shareholders,
of the Gran Torre Costanera also started during this
Fiscal Year, as well as the mitigation works associated
to the Third Stage.

Fiscal Year 2014 was a term of consolidation and development of our business areas, all
of them inspired in our genuine interest of servicing with excellence our clients in the five
countries where we operate.

The Home Improvement Division also showed an
excellent performance, with positive Same Store Sales
(SSS) in the three countries where it operates (Chile,
Argentina and Colombia). The adjusted EBITDA of this
Division grew by 19.7% as compared to the previous
year and EBITDA margin grew 1.3%. This is the result
of the Company’s effort to reduce costs and search
for efficiencies.

The Commercial Centers Division also recorded a good performance, with an income of
Ch$214,850 million. A highlight is the operation of Costanera Center, a Project that makes
us proud and that continues consolidating after two years of being inaugurated. This mall has
a 98% occupation and during 2014 it recorded a total attendance of about 30 million visitors,
11% higher than the one recorded the previous year. The commercial process for the leasing

In spite of the difficult year experienced by our
Department Stores Division in Chile as a result of
the economic downturn, Paris Peru continued with
its expansion, opening 3 new stores in different
areas. Johnson, on the other hand, moved towards
consolidation under Cencosud management, increasing
the value offer for our clients to larger segments.
Regarding the Financial Retail Division, during
2014 its income increased by 10.7% amounting to
Ch$319,505 million, while EBITDA of this segment
increased by 44.2%, amounting to Ch$117,430 million.
This Division recorded a significant milestone during
this Fiscal Year by entering into an agreement with
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During this term, Cencosud total income amounted to Ch$10,912,855 million (5.5%
higher than during the previous Fiscal Year), as a result of the greater activity recorded in
all business divisions and an adjusted EBITDA of Ch$737,469 million (+1.3%). The annual
profit, on the other hand, amounted to Ch$101,275 million, 35.7% lower than in 2013,
which is basically explained by a combination of factors, such as greater financial expense,
exchange adjustments and economic downturn in some of the markets where we operate.
Notwithstanding the above, we have finished a Fiscal Year that allows us to continue moving
forward in our time line, which aims to maintain the Company’s leading position in the Region
and, at the same time, to consolidate our operations and to reduce our indebtedness level.
In analyzing one of the formats, we note that the Supermarkets Division that generates
74.8% of our income, maintained a good performance during the Fiscal Year, with an income
of Ch$8,159,237 million and recording a Same Store Sales growth in all the markets where
we operate, including Brazil during the last quarter.
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This letter is to present you with the Annual Report and Financial Statements corresponding
to Fiscal Year 2014, an intense and challenging term during which, we were able to face
significant challenges in association with the valuable human team that is a part of Cencosud.

Scotiabank –subject to the corresponding- to encourage the Credit Card business. This
company, where Cencosud will have a 49% interest, shall have a 15-year duration term
and it considers the acquisition of shares of Cencosud Administradora de Tarjetas (CAT)
by Scotiabank, for US$280 million. In addition, the agreement contemplates financing by
Scotiabank of 100% the credit card portfolio in Chile, equivalent to about US$ 1,000 million.

Dear Shareholders, it is in our DNA to look at the future with optimism and energy to continue
delivering the best proposal to our clients, the only way to maintain the leadership position
we have in all formats and countries where we participate. I am convinced that together with
our extraordinary team of collaborators, the permanent support of the Board of Directors
and your confidence in us we will be capable of continuing building the successful history
of over fifty years of our dear company.

Horst Paulmann K.
Chairman

3
Cencosud 2014

I would also like to share with you some significant changes at Management level. In
December last year Mr. Daniel Rodríguez, Cencosud’s Chief Executive Officer departed from
the Company, we thank him for his valuable contribution. Mr. Jaime Soler was appointed
as the new Chief Executive Officer, who has a long history with the Company and a deep
knowledge of our business units.
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This operation, added to a recent and successful bonds placement in the international market
was materialized in February this year, for a total US$ 1,000 million, is excellent news for
Cencosud, since it provides the sufficient means to combine growth with a financial position
according to the Company’s traditional levels.

AT A GLANCE

mission
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We strive to be one of the most
profitable and prestigious retailers in
Latin America. Every day we concentrate
our efforts to ensure that our customers
have a superior shopping experience. We
work with respect for the communities
we live with, in each of the countries in
which we operate.
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Our

OUR

history

1970S
Opening of Jumbo Kennedy.

First Jumbo opening in Argentina.

1988
Unicenter shopping mall opens.

1993
Opening of Mall Alto Las Condes and
our first Home Improvement store
under the brand Easy.

2002
Acquisition of Proterra in Chile and
Home Depot in Argentina.
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Opening of our first supermarket
“Las Brisas” in the Southern city of
Temuco, Chile.

1982
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1963

2003

Acquisition of Las Brisas, Montecarlo,
Disco and IPO in the Santiago stock
exchange.

2007
• Takeover of Infante, Economax, Foster
& Eurofashion.
• Acquisition of Gbarbosa in Brasil.
• Purchase of GSW (Wong) in Peru.
• JV with Casino Guichard-Perrachon S.A.  
(“Casino”) for the joint development
of home improvement in Colombia
through Easy Colombia S.A.
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2004

Purchase of Empresas Almacenes Paris
S.A. and rebranding of Montecarlo and
Las Brisas to Santa Isabel.
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Acquisition of Santa Isabel and launching
of Retail Financing business through
“Cencosud Administradora de Tarjetas”
and opening of shopping centers Florida
Center and Portal La Dehesa in Chile.

2005

2008

• Acquisition of Super Familia in
Fortaleza, Brazil.
• Acquisition of Perini Comercial de
Alimento Ltda., Brazil.
• Acquisition of Bretas, Brazil.

• Issuance of first Reg S/144-A bond
for USD 750 million.
• Takeover of 38,636% of Jumbo Retail
Argentina.
• Deal with Bradesco for  the Joint
development of Financial Services
in Brazil.
• Purchase of Cardoso, Brazil.
• Acquisition of Johnson, a department
store chain in Chile.

8
Cencosud 2014

2011
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• Start up of Retail Financing business
in Argentina.
• Acquisition of Blaisten, a home
improvement chain in Argentina.

2010

• Takeover of Prezunic, Brazil.
• Opening of Mall Costanera Center
• IPO on the NYSE.
• Purchase of Carrefour in Colombia.
• Issuance of Reg S/ 144-A bond for
USD 1.200 million.

• Signature of final contracts with
Scotiabank for the joint development
of Financial Services in Chile.

2013
• Capital Increase in Chile for USD
1.636 million.
• Introduction of Jumbo and Metro
brands in Supermarkets Colombia.
• 50 year anniversary for Cencosud.
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2012

MATERIAL
EVENTS &

milestones 2014
Cencosud Administradora de Tarjetas S.A. (CAT) for a total
amount of

USD 280 million

CEO of the Company Starting from

January 1st 2015

25

th

28

th

On February 25th, 2014 Cencosud adopted

On March 28th Cencosud informed that at a

a new corporate structure vying synergies

Board of Directors’ meeting was agreed to

between retail business lines. At this time

present at the Annual Ordinary Shareholders

Jaime Soler was appointed as Corporate

called for April 25th, the distribution of a

Retail Managing Director, division that

definitive dividend of CLP 20.59906 per

seeks to manage all our retail businesses

share against 2013 net income. The Board

(Supermarkets, Department Stores &

of Directors left on the record that the final

Home Improvement) allowing Cencosud

dividend payment included the CLP 8 per

to exchange better practices more easily

share paid on December 10th, 2014. It was

among divisions and countries. This new

agreed to be paid out on May 14th.

structure was effective since April 1st, 2014.
Department Store division was appointed
to Mr. Ricardo Bennet. Mr. Bennet has
been part of Cencosud’s team since 2008,
when he was the Commercial Manager for
our Department Store division. Mr. Pablo
Castillo resigned from his position as head
of Cencosud´s Supermarket division in order
to pursue other business ventures effective
as of March 31st 2014.

* The distinction between material events and milestones is made with colors.
In Orange the milestones and in blue the material events.

March

APRIL

16

th

Fitch Ratings, on its annual review that took
place on April 16th, confirmed Cencosud’s
Issuer Default Rating at ‘BBB-‘, maintaining
the negative outlook.
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Mr. Jaime Soler is the new

February
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Scotiabank purchased 51% stake of

(*)

JUNE

20

th

JUNE

24

th

On June 24th Cencosud filed a material

in accordance with Chapter 12-1 of the

contracts with Scotiabank for the joint

event on the Superintendencia de Valores

Updated Compilation of Superintendency

development of financial retail operations

y Seguros (SVS) in Chile in response to

of Banks and Financial Institutions ( the

in Chile in a 15-year partnership. Under this

the Official Letter received about the joint

“SBIF”) Guideline.

transaction, Scotiabank purchased 51% of

venture framework agreement entered into

the shares in Cencosud Administradora de

on June 20 (hereinafter the “Framework

b) That the SBIF has authorized: (i) the

Tarjetas S.A. (CAT) for a total amount of USD

Agreement”) between The Bank of Nova

consummation of the transaction; (ii)

280 million and Scotiabank would provide

Scotia and Scotiabank Chile S.A, (the “Bank

Cencosud Administradora de Tarjetas S.A.

Annual Report

funding for 100% of the receivables portfolio

Group”), and the Company, together with

becoming an affiliate of the Scotiabank

11

for approximately USD  1,000 million.

its affiliates Cencosud Retail S.A. and Easy

Chile S.A. network; (iii) that the new

S.A, concerning the following companies:

company created from the division of

Cencosud Administradora de Tarjetas S.A.,

Cencosud Administradora de Procesos

Cencosud Administradora de Procesos

S.A., register itself as an operator of

S.A., Cencosud Servicios Integrales S.A.

credit cards; and (iv) the approval of the

and Cencosud Corredores de Seguros y

organizational documents of the Target

Servicios Ltda., or the new companies that

Companies.

will be created upon the consummation of
the transaction (hereinafter, collectively,

c) That the Office of the Superintendent of

the “Target Companies”) has the following

Financial Institutions (OSFI) of Canada

conditions precedent:

has given its approval, so that Scotiabank
Chile S.A, or another related party of

a) That the Target Companies possess

the Bank Group, may acquire fifty-one

certain pro-forma balances upon the

percent (51%) of the shares of the Target

consummation of the transaction that

Companies.

reflect an economic value of the equivalent
sum of ten and one-half percent (10.5%)

d) (i) The lifting of covenants or other

of the value of their risk-weighted assets

stipulations that oblige Cencosud S.A. to

Cencosud 2014

On June 20th, Cencosud signed definitive

maintain control of the Target Companies

a change in law, regulation or ordinance)

if provided thereon (except in respect to

and (ii) the procurement of waivers or

that individually or together has resulted

those representations and warranties

lifting of any covenants or stipulations in

in or may effectively result in a material

that refer expressly to a specific date

contracts regarding bond issuances, credits

adverse effect (i) on the business and/or

or time, which must be true and correct

or other debt contracts entered into by

the property, domain, assets, liabilities,

as of that date or time), except for any

Cencosud S.A. (or its related parties) as

licenses and permits, condition (financial

false or imprecise statements of said

may be necessary prior to the closing of

or other) of the Target Companies; (ii)

warranties which do not result in, nor is

the transaction.

that impedes or significantly delays the

it reasonable to expect that they in the

Annual Report
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aggregate result in, together, a Cencosud

of the Cencosud group of the joint

Material Adverse Effect.

the Framework Agreement and other

venture on the terms described in the

contracts does not constitute a violation

Framework Agreement and/or the

h) Cencosud must have submitted, to the

of any law, ruling, regulation, nor of any

other transactions contemplated in the

satisfaction of Scotiabank Chile S.A., a

judicial or administrative order of any

Framework Agreement and the other

certificate dated as of the date of the

court or administrative authority, nor

related contracts; or (iii) a significant

consummation of the transaction, duly

any contractual obligation applicable to

adverse reputational effect to the

signed by a principal executive officer

either party, such as would impede the

Cencosud group (any of the foregoing,

of Cencosud, in which he or she affirms

execution of the joint venture as described

a “Cencosud Material Adverse Effect”).

that the conditions indicated in letters

in the Framework Agreement and/or the

(a) through (g) have been complied with.

other transactions contemplated in the

g) Each of the representations and warranties

Framework Agreement and the other

made and authorized by the members of

i) That there is no, or no knowledge of any event,

contracts.

the Cencosud group in the Framework

fact or circumstance (apart from an event,

Agreement and in any certificate submitted

fact or circumstance of political nature or a

f) That there has not occurred, nor has

in accordance with the same, must be true

change in law, regulation or ordinance) that

there been any notice of, any fact or

and correct, in each case on and as of the

individually or together has resulted in or

circumstance (apart from an event, fact,

date hereof and on and as of the date of

may effectively result in (i) a material adverse

or circumstance of a political nature or

the consummation of the transaction as

effect that may significantly impede or delay

Cencosud 2014

implementation by any of the members
e) That subscription to and execution of

the implementation by any members of the

aggregate result in, together, a Bank

amounting to an estimated sum of CLP

Bank Group of the joint venture on the terms

Group Material Adverse Effect.

520,300,000,000 as of that date.

described in the Framework Agreement and/
k) Scotiabank Chile must have submitted, to

the Framework Agreement and the other

the satisfaction of Cencosud, a certificate

related contracts, or (ii) a significant adverse

dated as of the date of the consummation

reputational effect for any entity of the Bank

of the transaction, duly signed by a principal

Group ((i) and (ii), individually or together, a

executive of Scotiabank Chile, in which

“Bank Group Material Adverse Effect”).

he or she affirms compliance with the
conditions precedent.

AUGUST

01

ST

On August 1st, Moody’s affirmed Cencosud’s

made and authorized by the members

In addition, I inform that the term for the

of the Bank Group in the Framework

consummation of the transaction has been

Agreement or in any certificate submitted

estimated by the Company to be from 3 to

in conformity with it, must be true and

6 months from the date of entry into the

correct, in each case on and as of the

Framework Agreement, with the maximum

date hereof and on and as of the date

term to comply with the aforementioned

of the consummation of the transaction

conditions precedent being 12 months.

as if provided thereon (except those
representations and warranties that

With regards to the estimated amount

expressly refer to a specific date or

to be financed by Scotiabank Chile, it has

time, which must be true and correct

been agreed that upon the consummation

as of that date or time), except for any

of the transaction, Scotiabank Chile will

false or imprecise statements of said

finance 100% of the credit portfolio of the

warranties which do not result in, nor is

Target Companies with more than 100%

it reasonable to expect that they in the

of the credit portfolio of Banco París S.A.,

outlook for all ratings.

AUGUST

13

TH

O n A u g u s t 1 3 th C e n c o s u d f i l e d
documentation to the local banking regulator,
the Superintendence of Banks and Financial
Institutions (SBIF), for the approval of the
transaction with Scotiabank.
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Baa3 ratings and maintained the negative

j) Each of the representations and warranties

Annual Report

or the other transactions contemplated in

September

October

04

20

th

TH

On September 4th the Company held a

On October 20th the Company received

2016 and 2017 and following fiscal years,

bondholders meeting in order to submit the

the approval from the Canadian regulator to

an increase of 21%, 22.5%, 24%, and 25%,

amendment of covenants mentioning CAT’s

close the deal for the joint development of the

respectively, will apply in the event that the

ownership for issuances 443 and 530. The

financial retail business in Chile.

Company adopts the attributed taxable

for issuance 530, an issuance of roughly
USD 400 million, while bondholders for
line 443 failed to approve the amendment.

24 y 25

TH

24

th

856 released on October 17, 2014
by Superintendency of Securities and

14

b) As set forth in the Circular Letter No.

Insurance of Chile, the effect on deferred
tax assets and liabilities balances resulting

On October 24th the Company filed a

from the abovementioned increase of

material event communicating the following:

income tax rates should be accounted for
in Equity. As a result, Cencosud estimates

By the end of September took place Cencosud
Day in Chile, event which gathered top
management and the financial analyst’s
community at our Costanera Tower.

a) On September 29, 2014, Law No. 20,780

that this effect, based on the adoption of

was enacted and published in the Official

the partially integrated system, will be a

Gazette, introducing various amendments

net increase in the net deferred tax liability

to the current income tax law and taxation

balance amounting to approximately

rules for other taxes. Under the recently

ThCh$24,900,000.

enacted tax law, the income tax rate will
increase to 21%, 22.5%, 24%, 25.5% and

c) Additionally, Cencosud also estimates that

27%, for the years 2014, 2015, 2016,

the effect in results for the 2014 year, from

2017, 2018 and following fiscal years,

changing the income tax rate from 20%

respectively, such newly enacted rates to

to 21%, will amount to ThCh$1,200,000.

be applied in the event that the Company

Such effect will be disclosed in Cencosud’s

adopts the partially integrated system.

financial statements as of September 30,

Alternatively, for the years 2014, 2015,

2014.

Cencosud 2014

September

October
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income system.

amendment to the issuance was approved

November

03

RD

d) Cencosud would like to reiterate that the

in the deferred tax liability balance in its

On November 3rd the Company stated that,

abovementioned calculations have been

Income Statement for approximately

as per an agreement that took place on an

made considering the application of the

ChTh$24,200,000.

Extraordinary Board of Directors’ Meeting
held on the same date, it was agreed to pay

partially integrated system. If a future
f) Finally, the calculation model to fair value

an interim dividend of CLP 8 per share,

the attributed income system, then the

the Company’s investment properties

against 2014’s net income. Such dividend

corresponding adjustments will be made.

incorporates the changes proposed by

was paid out on December 3rd, 2014.

Law No. 20,780 as from June 30, 2014.
e) Cencosud would like to highlight that the

15

As for the calculations indicated above in

Letter No. 856, will only be applicable to

b), c) and e), these represent accounting

Cencosud’s financial statement to be filed

impacts only, and do not involve cash for

with the Superintendency of Securities

any potential tax payments derived from

and Insurance in Chile. For those financial

the recently enacted law.

and Exchange Commission (SEC) in the
United States of America, this mentioned
accounting criteria will not be applied and
the effects regarding the progressive
increase in the income tax rates from
2014 through 2018 will be accounted
for in accordance with the International
Financial Reporting Standards (IFRS) as
issued by the International Accounting
Standards Board (IASB), and accordingly,
the Company will present the increase

Cencosud 2014

accounting criteria, as set forth in Circular

statements to be filed with the Securities
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Shareholders Meeting decides to adopt

November

November

13

20

TH

TH

On November 20th Cencosud filed a material

on November 17, 2014. The balance of the

the appointment of Mr. Jaime Soler as Chief

event on the SVS noting that on November

early redemption price was financed with

Executive Officer, effective January 1 2015.

19, 2014, Cencosud S.A. carried out the

cash on hand.

Soler replaced Mr. Daniel Rodriguez, who

early redemption of the total amount

left the Company effective December 31st

outstanding of the Series A, C and D Bonds

2014 to pursue other opportunities.

that were issued on November 21, 2005

st

of the Superintendency of Securities and

Annual Report

On November 13th Cencosud announced

Insurance under the number 443. The

16

and registered in the Securities Registry

bondholders were notified of this redemption
the Diario Financiero on October 17, 2014.
The bonds were redeemed at an amount
equal to the outstanding principal balance
thereof plus accrued interest, calculated
to such redemption date. The aggregate
amount paid on the redemption date
totaled 10,000,000 Unidades de Fomento
for principal plus interest accrued to the
date of redemption. Funding for the early
redemption was obtained by Cencosud
S.A. primarily under a $400,000,000 credit
agreement entered into on November 14,
2014 with HSBC Bank USA, NA and The
Bank of Nova Scotia, which was disbursed

Cencosud 2014

in a timely manner through a publication in

OPERATIONAL

HIGHLIGHTS
Revenues by Segment
3%

3%
10%

2%
11%

75%

2%

2013

17

74%

Cencosud 2014

2014

11%
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9%

Supermarkets

Home Improvement

Supermarkets

Home Improvement

Shopping Centers

Department Stores

Shopping Centers

Department Stores

Financial Services

Financial Services

SUPERMARKETS

HOME
IMPROVEMENT

2013

7.682.064

1.176.890

970.360

205.332

288.533

17.861

10.341.040

2014

8.159.237

1.225.616

991.442

214.850

319.505

2.205

10.912.855

CLP MM$

Figures include discontinued operations.

DEPARTMENT
STORES

SHOPPING
CENTERS

FINANCIAL
SERVICES

OTHERS

TOTAL

Ingresos por País

Revenues by Country

Ingresos por País

10%

10%

9%

8%

2013

37%
19%

24%

18

25%

Argentina

Chile

Argentina

Peru

Brazil

Peru

Brazil

CHILE

Cencosud 2014

Chile
Colombia

CLP MM$

38%

Colombia

ARGENTINA

BRAZIL

PERU

COLOMBIA

TOTAL

2013

3.950.303

2.601.851

2.007.881

800.144

980.860

10.341.040

2014

4.094.387

2.643.819

2.158.156

937.004

1.079.489

10.912.855

Figures include discontinued operations.
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2014

20%

Adjusted Ebitda by Segment* Ebitda Ajustado por Segmento*
Ebitda Ajustado por Segmento*
10%

14%

2013

50%

6%

14%

53%

19
12%

Supermarkets

Home Improvement

Supermarkets

Home Improvement

Shopping Centers

Department Stores

Shopping Centers

Department Stores

Financial Services

Financial Services

SUPERMARKETS

HOME
IMPROVEMENT

2013

434.859

99.523

49.364

156.426

81.432

821.604

2014

424.108

119.148

21.854

166.761

117.430

849.301

CLP MM$

* Excludes segment “Others”.

Figures include discontinued operations.

DEPARTMENT
STORES

SHOPPING
CENTERS

FINANCIAL
SERVICES

TOTAL

Cencosud 2014

3%

19%
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2014

19%

Ebitda Ajustado por País Adjusted Ebitda by Country Ebitda Ajustado por País
5%

6%

7%

6%
8%

1%

2013

60%
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2014

27%

54%

20

26%

Argentina

Chile

Argentina

Peru

Brazil

Peru

Brazil

Colombia

CLP MM$

CHILE

Cencosud 2014

Chile

Colombia

ARGENTINA

BRAZIL

PERU

COLOMBIA

TOTAL

2013

393.475

190.540

57.789

41.826

44.733

728.363

2014

440.031

200.589

8.374

52.647

35.827

737.469

Figures include discontinued operations.

OPERATIONAL

HIGHLIGHTS
Adjusted EBITDA Evolution

Revenue Evolution

CAGR: 6,7%

CAGR: 9,2%

8.000.000.000

675.000.000
660.000.000
645.000.000
630.000.000

7.500.000.000

615.000.000

647.621.333

8.500.000.000

705.000.000
690.000.000

9.149.077.107

9.000.000.000

728.363.235

9.500.000.000

720.000.000

600.000.000

7.000.000.000

2012

2013

CAGR: Compound Annual Growth Rate.
Figures include discontinued operations.

2014

2012

2013

2014

21
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10.341.039.827

10.000.000.000

10.912.855.241

735.000.000

10.500.000.000
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750.000.000

11.000.000.000

737.468.599

Consolidated

Supermarkets
Adjusted EBITDA Evolution

Revenue Evolution

CAGR: 2,8%

CAGR: 10,1%

6.625.000.000

424.108.027

410.000.000

402.000.000

394.000.000

6.733.610.368

5.875.000.000

418.000.000

22

386.000.000

401.496.748

7.682.993.707

7.000.000.000

426.000.000

378.000.000

370.000.000

5.500.000.000

2012

2013

CAGR: Compound Annual Growth Rate.
Figures include discontinued operations.

2014

2012

2013

2014

Cencosud 2014

7.375.000.000

8.159.236.907

7.750.000.000

434.859.413

434.000.000

8.125.000.000

6.250.000.000
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442.000.000

8.500.000.000

Home Improvement
Adjusted EBITDA Evolution

Revenue Evolution

1.225.000.000

119.500.000

1.200.000.000

114.000.000

1.100.000.000

97.500.000
92.000.000
86.500.000

1.050.000.000
1.025.000.000
1.000.000.000

1.063.086.246

1.075.000.000

2012

81.000.000

99.523.091

1.176.889.876

1.125.000.000

103.000.000

75.500.000
70.000.000

2013

CAGR: Compound Annual Growth Rate.
Figures include discontinued operations.

2014

2012

2013

2014
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1.150.000.000

108.500.000

91.385.738

1.175.000.000

1.225.616.059

125.000.000
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1.250.000.000

119.148.224

CAGR: 14,2%

CAGR: 7,4%

Department Stores
Adjusted EBITDA Evolution

Revenue Evolution
CAGR: 5,8%

45.000.000

820.000.000

25.000.000
20.000.000

790.000.000

15.000.000

760.000.000

10.000.000

730.000.000

5.000.000

700.000.000

0

2012
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2013

CAGR: Compound Annual Growth Rate.
Figures include discontinued operations.

2014

21.853.758

850.000.000

30.000.000

886.074.835

880.000.000

35.000.000

43.126.776

910.000.000

40.000.000
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970.359.682

940.000.000

49.364.169

970.000.000

991.442.445

50.000.000
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1.000.000.000

2012

2013

2014

Shopping Centers
Adjusted EBITDA Evolution

Revenue Evolution

208.000.000

163.000.000

148.000.000

135.000.000
128.000.000

136.000.000

121.000.000

124.000.000

114.000.000

112.000.000

107.000.000

100.000.000

100.000.000

2012

156.425.719

160.000.000

142.000.000

172.103.636

172.000.000

149.000.000

2013

CAGR: Compound Annual Growth Rate.
Figures include discontinued operations.

2014

129.114.688

184.000.000

156.000.000

2012

2013

2014
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205.331.757

196.000.000

214.849.681

170.000.000

Annual Report

220.000.000

166.761.459

CAGR: 13,6%

CAGR: 11,7%

Financial Services
Adjusted EBITDA Evolution

Revenue Evolution

308.000.000

112.000.000

319.504.889

120.000.000

88.000.000
80.000.000
72.000.000

236.000.000

64.000.000

224.000.000

56.000.000

212.000.000

48.000.000

200.000.000

40.000.000

2012

2013

CAGR: Compound Annual Growth Rate.
Figures include discontinued operations.

2014

81.432.042

248.000.000

288.532.801

260.000.000

96.000.000

2012

2013

2014
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272.000.000

282.180.198

284.000.000

104.000.000

80.904.059

296.000.000
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320.000.000

117.430.002

CAGR: 20,5%

CAGR: 6,4%

What

we do

Our ambition is to continue developing
our multi-format proposal and to use the
competitive advantages this provides
in all our business units, in order to
become one of the most renowned
retailers of Latin America.
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ambition
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Our

Our
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We believe we are one of the leading multi-brand retailers in South America. We
operate through a number of formats, including supermarkets, home improvement
stores, shopping centers and department stores. We are headquartered in Chile
and have operations in Chile and Argentina, markets in which Cencosud started
and consolidated its leadership position, to continue its expansion to Brazil,
Colombia and Peru. To supplement our core retailing business, we are involved
in the commercial real estate development business in Chile, Argentina, Peru,
and Colombia with 53 shopping malls representing 800.272 square meters of
gross leasable area for third parties as of December 31, 2014. We also offer
private label credit cards, consumer loans and limited financial services to our
retail customers.
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businesses

Chile
30

Revenue Contribution by Business*

Cencosud 2014

As of December 31st, 2014
3%

5%

23%

2014

58%

11%

Supermarkets

Home Improvement

Shopping Centers

Department Stores

Financial Services
* Excludes Segment Others.
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• 238 Supermarkets & Hypermarkets with a total of 567,873
m2 of selling space.
• 79 Department Stores with a total of 375,586 m2 of selling
space.
• 33 Home Improvement stores, equivalent to 313,500 m2 of
selling space.
• 25 shopping centers, equivalent to 433,053 m2 of gross
leasable area to third parties.
• 2.1 million of active credit cards.

Argentina
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Revenue Contribution by Business*

Cencosud 2014

As of December 31st, 2014
3%
2%

26%

2014

69%

Supermarkets

Home Improvement

Shopping Centers

Financial Services

* Excludes Segment Others.
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• 290 Supermarkets & Hypermarkets with a total of 529,428
m2 of selling space.
• 50 Home Improvement stores, equivalent to 383,786 m2
of selling space.
• 22 Shopping Centers with a total of 281,515 m2 of gross
leasable area to third parties.
• 1.2 million of active credit cards.

Brazil
• 219 Supermarkets & Hypermarkets with a total of 602,194
m2 of selling space.
• 1.2 million of active credit cards.

Annual Report
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Revenue Contribution by Business*
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As of December 31st, 2014
0,2%

2014
Supermarkets

* Excludes Segment Others.

99,8%

Financial Services

Peru
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Revenue Contribution by Business*
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As of December 31st, 2014
2%

5%

4%

2014

89%

Supermarkets

Financial Services

Shopping Centers

Department Stores

* Excludes Segment Others.
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• 87 Supermarkets & Hypermarkets with a total of 261,700
m2 of selling space.
• 9 Department Stores, equivalent to 45,232 m2 of selling
space.
• 4 Shopping Centers with 71,191 m2 of gross leasable area
to third parties.
• 478 thousand of active credit cards.

Colombia
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Revenue Contribution by Business*

Cencosud 2014

As of December 31st, 2014
6%

1%
1%

2014

92%

Supermarkets

Home Improvement

Shopping Centers

Financial Services

* Excludes Segment Others.
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• 100 Supermarkets & Hypermarkets with a total of 425,196
m2 of selling space.
• 10 Home Improvement stores, equivalent to 82,320 m2 of
selling space.
• 2 Shopping Centers with a total of 14,514 m2 of gross
leasable area to third parties.
• 593 thousand of active credit cards.

Investment

Plan for 2015
On January 30, 2015 Cencosud announced its guidance for full
year 2015 approved by the Board of Directors. Additionally,
Cencosud announced a more general plan for the next four years.

This plan aims to balance the Company’s
financial position, organic expansion and
the consolidation of different business units.

During the same period, capex for organic growth and remodeling
of stores is expected to total approximately USD545 million. This
entails capex of USD230 million for new stores and shopping
center investments.  In addition, the company expects to spend
USD100 million on IT and related systems, USD15 million on
additional non-retail development of the Costanera Center for
the hotel and for traffic mitigation works, USD100 million for
maintenance and USD100 for remodeling of existing stores.
1

Observed Dollar exchange rate as of January 30, 2015.
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For the next four years the Company is going to invest roughly
US 2,400 million and USD 3,000 million, 59% for organic
growth, 21% for the remodeling of existing stores and 20% for
technological and logistic improvements. Cencosud expects
revenue of USD 19.31  billion - USD 21.1 billion, and an adjusted
EBITDA margin of 7.0% - 7.4%, for the year 2015.

Annual Report

The 2015-2018 program is designed with the purpose of
maintaining an adequate balance between the Company’s
financial position, organic expansion and the consolidation of
different business units.

Cencosud’s long-term growth strategy includes a commitment
to maintaining its investment grade rating while recognizing the
need for growth in the markets in which it operates. The funds
expected to be received from the anticipated JV transaction
with Scotiabank are expected to reduce debt and improve the
maturity profile of the company’s debt, and also allow Cencosud
to have a greater amount of free cash flow available to fund its
organic expansion.

In addition to historical information, this release contains
“forward-looking statements” that reflect management’s
expectations for the future. The forward-looking statements
included herein represent Cencosud’s views as of the date of
this release. A variety of important factors could cause results
to differ materially from such statements. These factors are
laid out in Cencosud’s filings with the SVS in Chile and the SEC
in the United States. The Company undertakes no obligation
to revise or update publicly any forward-looking statement for
any reason unless required by law.

Capex per Year (USD MM)

400

654

641

700
600

600

545

21%

USD MM

800

2014

905

850

1000

20%

200

0

IT & logistics

2015

Max
Min

59%

Maintenance
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2016

2017

2018

Organic growth & remodeling

(ARS 8,63 = 1 USD; BRL 2,66 = 1 USD; COP 2.419,01 = 1 USD; PEN 3,06 = 1 USD; CLP 626,48 = 1 USD).
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Forward-Looking Statements:

Capex by Category (USD MM)
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With respect to the shopping centers business and real estate
assets, leveraging our existing land bank especially in Chile, Peru
and Colombia, we are currently evaluating a potential IPO of
our shopping centers division, with Cencosud maintaining a
majority position. This evaluation process is in the preliminary
stages, and any transaction ultimately undertaken with respect
thereto will be subject to approval by the board of directors of
the company as well as any other regulatory approvals required
under applicable law.

Investment for the 2015 – 2018 Period

Chile
INDUSTRY

With its brands Paris and Johnson, Cencosud is the second
largest department store operator, competing directly with
Falabella, the market leader, and Ripley, the third largest player.
In the home improvement industry, Easy is the second largest
player in the market, competing with Sodimac, that belongs to
Falabella group, and Construmart owned by SMU. Cencosud  
also owns and operates shopping centers, and in this business
segment the company has positioned itself third after Mall Plaza
(controlled by Falabella) and Saitec (controlled by Wal-Mart).
Another smaller yet significant operator of the Chilean market
is Parque Arauco.
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Argentina, Brazil, Chile, Colombia and Peru - countries
in which we operate - boast a total population of
approximately 338.0 million in 2013, according to
World Bank data.

Annual Report

RETAIL

Chile, our main market in terms of revenue has a population
of about 17.6 million inhabitants, experiencing GDP growth
of 5.8% in 2011, 5.4% in 2012 and 4.1% in 2013 according
to the Central Bank of Chile. The Chilean market is the only
one where Cencosud operates through five business formats,
being supermarkets the most relevant one. The INE (Instituto
Nacional de Estadisticas) estimates the size of the industry for
the 12 months period ended on September 30, 2014 to be USD
14,431 million with 42.9% of net sales being derived from the
metropolitan area. Cencosud, through its brands Jumbo and
Santa Isabel, is the second operator in terms of revenue and its
main competitors are Wal-Mart Chile and SMU.

2.9%

Expected Inflation  for 2015
According to the Central Bank.

According to the latest survey of economic expectations in
December 2014, it is estimated that GDP will grow 1.8% in
2014, 2.7% in 2015 and 3.5% in 2016, as reported by the Central
Bank of Chile, while inflation would be positioned at 2.9% for
2015 and 3.0% in 2016.
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Moody’s, Fitch Ratings and Standard and Poor’s (S & P) reaffirmed
their credit ratings for Chile in September 2014. Chile currently
has an Aa3 rating from Moody’s, Fitch and A + from AA- (qualifying
debt issuer foreign) of S & P.
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At the end of November 2014 in Chile unemployment stood at
6.1%. This meant an annual increase of 0.4 percentage points and
a decrease of 0.3 percentage points from the previous moving
quarter. Retail sales showed a slowdown in 2014, registering
annual growth of 2.7% and 2.5% in October and November
2014, respectively versus annual growth of 10.2% and 10.1%
in October and November 2013, according to the National
Statistics Institute (INE).

Argentina, our second largest market in terms of revenues,
has a population of 41.4 million inhabitants. According to the
Central Bank of Argentina, the country experienced an annual
GDP growth of 9.1% in 2010, 8.6% in 2011, 0.9% in 2012 and
3.0% in 2013, as reported by the Ministry of Economy. During
2014 inflation remained high, therefore, continued to have a
strong influence on the economy and consumer behavior. Today
Argentina has a SD rated by S&P and Caa1 with a negative
outlook from Moody’s and Fitch RD.

Brazil, our third largest market in terms of revenue, recorded
a population of over 200 million, according to the central bank
and showed an annual GDP growth of about 2.7% in 2011,
1.0% in 2012, 2.5% in 2013 and 0.8% growth is expected for
2014. According to ABRAS estimates, the Brazilian supermarket
industry accounted for approximately 5.5% of Brazil’s GDP in
2013 and the food retail industry in Brazil had gross revenues
of R $ 232 billion in 2013, compared to R $ 243 billion of 2012.
in this country we operate our supermarket format by different
brands in three different regions, the Northeast (Gbarbosa),
Minas Gerais and Goias (Bretas) and Rio de Janeiro (Prezunic),
taking leadership positions in each of the regions. According to
the latest ranking ABRAS available (December 2013), the five
largest supermarket chains concentrated 90.8% of industry
revenue, Cencosud being the fourth largest market operator
with 6.3% market share. First is CBD, followed by Carrefour,
Wal-Mart Brazil and in fifth place is Zaffari, with 41.7%, 22.0%,
18.4% and 2.4% market share respectively .

The presence of Cencosud in Argentina is through Jumbo, Disco
and Vea supermarkets, Easy home improvement stores, 22
shopping centers and financial services. In the supermarket
format Cencosud competes with Carrefour, Wal-Mart and Coto,
Cencosud being the most relevant player in terms of number
of stores. Carrefour, Wal-Mart and Coto are the second, third
and fourth player in terms of number of stores.
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Brazil
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Argentina

In Peru we operate through our wong and Metro brands in the
supermarket division, Paris in the department stores division,
four shopping centers and provide financial services through
Banco Cencosud. In this market, as in the rest of the markets in
which we operate, the most important segment is supermarkets,
contributing more than 70% of revenues generated in Peru. In this
segment we lead the industry, competing with Supermercados
Peruanos (InRetail) and Tottus (Falabella), the latter two
the second and third player in the market. In the business of
Department Stores, we entered the Peruvian market in early
2013, where we compete with the same operators established
in Chile, Falabella and Ripley.

According to the Central Bank, of Colombia, GDP growth in
2011, 2012 and 2013 was 6.6%, 4.0% and 4.7% respectively.
Expectations for GDP growth are 4.7% for 2014. This positive
macroeconomic environment has caused an expansion of
domestic consumption, which has benefited the Colombian
retail market. According to DANE, total retail sales in large
retail stores and hypermarkets reached US $ 19.3 billion in the
last twelve months ended September 30th, 2014. In Colombia,
Cencosud is the third player in the market, through its brands
Jumbo and Metro and competes with Exito, Olimpica and La 14.
In addition, Cencosud operates its Home Improvement stores
through its brand Easy, competing with Sodimac (Falabella), and
3 shopping centers.

The Central Bank of Peru revealed through its latest survey of
economic expectations on November 28, 2014, that the estimates
of GDP growth will be located at 2.8% in 2014, 4.8% in 2015
and 5,3% in 2016. According to Maximixe, consulting company in
Peru, the supermarket industry is projected to grow 10.4% and
bill US $ 4,554 million in 2014. Unemployment stood at 5.6%
in metropolitan Lima as of September 30th, 2014. In 2014 Peru
saw their credit rating by Moody’s upgraded from a Baa1 rating
to A3, while S&P and Fitch gave the country a rating of BBB +.

Unemployment in the country was 8.9% at September 30, 2014
according to the national statistics institute, increasing slightly
from 8.4% in December 2013.
Colombia reached the Investment Grade in 2011 by Moody’s
and S&P and Moody’s improved the in july 2014 rating from
Baa3 to Baa2 with a stable outlook.
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Colombia
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Peru

HOW

we do it

OUR
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During the last decade, Cencosud has become a
multinational and multi format operator, through
continued growth, both organically and through
acquisitions. In this same period, geographical
distribution and the diversity of our people has changed
considerably. Learning to be a multinational requires
considerable work in managing human capital, which
we believe should be anchored in fostering leaders
that can build trust with their teams.
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People

HEADCOUNT

Headcount by Country

December 2014
Nº OF EMPLOYEES

17,9%

COUNTRY

Nº OF EMPLOYEES

Chile

61.635

40,3%

153.234

Argentina

27.479

17,9%

Brazil

33.546

21,9%

Peru

16.008

10,4%

Colombia

14.566

9,5%

153.234

100,0%

10,4%

40,3%
9,5%

Brazil

Peru

Chile

Colombia
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154.603

2014

TOTAL

2014

%

2013

21,9%
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Argentina

Headcount divided between
the Holding Company and Subsidiaries
0,8%
Holding

51,6%
Women

2014

48,4%
Men

Headcount divided between managers,
professionals and technicians, and workers
12,4%
Professionals
and Technicians

2014

0,2%
Managers
and Principal
Executives

99,2%
Subsidiaries
Holding: Cencosud S.A.
Subsidiaries: Includes Subsidiaries in Chile,
Argentina, Brazil, Peru and Colombia.

2014

87,4%
Workers

Cencosud 2014

Headcount by Gender

Vision and Mission for our Human
Resources Team

Cencosud: Together as One Team
In Cencosud, our customers are our reason for being. They are at the
heart of everything we think and everything we do. The experience
of our customers, every day, is in the hands of more than 150,000
employees and it is our responsibility to ensure that we have the
leaders and the appropriate people to exceed their expectations.
Our people, therefore, is key to the success of our business.

This year we even gave more capillary our leadership development
program: “The Essence of a Leader” training more than 2,000 leaders
in an inspirational style generates trust and high concern for the
happiness of our employees. This program has generated a very
positive impact on the management of teams, both professionally
and personally.
Through strong internal training program, we have certified 24
internal instructors who transmitted Cencosud´s DNA, with
coaches in these workshops.
Also, our training programs in leadership development have helped
nurture the talent that requires our organization to face the future.
Examples of this are our Trainee programs where hundreds of
young professionals are prepared to assume management of our
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We understand as our mission to impact business results in a
sustainable way, acting in 3 lines of action: (1) leadership training
and development of individuals, (2) the construction, alteration
and dissemination of culture, valuing diversity and (3) management
of policies and processes of Human Resources with operational
excellence.

Developing an Inspiring and
Confidence Builder Leadership

Annual Report

At Cencosud we aim to improve the lives of our customers through
a memorable shopping experience, while generating happiness
in our employees, and profitability for our shareholders. In line
with this, our Human Resources Department, with presence and
active participation within the 5 business and 5 countries where we
operate, and meeting the needs of more than 150,000 employees,
aspires to be a team of world-class leaders who are positioned as
a strategic business partner through distinctive expertise in the
management of human capital.

In this context, HR is called to play a central role. Our daily
management has a direct impact on our business, our customers
and the sustainability of Cencosud over time. Designing and
deploying a human capital strategy coordinated between
businesses and countries, taking care of cultural identities and
peculiarities of each unit is a basic imperative for the success of
our work. This is only possible with a strong leadership team.

stores. Additionally, in our Central Administrations, we have
enhanced our summer internship program for MBAs from top
business schools in the world. We injected world-class talent
in our key middle management positions.

At Cencosud we believe that the development of our own
organizational culture will allow us to be a sustainable company
over time. We recognize that our service is the external reflection
of our internal culture.
Our culture is deeply rooted in the values with which our
Chairman, Mr. Horst Paulmann, built the Company and has
been developed for decades by our leaders.
We acknowledge that the organizational culture is the result
of history, traditions and practices of each of our banners. We
aim to cultivate the culture of our flags, aligning their branding
and image towards consumers. Each flag has a proper identity
to its strategy.
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Culture
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At the level of our executives, we have deepened the practice
of “Talent Review” between businesses and countries, in order
to measure human capital of key leadership positions, career
planning for the short and medium term, succession planning,
and define specific actions to cover potential talent gaps.

However, we hope that all our businesses and flags bearing a
distinctive “seal” a “Cencosud DNA Code”. Being part of this group
generates certain obligations. Because we share certain beliefs;
certain principles associated with passion to serve our customers,
always interacting with everyone with respect, transparency,
trust and closeness, always think like owners, actively seek
opportunities to learn, and be creative and innovative.

Cencosud values the creation of a work environment and we
understand it as a key factor in the ability to deliver excellent
service to our customers. In 2014 we evaluated our working
environment for the third year through the methodology Great
Place to Work (GPTW) where about 130 thousand people have
taken their voice, answering this survey. Like every year, based on
the results, we display work plans covering major gaps identified.
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Work Environment

In 2014, we celebrate with pride the awarding of three
of our businesses in the ranking of the Best Companies to
Work For in Argentina, i) Capital Management, which has
been listed for the second consecutive year, reflecting a
significant improvement from the 12th position in 2013 to
the 2nd position in 2014, in the category of small businesses,
ii) Blaisten, which was recognized at No. 11 in the category
of medium enterprises, iii) Easy, which was recognized at
No. 13 in the category of large companies.
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This year, we made a special recognition, nearly 500 employees
over 30 years of service in the company, concerning the Cencosud
Culture, inviting them to Punta Cana, participating with our
Chairman and CEO of a unique experience.

Diversity
Diversity is a unique feature of our culture and one of our
greatest assets. In Cencosud, we are convinced that to attract,
develop and retain a base of contributors as a true reflection of
the communities we serve, is essential to our success.

This year, Jumbo Chile, was awarded the Plenus Prize (awarded
by the Association of Chilean Pension Funds), awarded by the
employability and concern for our seniors.

Maintain the great challenge of developing policies and practices
in the workplace to ensure the building of trust, transparency,
effective two-way communication, and the concrete development
of opportunities for professional and personal development for
our employees. Growth, to be sustainable, must go hand in hand
with a winning proposal value for all levels of the Company.
Mindful of our belief of the importance of creating bonds of trust
and closeness with our partners, where the priority is the sense
of dignity, mutual respect, humility and the value of work, is that
during 2014 we established a frame of agreements with various
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Our Labor Relations

Today Cencosud exceeds 350 unions regionally with a unionization
rate that reaches 37%, which are framed under the legal structures
and practices in each of the five countries where we operate.
Our relationships with these unions are based on mutual respect
and on a regular and ongoing relationship, which far exceeds the
basic institutions that have the legal regimes of each country or
region, they always prevail in constructive dialogue.

Annual Report

Our Company recognizes that the diversity of gender, race,
politics, religion, age, sexual orientation, disability, marital status
or any other enriches our work environment and allow us to
better connect with the needs and interests of our clients.

organizations. These agreements have as their main purpose,
laying the foundations of a partnership for the development of
the company and consequently for the growth of our employees.
The fundamental principles of these agreements are the mutual
recognition of the values that inspire the company in its business
management, the dignity of workers and their rights, stimulation
of righteousness, ethics and integrity in the performance of
duties, teamwork, and merit as a fundamental criterion of
labor mobility of our employees. This initial phase has involved
more than a quarter of the members of the unions partners.
The closeness we aspire to develop will allow us to generate
the basis for developing more courageous and consequently, a
better ability to serve our customers.

Organizational

Structure

BOARD OF DIRECTORS

Daniel Rodríguez

Bronislao Jandzio

Chief Executive
Oﬃcer

Audit Managing
Director

Stefan Krause

Patricio RIvas

Rodrigo Larraín

Corporate
Retail Manager

Works and Projects
Managing Director

Financial Retail
Managing Director

Shopping Centers
Managing Director

Andrés Artigas

Renato Fernández

Rodrigo Hetz

Chief Information
Oﬃcer

Corporate Aﬀairs
Managing Director

Human Resources
Managing Director

Marcelo Reyes

Carlos Mechetti

Juan Manuel Parada

Corporate Risk
Managing Director

General
Counsel

Chief Financial
Oﬃcer
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Jaime Soler
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On November 13 th Cencosud announced the
appointment of Mr. Jaime Soler as Chief Executive
Officer, effective January 1, 2015. Mr. Soler holds a
degree in Business Administration from Universidad
de Chile, and graduated from the Executive Program
dictated jointly by the Kellog Graduate School of
Management and Pontificia Universidad Catolica of
Chile. Mr. Soler has been with Cencosud since 2005,
and held the position of Head of the Retail Business
previous to his appointment as CEO. Previously, Mr.
Soler held the position of Managing Director of the
Department Store Division. Soler replaces Mr. Daniel
Rodriguez, who left the Company effective December
31, 2014 to pursue other opportunities.

RISK

FACTORS
Annual Report
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You should carefully consider the risks and uncertainties described below and
the other information in this annual report. The risks described below are not the
only ones facing our company or investments in the countries in which we operate.
Our business, financial condition or results of operations could be materially and
adversely affected by any of these risks. Additional risks not presently known to
us or that we currently deem immaterial may also impair our business operations.
This annual report also contains forward-looking statements that involve risks
and uncertainties. See “Forward-Looking Statements.” The market price of our
common shares and ADSs may decrease due to any of these risks or other
factors, and you may lose all or part of your investment. Our actual results could
differ materially and adversely from those anticipated in these forward-looking
statements as a result of certain factors, including the risks facing our company
described below and elsewhere in this annual report.

Risks Related to Our Business
and Our Industries
Chile’s recently enacted tax reform legislation may increase our
operating and compliance costs and present uncertainty to our
bondholders regarding their tax obligations.

In December 2014, Peru enacted Law No. 4007, reforming the
national tax regime.  The new law, which came into effect on
January 1, 2015, mandates a gradual decrease in the corporate
income tax rate but also an increase in the tax rates for dividends
distributed by Peruvian companies to Chilean shareholders.  As
a result, the current tax rate applicable to Peruvian corporate
income distributed to Chilean shareholders will increase from the
current applicable rate of 34.1%, to 34.8% for 2015 and 2016,
35% for 2017 and 2018, and 35.3% for 2019 and onward.  As a
result, the new Peruvian tax regime is expected to decrease the
amount of dividends we receive from our Peruvian subsidiaries.
In addition, in December 2014, Colombia’s legislative branch
approved a tax reform bill that came into effect on January 1,
2015.  According to the new tax bill, Colombian companies
will have to pay an annual wealth tax (between 0.2% and 1.5%,
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The Tax Reform Act also establishes that bonds and other debt
instruments issued in Chile by Chilean companies will be deemed
to be located in Chile for capital gain purposes.  However, it does
not specifically address Chilean companies’ issuance of bonds
and other debt instruments outside of Chile.  This new rule,

New tax reform legislation in Peru and Colombia may affect the
operating results of, and reduce the amount of dividends we
receive from, our Peruvian and Colombian subsidiaries.

Annual Report

On September 29, 2014, Chile enacted Law No. 20,780 (the
“Tax Reform Act”).  The Tax Reform Act introduced changes to
the corporate tax rate, mandating a gradual increase of the rate
from 20% to 25% or 27% in certain cases, the rules regarding
minimum capitalization, and the taxation of Chilean investments
abroad (the controlled-foreign-corporation rules), among others.  
The new rules are set to come into effect gradually, with the
implementation process having commenced on October 1,
2014 and set to be completed by January 1, 2018.  The effects
of this tax reform may increase our operating and compliance
costs, which could negatively affect our financial results and our
ability to grow our business.

which came into effect on October 1, 2014, could reasonably
be interpreted to mean that bonds issued abroad by Chilean
companies would not be located in Chile for capital gain purposes,
which would exempt such bonds from capital gains tax in Chile
if the sale is made by a non-Chilean resident holder.  However,
we cannot assure you that the Chilean tax authorities will not
interpret the rule more strictly.

depending on the taxable base) and a higher CREE income tax
(3% surcharge for the 2015, 2016, 2017 and 2018 tax years).  
The resulting increase in the tax liability of our Colombian
subsidiaries is expected to decrease the amount of income
available for dividends.
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In recent years, we have grown our business through a series of
acquisitions and strong organic capital expenditures, expanding
our geographical business scope and increasing the size and
complexity of our operations.  As a consequence, our internal
controls, systems and procedures may not be appropriate to
support the scope and complexity of our operations.  The existence
of multiple legacy systems from the acquired operations and the
complexities of the business integration process may adversely
affect our Company.  As part of the process of integrating the
operations, systems, processes and controls that are part of the
acquired businesses, we have identified a material weakness in our
internal control over financial reporting relating to information
technology general controls – security administration.  This
material weakness is the result of the aggregation of several
significant deficiencies.

Annual Report

Our growth in recent years has been due to a series of significant
acquisitions and strong organic capital expenditures, imposing
pressure on our procedures, controls and systems.

While we have undertaken, and continue to work on, a series
of measures to remediate the material weakness and other
deficiencies and to enhance our internal controls, including
measures to specifically address the issues discovered in our
assessment of our internal controls as well as efforts to strengthen
our process level controls in accordance with guidance issued by
COSO, there can be no assurance that this material weakness or
the underlying significant deficiencies have been remediated, or
will be remediated in conjunction with and prior to the conclusion
of our upcoming audit, or that other material weaknesses or
significant deficiencies will not be discovered in the course of
the remediation and review and testing process.  If we are not
able to carry out our remediation plan regarding our procedures
and systems to properly address this material weakness, there
could be a negative impact in investor confidence and in the
reliability of our financial statements, which may result in a
decline in our share price and/or lawsuits being filed against us
by our shareholders, and we may have to incur increased costs in
connection with hiring additional staff or implementing controls
to remediate this material weakness.

Possible changes resulting from a proposed labor reform bill in
Chile may have a material adverse effect on our operations and
financial results.

Approval and implementation of the proposed bill, which increases
the collective bargaining power of labor unions, or similar reforms
may have adverse effects on our overall employment and operating
costs and may increase the likelihood of business disruptions on
our various activities in Chile, which could negatively affect our
financial results and our ability to grow our business.
Economic conditions that impact consumer spending could
materially affect us.

Ongoing economic uncertainty in the world economy could
negatively affect consumer confidence and spending, including
discretionary spending. We may be materially affected by changes
in economic conditions in the markets or in the regions in which
we operate that impact consumer confidence and spending,
including discretionary spending. This risk may be exacerbated if
customers choose lower-cost alternatives to our product offerings
in response to economic conditions. In particular, a decrease in
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Under the current draft the proposed bill contemplates several
amendments to the existing labor framework in Chile, including,
among other points:
• collective bargaining coverage is expanded to certain employees
who were prevented from exercising this right, such as
apprentices, temporary workers and others.
• unions are recognized as the only party entitled to exercise
the right to collectively bargain on behalf of the workers.
• benefits obtained by a union in the course of a negotiation are
extended for the benefit of any worker joining that union after
the negotiation has concluded. The extension of said benefits
to employees would be contingent to the assent of each union.
• collective bargaining agreements currently in effect would
constitute a floor for the negotiation of new conditions of
employment. The financial situation of the company or business
as of the date of discussions for a new agreement would not
have any bearing on ongoing negotiations.

Annual Report

On December 29, 2014 the executive branch of the Chilean
government, led by President Michelle Bachelet, signed an
extensive labor reform bill which was sent to the Chilean
Congress for parliamentary proceedings and approval. In light of
the executive branch of the Chilean government having majority
support at both houses of the Chilean Congress, we expect that
the proposed bill will be approved as drafted or under some
amended form following debate of the bill in both houses.  

• the employer’s right to replace those workers participating in a
strike with current or new employees while the strike is taking
place is curtailed and replaced with an obligation from unions
to provide the personnel required to comply with “minimum
services” through “emergency teams”.
• matters that may be subject to collective bargaining agreements
are expanded, allowing the negotiation of more flexible
workdays, adaptable systems and others.
• unions may annually request from large companies information
regarding the remunerations and duties associated with each
category of employees.

The retail industry in Chile, Argentina, Brazil, Peru and Colombia
is characterized by intense competition and increasing pressure
on profit margins. The number and type of competitors and the
degree of competition experienced by individual stores varies by
location. Competition occurs on the basis of price, location, quality
of products and service, product variety and store conditions.
We face strong competition from international and domestic
operators of supermarkets, home improvement stores, department
stores and shopping centers, including Carrefour, Wal-Mart,
Falabella and Casino, and providers of financial services, and it
is possible that in the future other large international retailers
or financial services providers may enter the markets in which

Increasing competition may cause us to lower our prices, increase
expenditures and take other actions that could have a material
adverse effect on us or compel us to reduce our planned growth,
acquisitions and capital expenditures. As other retailers expand
their operations in Chile, Argentina, Brazil, Peru and Colombia,
and other international retailers enter these markets, competition
will continue to intensify. Our inability to respond effectively to
competitive pressures and changes in the retail markets could
have a material adverse effect on us, including as a result of our
losing market share.
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We face intense competition in each of our markets.

we compete, either through joint ventures or directly. Some of
our competitors have significantly greater financial resources
than we do and could use these resources to take steps that
could have a material and adverse effect on us. We also compete
with numerous local and regional supermarket and retail store
chains, as well as with small, family-owned neighborhood stores,
informal markets, and street vendors.
Annual Report

discretionary spending could materially and adversely impact
sales of certain of our high-margin product offerings. Future
economic conditions affecting disposable consumer income,
such as employment levels, business conditions, changes in
housing market conditions, the availability of credit, interest
rates, tax rates and fuel and energy costs, could also reduce
overall consumer spending or cause consumers to shift their
spending to lower-priced competitors. In addition, inflation or
deflation can impact our business. Deflation in food prices could
reduce sales growth and earnings, while inflation in food prices,
combined with reduced consumer spending, could reduce our
margins. Accordingly, we cannot assure you that in the event of an
increase in inflation we will be able to pass on a price increase to
our customers, which could have a material adverse effect on us.

Our traditional retail stores, supermarkets and shopping centers
face increasing competition from internet sales which may
negatively affect sales of traditional channels.
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Over the last several years, the food, department store and
home improvement retail sectors in Chile, Argentina, Brazil,
Peru and Colombia have been undergoing consolidation as
large retail chains have gained market share at the expense
of small, independently owned and operated stores, and large
local and international supermarket chains have consolidated.
We believe that further consolidation will likely occur in all of
these markets as competition intensifies and economies of scale
become increasingly important. Some of our competitors are
larger and better capitalized than we are and as a result are
likely to be better positioned to take advantage of strategic
acquisition opportunities. We cannot assure you that such
market consolidation will not occur to the material detriment
of our market position or that such developments will not have
a material adverse effect on us.

Annual Report

In recent years, retail sales of food, clothing and home improvement
products over the internet have increased significantly in each of
the countries in which we operate. Internet retailers are able to sell
directly to consumers, diminishing the importance of traditional
distribution channels such as supermarkets and retail stores.
Certain internet food retailers have significantly lower operating
costs than traditional hypermarkets and supermarkets because
they do not rely on an expensive network of retail points of sale
or a large sales force. As a result, such internet food retailers
are able to offer their products at lower costs than we do and
in certain cases are able to bypass retailing intermediaries and
deliver particularly high quality, fresh products to consumers. We
believe that our consumers are increasingly using the internet
to shop electronically for food and other retail goods, and that
this trend is likely to continue. If internet sales continue to grow,
consumers’ reliance on traditional distribution channels such
as our supermarkets, home improvement stores, department
stores and shopping centers could be materially diminished,
which could have a material adverse effect on us.

Our markets are undergoing rapid consolidation.

We may not be able to successfully execute our growth strategy
through acquisitions as done in the past. As a result of the
consolidation that has occurred in the retail industry, a significant
component of our growth in recent years has occurred through
acquisitions. In particular, we acquired various supermarket and
department store chains in recent years, including Paris in Chile
in 2005, GBarbosa in Brazil in 2007, Wong in Peru in 2008,
Perini, Super Familia and Bretas in Brazil in 2010, Cardoso in
Brazil and Johnson in Chile in 2011, Prezunic in Brazil and most
recently, on November 30, 2012 we completed the acquisition
of Carrefour’s supermarket operations in Colombia. As noted
above, we believe that further consolidation is likely to occur
in the industries in which we operate. However, some of our
principal competitors are larger than we are and are likely to be
better positioned to take advantage of strategic acquisition and
consolidation opportunities. We cannot assure you that in the
future there will be continued availability of suitable acquisition
candidates at favorable prices and upon advantageous terms and
conditions or that we will be able to compete with our competitors
for any future acquisitions. As a result, our growth rate is likely
to be significantly lower than it has been in recent years, which
may have a material adverse effect on us.

Over the past several years, we have completed a number of
important acquisitions and may continue to make acquisitions in
the future. We believe that these acquisitions provide strategic
growth opportunities for us. Achieving the anticipated benefits
of these acquisitions will depend in part upon our ability to
integrate these businesses in an efficient and effective manner.
The challenges involved in successfully integrating acquisitions
include: we may find that the acquired company or assets do
not further our business strategy, that we overestimated the
expected benefits to be derived from the acquisitions, we
discover new contingencies not identified through the due
diligence process, or that economic conditions have changed,
all of which may result in a future impairment charge; we may
have difficulty integrating the operations and personnel of the
acquired business and may have difficulty retaining the customers
and/or the key personnel of the acquired business; we may have
difficulty incorporating and integrating acquired technologies
into our business; our ongoing business and management’s
attention may be disrupted or diverted by transition or integration
issues and the complexity of managing diverse locations; we
may have difficulty maintaining uniform standards, controls,
procedures and policies across locations; an acquisition may
result in litigation from terminated employees of the acquired
business or third parties; and we may experience significant
problems or liabilities associated with technology and legal
contingencies of the acquired business. These factors could
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A failure to successfully integrate acquired businesses may have
a material adverse effect on us.

Annual Report

Our growth in recent years has been due to a series of significant
acquisitions which are not likely to be repeated in future periods.

have a material adverse effect on us, particularly in the case of
a larger acquisition or multiple acquisitions in a short period
of time. Our inability to successfully integrate our acquisitions
could have a material adverse effect on us.
The expansion of our business through acquisitions poses
risks that may reduce the benefits we anticipate from these
transactions.

Chilean, Argentine, Brazilian, and Colombian antitrust laws
contain provisions that require authorization by the antitrust
authorities in those countries for the acquisition of, or entering
into joint venture agreements with, companies with a relevant
market share. Such authorizations have been denied in some
cases involving the industries in which we operate, as occurred
in Chile with the denial by the Tribunal de Defensa de la Libre
Competencia (the Chilean Antitrust Court) of the merger
between Distribucion y Servicio D&S S.A. (“D&S”) and Falabella
in January 2008. Peru does not currently apply such controls,
but we cannot assure you that it will not impose them in the
future. Accordingly, our ability to expand our business through
acquisitions in Chile, Argentina, Brazil, Peru and Colombia may
be limited.
Currently, Cencosud is restricted from acquiring any supermarkets
in Chile, as a consequence of a settlement it reached in 2008 with
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Acquisitions also expose us to the risk of successor liability relating
to litigation, tax claims or other actions involving an acquired
company, its management or contingent liabilities incurred before

Antitrust laws in Chile, Argentina, Brazil, Peru or Colombia could
limit our ability to expand our business through acquisitions or
joint ventures.
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As part of our business strategy, we have grown significantly
through acquisitions. Our decision to pursue an acquisition is based
on our belief that such acquisition will complement our business
strategy and grow our business. However, our management is
unable to predict whether or when any prospective acquisitions
will occur, or the likelihood of a certain transaction being completed
on favorable terms and conditions. Our ability to continue to
expand our business successfully through acquisitions depends
on many factors, including our ability to identify acquisitions,
the ability to negotiate favorable transaction terms and our
ability to finance any such acquisition from internal or external
sources. Even if we are able to identify acquisition targets and
obtain the necessary financing to make these acquisitions, it is
possible that the cost of doing so, taken together with possible
adverse market conditions and resulting loss of revenues or net
income, could financially overextend us.

the acquisition. The due diligence we conduct in connection with
an acquisition, and any contractual guarantees or indemnities
that we receive from the sellers of acquired companies, may not
be sufficient to protect us from, or compensate us for, actual
or potential liabilities. Any material liability associated with an
acquisition could have a material adverse effect on us, including
our reputation, and reduce the benefits of such acquisition.

the antitrust authorities. As part of the settlement, Cencosud
needs prior authorization from the Chilean Antitrust Court
before engaging in any supermarket acquisition. This restriction
can only be lifted by means of a consultation before the Chilean
Antitrust Court.
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We expect to continue to have substantial liquidity and capital
resource requirements to finance our business. We intend to
rely upon internally generated cash from our operations and, if
necessary, the proceeds of debt and/or equity offerings in the
domestic and international capital markets and bank debt. We
cannot assure you, however, that we will be able to generate
sufficient cash flows from operations or obtain sufficient funds from
external sources to fund our capital expenditure requirements.
Our future ability to access financial markets in sufficient amounts
and at acceptable costs and terms to finance our operations,
fund our proposed capital expenditures and pay dividends will
depend to a large degree on prevailing capital and financial market
conditions over which we have no control, and accordingly we
cannot assure you that we will be able to do so. The Eurozone
crisis and general market volatility has had a negative impact on
the liquidity of financial markets in recent months, as was the
case in the 2008-2009 financial crisis. Our failure to generate
sufficient cash flows from operations or to be able to obtain
third-party financing could cause us to delay or abandon some
or all of our planned expansion, including capital expenditures,
which, in turn, could have a material adverse effect on us.

Annual Report

Moreover, on December 14, 2011, the Chilean antitrust authority
(Fiscalía Nacional Económica, or “FNE”) announced an investigation
into anti-competitive practices in the food retail industry.
The investigation includes several local operators, including
Cencosud, Wal-MartChile, SMU and Tottus. In accordance with
Chilean regulations, FNE has not disclosed the details of the
investigation to the public, but it appears to be focused on private
label groceries, fresh poultry and beef. Without additional detail
it is difficult to determine the full impact of this investigation.
If the FNE concludes that we engaged in anti-competitive
practices we could face a maximum sanction of up to U.S.$30
million. We cannot assure you that this investigation, or future
investigations, will not result in a material adverse effect on us,
including financial and reputational harm.

We may not be able to generate or obtain the capital we need
for further expansion.

Our operating income is sensitive to conditions that affect the
cost of the products we sell in our stores.

In addition, in preparation for our seasons of high demand, we
must increase inventory to levels substantially higher than those
maintained during the rest of the year, and hire temporary staff
for our stores. Any unforeseen reduction in demand, mistake
in our demand forecasts or product selection, or delay by our
suppliers in meeting our demand during these seasons could
force us to sell inventory at significantly lower prices, which
would also materially and adversely affect us.
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We have historically experienced seasonality in our retail sales
in Chile, Argentina, Brazil, Peru and Colombia, principally due
to stronger sales during the Christmas and New Year holiday
season and during the beginning of each school year in March,
and reduced sales during the months of January and February
due to the summer holidays. For example, in 2012, 2011 and
2010, 28.5%, 29.3% and 29.8% of our consolidated revenues
(excluding the revenues from Banco Paris) were generated
during the fourth quarter, respectively. Any economic slowdown,
interruption to our business or to the business of our suppliers,
or the occurrence of any other circumstance that may impact
our business during the first or last quarter of any fiscal year
may therefore have a material adverse effect on us.
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Our business is characterized by relatively high inventory turnover
with relatively low profit margins. We make a significant portion
of our sales at prices that are based on the cost of products we
sell plus a percentage markup. As a result, our profit levels may
be materially affected during periods of decreasing prices. In
addition, our business could be materially and adversely affected
by other factors, including inventory control, competitive price
pressures, severe weather conditions and unexpected increases
in fuel or other transportation related costs which increase the
cost of the products we sell in our stores. If we are unable to pass
along these cost increases to our customers, our profit margin
will decrease resulting in a material adverse effect on us.

Our retail results are highly seasonal and therefore any
circumstance that negatively impacts our retail business during
our seasons of high demand may materially and adversely
affect us.

The success of our department stores operations depends
largely on factors relating to the stability or increase of consumer
spending, especially by members of middle- and low-income
socioeconomic groups. Historically, the purchasing power of such
groups has been significantly correlated with factors that affect
income, such as interest rates, inflation, availability of consumer
credit, taxation, employment levels, consumer confidence and
salary levels. Therefore, in times of economic downturns, the
purchasing power of such group decreases as their income
decreases. In addition, our middle- and low-income customers
are likely to consider clothing purchases superfluous during
periods of reduced income which would most likely lead to a
decrease in demand for our clothing products from this group.
Such a decrease in the demand of our middle- and low-income
customers coupled with a general decrease in their purchasing
power could materially and adversely affect us.

We derive a significant portion of our revenues from ordinary
activities from allowances and promotional incentives granted by
our suppliers. For example, our revenues from ordinary activities
include fees from suppliers for the sale of their products in our
stores, supplier rebates and bonuses, supplier promotional
allowances and fees, and fees from publicity activities carried
out for third parties using our proprietary customer information.
We cannot assure you that we will be able to obtain a similar
level of such fees, rebates, bonuses or allowances in the future.
Should any of our key suppliers reduce or otherwise eliminate
these arrangements, our profit margin for the affected products
could be impacted, which could in turn have a material adverse
effect on us.
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Changes in suppliers’ allowances and promotional incentives
could impact profitability and have a material adverse effect on
us.
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The clothing retail industry is negatively affected by decreases
in the purchasing power of middle- and low-income consumers
resulting from unfavorable economic cycles.

Our strategy aims to provide our customers with a superior
shopping experience, delivering a greater variety of quality
products and services than our competitors. This strategy is
based on savings achieved through operational efficiencies that
are transferable to the customer. We couple this strategy with a
focus on expanding our position both in Chile and other markets
in Latin America that we believe offer attractive prospects for
growth. The long-term success of our strategy is subject to
significant risks, including failure to generate the expected number
of additional sales volume and to reduce selling and administrative
expenses; price reductions by competitors; difficulties in obtaining
additional vendor allowances from suppliers in the expected
amounts and necessary timeframe; difficulties in expanding
operations due to adverse economic scenarios; difficulties in
finding employees and delays in implementing our strategy. Any
one of these factors could have a material adverse effect on us.  

Our operation of our shopping centers (which lease spaces
to third parties) is subject to various factors that affect their
development, administration and profitability. These factors
include the accessibility and the attractiveness of the area where
the shopping center is located and of the shopping center itself;
the flow of people and the level of sales of each shopping center
rental unit; oversupply of retail space or a reduction in demand
for retail space which could result in lower rent prices and lower
revenues; increases in competition from other shopping centers
which drive down our prices and profits; our inability to collect
rents due to bankruptcy, insolvency of tenants or otherwise;
the ability of our tenants to provide adequate maintenance and
insurance; and fluctuations in occupancy levels in our shopping
centers.
Many of our hypermarket, supermarket, department stores and
home improvement stores are located in shopping centers, and
as a result a substantial portion of our revenues is sensitive to
factors affecting these and other shopping centers. Also, an
economic downturn in the countries or regions in which our
shopping centers are located could lead to the bankruptcy of
our tenants and a reduction in our shopping center sales due
to a decrease in disposable income, which could have a material
adverse effect on us.
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We are subject to risks affecting shopping centers which may
materially and adversely affect us.
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Our current strategy may not have the expected results on our
profitability.

In developed markets consumers have begun to express a
preference for small-box stores shunning away from traditional
big-box outlets. This trend in markets such as the US and the
UK has been more evident in fresh, on-the-go foods and the
grocery channel. As a consequence retailers in these markets
such as Walmart, Tesco and Target have responded by turning
to small-box stores as drivers for growth, as a means to target a
more urban consumer and as an engine for revenue expansion.
This has led to the rolling out of new formats such as Walmart
Express, Tesco Express and Fresh and Easy Express in formats of
1,400 square meters distancing themselves from the traditional
big-box 10,000 square meters outlets. We have not observed
this trend in the markets in which we operate. Nevertheless
we are currently undertaking a strategy that includes all types
of formats in order to cater to a wide range of consumers. If
such trend favoring small-box stores were to materialize in the
markets in which we operate, it could materially and adversely
affect our results of operations and financial condition.  

An important part of our growth strategy rests on our ability to
develop and open new stores. We face intense competition from
both other retail operators and also real estate developers for
new sites for our stores. Accordingly, we may be unable to find
attractive real estate locations at reasonable prices to sustain
our growth, which could have a material adverse effect on us.  
We are subject to risks associated with development and
construction activities.

The development, renovation and construction of our hypermarkets,
supermarkets, department stores, home improvement stores
and shopping centers involve certain risks such as failure to
correctly anticipate construction costs, lower than anticipated
occupancy rates and rents at newly completed projects, failure
to obtain financing on favorable terms, delays in construction
and lease-up, and failure to obtain necessary zoning, land use,
building, occupancy and other required governmental permits
and authorizations.
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Our development activities depend on finding attractive real
estate locations at reasonable prices.
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We are subject to risks that changing shopping trends that could
materially and adversely affect us.

Our activities are subject to national, federal, state and municipal
laws, and to regulations, authorizations and licenses required with
respect to construction, zoning, use of the soil, environmental
protection and historical heritage, consumer protection and other
requirements in Chile, Argentina, Brazil, Peru and Colombia, all of
which affect our ability to acquire land, develop and build projects
and negotiate with customers. In the case of non-compliance
with such laws, regulations, licenses and authorizations, we
may face fines, project shutdowns, cancellation of licenses and
revocation of authorizations.

Our credit card and banking operations expose us to increased
credit and financial risks which may have a material adverse
effect on us.

Although not a part of our core business, our credit card and
consumer finance operations in Chile, Argentina, Peru and Brazil
are a growing segment of our business. We currently bear all of
the credit risk associated with our credit cards in Chile, Argentina
and Peru. In Brazil, where we operate our credit card through
a joint venture with Brazil’s Banco Bradesco, we bear 50% of
the credit risk associated with our cards, including defaults in
payment and losses with Banco Bradesco bearing the remaining
risk. In Colombia we are currently engaged in a joint venture
with Colombia´s Banco Colpatria through which we bear 50%
of the credit risk associated with issued credit cards. Results of
our financial business in Colombia for the year ended December
31, 2013 were included in the Financial Services segment.
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Our development activities depend on our ability to obtain
and maintain zoning, environmental, land-use and other
governmental approvals which we may not be able to get.

In addition, the regulation of matters relating to the protection
of the environment is not as well developed in Argentina, Brazil,
Chile, Peru and Colombia as in the United States and certain
other countries. Accordingly, we anticipate that additional laws
and regulations should be enacted over time in these countries
with respect to environmental matters. If public authorities issue
new and stricter standards, or enforce or interpret existing laws
and regulations in a more restrictive manner, we may be forced
to make expenditures to comply with such new rules.  
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We are currently in the process of constructing several projects,
including the towers of Costanera Center in Santiago, Chile,
that we believe will be the tallest building in South America. We
face certain risks associated with the large-scale nature of the
project, such as occupancy rates and rents not being sufficient to
make the project profitable and the fact that we may be unable
to obtain or may face delays in obtaining all necessary approvals
for a necessary transit mitigation program. Any such delays, or
other substantial unanticipated delays or expenses related to the
Costanera Center office tower or other future construction or
renovation projects may reduce our net income for the relevant
periods and could have a material adverse effect on us.

Our credit card and banking activities depend on our ability to
comply with current or future government regulations, as well as
our ability to obtain and maintain governmental approvals.

Our credit card and banking operations are subject to substantial
regulation. We must comply with national, state and municipal laws,
and with regulations, authorizations and licenses required with
respect to credit card and banking activities. We invest financial
and managerial resources to comply with these laws and related
permit requirements.
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These and other factors may have a negative effect on present
rates of delinquency, collection proceedings and losses, any one
or more of which could have a material adverse effect on us. In
particular, our credit card business has grown significantly in
recent years and in connection with such growth, our past due
credit card receivables have also grown. We cannot assure you
that our present rates of delinquency will not increase, and if
they do, that it would not have a material adverse effect on us.

Further, to boost our retail volume sales, one of our business
goals is to promote greater use of our credit cards and other
financing activities in Chile, Argentina, Peru, Colombia and Brazil
and introduce our own credit card in Peru (under which we would
assume all credit risk). As a result, our exposure to the credit risk
of our cardholders and banking customers is likely to increase
in the near future. We cannot assure you that any expansion of
our credit card operations (including the assumption of account
approval and credit risk by us) or our other lending operations,
such as the cash advances and consumer loans we offer to our
credit card customers, will not result in an impairment of the
credit portfolio of our credit card and banking business in Chile,
Argentina and Brazil. Any such impairment would have a material
adverse effect on us.
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Our credit card and consumer finance business can be materially
and adversely affected by delinquency on credit card accounts,
defaults in payments by credit card holders, extensive judicial
processes enforcing the collection of payments, doubtful
accounts or losses on receivables. Furthermore, the actual rates
of delinquency, collection proceedings and losses on receivables
may vary and be affected by numerous factors, which among
others include:
• adverse changes in regional economies;
• acceptance of applicants with poor credit records;
• inability to predict future charge-offs;
• changes in credit card use;
• political instability;
• increase of unemployment; and
• loss of value of actual salaries.

There are indicators of a current climate change happening
worldwide. Changes in temperatures and precipitation patterns
may negatively affect the capacity of certain regions to produce
fresh products such as fresh fruits and vegetables and dairy
products. As of January 2012, Chile is suffering one of its worst
droughts in decades, which has resulted in substantial loss of
crops and livestock.
We have a significant focus on perishable products. Sales of
perishable products accounted for approximately 36.8% and
30.0% of our total sales in 2012 and 2011, respectively. As we
source part of our fresh products from local producers, such
changes in climate could impair or limit our ability to source such
products, thus affecting our capacity to offer the full assortment
of products that we normally carry. Any such disruption could
have a material adverse effect on us.
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Moreover, if applicable laws and regulations, or the interpretation
or enforcement thereof, become more stringent in the future, our
capital or operating costs could increase beyond what we currently
anticipate, and the process of obtaining or renewing licenses for
our activities could be hindered or even opposed by the competent
authorities. We cannot assure you that regulators will not impose
more restrictive limitations on the activities of our credit card or
bank operations in the future than those currently in effect. Any
such change could have a material adverse effect on us.

Our food retail business sources fresh products from local
producers, climate changes may affect their ability to produce,
and consequently may affect our capacity to offer such products.
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Our failure to comply with credit card and banking laws and related
permit requirements could subject us to investigations, enforcement
actions, fines or penalties. For Example, on April 24, 2013, the
Supreme Court of Chile ruled on the class action suit filed by the
Servicio Nacional del Consumidor (the National Consumer Service,
or “SERNAC”), a Chilean government entity. The court ruled for the
plaintiff and at this junction no further appeals are available. In the
ruling, the court ordered Cencosud Administradora de Tarjetas
S.A. (“CAT”) to reimburse certain cardholders for excess monthly
maintenance fees charged since 2006 plus adjustments for inflation
and interests. We have provisioned Ch$ 20,000 million for this
ruling in our 2012 financial statements, which represents 0.2% of
our 2012 consolidated net revenues and 3.1% of our 2012 adjusted
EBITDA. This provision is an estimated value that still needs to be
ratified by the Supreme Court of Chile after subsequent filings
for interpretation, rectification and amendment are addressed
by the court.

We are dependent on key personnel.

The terms of our financial indebtedness impose, and the terms of
our future financial indebtedness may impose, significant operating
and other restrictions on us and many of our subsidiaries. The
agreements governing our credit facilities and corporate bond
issuances contain restrictive covenants and a requirement that
we comply with a number of financial “maintenance” covenants,
including ratios of total debt to equity, total liabilities to net worth,
net financial debt to equity, net financial debt to EBITDA, and
EBITDA to financial expenses, as well as minimum levels of total
assets, unencumbered assets and equity. Our ability to comply
with these ratios may be affected by events beyond our control.
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Certain of our debt instruments impose significant operating
and financial restrictions and in the event of a default, all of our
borrowings could become immediately due and payable.

A significant portion of our financial indebtedness is also subject
to cross default provisions. Our breach of any of these restrictive
covenants or our inability to comply with the financial maintenance
ratios would result in a default under other applicable debt
instruments. If any such default occurs, the lenders may elect
to declare all outstanding borrowings, together with accrued
interest and other fees, to be immediately due and payable. If
we are unable to repay outstanding borrowings when due, the
lenders will have the right to exercise their rights and remedies
against us, and we cannot assure you that our assets would be
sufficient to repay in full our obligations. Our inability to repay
our obligations could have a material adverse effect on us.
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Our and our subsidiaries’ development, operation and growth
have depended significantly upon the efforts and experience
of our board of directors (particularly our chairman, Mr. Horst
Paulmann Kemna) and our senior management. If for any reason,
including retirement, the services of such persons, particularly
Mr. Horst Paulmann Kemna, were to become unavailable and
we fail to find and retain an adequate replacement for such
persons on a timely basis, there could be a material adverse
effect on our operations.  

These restrictions and financial ratios could limit our ability to
plan for or react to market conditions, otherwise restrict our
activities or business plans and could have a material adverse
effect on us, including our ability to finance ongoing operations
or strategic investments or to engage in other business activities.

A downgrade in our credit rating could materially and
adversely affect our obligations under existing credit support
commitments.

Our credit ratings are an important part of maintaining our liquidity.
Any downgrade in credit ratings could potentially increase our
borrowing costs, or, depending on the severity of the downgrade,
substantially limit our access to capital markets, require us to
make cash payments or post collateral and permit termination by
counterparties of certain significant contracts. Factors that may
impact our credit ratings include, among others, debt levels, planned
asset purchases or sales, and near-term and long-term growth
opportunities. Factors such as liquidity, asset quality, cost structure,
product mix, and others are also considered by the rating agencies.
A ratings downgrade could adversely impact our ability to access
debt markets in the future, increase the cost of future debt, and
potentially require us to post letters of credit for certain obligations.

Furthermore, our major market for funding is Chile, including
both the debt capital market and the local banks,. As we are
among the largest corporations in Chile and among the largest
local issuers, we have become one of the largest investments
(in terms of equity and debt holdings) in the local institutional
investors’ portfolio, limiting our ability for further issuances in
the local market. Likewise, some local banks in Chile have large
loan exposure to Cencosud, and have reached the legal limits
of maximum exposure to us, limiting our ability to secure future
funding from them in the future.
Although we believe we have a sound financial strategy and
we have structured our maturities and amortizations in a way
that reduces the refinancing needs in a single year we cannot
assure you that we will be able to obtain funding in the future
to fulfill our financial obligations. If we are unable to obtain
such funding, we will need to reduce our capital expenditures
to devote a larger portion of our free cash flow to serve our
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A downgrade in our credit rating could negatively impact our cost
of and ability to access capital.

As part of our financial strategy we fund our assets with a
combination of both equity and debt. Our portfolio of financial
indebtedness has maturities and amortizations applicable every
year. As we devote a significant portion of our free cash flow to
finance our capital expenditures, we are required to refinance
these obligations and therefore we face refinancing risk, especially
in times of liquidity restrictions in the financial markets.
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We have entered into ten credit support agreements in connection
with derivative transactions with different international and local
financial intuitions. Each credit support agreement provides
collateral obligations between swap counterparties to mitigate
the existing credit risk inherent to operation. If a credit downgrade
event occurs, it could result in our having to post additional
collateral in connection with a “Margin Call” and us having to
pay cash or any other eligible collateral to cover the incurred
liabilities at a given valuation date.

We have a significant amount of financial indebtedness
outstanding with instruments maturing every year

financial obligations, thus reducing our growth prospects, and
possibly face a potential event of default with respect to our
financial obligations.

We are subject to risks associated with real estate investments.
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Our real estate investments are subject to risks common to
commercial and residential properties in general, many of which
are not within our control. For example, the yields available from
equity investments in real estate depend on the level of sales
or rental income generated and expenses incurred. In addition,
our ability to generate sufficient income from our properties to
service our debt and cover other expenses may be materially
and adversely affected by the following factors, among others,
some of which we cannot control:
• downturns in a national, regional and local economic climate;
• changes in interest rates and availability of financing;
• civil disturbances, earthquakes and other natural disasters,
or terrorist acts or acts of war which may result in uninsured
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If any such default occurs, the lenders may elect to declare all
outstanding borrowings, together with accrued interest and
other fees, to be immediately due and payable. If we are unable
to repay outstanding borrowings when due, the lenders will have
the right to exercise their rights and remedies against us, and we
cannot assure you that our assets would be sufficient to repay in
full our obligations. Our inability to repay our obligations could
have a material adverse effect on us.  

or underinsured losses;
• changes in our ability or our tenants’ ability to provide for
adequate maintenance and insurance, possibly decreasing
the useful life of and revenue from property;
• law reforms and governmental regulations (such as those
governing usage, zoning and real property taxes);
• oversupply of retail space or a reduction in demand for retail
space, which could result in lower rent prices and lower
revenues for us;
• increased competition from other real estate operators which
might drive down our prices and profits;
• increased operating costs due to inflation and other factors
such as insurance expense, utilities, real estate taxes, state
and local taxes and heightened security and cleaning costs;
• the inability to collect rents due to bankruptcy or insolvency
of tenants or otherwise;
• the need to periodically renovate, repair and release space,
and the higher costs thereof;
• the inability to revise the commercial terms of our lease
agreements to reflect high inflation or exchange rates
fluctuations in markets where our leases are based on local
nominal currency or in foreign currency;
• bankruptcy of tenants and reduction in shopping center sales
due to lower disposable income;
• exercise by our tenants of their legal right to terminate their
leases early; and
• the inability to find new tenants as leases on our properties
expire or terminate early.

The occurrence of any combination of the factors listed above
could significantly decrease the income we receive from our
real estate investments, which in turn could have a material
adverse effect on us.
Eviction proceedings in Chile, Argentina, Colombia and Peru are
difficult and time consuming, and as a result we may not be able
to evict defaulting tenants from our shopping centers.

Additionally, our growth strategy contemplates the opening
of new stores in the countries where we operate, which may
require an increase in the capacity of our distribution centers,
the reorganization of our existing distribution centers or the
establishment of new distribution centers. Should we fail to
locate adequate properties on which to build new distribution
centers, or fail to effectively integrate new, or expand existing,
distribution centers, we may not be able to deliver inventory
to our stores in a timely manner, which may have a material
adverse effect on us.
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We cannot assure you, however, that delinquency rates in the
future will not increase significantly, or that our negotiations
with tenants will prove to be as successful as they have been
in the past, which could have a material adverse effect on us.

A substantial part of the products we sell in our stores are
distributed through our distribution centers. Should any of these
distribution centers experience an interruption in operations,
we may not be able to effectively distribute the products we
sell, which may have a material adverse effect on us.
Annual Report

In our shopping center business, we hold several commercial
leases with third party lessees. Although Chilean, Argentine and
Peruvian laws allow a summary proceeding to collect unpaid rent
and a special proceeding to evict tenants, eviction proceedings
in these countries are difficult and time-consuming. Eviction
proceedings generally take between six months and two years
from the date of filing of the suit to the time of actual eviction, as
the heavy workload of the courts and the numerous procedural
steps required have generally delayed landlords’ efforts, including
ours, to evict tenants. Historically, delinquency regarding our
office rental space has been low, and we have usually attempted
to negotiate the termination of lease agreements with defaulting
tenants after the first few months of non-payment in order to
avoid legal proceedings.

Any disruption in the operations of our distribution centers may
have a material adverse effect on us.

Certain of our stores rely heavily on sales of perishable products,
and ordering errors or product supply disruptions may have a
material adverse effect on us.

In addition, foreign trade policies, tariffs and other impositions
and requirements on imported goods, which may depend on
the product’s place of origin or on the product’s nature and
specifications, as well as other factors relating to the foreign trade
of the countries in which we operate are beyond our control and
could result in difficulties in obtaining quality, low-cost merchandise
from these countries and consequently could have a material
adverse effect on us.
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Our future success depends on our ability to select and purchase
quality merchandise at attractive prices. While we have historically
been able to locate and purchase quality merchandise at good
prices, such merchandise may become subject to higher import
taxes than currently apply. The Argentine government requires
importers to maintain a balance of payments requiring them to
export equivalent amounts of merchandise. In response to that we
have succeeded in placing Argentine made products throughout
our stores in the markets in which we operate. Since 2002 the
Argentine government has imposed duties on the exports of
various primary and manufactured products, including some of
those that are sold in our stores. Such duties have undergone
significant increases, reaching a maximum of 35% for certain items.
We cannot assure you that there will not be further increases in
the export taxes or the new export or import taxes or quotas will
not be imposed by the government of Argentina or that similar
measure could be taken by other countries in which we operate.
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Our hypermarkets and supermarkets have a significant focus on
perishable products. Sales of perishable products accounted for
approximately 36.8% and 30.0% of our total sales in 2012 and
2011, respectively. We rely on various suppliers and vendors to
provide and deliver our product inventory on a continuous basis.
We could suffer significant perishable product inventory losses
in the event of the loss of a major supplier or vendor, disruption
of our distribution network, extended power outages, natural
disasters or other catastrophic occurrences. We have implemented
certain systems to ensure our ordering is in line with demand.
We cannot assure you, however, that our ordering systems will
always work efficiently, in particular in connection with the opening
of new stores, which have no, or a limited, ordering history. If
we were to over-order, we could suffer inventory losses, which
could have a material adverse effect on us.

An increase in export or import duties and controls may have a
material adverse effect on us.

Labor relations may have a material adverse effect on us.

We could be harmed by a failure or interruption of our
information technology or administrative systems.

We are currently in the process of upgrading our IT infrastructure,
during the implementation and transition period, we could face
delays and unexpected challenges that could affect our operations.
Further, while we have some backup data-processing systems
that could be used in the event of a catastrophe or a failure of
our primary systems, we do not yet have an integrated disaster
recovery plan nor a backup data center that covers all regions
in which we operate. While we endeavor to prepare for failures
of our network by providing backup systems and procedures,
we cannot guarantee that our current backup systems and
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We rely on our information technology and administrative systems
to effectively manage our business data, communications, supply
chain, pricing, order entry and fulfillment and other business
processes. We use different world-class IT platforms in our
retail and financial services segments in all countries in which
we operate. Even advanced technology systems, however, are
subject to defects, interruptions and breakdowns. The failure
of our information technology or administrative systems to
perform as we anticipate could disrupt our business and result
in transaction errors, processing inefficiencies and the loss of
sales and customers, which in turn could result in decreased
revenue, increased overhead costs and excess or out-of-stock
inventory levels resulting in a material adverse effect on us.
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As of December 31, 2014, approximately 37.5% of our retail
store employees were represented by unions under several
collective bargaining agreements. Although we currently enjoy
good relations with our employees and their unions, we have
experienced labor strikes in the past and we cannot assure
you that labor relations will continue to be positive or that a
deterioration in labor relations will not have a material adverse
effect on us.

In addition, our information technology and administrative systems
may be vulnerable to damage or interruption from circumstances
beyond our control, including fire, natural disasters, systems
failures, viruses and security breaches, including breaches of
our transaction processing or other systems that could result
in the compromise of confidential customer data. Any such
damage or interruption could have a material adverse effect on
us, including as a result of our facing significant fines, customer
notice obligations or costly litigation, harming our reputation
with our customers or requiring us to expend significant time and
expense developing, maintaining or upgrading our information
technology or administrative systems, or preventing us from
paying our suppliers or employees, receiving payments from
our customers or performing other information technology or
administrative services on a timely basis.

procedures will operate satisfactorily in the event of a regional
emergency. Any substantial failure of our back-up systems to
respond effectively or on a timely basis could have a material
and adverse effect on us.

Chile, Argentina, Peru and Colombia are prone to earthquakes
due to their location in the proximity of several major fault lines.
A major earthquake, like the one that struck Chile in 2010, could
have significant negative consequences for our operations
and for the general infrastructure in Chile or any of the other
countries that were abovementioned,, such as roads, rail and
access to goods. Even though we maintain insurance policies
standard for this industry with earthquake coverage, we cannot
assure you that a future seismic event will not have a material
adverse effect on us.
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We and our customers could suffer harm if customer information
were accessed by third parties due to a security failure in our
systems. The collection of data and processing of transactions
require us to receive and store a large amount of personally
identifiable data. This type of data is subject to legislation and
regulation in various jurisdictions. Recently, data security breaches
suffered by well-known companies and institutions have attracted
a substantial amount of media attention, prompting U.S. state and
federal legislative proposals addressing data privacy and security.
If similar proposals are adopted in the countries in which we
operate, we may be subject to more extensive requirements to
protect the customer information that we process in connection
with the purchases of our products. We may become exposed
to potential liabilities with respect to the data that we collect,
manage and process, and may incur legal costs if our information
security policies and procedures are not effective or if we are

Chile, Argentina, Peru and Colombia are located in a seismically
active region.
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If we experience a data security breach and confidential
customer information is disclosed, we may be subject to
penalties and experience negative publicity, which could affect
our customer relationships and have a material adverse effect
on us.

required to defend our methods of collection, processing and
storage of personal data. Future investigations, lawsuits or
adverse publicity relating to our methods of handling personal
data could have a material adverse effect on our business, results
of operations, financial condition and cash flows due to the costs
and negative market reaction relating to such developments.

Risks Related to Chile
Our growth and profitability depend on the level of economic
activity in Chile and other markets.

In spite of the recent growth of the Chilean economy, we
cannot assure you that Chile’s economy will continue to grow
in the future, nor can we assure you that future developments
in or affecting the Chilean economy will not impair our ability
to proceed with our business plan or have a material adverse
effect on us.
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In September 2008, the housing crisis in the United States
sparked a series of financial institution failures throughout
the globe. This resulted in a liquidity crisis and a reduction in
growth of the global economy as financial institutions tightened
risk policies and reduced lending to banks, corporations and
individuals. Consequently, Chile was adversely affected by a
strong decrease in growth during the fourth quarter of 2008
and during 2009 as its trading partners entered into recession,
which affected local sales, employment levels, plans for investment
and the price of exports. Lingering negative effects of the

global recession may continue to adversely affect the Chilean
economy and unfavorable general economic conditions could
negatively affect the affordability of and demand for some of
our products and services and our ability to access the capital
markets. In difficult economic conditions, consumers may seek
to reduce discretionary spending by forgoing purchases of some
of our products, electing to use fewer higher-margin services
or obtaining products and services under lower-cost programs
offered by competitors. If any of these events were to occur, it
could have a material adverse effect on us.
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37.5% and 38.2% of our revenues from ordinary activities in
the years ended December 31, 2014 and 2013, respectively,
were derived from revenues in Chile. Accordingly, our results of
operations and financial condition are dependent to a significant
extent on the level of economic activity in Chile. The Chilean
economy has been influenced, to varying degrees, by economic
conditions in other emerging market countries. We cannot assure
you that the Chilean economy will continue to grow in the future
or that future developments in or affecting the Chilean economy,
including further consequences of economic difficulties in Brazil,
Argentina and other emerging markets, will not have a material
adverse effect on us.

Economic and political problems encountered by other countries
may adversely affect the Chilean economy, and, as a result, our
business and results of operations and the market value of our
securities.

Chile is also involved in an international litigation with Peru
regarding maritime borders and has had other conflicts with
neighboring countries in the past. We cannot assure you that
crisis and political uncertainty in other Latin American countries
will not have a material adverse effect on the Chilean economy,
and, as a result, our results of operations and the market value
of our securities.

In addition, good locations are increasingly difficult to find,
particularly for our big-box stores. Most major retailers have
locked up key mall properties and control large land banks,
and as a result we have faced difficulties in finding acceptable
sites because we are more likely to open mid- to large-size
supermarkets. We may be vulnerable to the expansion by “small
box” supermarkets, such as convenience stores, who may more
readily find suitable properties.
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We are also directly exposed to risks related to the weakness
and volatility of the economic and political situation in Asia, the
United States, Europe, Brazil, Argentina and other nations. If
these nations’ economic conditions deteriorate, the economy
in Chile, as either a neighboring country or a trading partner,
could also be affected and could experience slower growth than
in recent years with possible adverse impact on our customers
and suppliers. The crises and political uncertainties in other
Latin American countries could also have an adverse effect on
the Chilean economy, and, as a result, our results of operations
and the market value of our securities.

We believe that the Chilean supermarket industry shows certain
signs of saturation. As a result newly opened stores cannibalize
the sales of existing stores to some extent. Our growth prospects
in the Chilean food retailing sector are likely to depend to a large
extent on future growth in Chilean GDP or acquisitions of other
supermarket chains, and we cannot assure you that either will in
fact occur. As a result, we cannot assure you that in the future
we will be able to achieve real growth in same-store sales in
Chile. We believe that the Chilean department store industry
has also shown signs of saturation as a result of a very aggressive
expansion in past years by the industry’s main participants.
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The prices of securities issued by Chilean companies are to varying
degrees influenced by economic and market considerations in
other countries. We cannot assure you that future developments
in or affecting the Chilean economy, including consequences of
economic difficulties in other markets, will not have a material
adverse effect on us.

The Chilean supermarket and department store industries
show signs of saturation which could impair our ability to grow
profitably in Chile.

Inflation and government measures to curb inflation may
adversely affect the Chilean economy and have a material
adverse effect on us.

The Chilean peso has been subject to large devaluations and
appreciations in the past and could be subject to significant
fluctuations in the future. The main driver of exchange rate
volatility in the past years was the significant devaluations in
other Latin American countries, mainly Brazil, as well as general
uncertainty and trade imbalances in the global markets. In 2007,
the Chilean peso appreciation was driven by an improvement
in Chilean economic indicators and record commodities prices,
together with a weak performance of the U.S. dollar. More
recently, the primary driver of exchange rate volatility has been
the substantial appreciation of Latin American currencies,
including the Chilean peso, against the U.S. dollar. The value of
the Chilean peso against the U.S. dollar may continue to fluctuate
significantly in the future.
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The measures taken by the Chilean Central Bank to control
inflation have often included maintaining a tight monetary policy
with high interest rates, thereby restricting the availability of
credit and retarding economic growth. Inflation, measures to
combat inflation and public speculation about possible additional
actions have also contributed materially to economic uncertainty
in Chile and to heightened volatility in its securities markets.
Periods of higher inflation may also slow the growth rate of
the Chilean economy, which could lead to reduced demand for
our products and services and decreased sales. Inflation is also
likely to increase some of our costs and expenses, given that the
majority of our supply contracts are denominated in Unidades
de Fomento or are indexed to the Chilean consumer price index,

Currency devaluations and foreign exchange fluctuations may
have a material adverse effect on us.
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Chile has experienced high levels of inflation in the past, including
increases in the Chilean consumer price index of 7.8%, 7.1%,
-1.4%, and 3.0% in 2007, 2008, 2009 and 2010, respectively.
Chile experienced deflation of 1.4% during 2009, inflation of
3.0% during 2010 and inflation of 4.4% during 2011, 1.5% in
2012, 3.0% en 2013 and 4.6% in 2014 according to the Central
Bank of Chile. We cannot assure you that this trend will continue.

and we may not be able to fully pass any such increases on to
our customers, which could have a material adverse effect on
us. Furthermore, at September 30, 2014, approximately 23% of
our outstanding debt was UF-denominated. As a result, severe
increases in inflation could affect the Chilean economy and could
have a material adverse effect on us.

Financial reporting and securities disclosure requirements in Chile
differ in certain significant respects from those required in the
United States. There are also material differences between IFRS
and U.S. GAAP. Accordingly, the information about Cencosud S.A.
available to you will not be the same as the information available
to holders of shares issued by a U.S. company. In addition, the
Chilean Securities Market Law, which governs open or publicly
listed companies, such as us, imposes disclosure requirements
that are more limited than those in the United States in certain
important respects. In addition, although Chilean law imposes
restrictions on insider trading and price manipulation, applicable
Chilean laws are different from those in the United States, and
the Chilean securities markets are not as highly regulated and
supervised as the U.S. securities markets.
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Any significant currency devaluation or foreign exchange
fluctuation in the future may adversely affect the performance
of the Chilean economy and have a material adverse effect on us.  

Chile has different corporate disclosure and accounting
standards than those you may be familiar with in the United
States.
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Historically, a significant portion of our indebtedness has
been denominated in U.S. dollars, while a substantial part of
our revenues and operating expenses has been denominated
in Chilean pesos. If the Chilean peso’s value declines against
the dollar, we will need more Chilean pesos to repay the same
amount of dollar-denominated debt. As a result, fluctuations in
the Chilean peso to U.S. dollar exchange rate may affect us. As of
September 30, 2014, 45% of our financial debt (bank loans and
bonds) was denominated in U.S. dollars, and 75.6% was hedged
against exchange rate variations between the Chilean peso and
the U.S. dollar through financial instruments such as forward
exchange agreements and cross-currency swaps. The remainder
of our interest-bearing debt is primarily UF- or Chilean pesodenominated and therefore not subject to exchange rate risk.

Risks Related to Argentina
Argentine economic and political conditions and perceptions
of these conditions in international markets may have a direct
impact on our business and our access to international capital
markets, and could have a material and adverse effect on us.
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Although general economic conditions in Argentina have
recovered significantly during recent years, there is uncertainty
as to whether this growth is sustainable. This is mainly because
the economic growth was initially dependent on a significant

devaluation of the Argentine peso and a high excess production
capacity derived after a long period of deep recession, and
was favored by high commodity prices. The global economic
crisis of 2008 has led to a sudden deceleration of the economy,
accompanied by political and social unrest, inflationary and
Argentine peso depreciation pressures and lack of consumer
and investor confidence. According to the Instituto National
de Estadísticas y Censos (the Argentine National Institute of
Statistics and Census, or “INDEC”), Argentina’s gross domestic
product, in real terms, grew by 8.7% in 2007, 6.8% in 2008, 0.9%
in 2009, 9.2% in 2010 and is estimated to have grown 9.3% and
2.1% in 2011 and 2012 respectively. We cannot assure you that
GDP will increase or remain stable in the future. Even though
during 2010 and the first three quarters of 2011, the Argentine
economy had begun to overcome the economic slowdown,
showing strong growth levels of 9.3% (annualized) during 2012,
the aforementioned economic slowdown has become more
evident with the INDEC estimating GDP growth at 2.1%, there
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24.2% and 25.2% of our revenues from ordinary activities in the
years ended December 31, 2014 and 2013, respectively, were
derived from revenues in Argentina and an important share of
our land bank is located in Argentina. Accordingly, our results of
operations and financial condition are affected to a significant
extent by the level of economic activity in Argentina. The Argentine
economy has experienced significant volatility in recent decades,
characterized by periods of low or negative growth, high and
variable levels of inflation and currency devaluation. Argentina’s
sovereign credit default swap (CDS) spreads are currently among
the highest in the world. Between 2001 and 2003 Argentina
experienced a period of severe political, economic and social crisis.
In 2002, enactment of Law No. 25,561 (the “Public Emergency
Law”) ended more than a decade of uninterrupted Argentine
peso/U.S. dollar parity and the Argentine peso has fluctuated
significantly since then.

is uncertainty as to whether Argentina may sustain prolonged
economic growth. The recent economic crisis in Europe and the
uncertainties of the political future in Argentina, among other
factors, may affect the development of the Argentine economy
and have a material adverse effect on us.
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Argentina’s 2001 default and its failure to fully restructure its
sovereign debt and fully negotiate with the holdout creditors may
limit Argentina’s ability to reenter the international capital markets.
Litigation initiated by holdout creditors as well as claims with the
International Centre for Settlement of Investment Disputes (ICSID)
have resulted and may continue to result in judgments against the
Argentine government which, if not paid, could prevent Argentina
from obtaining credit from multilateral organizations. Judgment
creditors have sought and may continue to seek attachment orders
or injunctions relating to assets of Argentina that the government
intended for other uses. As a result, the government may not have
the financial resources necessary to implement reforms and foster
economic growth, which, in turn, could have a material adverse effect
on Argentina’s economy and, consequently, on us. Furthermore,
Argentina’s inability to obtain credit could have a material adverse
effect on our Argentine subsidiaries, including their ability to access
international credit markets, either for working capital requirements
or to repay their debt at maturity.

In 2012, holdouts from the 2001 Argentine debt-swap commenced
legal proceedings against the Argentine Republic demanding
full repayment of the principal amount owed under the issued
notes and have made attempts to seize assets of Argentina held
offshore. These holdouts were given a favorable court ruling
on November 22, 2012 from the United States District Court
for the Southern District of New York, who ordered Argentina
to make repayments at the same pace it is repaying those who
agreed to enter the 2001 debt-swap by enforcing the paripassu
provision under the issued notes. Argentina and holders who
participated in the debt-swap are appealing the ruling. We
cannot predict when or in what form a final decision will be
granted. Accordingly, a resolution of this dispute in a manner
adverse to Argentina may further increase its borrowing cost
and have a negative effect on the Argentine economy and us. On
September 3, 2013, the District Court granted requests made
by plaintiffs for discovery on Argentina and the assets of certain
financial institutions. Litigation by holdout creditors resulted
in material judgements against the Argentine government and
could result in attachments of or injunctions relating to assets
of or deemed owned by Argentina, which could have a material
adverse effect on the country´s economy.
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Argentina’s limited ability to obtain financing from international
markets and limited economic growth could have a material
adverse effect on us.

Adverse court rulings in the United States could have a material
and adverse impact in the Argentine economy and us.

Inflation may continue to increase, causing adverse effects on
the Argentine long-term credit markets as well as the Argentine
economy, its growth and our activities in Argentina.

The depreciation of the Argentine peso in 2002 had positive
effects on the competitiveness of certain sectors of the
Argentine economy, but it also had a negative impact on the
financial condition of Argentine businesses and individuals. The
devaluation adversely affected the Chilean peso and the U.S.
dollar value of our assets and earnings in Argentina and, thus, has
had a negative effect on our financial condition. Moreover, the
devaluation of the Argentine peso had a negative impact on the

There are concerns about the accuracy of the Argentine INDEC’s
measurements and thus its impact on us.

In January 2007, the INDEC modified its methodology used
in calculating the consumer price index. At the same time, the
Argentine government also replaced several key personnel at
the INDEC, prompting complaints of government interference
from the technical staff at the INDEC. In addition, the IMF
requested that the government clarify its inflation rates. In June
2008, the INDEC published a new consumer price index that
eliminated nearly half of the items included in previous surveys
and introduced adjustable weightings for fruit, vegetables and
clothing, which have seasonal cost variations.
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Significant devaluation or appreciation of the Argentine
peso against the U.S. dollar and other foreign currencies may
adversely affect the Argentine economy, its growth and our
activities in Argentina.

Furthermore, a substantial increase in the value of the Argentine
peso against foreign currencies would adversely affect exports
and could have a negative effect on the Argentine economy, with
material and adverse consequences on us.

Annual Report

After several years of price stability, the devaluation of the
Argentine peso in January 2002 created pressures on the
domestic price system that generated high inflation in 2002
before substantially stabilizing in 2003. However, consumer
prices increased by 9.8% in 2006, 8.5% in 2007, 7.2% in 2008,
7.7% in 2009, 10.9% in 2010, 9.5% in 2011, 10.8% in 2012 and
10.9% in 2013 according to the INDEC, and private institutes
estimate that consumer prices have increased significantly more
than official estimates. A return to a high inflation environment
would also undermine Argentina’s foreign competitiveness in
international trade by diluting the effects of the Argentine peso
devaluation and could have a material adverse effect on us.

ability of Argentine businesses to honor their foreign currencydenominated debt, led to very high inflation initially, significantly
reduced real wages, had a negative impact on businesses whose
success is dependent on domestic market demand, and adversely
affected the federal and provincial governments’ ability to honor
their foreign debt obligations. If the Argentine peso experiences
another significant devaluation, it may have a materially adverse
effect on the local economy and on our business.

Intervention by the Argentine government in the Argentine
economy has increased and may have a direct impact on our
prices and sales.

On February 1, 2013, the Argentine government required
retailers to impose price limits on certain staple products for
a period of 60 days. On March 29, 2013 the government of
Argentina announced that retailers would have to continue to
abide by agreed upon price limits for an additional 60-day period.

79
Cencosud 2014

The Argentine government has in the past set certain industry
market conditions and prices. In March 2002, the Argentine
Government fixed the price for milk after a conflict among
producers. Further government intervention in the economy
could have an adverse effect on the levels of foreign investment
in Argentina, Argentine companies’ access to international
capital markets and trade and diplomatic relations between
Argentina and other countries, which in turn could result in a
material adverse effect on Argentina’s economy and, therefore,
our business, financing capabilities, results of operations and
financial condition. We cannot assure you that the Argentine
government will not interfere in other areas in the retail industry
in which we operate by setting prices or regulating other market
conditions. Accordingly, we cannot assure you that the prices
or other market conditions that the Argentine government
might impose will allow us to freely negotiate the prices of our
products, all of which could have a material adverse effect on us.

Annual Report

The new index has been criticized by economists and investors
after its initial report found prices rising well below expectations.
These events have affected the credibility of the consumer price
index published by INDEC, as well as other index published by
INDEC that use the consumer price index in their calculation,
including the poverty index, the unemployment index and real
GDP. If it is determined that it is necessary to correct the consumer
price index and other INDEC index, there could be a significant
decrease in confidence in the Argentine economy, which could,
in turn, have a material adverse effect on us. On February 1,
2013 Argentina became the first member nation of the IMF
to be censured due to concerns that it may be underreporting
inflation and GDP figures. The IMF gave Argentina a deadline
of September 29, 2013 to take “remedial measures” to boost
the accuracy of the data provided. If this deadline is not met,
Argentina could face further sanctions such as suspended voting
rights, the impossibility of accessing IMF special drawing rights
or even a compulsory withdrawal of its membership.  

Despite the economic recovery and relative stabilization since
2003, social and political tensions and high levels of poverty
and unemployment continue. Future government policies to
preempt, or respond to, social unrest may include expropriation,
nationalization, forced renegotiation or modification of existing
contracts, suspension of the enforcement of creditors’ rights
and shareholders’ rights, increase in export taxes, new taxation
policies, including royalty and tax increases and retroactive tax
claims, and changes in laws, regulations and policies affecting
foreign trade and investment. For example, on April 16, 2012, the
Argentine government announced its intention to expropriate
YPF S.A. (“YPF”), the largest oil and gas company in Argentina,
which is controlled by Repsol YPF S.A., a Spanish integrated
oil and gas company. On May 4, 2012 the Argentine Congress
approved the expropriation of 51% of YPF’s capital stock. The
nationalized capital stock was distributed as follows: 49% to
certain Argentine provinces and the remaining 51% to the national
government. These policies could destabilize the country, both
socially and politically, and have a material adverse effect on the
Argentine economy and other Latin American economies and,
consequently, on us.

In the past, the Argentine government has passed laws, regulations
and decrees requiring companies in the private sector to
maintain minimum wage levels and provide specified benefits to
employees and may do so again in the future. In the aftermath of
the Argentine economic crisis, employers both in the public and
private sectors have experienced significant pressure from their
employees, unions and labor organizations to increase wages and
to provide additional employee benefits. Due to the high levels
of inflation, the employees and labor organizations have begun
again demanding significant wage increases. It is possible that
the Argentine government could adopt measures mandating
salary increases and/or the provision of additional employee
benefits, including mandatory profit sharing, in the future. Any
such measures could have a material adverse effect on us.
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The Argentine government may order salary increases to be paid
to employees in the private sector, which would increase our
operating costs.

Annual Report

Government measures to address economic and social unrest
may adversely affect the Argentine economy and thereby have a
material adverse effect on us.

Argentine lease laws impose restrictions that limit our flexibility.

In 2001 and 2002, the Argentine government implemented a
number of monetary and currency exchange control measures
that included restrictions on the withdrawal of funds deposited
with banks and stringent restrictions on the outflow of foreign
currency from Argentina, including funds for purposes of paying
principal and interest on debt and distributing dividends.
Although many of these restrictions have been eased in some
respects, some restrictions on the transfer of funds from
Argentina (e.g., to make payments of principal and interest)

In addition, pursuant to Resolutions AFIP N° 3210/2011 and
N° 3212/2011 and Communication “A” 5245, enacted in late
2011, prior to authorizing the sale of foreign currency to make
portfolio investments abroad or similar investments, the local
bank must obtain prior clearance from an online database run by
the Argentina federal tax authority (Administración Federal de
Ingresos Públicos, or “AFIP”). This database must confirm whether
an individual or entity has sufficient declared assets or funds to
make the purchase of foreign currency. In the event that such
declared assets or funds are not sufficient, the bank may not
sell foreign currency to such individual or entity. However, the
regulations fail to explain how this calculation is carried out. This
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Exchange controls could restrict the inflow and outflow of funds
in Argentina and may have a material adverse effect on us.

Annual Report

Argentine laws governing leases impose certain restrictions,
including prohibition of inflation adjustment clauses, mandatory
minimum and maximum duration, and statutory tenants’ rights
to rescind commercial lease agreements after the initial six
months. These restrictions could have a material adverse effect
on our Argentine operations.  In the past, in response to housing
shortages, high rates of inflation and difficulties in obtaining
credit, the Argentine government imposed more strict and
burdensome regulations regarding leases. Such regulations
limited or prohibited increases on rental prices and prohibited
eviction of tenants, even for failure to pay rent. We cannot assure
you that the Argentine government will not impose similar or
more stringent regulations in the future, any of which could
have a material and adverse effect on us.

still remain in effect and other controls on capital inflows have
been established. Further, similar or new restrictions relating
to the purchase of foreign currency and its transfer abroad for
the payment of dividends, which were significantly eased in
2003, could be reinstated in the future. If that were to occur,
we may default in the payment of external debt obligations
from Argentina, we may not be able to fund and/or finance our
operations in Argentina, and/or we may not be able to distribute
dividends from Argentina, which could have a material adverse
effect on us. These existing controls and restrictions on the
foreign exchange market in Argentina, as well as any additional
restrictions that may be imposed in the future, could impair our
ability to transfer funds generated by our Argentine operations in
U.S. dollars outside Argentina to fund the payment of dividends
or other amounts, including payments required to be made by
our Argentine subsidiaries to foreign creditors in respect of the
guarantee of outstanding obligations denominated in U.S. dollars.

requirement may affect the ability of our Argentine subsidiaries to
make or manage their foreign currency investments or to transfer
funds abroad. Our Argentine subsidiaries represented 28.9%
of our revenues for 2011 and 27.2% of our revenues for 2012.
We may experience significant adverse effects from delays or
restrictions on our ability to receive imported products.
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Pursuant to General Resolution 3252, the Administración
Federal de Ingresos Públicos (AFIP) implemented (effective from
February 1, 2012) a system whereby, prior to issuing purchase
orders (or any similar document), importers must complete a
Declaración Jurada Anticipada de Importación (“Advanced Sworn
Import Affidavit”), so that information is available in a registry
of imports in order to comply with import requirements for
companies and foreign trade operators. As a result of these and
other measures, certain sectors have experienced difficulties or
delays in importing products into Argentina. Such restrictions
or delays could have a material adverse effect on the domestic
Argentine market, production, consumption levels and the
Argentine economy.

Annual Report

The National Industry Ministry recently issued several resolutions
implementing various governmental measures to restrict imports,
including the application of non-tariff barriers to imports, such as
non-automatic licenses (which are not subject to an obligation of
being granted) introducing the obligation to file import products
certificates.

Risks Related to Brazil
Brazilian economic and political conditions and perceptions of
these conditions in international markets have a direct impact
on our business and our access to international capital and debt
markets and could have a material adverse effect on us.

Changes in Brazilian tax laws may increase our tax burden.

The Brazilian government frequently implements changes to tax
regimes that may affect us and our customers. These changes
include changes in prevailing tax rates and, occasionally, enactment
of temporary taxes, the proceeds of which are earmarked for
designated governmental purposes. Some of these changes may
result in increases in our tax payments, which could adversely
affect industry profitability and increase the prices of our
products, restrict our ability to do business in our existing and
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Historically, Brazil’s political situation has influenced the
performance of the Brazilian economy, and political crises have
affected the confidence of investors and the general public, which
resulted in economic deceleration and heightened volatility in
the securities issued abroad by Brazilian companies. Future
developments in policies of the Brazilian government and/or the
uncertainty of whether and when such policies and regulations
may be implemented, all of which are beyond our control, could
have a material adverse effect on us.

Annual Report

In the years ended December 31, 2014, 2013, 2012 and 2011,
our operations in Brazil represented 19.8%, 19.4%, 22.9% and
20.5% of our consolidated revenues from ordinary activities
for such periods, respectively. These percentages, however,
will increase in future periods when our Prezunic operations
are fully integrated. Accordingly, our financial condition and
results of operations are dependent on economic conditions
in Brazil. The Brazilian economy has experienced significant
volatility in recent decades, characterized by periods of low or
negative growth, high and variable levels of inflation and currency
devaluation. Brazil’s gross domestic product, in real terms, grew
by 6.1% in 2007, 5.2% in 2008, decreased 0.3% in 2009, grew
7.5% in 2010 and 2.9% in 2011, according to the Central Bank
of Brazil. The Brazilian central bank currently estimates 2012
gross domestic product expansion of approximately 1.0%. We
cannot assure you that GDP will increase or remain stable in
the future. Future developments in the Brazilian economy may
affect Brazil’s growth rates and, consequently, the consumption
of our products. As a result, these developments could have a
material adverse effect on us.

target markets and have a material adverse effect on us. We
cannot assure you that we will be able to maintain our projected
cash flow and profitability following any increases in Brazilian
taxes applicable to us.
The Brazilian government has exercised, and continues to
exercise, significant influence over the Brazilian economy.

Brazil has historically experienced high rates of inflation. In the
recent past, inflation, as well as government efforts to combat
inflation, have had significant negative effects on the Brazilian
economy and contributed to heightened volatility in the Brazilian
securities market. The Brazilian government’s measures to control
inflation have often included maintaining a tight monetary policy
with high interest rates, thereby restricting the availability of
credit and reducing economic growth. As a result, interest rates
have fluctuated significantly. The Special System for Settlement
and Custody (Sistema Especial de Liquidação e Custódia, or
“SELIC”) interest rate in Brazil at December 31 was 8.75%
in 2009, 10.75% in 2010, 11.0% in 2011, 7.25% in 2012 and
10.0% in 2013, as determined by the Central Bank of Brazil’s
Monetary Policy Committee (Comitê de Política Monetária do
Banco Central).
Brazilian government actions, including interest rate changes,
intervention in the foreign exchange market, fiscal policy
expansion and actions to adjust or fix the value of the Real, may
trigger increases in inflation. If Brazil experiences substantial
inflation in the future, the consequences may include greater
economic uncertainty and increased costs for us, which may
have a material adverse effect on us.
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Uncertainty over whether the Brazilian government will implement
changes in policies or regulations affecting these or other factors

Inflation, and the Brazilian government’s measures to combat
inflation, may generate economic uncertainty in Brazil.

Annual Report

The Brazilian government frequently intervenes in the Brazilian
economy and occasionally makes significant changes in policies
and regulations. The Brazilian government’s actions to control
inflation and other policies and regulations have often involved,
among other measures, increases in interest rates, changes in tax
policies, price controls, currency devaluations, capital controls
and limits on export and imports. We may be materially and
adversely affected by changes in policies or regulations involving
or affecting factors such as:
• interest rates;
• monetary policy;
• exchange controls and restrictions on remittances abroad;
• currency fluctuations;
• inflation;
• liquidity of domestic capital and financial markets;
• tax policy; and
• other political, social and economic policies or developments
in or affecting Brazil.

in the future may contribute to economic uncertainty in Brazil.
As a result, these uncertainties and other future developments in
the Brazilian economy may have a material adverse effect on us.

Furthermore, we currently owe an aggregate amount of R$250
million in connection with our acquisition of Bretas that is indexed
to inflation in Brazil. In addition, we also owe an aggregate amount
of R$215 million in connection with our acquisition of Prezunic
that is indexed to inflation in Brazil. If our cash generation in local
currency does not grow in line with inflation, our capacity to pay
for these obligations may be negatively affected.
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The Brazilian currency has historically suffered frequent
fluctuations. In the past, the Brazilian government has implemented
various economic plans and adopted a number of exchange rate
policies, including sudden devaluations, periodic mini-devaluations
(during which the frequency of adjustments has ranged from
daily to monthly), floating exchange rate systems, exchange
controls and dual exchange rate markets. There have often
been significant fluctuations in the exchange rate between the
Brazilian currency, the U.S. dollar, the euro and other currencies.
However, in the last four years, the Real depreciated (against the
U.S. dollar) by 133%, from R$1.77 per U.S. dollar at December 31,
2007 to R$2.36 per U.S. dollar at December 31, 2013, except in
2008 when it reached R$2.34 per U.S. dollar. This volatility may
affect our consolidated financial statements, due to the growing
importance of our Brazilian operations in our business portfolio,
which could have a material adverse effect on us.

Our Brazilian operations are subject to a variety of national,
state, and local laws and regulations, including environmental,
agricultural, health and safety and labor laws. We invest financial
and managerial resources to comply with these laws and related
permit requirements. Our failure to do so could subject us to
fines or penalties, enforcement actions, claims for personal
injury or property damages, or obligations to investigate and/
or remediate damage or injury. Moreover, if applicable laws
and regulations, or the interpretation or enforcement thereof,
become more stringent in the future, our capital or operating
costs could increase beyond what we currently anticipate, and
the process of obtaining or renewing licenses for our activities
could be hindered or even opposed by the competent authorities.

Annual Report

Exchange rate instability may adversely affect the Brazilian
economy and us.

Our business in Brazil is subject to governmental regulation.

The regular operation of our stores and distribution centers
depend on public services, including electricity, and the
implementation of broad electricity conservation plans as a
result of unfavorable hydrological or other factors could have a
negative effect on consumer demand and also have a materially
adverse effect on our operations and inventory management.

Annual Report
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Brazil’s power generation sector relies on, among others, hydroelectric
plants, whose generation levels are affected by prevailing hydrological
conditions, which are dependent on rainfall levels and heat levels. If
hydrological conditions result in a low supply of electricity in Brazil,
that could cause, among other things, the implementation of broad
electricity conservation programs, including mandatory reductions
in electricity generation or consumption. The most recent period
of extremely low rainfall in a large portion of Brazil was in the year
immediately prior to 2001, and as a result, the Brazilian government
instituted a program to reduce electricity consumption from June
1, 2001 to February 28, 2002. Hydrological conditions in late 2007
and early 2008 have also been poor, particularly impacting reservoir
levels in the northeastern and southeastern regions of Brazil. More
recently, Brazil has experienced record heat levels in January 2014
which, coupled with a prolonged lack of rain, have left hydroelectric
reservoirs at low levels. A prolonged continuation of these poor
conditions or the recurrence in the future of unfavorable hydrological
conditions could lead to the implementation of broad electricity
conservation programs. In the event of electricity shortages, our
operations and inventory management could be materially and
adversely affected. This may in turn adversely affect our financial
conditions and results from operations.

Risks Related to Peru
Economic, social and political developments in Peru, including
political instability, inflation and unemployment, could have a
material adverse effect on us.

The Peruvian currency has historically experienced a significant
number of devaluations and, as a result, the Peruvian government
has adopted and operated under various exchange rate control
practices and determination policies, ranging from strict control
to market determination of exchange rates. The Nuevo Sol
depreciated against the U.S. dollar by 4.8% in 2008, appreciated
against the U.S. dollar by 8.0% in 2009, appreciated against the
U.S. dollar by 2.8% in 2010, appreciated against the U.S. dollar
by 4.1% in 2011, appreciated against the U.S. dollar by 5.7% in
2012, and appreciated against the U.S. dollar by 12.8% in 2013.
As the Peruvian economy is partially dollarized, devaluation
of the Nuevo Sol against the U.S. dollar could have a negative
impact on the economy. Therefore, any significant devaluation
of the Nuevo Sol against the U.S. dollar could have a material
adverse effect on us.
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In the past, Peru has suffered through periods of high inflation,
which materially undermined the Peruvian economy and the
government’s ability to create conditions that would support
economic growth. A return to a high inflation environment would
also undermine Peru’s foreign competitiveness, with negative
effects on the level of economic activity and employment and on us.

A devaluation of the Peru’s currency or unexpected changes in
exchange controls could have a material adverse effect on us.
Annual Report

During 2014, operations in Peru generated revenues from
ordinary activities representing 8.6% of our consolidated
revenues from ordinary activities. Our results of operations and
financial condition may be affected by changes in economic and
other policies of the Peruvian government, which has exercised
and continues to exercise substantial influence over many
aspects of the private sector, and by other economic, social and
political developments in Peru, including devaluation, currency
exchange controls and economic growth. Previous Peruvian
governments have imposed controls on prices, exchange rates,
local and foreign investment and international trade, restricted
the ability of companies to dismiss employees, expropriated
private sector assets and prohibited the remittance of profits
to foreign investors.

Risks Related to Colombia
We are highly dependent on economic and political conditions
in Colombia in connection with our supermarket and retail
operations in Colombia.

Colombia’s fiscal deficit and growing public debt could adversely
affect the Colombian economy. The Colombian fiscal deficit was
0.1% of GDP in 2008, 2.7% of GDP in 2009, 3.2% of GDP in
2010 and 2.0% of GDP in 2011.

The Colombian government frequently intervenes in Colombia’s
economy and from time to time makes significant changes
in monetary, fiscal and regulatory policy. Our business and
results of operations and financial condition may be adversely
affected by changes in government or fiscal policies, and other
political, diplomatic, social and economic policies that may affect
Colombia. We cannot predict what policies will be adopted by the
Colombian government and whether those policies would have
a negative impact on the Colombian economy or our business
and financial performance.
The Colombian government and the Colombian Central Bank
may seek to implement new policies aimed at controlling further
fluctuation of the Colombian peso against the U.S. Dollar and
fostering domestic price stability. The Colombian Central
Bank may impose certain mandatory deposit requirements in
connection with foreign-currency denominated loans obtained
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Our revenues earned from our operations in Colombia depend
to a significant extent on macroeconomic and political conditions
in Colombia. Decreases in the growth rate, periods of negative
growth, changes in law, increases in inflation, changes in regulation
or policy, or future judicial rulings and interpretations of policies
involving exchange controls and other matters, such as (but
not limited to) currency depreciation, interest rates, inflation,
taxation, banking laws and regulations and other political or
economic developments, in or affecting Colombia may affect
the overall business environment and could, in turn, impact our
financial condition and results of operations.

Despite the recovery of Colombia’s economy over the past several
years, we cannot assure you that such growth and relative stability
will be sustained. If the condition of the Colombian economy
were to deteriorate, we would likely be adversely affected.

Annual Report

As a result of our acquisition of Carrefour’s supermarket operation
in Colombia, the Colombian market has become a significant part
of our supermarket business and related results of operations.
Colombia has suffered periods of significant economic and
political instability in the past.

Our assets located in Colombia are subject to various risks
associated with emerging market countries, such as Colombia.

Although Colombia has maintained stable economic growth
since 2003 and an inflation rate below 8% during the last 10
years, in the past, economic growth has been negatively affected
by lower foreign direct investment and high inflation rates and
the perception of political instability. We cannot assure you that
growth achieved in recent years by the Colombian economy will
continue in future periods. If the perception of improved overall
stability in Colombia deteriorates or if foreign direct investment
declines, the Colombian economy may face a downturn, which
could negatively affect our results of operations.

Asset ownership in Colombia, as is the case in other emerging
market countries, is subject to political, economic and other
uncertainties, including expropriation, nationalization, renegotiation
or nullification of existing contracts, currency exchange restrictions
and international monetary fluctuations. We cannot assure you
that our operating results will not be affected by the occurrence
of any such events.

The Colombian government has historically exercised substantial
influence over the Colombian economy, and its policies are
likely to continue to have an important effect on our operations
in Colombia. Our business in Colombia could be adversely
affected by changes in policy, or future judicial interpretations
of such policies, involving exchange controls and other matters
such as currency devaluation, inflation, interest rates, taxation,
regulations and other political or economic developments in or
affecting Colombia.
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Colombian government policies will likely significantly affect
the economy and, as a result, our business and operations in
Colombia.

Annual Report

by Colombian residents, including us. Although no mandatory
deposit requirement is currently in effect, a mandatory deposit
requirement was set at 40% in 2008 after the Colombian peso
appreciated against foreign currencies. We cannot predict
or control future actions by the Colombian Central Bank in
respect of such deposit requirements, which may involve the
establishment of a different mandatory deposit percentage.
The use of such measures by the Colombian Central Bank may
be a disincentive for us to obtain loans denominated in a foreign
currency. We cannot predict the effects that such policies will
have on the Colombian economy. In addition, we cannot assure
you that the Colombian peso will not depreciate or appreciate
relative to other currencies in the future.

Colombia’s economy remains vulnerable to external shocks
that could be caused by its major regional trading partners
experiencing significant economic difficulties or by more general
“contagion” effects, which could have a material adverse effect
on Colombia’s economic growth and its ability to service its debt.
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Colombia has experienced several periods of severe criminal
violence over the past four decades, primarily due to the activities
of guerilla, paramilitary groups and drug cartels. In remote regions
of the country, where governmental presence is minimal, these
groups have exerted influence over the local population and
funded their activities by protecting and rendering services to
drug traffickers. In response, the Colombian government has
implemented various security measures and has strengthened
its military and police forces, including the creation of specialized
units. Despite these efforts, drug-related crime and guerrilla and
paramilitary activity continue to exist in Colombia. Any possible
escalation in the violence associated with these activities may
have a negative impact on the Colombian economy in the future.
In the context of any political instability, allegations have been
made against members of the Colombian government concerning
possible ties with paramilitary groups. These allegations may have
a negative impact on the Colombian government’s credibility,
which could in turn have a negative impact on the Colombian
economy or our operations there in the future.

Annual Report

Colombia has recently experienced slower growth and other
adverse economic and financial effects as a result of the global
financial crisis. The Colombian government has indicated that
tightening credit conditions in financial markets could have
a potential, although limited, negative impact on Colombian
economy mainly through lower foreign direct investment flows.
A significant decline in the economic growth of any of Colombia’s
major trading partners, such as the United States and Venezuela,
could have a material adverse impact on Colombia’s balance of
trade and adversely affect Colombia’s economic growth. According
to the Colombian Ministry of Commerce, the United States is
Colombia’s largest export market. In 2010, the United States
accounted for 42% of Colombia’s total exports. Accordingly, a
new decline in U.S. demand could have a material adverse effect
on Colombian exports and Colombia’s economic growth, which
could, in turn, likely have detrimental results on our business
activities. Colombia’s recent diplomatic crisis with Venezuela,
Colombia’s major trading partner of non-traditional products, may
adversely affect the levels of Colombian exports to Venezuela.

Colombia has experienced several periods of violence and
instability and such violence instability could affect the economy
and our operations.

Diplomatic relations with Venezuela and Ecuador, two of Colombia’s
main trading partners, have from time to time been tense, and
have been affected by events surrounding the armed conflict
with the Revolutionary Armed Forces of Colombia, or the FARC
(Fuerzas Armadas Revolucionarias de Colombia), particularly on
Colombia’s borders with Venezuela and Ecuador. Any further
deterioration in relations of Colombia with Venezuela and
Ecuador may result in the closing of borders, the imposition of
trade barriers or a breakdown of diplomatic ties, any of which
could have a negative effect on Colombia’s trade balance,
economy and national security, which may adversely affect our
results of operations.

Our Colombian operations are subject to regulation.

Natural disasters in Colombia could disrupt our business and
affect our results of operations in Colombia.

We are exposed to natural disasters in Colombia, such as
earthquakes, volcanic eruptions, floods, tropical storms and
hurricanes. In the event of a natural disaster, our disaster recovery
plans may prove to be ineffective, which could have a material
adverse effect on our ability to conduct our business in Colombia,
particularly if such an occurrence affects computer-based data
processing, transmission, storage and retrieval systems or destroys
customer or other data. In addition, if a significant number of
our employees and senior managers were unavailable because
of a natural disaster, our ability to conduct our business could

The supermarket business in Colombia is mainly regulated by the
Colombian Consumer Protection Bureau and the free market.
Nevertheless, the Colombian Superintendence of Industry and
Commerce (the “ Superintendencia de Industry y Comercio”) acts
as the supervisory agency for the enforcement of regulations
issued by the Colombian Consumer Protection Bureau. The
Colombian Ministry of Industry and Tourism also plays an import
role in the industry as it has within its reach ability to take any
required measure to ensure the protection of the local market
for domestic industry. In the past the ministry has relied on a wide
array of measures to achieve this goal which have included the
creation of product specific duties or price controls.
Furthermore, all corporations are regulated by the Colombia
Superintendence of Corporations (“Superintendencia de
Sociedades”). This government body oversees and approves
corporate events such as mergers, acquisitions and bankruptcies.
All corporations under the scope of this body in Colombia must
file annual financial statements therewith.
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be compromised. Natural disasters or similar events could also
result in substantial volatility in our results of our Colombian
operations for any fiscal quarter or year.  

Annual Report

Colombia’s diplomatic relations with Venezuela and Ecuador may
affect the Colombian economy and, consequently, our results of
operations and financial condition.

New or higher taxes resulting from changes in tax laws and
regulations in Colombia or the interpretation thereof could
adversely affect our results of operations in Colombia.

The Colombian government could seize or expropriate our assets
under certain circumstances.

In an expropriation by reason of war, the Colombian government
may expropriate personal property without the need to pay any
indemnification prior to the expropriation and temporarily occupy
real property for as long as national security matters require.
Possession of real property expropriated must be returned to
its original owner once the necessity for expropriation by reason
of war ceases to exist.
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Pursuant to Article 58 of the Colombian constitution, the
Colombian government may exercise its eminent domain powers
in respect of our assets in the event such action is required in
order to protect the public interest. According to Law 388 of
1997, the eminent domain power may be exercised through: (i)
an ordinary expropriation proceeding (expropiación ordinaria),
(ii) an administrative expropriation proceedings (expropriación
administrativa) or (iii) an expropriation for war reasons (expropiación
en caso de guerra). In all cases, we would be entitled to a fair
indemnification for the expropriated assets as described below.
Also, as a general rule, indemnification must be paid before the
asset is effectively expropriated.

Administrative expropriation proceedings may occur when the
factors supporting the expropriation represent an imminent risk
affecting public interest. Before conducting an administrative
expropriation, the Colombian government must offer to purchase
the asset from its owner at market value as determined by an
independent appraiser. If no agreement is reached by the parties
after 30 days of such offering, the Colombian government may
expropriate the asset directly (i.e., without having to conduct a
judicial proceeding) and establish the indemnification amount
based on the asset’s market value. After the expropriation, the
parties may challenge the validity of the expropriation and the
amount of the indemnification granted through a judicial process.
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The enactment of new tax laws and regulations, and uncertainties
with respect to the application or interpretation of future
tax policies, pose risks to us. In recent years, Colombian tax
authorities have imposed additional taxes in a variety of areas,
such as taxes on financial transactions and other taxes on net
worth, have modified income tax withholding rates and have
eliminated certain tax benefits.

Under an ordinary expropriation proceeding, the Colombian
government may expropriate any asset. Before expropriating,
the Colombian government must offer to purchase the asset
from its owner at market value as determined by an independent
appraiser. If no agreement is reached by the parties after 30
days of such offering, the Colombian government may initiate
a judicial procedure. Under the procedure, the relevant court
would decide on the validity of the expropriation and the amount
of the indemnification.

Exchange rate fluctuations could adversely affect the Colombian
economy, and therefore, us.

High rates of inflation may have an adverse impact us.

Our growth strategy includes expanding the supermarket
business in Colombia, both in existing markets and by opening
stores in new markets. Our future growth is dependent, in
part, on the ability to build, buy or lease new stores. Local land
use, local zoning issues, environmental and other regulations
applicable to the types of stores we desire to construct may
impact our ability to find suitable locations, and increase the
cost of building, buying or leasing stores.
Our failure to manage these risks, or other risks related to
the announced acquisition of the Colombian businesses that
are not currently known to us, could prevent us from realizing
the expected benefits of acquiring Carrefour’s supermarket
operations in Colombia.
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Rates of inflation in Colombia have been historically high, and
we cannot assure you that inflation will not return to high levels.
Inflation rates were 2.0%, 3.2%, 3.7%, 2.4% and 1.9% for 2009,
2010, 2011, 2012 and 2013, respectively. Inflationary pressures
may, among other things, reduce consumers’ purchasing power
and we cannot assure you that measures taken by the Colombian
government and Colombian Central Bank will suffice to curb
inflation. A return to high inflation in Colombia may harm our
results of operations.

We expect to realize strategic and financial benefits as a result of
the completed acquisition of Carrefour’s supermarket operations
in Colombia, including potential synergies. Our ability to realize
these benefits, however, is subject to risks and uncertainties,
including, among others:
• we may be unable to anticipate or manage risks that are unique
to the Colombian businesses; and
• we may be unable to compete successfully in the Colombian
market as a result of our limited familiarity with Colombia in
general and its customer demographics in particular.
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The Colombian peso is a highly volatile currency that has been
subject to significant devaluations and appreciations in the
past and may be subject to similar fluctuations in the future. A
significant devaluation or appreciation of the Colombian peso in
relation to the U.S. dollar could adversely affect the Colombian
economy and, as a result, our operating results.

We may not achieve the expected strategic objectives
and financial benefits from the acquisition of Carrefour’s
supermarket operations in Colombia.

Regulatory

Framework

Chile
Cencosud S.A. is a publicly held stock corporation (Sociedad Anónima
Abierta) and, as such, is subject to the provisions of Law No. 18,046
on Publicly Held Corporations, Law No. 18,045 on Securities
Market and the regulations of the Superintendency of Securities
and Insurance, among others. In addition, as an entity that trades
securities in the United States, Cencosud S.A. is registered in the
SEC (Securities and Exchange Commission) and complies with
the provisions of the Sarbanes - Oxley Act of 2002, among others.

In terms of consumer protection, Cencosud and its subsidiaries
in Chile are subject to Law No. 19.496, in relation to Consumer
Protection. Compliance of such law is supervised by the SERNAC
(National Consumer Service). In this regard, a class action
was filed by SERNAC against the subsidiary Cencosud S.A.
Administradora de Tarjetas S.A. (“CAT”) in connection to the
payment of commissions. On April 24, 2013, Chile’s Supreme
Court ruled in favor of SERNAC. Currently, the latter ruling
cannot be subject to any type of recourse. The Company is in
the process of executing the referred ruling, by returning the
excess amount of fees charged to every affected consumer, in
compliance to the ruling of the Supreme Court.
1.2 Supermarkets:

Cencosud and its subsidiaries in Chile are subject to the
Health Code, Supreme Decree No. 977 and Law No. 20,606 on
nutritional composition and product labeling. All supermarkets
are subject to inspection by the relevant Ministerial Regional
Health Secretariat (“Health SEREMIs”) and the Agriculture and
Livestock Service (“SAG”). Except for government authorizations
required for the sale of alcoholic beverages, bakery goods,
pharmaceutical products, seafood and vegetables, as well as
the usual commercial permits required by local government
authorities, no special authority or government permission is
required for the sale and distribution of food and other products.
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Cencosud S.A. and its subsidiaries comply with all legal and
administrative regulations applicable to our line of business, in
each of our operating countries.

1.1 Consumer Protection:
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In Argentina, Brazil, Chile, Colombia and Peru, Cencosud S.A.
and its subsidiaries are subject to a wide range of regulations
and government oversight that generally apply to companies
engaged in a commercial activity in each country, including labor
laws, social security laws, public safety, consumer protection and
environmental laws, securities and antitrust laws, laws regarding
the compliance of minimum safety and sanitary conditions of all
facilities in connection to the sale and distribution of food products
and laws that regulate the requirements for obtaining building
permits for our new facilities.  

1.6 Prevention of Money Laundering and Terrorist Financing:

Cencosud and its subsidiaries in Chile are subject to the regulations
that exist in relation to antitrust laws, such as Decree Law No.
211. The National Economic Prosecutor (Fiscalía Nacional
Económica) is the national agency responsible for ensuring free
competition and has extensive regulatory powers and faculties.

Cencosud and its subsidiaries in Chile must comply with Law No.
20,393, about Prevention of Money Laundering and Terrorist
Financing. Some of the subsidiaries are subject to the supervision
of the Financial Analysis Unit (UAF), which is in charge of
supervising the compliance of all rules governing this matter.

1.4 Financial Retail:

Argentina

1.5 Shopping Centers and Real Estate:

In the real estate business and shopping centers, Cencosud
S.A. and its subsidiaries in Chile must, in addition to the general
rules, comply with specific legislation such as the General Law on
Urban Planning and Construction (Ley General de Urbanismo y
Construcción) and a series of provisions on land use, commercial
real estate, environmental regulations and municipal ordinances.
For commercial centers, various permits and authorizations must
be obtained in order to exploit said centers; i.e. the Certificate
of Final Works emitted by the respective Direction of Municipal
Works.

The subsidiaries in Argentina are subject, in corporate matters,
to Law No. 19,500 on Corporate Entities.
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1.1 Consumer Protection:

The subsidiaries in Argentina are subject to the Consumer
Protection Act, Compliance of such law is supervised by the
Ministry of Internal Trade. In 2014 Law No. 26,993 came into
effect, amending the Consumer Protection Act by creating a
new system of conflict resolution in consumer relations: (a)
COPREC; (b) Audits in Consumer Relations; and (c) National
Justice in Consumer Relations. Currently, there is no important
judicial process in the field of Consumer Protection.
1.2 Supermarkets:

Concerning the supermarket business, subsidiaries in Argentina
are subject to inspection by the National Health and Food Quality
Service, the National Administration of Medications, Food and
Medical Technology (“ANMAT”) and the Secretary of Internal
Trade. Except for governmental authorizations required for the
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Cencosud and its subsidiaries in Chile, in addition to the general
rules, must also comply with instructions and special regulations
of the Central Bank of Chile, the Superintendency of Banks and
Financial Institutions (the “SBIF”) and the Superintendency of
Securities and Insurance, such as Circular 40 of the SBIF and
Chapter III J.1 of the Compendium of Financial Regulations of
the Central Bank. The companies in charge of the Financial Retail
business operations are also supervised by the SBIF.
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1.3 Antitrust:

1.3 Antitrust:

1.4 Financial Retail:

In financial retail, subsidiaries in Argentina are subject to the
Credit Card Law and its statute, which is overseen by the Ministry
of Domestic Trade and by the rules issued by the Central Bank of
Argentina, and the Unit of Financial Information on prevention
of money laundering and terrorist financing (UIF).

In the field of real estate and shopping centers, new projects
in the Province of Buenos Aires must comply with Law No.
12,573, which applies to large commercial surfaces, in order to
obtain all necessary authorizations. All existing and projected
supermarkets must comply with national, provincial and municipal
regulations on land use, environmental and commercial real
estate. Starting August, 2015 the new Civil and Commercial
Procedure Code will come into effect, which unifies and amends
current legislation, which will force Argentine subsidiaries to
make various adjustments, such as those in connection to space
concession agreements in shopping centers, as well as legal
figures and conditions in contracts of use and location of real
property in commercial establishments.
1.6 Prevention of Money Laundering and Terrorist Financing:

Since the year 2000, Law No. 25,426 regarding Concealment
and Laundering of Proceeds of Criminal Origin has been in
effect in Argentina, which established the Financial Intelligence
Unit (UIF) as the enforcement authority. Also, in 2007, Law No.
26,268 which extends enables said authority to analyze suspicious
terrorist financing operations. The UIF operates and financial
autonomy within the jurisdiction of the Ministry of Justice and
National Human Rights Office. Under current regulations,
Cencosud S.A. (Argentinean subsidiary) for its retail finance
business, is registered as required with the UIF, has appointed
a compliance officer, and has formed a committee that monitors
compliance that meets each quarter. In May 2014 an inspection
of the UIF was carried out. No results regarding this inspection
have been received to this date.
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In terms of antitrust, the Argentinean Antitrust Commission is
responsible for ensuring the compliance of all antitrust provisions
and has broad powers of supervision and extensive powers. In 2014
the Law on Competition Protection was amended and through
such amendment the Court of Defense of Competition (Tribunal
de Defensa de la Competencia) was removed and the National
Commission for Protection of Competition is now invested with
the powers that were previously belonged to said Court. The
reform also expands the powers of the enforcement authority
and increases sanctions.

1.5 Shopping Centers and Real Estate:
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sale of alcoholic beverages, bakery products, pharmaceuticals,
meats, seafood and vegetables and the usual commercial permits
required by local government authorities, no other permit or
special authorization is required for the sale and distribution of
food and other products. In 2014, two specific events stand out:
(a) Law No. 26,992 regarding “Price Observation” was passed
but has not come into effect yet; and (b) the province of Santa
Fe issued a provincial law called the Sunday closing law, and
has invited various municipalities to subscribe to its provisions.

Brazil
1.1 Consumer Protection:

1.2 Supermarkets:

1.3 Antitrust:

In the area of antitrust, Brazilian antitrust authorities have
broad regulatory powers. Law No. 12,529 of 2011 regulates the
agency responsible for enforcing antitrust rules called “CADE Administrative Council for Economic Defense”.
1.4 Pharmacies:

The pharmaceutical industry is subject to the control and
monitoring of the Brazilian National Agency for Health Supervision

Law No. 4,595 of 1964 regulates the financial system in Brazil.
Law No. 6,404 of 1976 concerning publicly held corporations
and Law No. 6,385 of 1976 regarding the Securities Market
which creates the Securities Commission (CVM) are especially
applicable.
1.6 Shopping Centers and Real Estate:

With reference to shopping centers and real estate, there is a
significant number of regulations, being the most relevant Law No.
8,245 of 1991, regarding leases; The Public Records Law No. 6,015
of 1973 and the Brazilian Civil Code - Law No. 10,406 of 2002.
1.7 Prevention of Money Laundering and Terrorist Financing:

There is no specific law in Brazil governing the prevention of
money laundering and terrorist financing. Law No. 9,613 of
1998 regulates the crime of “laundering” and “concealment of
property”, which was complemented by the Law No. 12,683 of
2012, which repeals certain provisions and updates the issue
addressed by Law No. 9,613.
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To open and operate supermarkets in Brazil a commercial permit
and approval of where the supermarket will be installed and
an inspection certificate from the local fire department, as well
as health and security permits. Shops and supermarkets are
inspected by the municipal authorities. The main laws are the
Law No. 6,938 of 1981 concerning environmental policies, Law
No. 9,782 of 1999, which defines the National System of Health
Surveillance and its rules of inspection.

1.5 Financial Retail:
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In terms of consumer protection, business operations in Brazil
are also subject to consumer protection rules regulating matters
such as advertising, labeling and consumer credit. The main
regulatory body is the Defesa do Consumidor Code - Law No.
8,078 of 1990.

(“ANVISA”) and both state and municipal public health authorities.
In particular, Law No. 6,360 which indicates ANVISA powers
is applicable. The authorization granted by ANVISA allows
companies to operate in Brazil as a whole for an indefinite
period. ANVISA authorization must be renewed every time a
change occurs in the activities of the company, shareholders,
executives or managers. Law No. 9,782 of 1999 regulates the
National Health Surveillance System and its rules of inspection.

Peru
1.1 Consumer Protection:

The subsidiaries in Peru are subject to the compliance of the
regulations of the National Institute for the Defense of Competition
and Protection of Intellectual Property (“INDECOPI”), entity
which is also responsible for overseeing and sancioning business
practices involving behaviors that violate the provisions regulated
by Supreme Decree No. 1,034 - Law of Repression of Antitrust
Conducts, in order to promote economic efficiency for the well
being of consumers.
1.4 Financial Retail:

1.2 Supermarkets:

Business operated in Peru through Banco Cencosud S.A., that as
a financial institution is subject to the regulations contained in
Law No. 26,702 – General Law of the Financial System and the
Insurance System and Organic Law of the Superintendency of
Banking and Insurance and other provisions of the regulator: the
Superintendency of Banking, Insurance and Private Administrators
of Retirement Funds (SBS).
1.5 Shopping Centers and Real Estate:

Each new project must comply with the National Building Regulations,
during its construction phase, as well as rules governing the proper
operation of any premises open to the public. Thus, it is essential
to manage and obtain a series of permits and licenses (Law No.
28,976 – fundamental law regarding Operation Licenses and
various provisions of the National Institute of Civil Defense INDECI). The entity that oversees and regulates the construction,
implementations and operation of commercial shops are mainly
municipal bodies within the jurisdiction of each commercial shop.
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Supermarkets are subject to inspection by local governments
where each shop operates. Also, the inspection of sanitation and
quality of products sold in supermarkets is carried out by the
Ministry of Health (Department of Health - DIGESA and General
Direction of Medication, Supplies and Drugs - DIGEMID), Ministry
of Production (National Agency of Fish Sanitation - SANIPES) and
Ministry of Agriculture (National Service of Agrarian Sanitation
- SENASA) with respect to food and beverages in general and
specifically in the case of seafood, fruits, vegetables, meats and
pharmaceutical products, resulting in mandatory compliance of
the regulations in each sector, namely: The Sanitary Regulation
on Food & Beverage Monitoring, Decision No. 483, the Sanitary
Regulations of Food & Beverage Self Services, among others.
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The activities of the Cencosud Group in Peru involve a direct
and constant relationship with the consumer. The entity that
regulates the relationship and monitors compliance of the
Consumer Protection Code is the National Institute for the
Defense of Competition and Protection of Intellectual Property
(“INDECOPI”).

1.3 Antitrust:

1.2 Supermarkets:

The Financial Intelligence Unit of Peru (UIF - Peru), incorporated
in the Superintendency of Banking, Insurance and Private
Administrators of Retirement Funds (SBS), is responsible for
receiving, analyzing, evaluating and transmitting information
-within its mission of prevention, monitoring and analysis for
the detection of money laundering and / or terrorist financing;
as well as assisting with the implementation towards the obliged
parties in order to detect transactions suspicious of laundering
and / or terrorist financing. Its regulatory framework is mainly
supported by the following provisions: Resolutions SBS No.
486-2008, No. 838-2008 and No. 1782-2009.

In Colombia, a number of permits and approvals are required
to operate businesses according to the type of products and
services offered to the public, in addition to local and national
approvals in order to sell certain items. There are a number of
environmental regulations and authorizations that must be
obtained for operating. The fundamental provision in connection
to sanitary issues is Law No. 9 of 1979. The monitoring and
enforcement of this Law is carried out by the National Institute
of Food and Drugs (INVIMA) of the Ministry of Health and
Social Welfare.
1.3 Antitrust:

1.1 Consumer Protection:

Law No. 1,480 of 2011 is the main rule concerning Consumer
Protection in Colombia. The monitoring and enforcement of said law
is carried out by the Superintendency of Industry and Commerce,
which is an entity ascribed to the Ministry of Commerce, Industry
and Tourism. Other relevant provisions are the Notice of the
Superintendency of Industry and Commerce, which regulates the
actions of the Superintendent and Decree No. 3,466 of 1982. At
regional and municipal levels, the competent authorities to conduct
surveillance and control are municipal mayors (in cities) or locals
(villages) of the country, through their respective inspections in
regards to consumer protection.
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Colombia

The Superintendency of Industry and Commerce is the sole
agency responsible for protecting free competition in the market
by prohibiting acts which deem to obstruct competition and
by promoting and advocating for a competitive environment.
The scheme to promote competition and restrictive business
practices in the Colombian legal system is contained mainly in
Law No. 155 of 1959, under which some provisions on restrictive
business are dictated, Law No. 1,340 of 2009, under which new
provisions on competition are contemplated.
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1.6 Prevention of Money Laundering and Terrorist Financing:

1.6 Shopping Centers and Real Estate:

Consumer finance operations and credit cards are also subject
to the approval of the Financial Superintendency of Colombia
which is also the agency responsible for conducting surveillance
and control over the financial retail sector in Colombia. The
financial system in Colombia regarding credit cards and financial
consumer protection are summarized in Law No. 1,328 of 2009
and Notices emitted by the Financial Superintendency.

Cencosud S.A. subsidiary in Colombia is subject to a fairly
extensive legal regime in real estate and town planning. In
addition to the general rules, there are specific laws such as
Law on Territorial Planning (Law No. 388 of 1997 and Law
No. 810 of 2003); National Decree No. 1.469 of 2010, which
regulates urban licenses; zoning plans of each municipality and
earthquake resistant regulations - Law No. 232 of 1995.  The
General Environmental Law is also applicable (Law No. 99 of
1993). The authorities involved in this area range from Public
Notaries and Judges of the Republic, to Ministries of the Republic
and the Housing and Territorial Development.

1.5 Pharmacies:
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1.7 Service Stations:

Service stations in Colombia are subject to extensive and specific
regulation, focused mainly on environmental and management and
treatment of fuels and hazardous waste. Important regulations worth
mentioning is Law No. 1,333 concerning environmental sanctions,
Resolution No. 1,170 that regulates dumping and hazardous waste,
Decree No. 1.521 whereby the storage, handling, transportation and
distribution of liquid fuels derived from petroleum for service stations
is regulated and hazardous waste management and environmental
Management Guidelines for fuel service stations of the Ministry of
Environment, which establishes a basic and concise framework for
the environmental management of service stations, that serves to
unify criteria for environmental assessment, define procedures to
be developed in the elaboration of environmental studies and to
strengthen environmental management and optimize resources.
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Surveillance and enforcement of this sector is carried out by the
National Institute of Food and Drugs (INVIMA), of the Ministry of
Health and Social Protection. In addition to INVIMA, surveillance
and enforcement may be carried out by municipalities and
locales of the country, through their respective Secretaries of
Health. To be able to open any pharmaceutical establishment, it
is necessary to apply for the respective Certificate of Distance
at the municipal or local secretary. The regulatory provision for
pharmacies is summarized in Decree No. 677 of 1995, whereby
the registry and license regime is regulated, quality control
and sanitary monitoring of food products, cosmetics, hygiene
products, and regulation of other similar items and Decree No.
2,200 of 2005 which regulates the pharmaceutical service.
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1.4 Financial Retail:

1.8 Prevention of Money Laundering and Terrorist Financing:
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The entities responsible for carrying out the monitoring and control
over the provisions on money laundering and terrorist financing
are the Superintendency of Corporations and the Unit of Financial
Information and Analysis (UAIF). The regulatory references to
Money Laundering and Terrorist Financing is established in the
External Notes emitted by the Superintendency of Corporations,
issued on June 17, 2014, which imposes an Auto Control System
and Risk Management of Money Laundering and financing of
terrorism, as well as mandatory reporting of information to the
UIAF.
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TRADEMARKS

The Company has duly registered -or is in the processes of registrationin the National Institute of Industrial Property under the Ministry
of Economy, all the trademarks necessary for its operations. Under
current legislation, the registration of trademarks has a renewable
term of 10 years.
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In addition, we continue to develop our ow private labels like Krea
Hogar and Textil, URB, Alpes Outdoor, Savia Nativa, Neü Mobel,
Roots Outdoor Furniture, Global Home, Alaniz Home, Alaniz,
Attimo, Green Field, Opposite, Tribu, Aussie International, Mini
Tribu, Nex, Tecno Paris, Femmeparis, Foster, JJO and Umbrale,
which have been very successful in the market.
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The Cencosud group has various trademarks registered or in the
registration process in Chile, Argentina, Colombia, Brazil and Peru,
including: Jumbo, Easy, Santa Isabel, Disco, Vea, Florida Center, Las
Palmas del Pilar, Plaza Vea, Paris , Banco Paris, Tarjeta Cencosud,
Circulo Más, Wong, Metro, Gbarbosa y Puntos Cencosud.

CONTRACTS &

LICENSES
Division

Business
Unit

Licenses

Paris

Cars
Planes
Toy Story
Hadas
Marie
Violetta

Infant

Paris

Monster

Paris

Thor
Hulk
Ironman
Capitan America
Marvel Comic
Avengers

Infant

Paris

Star Wars

Infant

Paris

princesa sheriff callie

Infant

Paris

Henry hugglemonster

Home

Paris

REEF

Sports

Paris

Dakar
FIFA
Spalding

Men

Paris

REEF

Men

Paris

Unlimited Royal Blue Jeans

Men

Paris

Top Man

Men

Paris

Arrow

Licenses

Infant

Johnson

Cars
Planes
Toy Story
Hadas
Violetta

Infant

Johnsons

Monster

Infant

Johnson

Thor
Hulk
Ironman
Capitan America
Avengers

Men

Johnson

Pierre Cardin

Men

Eurofashion

Legacy

Men

Eurofashion

Top Man

Women

Eurofashion

Top Shop

Women

Eurofashion

Miss selfridge

Women

Eurofashion

Women´secret

Men Women

Eurofashion

American Eagle

Infant

Jumbo

Star Wars

Infant

Jumbo

Peppa pig

Infant

Jumbo

Jack El Pirata

Infant

Jumbo

Princesa Sofia

Infant

Jumbo

Play Doh

Infant

Paris

Transformers

Supplier: Box Ltda.
Supplier: Arcadia Brand Group Limited
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Infant

Business
Unit
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Infant

Division

our

Suppliers
As of December 31, 2014 our top 20 suppliers were:

Customers

Agrosuper Com. de Alimentos
Nestlé Chile S.A.
Unilever Chile S.A.
Unilever Argentina S.A.
Samsung Electronics Chile
Mastellone Hnos. S.A.
Comercial Santa Elena S.A.
Empresas Carozzi S.A.
Sancor Cooperativas Unidas Limitada
CMPC Tissue S.A.
Organización Terpel S.A.
Cervec y Maltería Quilmes SAI
Watt's S.A.
Molinos Río de la Plata S.A.
BRF Brasil Foods S.A.
Danone Argentina S.A.
Cía. de Bebidas Das Americas AMBEV
LG Electronics Colombia Ltda.
Coop. Agric. y Lechera de la Unión
LG Electronics Inc. Chile

Country
Chile
Chile
Chile
Argentina
Chile
Argentina
Chile
Chile
Argentina
Chile
Colombia
Argentina
Chile
Argentina
Brazil
Argentina
Brazil
Colombia
Chile
Chile

None of the suppliers listed above individually concentrated 10% of all purchases
made during the period.
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We operate in five countries in Latin
America, serving a variety of clients
through its different formats. As of
December 31, 2014, no customer
reaches to concentrate individually
10% of the revenues in each of our
divisions.

Company Name
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OUR

Properties,

Plant and Equipment

Main Properties

HOME IMPROVEMENT
Store

Store

Address

Selling
Space (m2)

Jumbo Bilbao

Av. Francisco Bilbao 4144 Las Condes

Jumbo Kennedy

Av. Kennedy 9001 Las Condes

11.816

Jumbo Maipú

Av. Américo Vespucio1001 Maipú

11.388

Jumbo La Reina

Av. Bilbao 8750 Las Condes

10.348

Jumbo Costanera

Av. Andrés Bello 2433 Local 1000 Providencia

9.509

Jumbo Antofagasta –
Angamos

Angamos 745 Antofagasta

9.233

Jumbo La Dehesa

Av. La Dehesa 1445 Lo Barnechea

Jumbo La Florida

Av. Vicuña Mackenna 6100 La Florida

Jumbo Rancagua

Av. Presidente Frei Montalva 750 Rancagua

9.315

Jumbo Peñalolén

Av. Sanchez Fontecilla 12000 Peñalolén

8.777

* Cencosud defines as main all the stores that together makes up 25% of business sales.

8.673

8.546
11.210

Easy Rancagua

Carretera El Cobre 750 Local 1100, Rancagua, Chile

11.174

Easy Temuco

Av. Caupolicán 650, Temuco, Chile

11.652

Easy Quilín

Av. Quilín 5400, Peñalolén, Chile

11.530

Easy Maipú

Av. Américo Vespucio 1001, Maipú, Santiago, Chile

13.082

Easy La Reina

Av. Francisco Bilbao 8750, Las Condes, Santiago, Chile

11.415

Easy Viña del Mar

Av. Norte 2901, Viña del Mar, Chile

14.469

Easy Mendoza

General Balcarce 897, Godoy Cruz, Mendoza, Argentina

10.902

Easy Neuquén

Av. J.J.Lastra 2400, Neuquén, Argentina

10.859

Easy San Isidro

Fondo de la Legua 2513, Villa Adelina, Buenos Aires,

15.383

Argentina
Easy Quilmes

Av. Calchaquí 3950, Quilmes, Buenos Aires, Argentina

Easy Palermo

Av. Bullrich 345, Ciudad Autonoma de Buenos Aires,

11.129
9.828

Argentina
Easy Córdoba

Av. O’Higgins 3859, Córdoba, Argentina

Blaisten Floresta

Av. Juan Alberdi 3928, Buenos Aires, Capital Federal,

10.584
2.243

Argentina
Blaisten Palermo

Av. Juan B. Justo 1380, Buenos Aires, Capital Federal,
Argentina

Easy Americas

Av. Americas N°68-94, Bogotá, Colombia

Easy Centro Mayor Calle 34ª Sur N°34D-50, Bogotá, Colombia

1.700
10.198
9.377
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SUPERMARKETS

Selling
Space (m2)
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Below is a list of the main (*) stores used
for the development of our business in
each of the countries we operate in.

Address

DEPARTMENT STORES
Store

Land for the Development of Future Projects
Address

Selling
Space (m2)

The company has the following properties for the development of future projects:

Av. Libertad 1390, Viña del Mar, Chile.

Paris Alto Las Condes

Av. Kennedy 9001, Las Condes, Santiago, Chile.

10.213

Paris Costanera Center

Av. Andrés Bello 2447, Local 1200, Santiago, Chile.

10.211

Chile

35

2.461.171

Owned

11.872

Chile

7

301.828

Leased

Chile.

Argentina

26

1.439.357

Owned

Av. Vicuña Mackenna 7110, La Florida, Santiago,

Brazil

25

354.253

Owned

Paris Plaza Oeste
Paris Vespucio

Av. Américo Vespucio 1501, Cerrillos, Santiago,

11.748
8.991

8.722

Country

Lots
available

Selling
Space (M2)

Owned
or Leased

Brazil

21

173.958

Leased

Johnson Concepción

Colo Colo 551, Concepción, Chile.

4.241

Peru

29

148.210

Owned

Johnson Mega Puente

Calle Puente 689, Local 41, Santiago, Chile.

2.483

Peru

11

21.230

Leased

4

89.953

Owned

158

4.989.960

Chile.

Johnson Mega Maipú

Av. Américo Vespucio 399, Local 121, Maipú, Chile.

5.016

Colombia

Johnson La Serena

Av. Francisco de Aguirre 2, La Serena, Chile.

5.718

Total

Johnson Mega Quilín

Av. Américo Vespucio 3300, Peñalolén, Santiago,

5.180

Chile.
Johnson Chillán

5 de abril 802, Chillán, Chile.

4.474

Paris Plaza Lima Norte

Cruce Panamericana Norte, Tomás Valle, Tupac

6.748

Amaru, Perú
Paris Mega Plaza

Av. Alfredo Mendiola 3698, Independencia, Perú

7.758
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Av. Presidente Kennedy 5225, Santiago, Chile.

Paris Viña del Mar

Annual Report

Paris Parque Arauco

CSR

CORPORATE
SOCIAL

RESPONSIBILITY

From Cencosud Chile, we gave emphasis on Labor Inclusion
strategy and our responsibility in matters of Suppliers. Also,
looking contribute to the discussion of sustainability and be part
of the latest trends in the field, we joined the most respected
institutions or organizations on these issues nationally: Accion
RSE, Pacto Global, ProHumana and the Center for Business and
Sustainability of Universidad Adolfo Ibáñez (CBS).
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During 2014 our main focus was working on formalizing the
strategy and policy of Corporate Social Responsibility in our
supermarkets, department stores and home improvement,
recognizing central aspects of the operation of each brand.

We conducted an extensive assessment of the state of sustainability
in our business in Chile, through international standards and
consultation with key stakeholders, defining starting this action
plans that allow us to meet the stated commitment to each of
our stakeholders.

Annual Report

In Cencosud we believe sustainability to be key to achieve our
goal of being the largest retailer in Latin America. We work to
build valuable relationships with our key stakeholders: Employees,
Customers, Suppliers, Community and Environment. Therefore
we have a corporate strategy that raises the general guidelines
and focus of work for its business units, with the aim of enhancing
the benefit of developed programs, respecting differences and
individuality of each.

CSR
CHILE

Jumbo
Social Responsibility Policy
In order to manage these commitments and strengthen our
leadership attributes in the industry, quality, service and variety,
we developed a sustainability strategy that can enhance our
business. This has allowed us to manage the main impacts of our
operations and relate permanently with our key stakeholders:
Employees, Customers, Suppliers, Community and Environment.

With the aim to promote the employment of people with
disabilities and seniors, we have developed a program of Labor
Inclusion, which has already been recognized by various social
organizations. These include the National Disability Service,
Senadis, and the National Service for the elderly, Senama.
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Labor Inclusion Program:
With more than 19,022 employees in the company, we are
committed to being an employer of high quality, enabling personal
and professional growth of each employee, from an inclusive
approach. Considering the importance of work to access better
living conditions, Jumbo is concerned to integrate people with
special needs and older adults to give them opportunities for
development while having committed workers.
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Workers

Customers

Another key benefit of comesanojumbo.cl site is the fact that our
customers can find relevant information about such important
functional products for a lot of people today. Among them are
those who are gluten-free or lactose, explained in detail on page.

Support for SMEs:
We work in partnership with our suppliers with the goal of
providing the best selection and the highest quality to our
customers. To achieve this, we seek to develop relationships of
trust with them, taking into account their particularities. At this
point, we have a payment schedule to 30 days specially designed
for SMEs, in order to facilitate their operation.
As a way to support entrepreneurship of small business of our
country, every year since 2011, we have supported the Fair
Echinuco, a large gathering of Chilean Cuisine, attended by
many entrepreneurs around the country and have the option
to display their products the public. In 2014 we decided to
expand our efforts and implement a seminar for small vendors
at the show, especially to give them knowledge they could use
to enhance their business; Some of the topics discussed were:
quality, integration into the value chain and marketing. In that
instance involved 25 entrepreneurs who evaluated positively
the activity. In turn, a business round, where entrepreneurs were
able to present their products, and generate the opportunity to
develop business with Jumbo was performed.
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Healthy eating is a lifelong learning platform, with different tips
and relevant information about products and recipes. This site is
a tool split our customers, allowing them to get more information
about foods and products available in Jumbo and, thus, make a
better buying decision focused on your health and your family.

Providers
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Eat Healthy:
We have always characterized by position our clients in the first
place of our business, giving excellent service, quality products
and a range that meets all your needs, openly declaring a
series of commitments aimed at them. These styles and habits
promote healthy and sustainable living with their customers and
community, with a transparent and accountable communication
through our program promoting healthy eating.

Environment

Community

This staging is brought to throughout Chile and in some countries of
South America and has become the fourth largest in Chile, exceeding
180,000 people. By 2014 we wanted to expand our beneficiaries,
inviting children do not always have the opportunity to enjoy shows
like this. We invite 5,000 children of Mary Help foundations, Santa
Clara, San Pedro de Armengol Foundation, Fundación Mi Casa and
Coaniquem to enjoy this show.

Reusable Bags:
We encourage the use of reusable bags among our customers,
the only retail that rewards its customers accumulate points in
our loyalty program each time it is used.
Energy Efficiency:
We develop long-term monitoring of our consumption in the
various operations and stores, which has allowed us to reduce
our consumption every year. Mainly thanks to the replacement
of the luminaire and the cooling equipment, this also results in
a decrease in our emissions of greenhouse gases. These efforts
were recognized in 2014 as in 2013, by the Ministry of Energy,
which awarded the Seal of Energy Efficiency several local Jumbo,
as a way to recognize our efforts to implement energy efficiency
initiatives in operations.
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In this sense, we seek to reduce the impact that could cause our
operations and strengthen ties with these communities, it is essential
to maintain an attitude of constant listening and develop according
to the values of Jumbo recreational and educational activities. In
order to get closer to our community develops for several years
and the spectacular Jumbo Circus, offering a first class show in
different municipalities and regions.

Internal recycling and towards customers:
Domestically of our operation we recycle usable materials such
as cardboard, paper, alarms, hooks and stretch film. Facing
customers, we have several Jumbo premises clean throughout
the country points.
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Jumbo Circus:
Key part of our sustainability is to have a good relationship with
the different communities that are part of the environment in
which we operate our various locations. The Chilean family and
particularly local residents play a crucial role in this matter, since
it is they who daily visit Jumbo as customers and see the home as
an actor in his neighborhood.

On our way to sustainability, the environment becomes a field
relevant to the management company, taking into account that
for years and years, it is essential to have a healthy, able to meet
our needs planet and future generations.  In this sense, we have
developed several lines of action:

Easy
Easy Social Responsibility Policy
The four axes embodied in the policy are managed from
programs that have been designed and developed in view 5
Easy stakeholders Chile: Employees, Customers, Suppliers,
Community and Environment.
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Energy Efficiency Label:
Easy was part of the 35 companies awarded by the Ministry of
Energy and Energy Efficiency Agency Chilena 2014, recognizing
the implementation of initiatives, targets, and indicators point to
efficiently use our energy resources. In 2014 four local obtained
the seal of energy efficiency, in addition to 4 who had already
won in 2013.
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Efficient Environmental Management

Contribution to the Development
of the Country
Lift Chile Challenge Alliance:
In order to contribute to the development of entrepreneurship,
construction and improvement of community spaces, have
decided to join Easy Lift Chile Challenge, those working for
poverty alleviation and community development in the country.
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As part of the alliance with the Challenge Lift Chile, Easy began
fundraising campaign through the returned donated by customers
in order to add support for projects to the community.

• 4 instances Night Digna in Viña del Mar and Santiago (Central
Hospital and Hospital San José). Small groups of volunteers
share a small dinner with homeless people.
• Volunteers Easy, Challenge and those living in the territory,
worked together on a day to raise a fence in San Bernardo.
• Easy celebrated Christmas in five camps, a hospital, a home
and 4 kindergartens in different cities in Chile, sharing with
the children in a time of recreation. They attended 10 different
local partners.
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Under this alliance, in 2014 Easy provided support in the
reconstruction of two gardens in Valparaiso burned by the fire,
Cesfam, reconstruction of two houses, and providing tools to
entrepreneurs in the affected area. The aid was provided, inter
alia, through the donation of hardware products, trucks to
transport items, management with suppliers to donate products,
discounts building materials, and support staff in the armed and
installation of products in homes.

Corporate Volunteering:
They were held instances of corporate volunteering, where the
experience in the field of voluntary Challenge us raise Chile,
employees were able to share instances of different nature
and experience firsthand the potential to be agents of change.

Easy want to raise awareness in our customers and being a brand
committed to sustainability. For this, we have initiated various
actions that allow us to have a wider choice of sustainable products.
• Identify current offer sustainable products in publications:
Products with ecological features are highlighted with a logo
Eco Easy in catalogs.
• Implementing provider survey that seeks to identify sustainable
initiatives and sustainable product mix, allowing us to better
communicate the features that make the products more
sustainable option.
• Identification of catalogs Easy PEFC certified.

Occupational Safety and Health:
During the period 2014 decreased by 30% Easy accidents,
reaching a rate of 5.15% in December 2014 to implement
programs that drove 51,233 262 activities aimed at preventing
accidents. In 2014 Easy received the following awards around
its management Occupational Safety and Health.
• Outstanding participation in the campaign Mano a Mano,
where 135 employees awareness activities were conducted
nationwide. It was awarded as one of the highlights of the year
among its affiliates.
• Award Hub Financial Daily Pulse sustainability, sustainable
best practices in the 2014 competition.
• Outstanding Participation in the Competition of Best Practices
in Risk Prevention of the Chilean Chamber of Construction,
becoming the first company in the trade sector enter this
podium.
• First survey of Psychosocial Risk initiative is part of the National
Plan for Retail Psychosocial Risks of Mutual Security and is
part of the compliance monitoring these risks MOH. Over
5,600 equivalent surveys were applied to 86% approx. the
total number of employees.
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Sustainable Product Offerings

Happy, Secured and Committed Team
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World Training Expert:
They were conducted trainings and activities together since World
Expert with The Mutual and some suppliers, in this context, Lift
Chile Challenge entrepreneurs were invited to visit Maderas de
Concepción and Maderas Arauco Arauco Teno. Furthermore,
the second Seminar Entrepreneurship and Safety Culture
“Capturing Business Opportunities” organized by the Mutual,
which was attended by several entrepreneurs was performed.

Paris
Light blue Consciousness,
Social Responsibility Policy
In Paris we are part of a new generation. A transparent generation,
open and with a hard attitude to change the status quo. That is why
we want to change the world; to be sustainable in the long term
and contribute so future generations can have a better life, more
humane, compassionate and aware.

The most important thing is to know that we are not alone in this,
our stakeholders are actively involved in this mission. So we want
to listen with respect and incorporate the richness of that diversity
in our actions.
None of this could be accomplished without the efforts of each of
our employees. Joining them move every day in fulfilling our purpose
and we want to deliver a workplace where they feel heard, they can
develop and enjoy every day of best practices quality of working life.
Our projects are divided into four pillars of Conscience Celeste,
seeking to respond to our various stakeholders: Employees,
Customers, Suppliers, Community and Environment.
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We are responsible for the future that we build, so we promise to
be proactive in reducing our environmental impact and actively
encourage recycling throughout our value chain.

Paris Parade:
For the fifth year was successful the biggest Christmas Parade
Chile “Paris Parade”. The show is a Christmas gift that makes
her Paris to the community in which more than 800,000 people,
attendance record in the five years of the parade attended. The
show was broadcast live on TVN, reaching a tune of 5.23 rating
points. Also a market study was conducted to evaluate the parade
and it received a score of 6.3. The show this year featured an
artistic production 100% national upscale.
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This vision makes us commit to responsible drinking, looking to
deliver quality information to our customers and empowering
new entrepreneurs to promote a policy designed to encourage
economic, social and environmental balance purchase.

Participation
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In January 2014, we conducted visits to four of our stores
throughout the country, where a total of 29 employees from
different departments gave their opinion regarding our
management company of the retail and employer, and he also
spoke with representatives of the unions of these stores. During
the same month, we discussed six suppliers. Four of these
six companies are commercial suppliers, giving us feedback
regarding our management, its relationship with us and their
expectations for the future. The remaining two companies are
providers of transportation, for its strategic role in our logistics
and distribution.

Sustainability Report:
Paris for the third year made its Sustainability Report which
communicates its not only financial but also environmental and
social performance of 2013. Today we have a great challenge in
terms of transparency and building trust of our stakeholders, in the
context a society that demands a clear and direct communication.
Confident that our efforts to be a better company, are beginning
to bear fruit, we invite you know about this report in www.paris.
cl which confirms the seriousness and commitment of Paris for a
better world. Some chapters you can find in this document speak
of Responsible Procurement, Quality of life at work, Diversity
and Participation, and Environmental Management.
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We hear you:
Paris again consulted with the main stakeholders: customers,
employees, and suppliers. To safeguard the confidentiality
and independence of the process, we use Social Management
consultancy, to head up this process. Thus, for the third consecutive
year, we apply our customers an online survey was answered
by 26,379 people. We are proud of this instrument that gives
us an overall annual measure of perception and evaluation they
make of our management, and allows us to contrast with the
results obtained previously.
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Quality of Life at Work

Breast Cancer Project:
In order to generate social awareness of the importance of
early diagnosis in the detection of this disease, the Corporation
I Women and Paris joined forces to launch the project “Together
for You” for the fourth year initiative that takes place in the
October. The aim of this crusade is to educate and install the

Also, we had a limited collection of poleras illustrated by renowned
artist Magdalena Armstrong, whose proceeds went directly to
the Corporation Yo Mujer. In parallel, developed the “Run for Life”
on Sunday October 5, where he drew more than 5,000 people.
Apart from the 2013 Paris makes free mammograms store all
partners that are part of the risk group, older than 40 years or
a family history. Mammograms are in charge of Arturo Lopez
Perez Foundation.
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Female grows:
For the third consecutive year we held the female grows program.
This initiative is focused on our partner store and seeks deliver
an instance of reflection and conversation with a psychologist.
The workshops encourage self-assessment of each woman
working in store. The 2014 program tried Resilience main axis.
He traveled to Paris 40 stores throughout Chile’s Distribution
Center. Impact achieved 866 collaborators. 99% of these women
felt that the workshop encourages them to face the problems
and hardships in a more positive way.

message about the importance of annual mammograms after
age 40. Throughout the month of October and in Paris 40 stores
throughout Chile, early detection workshops benefiting more
than 2,400 women were conducted.
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National CSR Ranking 2014:
It paris this year participated in the National Ranking CSR is in
conjunction with ProHumana Foundation and the magazine Que
Pasa being awarded 16th place. The work he has done around
Paris “Sustainable Fashion”, mainly because our clothes recycling
program “Clothes for Clothes” was highlighted in the award.
Since 2005 this ranking exists and is a transparent and honest
way of evaluating and communicating our CSR management. In
previous 9 versions have been evaluated over 300 companies,
representing more than 850,000 workers.

Labor Inclusion:
Since 2013 we are working with Cpued Foundation as strategic
and experts on the Inclusion of People with Intellectual Disabilities
in our Stores advisers, receiving support and advice in the
preparation and training of employees and in the process of
sensitization team to proper inclusion. Currently, we have about
41 people with disabilities in our department stores.

Measuring Carbon Footprint:
Paris for the 3rd consecutive year quantified emissions of
greenhouse gases (GHG) emitted in their operations, 2013.
The result of the inventory of GHG emissions in 2013 is
215 thousand tons of carbon dioxide equivalent (tCO2-e k ),
highlighting the transport of customers visiting the shops (69%),
electricity consumption of the company (17%) and transport of
products (10%).

Besides Paris with other companies and SCX, the first private
climate exchange southern hemisphere, created Neutravel, the
first program in the region dedicated to offset CO2 emissions
from corporate flights. Neutravel brings together leading
organizations on issues of sustainability and is designed to
support responsible policies to neutralize CO2 emissions from
business flights through conservation projects natural resources,
renewable energy generation and other initiatives that benefit
the environment environment and society in our region.
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The 2013 1.405 tonnes corresponding to corporate trips made by
different teams in search of better products and services carbon
was issued. Since Paris is constantly looking to decrease their
footprint, emissions neutralized these trips purchasing 1,119
carbon credits (Certified SCX internationally verified), investment
will go directly to an environmental project in South America.

Annual Report

Together with Cpued also, we are developing a manual that will
allow standardize and formalize the process of Labor Inclusion,
which will allow a breakthrough for all stores as they will guide
and step by step how to perform this process with quality and
responsibility, so q is sustainable over time.

Environmental Management

We also had the initiative “Recycle your bike” organized in
conjunction with the Recyclapolis and Oxford Foundation, with
support from the Ministry of Environment, which received 65
bicycles for recycling obsolete. In the case of the bikes that came
in better condition, were donated to the Municipality of Pudahuel,
an organization that in turn deliver to
people working in social projects that
make your average bicycle commuting.
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Let’s Bike:
This project seeks to encourage the use of bicycles, since 69%
of our carbon footprint proceeded transport our customers to
stores. 2013, we installed eight bikers in stores that they had. In
October we made an alliance with Allgreenup where we reward
those who anduvieran more kms cycling through the application.
40 bikes between customers and employees were given.

Modulab:
This is a project of Eco Design where accessories made with
advertising materials discarded Paris are made. These accessories
are made in Chile, Chilean local raw materials and design. The
project generate local work, wallets are produced by a family
workshop and performing these accounts for half of their monthly
income. Thanks to this initiative it has been avoided throwing
821 Kilos of PVC on the environment.
Annual Report

Energy Efficiency Label:
Paris has 12 stores with Energy Efficiency label. This was
achieved by redesigning the concept of lighting and lighting
technology change for that more efficient. In October 2014,
Paris has reduced its electricity consumption 4.06% for the year
2013 implementing best practices in energy management of
its stores, equivalent to 2,878,000 KWH. This is equivalent to
the residential electricity consumption of 6,400 people, 2,000
households per year.

Electrical and Electronic Waste:
Through the partnership we have with Recycla and Claro, Paris
takes over electronic waste and nonferrous metals in all shops
and Paris offices Central Administration. We offer our customers
a clean spot to deposit inks, batteries, CD and cell into disuse.
Recycla apply clean production technologies and generates
employment reintegration programs for these wastes. During
2014 1.117 kilos of electronic waste were collected.
Responsible Purchasing
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Sedex:
In order to have a stewardship with our suppliers and to manage
ethical and responsible in our production practices, Paris has
begun working with Sedex, an online tool that manages risk
suppliers. The benefits of this program are many, but for Paris
the most important are the transparency provided to the supply
chain and the fact that it does not seek to punish but to propose
changes and behaviors. In 2014 Paris got 21.74% of its suppliers
complete the questionnaire in more than 95%.
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The New Bag:
In Chile annually more than 27 million plastic bags, with the obvious
effect on the environment caused by its not-biodegradation.
That’s why we left our pilot use of reusable bags “The New Bag”
project. For this initiative a new reusable bag was produced under
CLP 500. There are seven different models and its advantage
is that it comes with an envelope or shell that makes it easy to
port to be used at any time and in different places, under the
motto “always carry it with you.” The project aims to encourage
the use of reusable bags instead of disposable bags, rewarding
with a special discount of 5% on the final ballot (combined with
other promotions) persons who use the reusable bag Paris or
otherwise.

Clothing Bank:
The Bank Foundation thinks Clothing dress new clothes and
custom is much more than cover the cold, is dressing dignity, selfesteem and opportunities. Therefore, Paris helps the Foundation,
motivated by the conviction that decent dress is a right and step
out of marginality. Our partnership aims to make better use of new
samples of clothing and bedding commercial area receives daily.
Every so often, the weapon Foundation grants and personalized
gifts are made according to the needs of each child and youth from
different institutions. The 2014 helped 1,320 people with 4,502
pieces spread over 27 different households from 19 institutions.
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Clothes for Clothes
After two years doing our recycling initiative clothing and
footwear “Clothing Clothing for” Paris was consolidated as the
leading recycler of South America, achieving over 350 tons of
collected and recycled clothing. Gains on this recycling will benefit
the Debuenafe foundation, organization that supports women
in regions that want to undertake. The clothes are sent to the
recycler largest global clothing called I: CO. Paris is responsible
for collecting clothing and sent to a processing plant which is
classified by hand using a list of approximately 400 criteria and,
depending on your condition, will be assigned to various uses.
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Ecojeans:
In October, Paris launched its collection of Jeans “Ecojeans”
under the Opposite brand. This collection of jeans is made with
a national provider Jeanologia working with technology that can
produce the jeans saving 75% water versus an average jeans.
To promote and communicate in a better way the collection in
store, took photos with our heads where sustainable value of
jeans communicated. 2015 is expected to expand buying these
jeans and permanently store them in.

CSR
ARGENTINA

In order to meet the commitment to our stakeholders: Employees,
Customers, Suppliers, Community and Environment; Cencosud in
Argentina we have defined five key pillars of work: Environment,
Housing, Food, Education and Social Inclusion, and Volunteering.
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The active contribution to social, economic and environmental
improvement allows us to make a positive impact in different areas
of enterprise development. Solidarity enriches us individually and
collectively, making the valuation of our employees, customers,
suppliers and the communities where we operate.
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Being part of a socially responsible company not only fills us
with pride, it also motivates us to continue to promote these
values. In order to be a growth pole in communities through
betting on the future development and progress of cities where
we operate, our initiatives, policies and objectives are governed
by a criterion of shared value and a code of ethics that seeks the
welfare of our 155,000 employees and their families.

Environment
Unlock your solidarity
As part of this campaign, local Disco, Easy and Jumbo Buenos
Aires were constituted in collection centers plastic caps intended
Recycling Program of Garrahan Foundation, where all customers
and partners can come and donate theirs.
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To achieve polls to collect and posters with the
slogan settled “I converted your caps in aid.”
The funds raised by the results of this year,
will go to the construction of the new Center
for Integrative Cancer Patient Care Hospital
Garrahan. Since we started the campaign
in our premises or offices, have joined
nearly 40 million caps, an average of
39 kilos per day.
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In 2014 the Garrahan Foundation entered the Guinness Book of
Records to bring together 477 tons of caps of soda and mineral
water, which when sold as recyclable plastic generate funds
for research and patient care Children’s Hospital. Customers
and partners premises Disco, Easy and Jumbo and central
governments, were part of this story, as they contributed
15,871 kilos of caps, ie almost 16 tons in the last year.

Your Role is Important:
During 2014, the recycling campaign “Your role is important,”
implemented in local Disco Easy and Buenos Aires and the
Central Administration, managed to save felling trees to 3,307,
the equivalent of three blocks of tropical forest. The paper
collected in cardboard containers, is donated to paper recycling
program of Garrahan Foundation, born in 1999. Cencosud has
participated since 2003 and has collected more than 3,880,000
kilos, equivalent to avoiding the felling of 65,900 trees.

Separation and Waste Reduction:
The area of Health, Safety and Environment Cencosud
launched new plans for separation and waste reduction goals
for 2014. recovery of valuable materials were established and
/ or recyclable.
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During the last year also continued the monitoring program
broadcasts fireplaces, furnaces bakery and deli, which continuously
measures certain parameters, with samples taken at laboratories
hyper and supermarkets in the province of Buenos Aires. Also
had continuity monitoring programs and maintenance treatment
plants effluents, including periodic audits.
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The next step in the trash is its use for this, 41 places in the
city of Buenos Aires were included in the plan of separate
collection of organic waste from the city government. Within
this program, organic waste is taken to a special center where it
undergoes a process known as aerobic biodegradation assisted
composting. So, first the volume of waste are destined for the
Ceamse and the other is obtained compost to improve the soil
of green spaces in the city is reduced.
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Large urban solid waste generators must separate in wet, trash
in general; dry recyclable material; and organic industries from
bakery, grocery store, butcher, fish, pastas, meats and dairy.
To optimize the process, specific procedures for each location
were designed, trained staff, signage and containers specific
to each type of waste was installed colors. In the Province of
Buenos Aires, according to the legal framework of a management
plan for wet, dry and organic waste was designed. Annual
reduction targets for wet garbage were raised and implemented
techniques to achieve.

Reuse, one way to help:
The “Recycle, Our Way to Help” campaign continued during
2014 and is effective for almost 8 years. The action is simple:
each local hypermarket Jumbo has a Ecopunto where Tetra
Pak containers are received for recycling, the only requirement
is that they are clean before being deposited in containers.
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• Energy Day: February 14. Throughout the month messages
about the importance of reducing the use of non-renewable
energy such as gas or oil, and promote the use of alternative
energy sources such as wind or solar diffuse.
• Water Day: on March 22. Designated by the United Nations
General Assembly, is one of the most important dates for
environmental campaigns. Throughout March, the need to care
for, essential for life on the planet reminds water resources.
• Earth Day: April 22. During this time in particular and the whole
month in general, the messages that come together in that we
take care of the planet. To raise awareness about the problems
of overpopulation, prevent pollution, protect biodiversity and
natural resources.
• Environment Day: June 5. Another key date established by
the United Nations, is the excuse to generate a one-month
campaign with the aim of generating a specific action, linked
to the rational use and protection of resources. In 2014 was
held at the headquarters a day of cleanliness and order in the
program “Recycling is helping” all paper collected that day was
to benefit the Garrahan Foundation.
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Thanks to input from customers and partners, for every ton
of recycled about 400 liters of milk were donated to Caritas.
The goal in Ecopoints also inform and raise awareness about
the importance of recycling. Since its inception, has recycled
more than 450,000 kilos of packaging, donating more than
180,000 liters of milk.

Awareness Campaigns:
Social Responsibility actions not only contribute out of the
company, are also a way to build an internal culture associated
with sustainability and commitment the company has with
its stakeholders. So throughout the year we conduct various
awareness campaigns on the importance of preserving health
and the environment.

Residence
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• The Annual Collection. For the eighth year Ceiling mobilized
9,000 volunteers for their annual fundraiser on 5, 6 and 7
September. Easy joined this action as providing local collection
points, donating space on the media and print campaign to
promote it. The money raised will allow construction of 260
emergency housing, the opening of 15 courses in trades, 15
spaces for education and the delivery of 120 microcredit.

• Emparejemos La Cancha was called the action performed
during the World Cup Brazil 2014. For each sale of 3D LED
Smart TV or 40 inches or more, 500 pesos were donated
to Techo. At the end of the campaign, the equivalent of 20
emergency housing for homeless families or in precarious
housing conditions were donated.
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‘Techo’ - Easy Alliance:
• Your Change builds. Easy customers have contributed since
2008 to solve the housing problems of over 700 families,
cooperating in the program “Your back builds”. They did
donating your returned rounding, Easy money delivery to
the roof Foundation, an organization working in 19 countries
and is dedicated to promoting awareness regarding the
importance of adequate housing. In Argentina, Roof works
in nine provinces, helping build emergency housing, offices
organizing and delivering courses microcredit for construction.

‘Techo’ - Jumbo Alliance:
During 2014, about three special occasions like the World
Cup, Mother’s Day and Christmas, Jumbo performed solidarity
campaigns to raise funds to benefit the organization Ceiling:

• A House for Mom was the second year special campaign, in
which he invited Jumbo customers to buy the products of
the participating brands. The result was 20 additional homes.
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• Christmas Solidary Case: during December Jumbo and Techo
devised together, for the third consecutive year, a combo
with products for the holidays. For each case, Jumbo donated
30 pesos to the organization. With this campaign we were
able to deliver the equivalent of more than 40 houses.

As a second activity, Blaisten gave customers the opportunity to
participate in the program Sume Materials, donating construction
materials and used furniture. In all local guide who reported the
campaign and how to join were distributed.
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Sagrada Familia:
During 2014 Blaisten accompanied the work of the Holy Family
Foundation through two actions in which the reference is added.
This organization works since 1979 in various programs to
facilitate the access of low-income families to decent housing.
Blaisten, joined the USO sum seventh annual competition, which
stimulates the design of street furniture from recycled materials,
finding new practical solutions applicable to social housing, with
innovative and sustainable approaches.

Education and Social Inclusion

During the day more than 62,000 kilos of food, 20% in shops
See gathered. The purpose of the annual collection is also
assist in raising awareness about hunger and malnutrition in
Argentina and in spreading the work of the Food Bank.
Mendoza was the epicenter of this solidarity work: See 25
of the stores that participated are in Mendoza’s capital, and
managed to collect 7,016 kilos of food. Participants of the
action 805 volunteers distributed 22,000 leaflets and artwork,
and talked to the store customers about the importance of
recovering and donate food. In the 11 years of collecting have
collected more than 756,250 kilos of food and involved more
than 23,000 volunteers.
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Annual collect sum 1+ to your table:
VEA participated on October 4 the 12th annual collection of
Argentina Food Bank Network. That day, volunteer groups in
44 stores View of La Plata, Mendoza, Tucumán, Tandil, Jujuy,
Santiago del Estero, Goya, Rio IV, Valle de Uco and Villa Mercedes,
customers requested donations of nonperishable food, mainly
sugar , long life milk or powdered rice, noodles, oil and flour.

Annual Report

Alimentation

Inclusive Security:
Permanence and good impact Inclusive Security program
being implemented by the CSR area in conjunction with Risk
Prevention and Securitas Security Agency seeks to continue
incorporating partners with motor disabilities in preventive
safety Jumbo premises. In Argentina 12.5% of the population
lives with some kind of disability and only 1 in 4 of these
people have jobs, while 4 in 10 lack health coverage. Labour
integration improves their lives and those of their families.

Volunteering
In its fifth year, the volunteer program Cencosud Argentina
reached the 900 participants. We want actions and campaigns
that offer from CSR have a component of involvement by
employees in these, through the donation of their time and
/ or experience.

The Foundation estimated that over 4,000,000 people participated
in the Marathon 2014, declared of educational interest by the
Ministry of Education’s Office and the Government of the City
of Buenos Aires. Cencosud participated for the fourth time in
reading activities and donating books to different institutions.
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The slogan was: “unconditional company,” a tribute to literary
characters who transcended the pages of books. The main
event was held, as has occurred in recent years, in the Buenos
Aires Zoo, where a thousand children participated in various
activities that encouraged reading. The initiative was replicated
in schools, parks, public spaces and even in homes; the idea
is to share stories, concrete adventures and traveling to other
worlds through reading.

Devote a few hours to build a house with the family that needs
it, read stories in a school, or separate food to help community
kitchens, among other supportive tasks, is a decision with positive
effects not only for beneficiaries but also for the volunteer.

Annual Report

National Reading Marathon:
There is a day in the year in which hundreds of people intend
reading to your children, your students, or just a group of boys
gathered in one place, for at least 15 minutes, called National
Reading Marathon, organized by the Foundation read the
September 19 its 12th edition, which had the cooperation
and support of Cencosud was performed.
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Children’s Day:
With the illusion that no one lacks a toy Children’s Day, sectors
Hardware, Book and Toy devised the campaign “Let everyone
happy boys” for July and August 2014, with the company
Energizer and the Foundation read. During those two months,
was invited to the Jumbo local customers to donate a toy or
book, and get coupons to buy such products and Energizer
batteries. All donated items were released on conditions and
classified by volunteers Cencosud, before being delivered to
three institutions selected by the Read Foundation. With this
campaign over 1,500 toys and books together.
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Homebuilding:
Besides contributing to the various campaigns Ceiling organization,
Cencosud participates with this institution in the days of building
homes for families in need. In 2014 more than 120 volunteers
built 12 houses. These are spaces and highly valued and rewarding
experiences for employees.

Storytelling:
More than four million people participated in the 12th National
Reading Marathon organized by Fundación Leer. Volunteers
Disco, Jumbo, see, Easy, Blaisten and the Central Administration
were part Cencosud. During the day, which in 2014 was held
on September 19, collective readings alternate with recreation.
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Four days earlier, members of the Leer Foundation provided training
to our 50 volunteers, and during the marathon accompanied
them to assist them in their task. The contributors to Cencosud
read and organized games for more than 600 needy children
from different schools; also about 65 books in each of these
institutions were given.
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CSR
COLOMBIA
Annual Report
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Our CSR policy is guided under the premise that behave
responsibly is a source of good results, therefore, seek to be
transversal to the different areas of the company, the operation
and sustainable core business, adapted to the context, and based
multisectoral partnerships. Within our social responsibility policy
we are clear that we must promote win-win relationships with
our stakeholders: employees, customers, suppliers, community,
and environment; perform actions to improve our exchanges and
generate satisfaction for all of the establishment and support
of social, economic and environmental projects. Therefore we
have defined four areas of action: Education, Labor Inclusion,
Productivity and Environment.

Education
We know that education is an important aspect of the country’s
development. In response to this need every supermarket
sponsoring an educational institution within its zone of influence,
to not only help them financially in adapting the physical
infrastructure but also to make joint construction of knowledge
through the realization cultural and sporting activities.
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Under this premise, since 2009 began the implementation of
Smart Classrooms sponsored institutions in order to improve
educational quality through space and tools to develop the skills
of children through digital tools, we currently 29 classrooms
in our institutions reaching 17 major cities.

Annual Report

To date we sponsor 80 educational institutions throughout the
country, one for each supermarket, benefiting more than 35,000
children and their families. In 2014 our program reached two
new cities San Gil and Yopal, expanding its nationwide coverage.

Sustainable Production Development

One of the sure bets Cencosud is equal to generation of
employment opportunities in sectors of the population who
are occupationally excluded. We tend to create environments
for social inclusion in order to respond to an acquired liability
to those who are not considered in the traditional labor market
engagement. That is why we use in our supermarkets currently
more than 160 people in a state of physical or sensory disability
that had been traditionally excluded from the workforce.

We seek to encourage small and medium businesses by
providing them education, training and support needed for
access to and consolidation of its products in supermarkets.
We constantly seek to promote domestic enterprises and
agricultural producers. Currently, 90% of our suppliers are
Colombian and of these 85% are SMEs. Promoting, supporting
and assisting the Colombian productive sector is essential in
politics Social Responsibility and Sustainable Development
Cencosud. For this, we have different programs.

Annual Report

Labor inclusion
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In 2014 we joined the Unit for Attention and Reparation for
Victims, a public body responsible for leading actions of the state
and society, in order to address and full reparations to victims,
contributing to social inclusion and peace in the country. This
allowed us to reach nearly 100 victims of the conflict were
helped with training given; through working together with the
Ministry of Trade and Victims Unit, the program has reached
more than 1,900 firms.

Annual Report

Advising microenterprises to access large retailers:
In order to support the development and strengthening
of micro, small and medium entrepreneurs of our country,
Cencosud Colombia signed an agreement with the Ministry of
Commerce, Industry and Tourism, through which we continue
the “Preparation Tool microentrepreneurs in the access to
large areas “launched in 2008 and seeks supplier development
based on enhancing their business skills necessary for entry
of its products to supermarkets.

Marketing of crop substitution:
In 2001 we signed an agreement with the United Nations Office
on Drugs and Crime -UNODC- to work together for peace
in our country. The objective of this program is to support
farmers to replace illicit crops by agricultural products to be
marketed in our supermarkets.

As part of our commitment to the environment, not only
compensate the operational exercise of our own stores, but
promote responsible consumption among our customers and
partners, seeking to raise awareness and promote a more friendly
behavior with the environment. Our actions are focused on
three basic strategies of responsible consumption.
Source separation:
Looking promote and educate the consumer about the source
separation of waste and recycling, we are part of Cempre,
Business Commitment for Recycling, an initiative nonprofit, some
of the largest private companies in the country, which seeks
promote the concept of integrated solid waste management
with emphasis on post-consumer.
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We are currently working closely with UNODC for the encoding
of new products and support to new entrepreneurs, seeking
the country’s development through sustainable projects and
alternative development products.

As a commitment to sustainable development, Cencosud
takes actions to control and reduce the environmental impact
caused by the construction and operation of our stores. Our
supermarkets have Environmental Management Plans for
the primary purpose of reducing, preventing, controlling and
properly dispose solid waste, wastewater, air emissions and
chemicals. The plan also regulates energy, fuel and water from
each of the stores.
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Under Alimentec 2014, the fair’s most important Latin American
food, Cencosud Colombia donated to the United Nations
Office on Drugs and Crime, a seal that certifies farmers who
have implemented in their plots replacement illicit crops and
alternative development business. The commitment of the
company is permanent and in their stores are on sale more
than 35 such products as coffee, condiments, preserves, beans,
jams, honey, tea, infusions and fish. Through this program,
more than 3,500 families benefit and has helped recover about
536,000 hectares throughout the country.

Environment

Reusable Bags:
We are convinced that we can have a pattern of responsible
consumption with the planet and for this reason we have
promoted hand World Wild Found -WWF- and the Ministry
of Environment, the rational use of plastic bags and reuse of
packaging. We started since 2008 a program to promote the
use of reusable bags.

Food Banks:
Contribute to improving the quality of life of the communities
in our area of influence is part of our daily do, so we work with
local Food Banks and Banking Food Association Colombia,
ABACO. Through this organization deliver food to benefit
the vulnerable population of the cities in which we operate.

In December developed a campaign in which our clients Jumbo
donated Christmas gifts to deliver to 262,381 people, in return
our customers got 10% of its market products.
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Support this organization goes beyond donating food, the
work we do with them affects nutrition programs, education,
management training, health and production projects; and
working for the development of the beneficiaries and seeks
to acquire the necessary not to depend on outside help to
make a decent living tools.
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Post consumption:
Cencosud takes its responsibility as a producer and / or
distributor of “dangerous” products, which require proper
disposal. As we make available to employees, customers and
the general community 95 points of post-consumer recyclable
waste collection: batteries, lighting, household pesticides,
computers and peripherals, used tires, batteries, and losers in
the major cities drugs.

Other Campaigns
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Human Tissue:
Human tissue is a private non-profit organization that since 2003
supports conflict victims nationwide. Seeking help with special
emphasis on former members of the security forces in disability,
their widows and orphans; civilian victims of antipersonnel
mines; and former members of armed outlaw recruited as
children who seek to reintegrate into society groups. To achieve
this goal Jumbo and Metro get together to collect resources in
their outlets, generating almost 60% of the resources that are
collected in the campaign.
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Red Cross:
Being the Colombian Red Cross a private and independent
institution requires generating resources to improve their skills
and be able to meet the humanitarian needs of the population.
For this, the Banderita campaign, which seeks to raise funds
from different sectors and the general public, which will
strengthen its responsiveness, was designed. Responding to
this need our supermarkets Jumbo and Metro were linked as
a means of collection to expand the scope of this idle, acting
as a bridge between our clients and the Red Cross, making
available our stores for fundraising.

CSR
BRAZIL
Annual Report
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Our CSR activities are centralized in Brazil since GBarbosa
Institute, this is a non-profit organization created in 2005,
which seeks to be an agent of transformation and social change
through training, integration of people with disability and
promote sustainability market. We work all projects focused on
our stakeholders: employees, customers, suppliers, community
and environment.

Employees

While the course is conducted, the Institute is contacted with
businesses to the final link with graduates, allowing several
job interviews even before completion. When graduates are
working, the Institute conducts feedback meetings between
managers, graduates and family in order to reduce barriers
to inclusion. This is an approach we adopted after six years
of learning and redesign, this synchronization ensures high
employment rate of graduates.
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The project aims professional development of people with
disabilities through vocational courses that aim to fill a gap
between their lives and the start of the working stage. We work
with people with hearing loss, low vision and motor disabilities,
intellectual disabilities and Down syndrome.

Annual Report

Awakening and Learning:
We seek to provide opportunities for work integration for
people with physical disabilities, motor, intellectual, auditory
and visual, responding to our commitment to the country and
employability. The result of collaboration between the Institute
and various associations GBarbosa, began since 2006 Awakening
and Learning program in the city of Aracaju, spreading later to
the cities of Feira de Santana and Fortaleza.

Providers

We want these activities to plant the seed of entrepreneurship
and desire to study in these children, because we believe this
is the most sustainable way out of poverty and the best way
to break the generational cycle.

The objective of this program is to generate revenue for these
new suppliers and dig out of their vulnerability through their
work. A 2014 have benefited nearly 1,000 members of five
cooperatives who sell cassava flour, reusable bags, canned
palm and palm fiber brooms. All belonging to the neediest
communities in the states of Bahia and Sergipe.
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We seek to promote volunteerism among employees Cencosud
through educational games area entrepreneurship, financial
management and combating truancy among students in public
schools in vulnerable communities in Aracaju, Maceió and
Salvador. Cencosud invites its partners to create groups of
volunteers who are trained and trained by Junior Achievement
Foundation.
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Volunteer Day
This program was created since 2013, in partnership with
Junior Achievement, one of the largest volunteer networks
in the world, aimed at awakening the entrepreneurial spirit in
young people still in school, fostering personal development,
knowledge of the world business and facilitate access to the
labor market.

Solidary product:
Through this initiative, we seek to empower vulnerable
cooperatives with high commercial potential, facilitating the
entry of their products in the retail market. The process begins
by making a visit to the community by the main buyers and
other professionals GBarbosa, in order to explain all the steps
necessary to adjust the product to the needs of Cencosud. We
work through partnerships with other institutions to reach these
cooperatives requirements requested when this happens and
you have the operational capacity to be a supplier, we organize
meetings between representatives of the business community
and the commercial area of Cencosud, to reassess the project
and start the marketing and sale agreements.

In the case of doArtesão House, for example, the supplier of
reusable bags, made a job restructuring, reducing production
costs and increasing the mix of bags, resulting in increased sales
and margin for them, finding the financial viability of the project.

Community

Donations happen on the same day they are withdrawn from
the shops, you are taken to daycare, nursing homes, orphanages,
shelters, etc. The first step is to identify a sponsor in each store
and train this person, to coordinate and manage the donations.
Every week the store separates products for the donation, and
once a week the Social Service of Commerce makes removal.

142
Cencosud 2014

Bureau for Development:
We seek to donate food unfit for consumption, contributing
to reducing hunger and malnutrition in vulnerable people.
Cencosud performed alliances with Social Services of Commerce
in the states of Sergipe, Alagoas, Ceara, Bahia, Minas Gerais
and Goiás, to collect the products that are no longer fit to be
sold, but you can still consume.
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When buying a solidarity product, the customer is contributing
to the rational use of natural resources, not child labor, the
elimination of intermediaries, and other factors that contribute
to Fairtrade comprehensive and sustainable development of
the whole society.

Environment
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The workouts are at the headquarters of one of the union’s allied
recycling project. They are classes in business and economics,
production, logistics, safety at work, basic computing, accounting
and finance, human resources, law and marketing. How the
public is illiterate, all pedagogy is modified so that the content
is as practical as possible, which means working with examples
close to everyday life of these people. The course lasts 80
hours and to facilitate assistance, vouchers are provided with
transportation and lunch on-site classes. This project is the
result of a partnership between the GBarbosa Institute and
the Ministry of Labour.
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Recycling Realities
The objective of this project is to mobilize solid waste collectors,
organizing as a segment of society in order to develop their
projects and promote financial self-sufficiency of their businesses
and their lives. For this, we conduct training of scavengers,
with special attention to the unorganized collectors, ie, those
living on the streets, pulling his chariots, and often dependent
on alcohol and drugs.

AWARDS

2014

RANKING

CENCOSUD 2014
Cencosud, Jumbo, Easy and Paris mentions.

Cencosud Awards

3.- Global Ranking most respected
companies 2014, prepared by
Adimark and La Segunda.
• Cencosud is ranked at No. 11.
• Probity and transparency: Position
No. 14 (2014)
• Ability to attract the best
professionals: Position No. 15
(2014)

4.- Ranking of reportability Chilean
multinationals.
Companies were ranked according to
three variables:
- Disclosure
- Anti-corruption programs,
organizational transparency
- Availability of financial information.
Cencosud is ranked at number 8 of
local businesses.
5.- Inclusive Business 2014, led by
founding Tacal and Sence.
Cencosud is within the 15 companies
for inclusion.
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2.- Ranking 2014 Corporate
Reputation, prepared by Hill +
Knowlton Strategies and Adimark
GFK.
• Ranking of business excellence.
• Cencosud 2014 was ranked at
number 39.

• Satisfies the need for consumers:
Position No. 6 (2014)
• Leadership in internationalization:
Position No. 6 (2014)
• Innovative capacity: Position No.
9 (2014)

Annual Report

1.- Deloitte report “2014 Global
Powers of retailing”.
• Largest companies in Latin America:
Cencosud 1st place (2013 won
2nd place)
• Major companies worldwide:
Cencosud at No. 51 (2013 at No. 63)

6.- Santander GBM and Revista Capital reward the best
companies to invest
Winner in two categories:
- Highest volume traded
- Best investor relations in High Liquidity Securities category

Awards Jumbo
1.- Strategy Consultants and Alco awarded
to companies with greater loyalty among
consumers. (Third year that this survey

After six years, Jumbo returns to
overtake leader in brand value.

is conducted)

5.- Ranking of the 50 most valuable
brands in Latin America, prepared by
Mill-ware Brown.
Jumbo is located at number 49.

The best according to the Industry.
Jumbo supermarket is ranked second
nationally with 52%.

seniors, Plenus 2014 Award.

3.- Ranking of perception of innovation
2014.
Jumbo is mentioned at number 13 of
21 companies.
2014 is the second year that makes
this ranking.
4.- Brand asset valuator prepared by
the lab Y & R.
Jumbo is at number 12 of 100 companies.
The company stands out as one that
develops so most attributes associated
with quality, innovation and captivating.

7.- Energy Efficiency, Ministry of Energy
and the Chilean Energy Efficiency Agency
(AChEE) Award.
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First place in the category of elderly
employability.
15% of the total Jumbo workers are
elderly.

6.- Corporate Reputation Ranking,
prepared by Hill + KnowltonStrategies
and Adimark GFK.
Jumbo won the 1st place in the
supermarket category.
Second year Jumbo get this recognition.
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2.- AFP Association awards initiatives for

Awards Easy
1.- Mutual Security CChC management excellence awarded
joint committees of member companies.

2.- HUB Sustainability awards the 2014 sustainable
initiatives.
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Awarded for workplace safety initiatives in their value chain.
In the category Best Safety Practices.
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The role that stands committees and recognizes those who
are certified under Mutual model, developed to assist in
risk prevention and safety of workers.

Awards Paris
1.- “Epson Awards 2014” rewards its best customers.

Paris is awarded as the fastest growing retailer of the year.
2.- INSC Pro Quality Award 2014 (National Customer
Satisfaction Index).

3. CSR Award PROhumana and journal what happens.

4.- Ranking of perception of innovation 2014.

Paris is ranked number 18 of 21 companies.
The study considered the automotive industry, consumer,
media, retail, financial services and telecommunications.
5.- Ranking of the 50 most valuable brands in Latin America,
prepared by Mill-ware Brown.

Paris is located at No. 36.
In this measurement including nine Chilean brands.
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Paris is located at number 16 of 18 companies.
Get the honorable distinction.
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• Winner in the category of Retail Banking.
• Banco Paris has an excellent value proposition to its
customers and schedules
• adaptable to their customers (Call center specialist 24
hours a day)

CORPORATE

GOVERNANCE

Board of

Directors
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During 2014 the Board did not make any disbursements related to consulting services.
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On April 26th 2013 we had the Annual Shareholders
Meeting, in which the directors of the Company were
elected for the period 2013-2016: Mr. Horst Paulmann
Kemna, Heike Paulmann Koepfer, Peter Paulmann Koepfer,
Robert Philipps, Cristián Eyzaguirre, Erasmo Wong, Julio
Moura, David Gallagher and Richard Büchi, the latter two
as independent.

Board of

Directors
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Heike Paulmann
RUT: 8.953.510-7

Peter Paulmann
RUT: 8.953.509-3

Mr. Paulmann is our Chairman of the Board and
founder of Cencosud S.A. He has served on our Board
since November 1978. He has served as a Director
of the Chilean—German Chamber of Commerce
(CAMCHAL) and the Chilean Chamber of Commerce.

Miss Paulmann has been a member of our Board
of Directors since April 1999. She has a degree in
business from the Universidad de Chile and an MBA
from Universidad Adolfo Ibañez.

Mr. Paulmann has been a member of our Board of
Directors since September 1996. Mr. Paulmann
currently is the Chief Executive Officer for Genial Gifts
Shop. He has also served as Director of our shopping
center division in Chile. He has a degree in business
from the Pontificia Universidad Católica de Chile.

Cencosud 2014

Horst Paulmann
RUT: 3.294.888-K
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Erasmo Wong
DNI: 8.255.169

Roberto Philipps
DNI: 4.556.079

Mr. Gallagher has been a member of the Board of
Directors since April 2011. He has an MA in Modern
Languages from Oxford University. He is Chairman
and Founding Partner of ASSET Chile S.A, and is
a director and Executive Committee member of
the Centro de Estudios Publicos. Prior to founding
ASSET Chile in 1984, Mr. Gallagher spent 10 years
at Morgan Grenfell, where he became head of Latin
American investment banking and director of Morgan
Grenfell International.

Mr. Wong has been a member of our Board of Directors
since 2008. Mr. Wong has a civil engineering degree
from the National University of Engineering in Peru
and post graduate degrees from the High Management
Program and the First Program for Presidents, both
from the University of Piura. He has been President of
GSI Association (Formerly EAN Peru) and is currently
Vice-president of the Marketing Association of Peru and
the Retail and Department Stores Association. Prior
to joining Cencosud, Mr. Wong was the president for
Supermercados Wong in Peru until 2008, when it was
acquired by Cencosud.

Mr. Philipps has been a member of our Board of
Directors since 2003. He has held several executive
positions with the Techint Organization and previously
with Exxon Corporation. He is a former President of the
Argentine Financial Executives Association and serves
on the board of companies in Chile and Argentina. Mr.
Philipps has a degree in business administration and
accounting from the Universidad de Buenos Aires
and completed the Advanced Executive Program at
the Kellogg University.

Cencosud 2014

David Gallagher
RUT: 3.413.232-1

According to Cencosud S.A. Statutes, the Company will be managed by a Board of Directors composed by
nine members, who may or may not be shareholders, and may be reelected indefinitely. The Board will last
for a period of three years in office.
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Julio Moura
RUT: 21.814.616-3

Richard Büchi
RUT: 6.149.585-1

Mr. Eyzaguirre has been a member of our Board of
Directors since 2005. He has an economics degree
from Universidad de Chile and a Master of Arts in
Economics from The University of California, Berkeley.
Mr. Eyzaguirre is the former Chief Executive Officer
of Banco Bice and Chief Financial Officer of Empresas
CMPC S.A., and was a professor of Economics at the
Universidad de Chile. He is currently a Director of various
companies, Vice chairman of the advisory committee for
the Chilean sovereign investment fund and a member
of the Investment Committee of Hogar de Cristo.

Mr. Moura has been a member of our Board of Directors since
September 2011. Mr. Moura also serves as a director of Natura
Cosméticos, Brinox, RAPS and as Chairman of Instituto Arapyaú.
Prior to joining Cencosud, Mr. Moura served as Chairman of Masisa
from 2002 to 2007 and as Chief Executive Officer of Amanco
and of Grupo Nueva on the period 1998 to 2007. Mr. Moura
was Executive Vice President of Schindler Group, Switzerland,
from 1992 to 1997 and member of the Board of World Business
Council for Sustainable Development in Ginebra, from 2000 to
2010. Mr. Moura holds a Master’s Degree from M.I.T.’s Sloan
School of Management and an Engineering Degree from the
Swiss Federal Institute of Technology (ETH).

Was elected an independent member of
the board on April 26, 2013. He holds a
civil engineering degree from Universidad
de Chile and an MBA from the Wharton
School of Business from the University
of Pennsylvania. On March 2013 he took
over the executive vice-presidency of
ENTEL’s mobile phone division after having
acted as the company’s CEO for 18 years.
Additionally Mr. Büchi was chairman of the
board of Entel PCS and Entelphone.
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Cristián Eyzaguirre
RUT: 4.773.765-6

Board of Director’s Committee

During 2014 the Board of Director’s Committee gathered 9
times and performed the following activities:

January 30, 2014

• The Committee examined the Preliminary Intermediate
Financial Statements consolidated on the 31st of December
2013.
• The Committee reviewed and expressed its agreement with
the proposed changes to the Code of Ethics of the Company,
presented by Human Resources.
• The Committee is aware of the progress of the audit as of
December 31, 2013 and the status of the SOX’s review.

March 27, 2014

• The Committee examined and approved the text of the
Annual Report that was summited for approval on the Annual
Ordinary Shareholder’s Meeting of the Corporation.
• The Committee reviewed the proposed external audit firms
and made a proposal to the Board of Directors, as well as with
Private Rating Agencies.
• The Committee approved an operating expenditure proposal
for the 2014 period to be submitted for consideration at the
Annual Ordinary Shareholders Meeting.
• The Committee prepared and reviewed the annual report of
its management for the year 2013.
• Met the audit opinion of the Financial Statements as of
December 31, 2013 and the status of the SOX review.
• The Committee approved the report on Corporate
Governance practices to be presented to SVS according to
NCG N°341.
• The Committee received the Audit Plan for the year 2014
elaborated by the Corporate Audit Division.
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The 2013 and 2014 Board of Director’s Committee was
comprised of:
• Mr. Roberto Philipps
• Mr. David Gallagher (Independent)
• Mr. Richard Büchi (Independent)

Subjects treated

Annual Report

In accordance with the law pertaining to S.A. companies, Cencosud
must have a Board of Director’s Committee whose functions are
specially defined therein. The members of the Board Committee
were chosen in the Board of Directors meeting held on the 26th
of April 2013.

Session

Session

April 24, 2014

Subjects treated

May 27, 2014

Subjects treated
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• The Committee met and approved the Consolidated Financial
Statements of Cencosud S.A. as of March 31, 2014.
• The Committee approves the Resume Financial Statements
for SEC filing (6K).
• The Committee reviewed the transactions between related
parties ultimately concluding that said transactions are
adjusted to the terms described in the Partnership’s Habitual
– Ordinary Operations of the Corporation.
• The Committee heard the opinion of the external auditors
regarding the limited review of the Consolidated Financial
Statements presented as of March 31, 2013 stating that there
was no history of mistakes that justify making adjustments.
• The Committee also received from the external audit firm
their letter of independence.
• The Committee receives from the Compliance Officer
the detail of the charges that are more exposed to the
commission of offenses under the Law No. 20,393 and the
measures to be taken in order to train these executives.
• The Committee is informed by the Compliance Officer of the
proposed work and fees of Feller to certify Crime Prevention
Model, a proposal that is approved by the Committee.
• The Committee receives the partial result of the exchange
rate and interest rate risk review in hands of Ernst & Young.
• The Committee heard the outcome of the main regional
audits.
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• The Committee examined the Consolidated Financial
Statements as of March 31, 2014.
• The Committee received the progress of the Integrated Audit
and a review of the material weaknesses.
• The Committee reviewed the Capital Increase proposal of
Cencosud Internacional Limitada.
• The Committee receives, from the Compliance Officer, a
report with the progress of the implementation process of the
Crime Prevention Model and the Compliance Plan for 2014.
• The Committee is informed by the Compliance Officer of the
alternatives being investigated in order to certify the Crime
Prevention Model of the Company.
• The Committee knows the cases reported through the Line of
Ethics of the Company, and it was informed that there weren’t
any relevant complaints that could affects the Company’s
Financial Statements.

Session

Session

June 26, 2014

• The Committee considered the presentation of the
Preliminary Consolidated Financial Statements of Cencosud
S.A. as of June 30, 2014.
• The Committee heard the opinion of external auditors on the
limited review of the consolidated financial statements as of
June 30, 2014, informing that there is no history of errors that
warrant making adjustments;
• The Committee also received the letter of independence of
the external audit firm;
• Cases reported to the Ethics Line were reported.

August 28, 2014

Subjects treated

• The Committee considered the Consolidated Financial
Statements of the Company as of June 30, 2014;
• The Committee reviewed the transactions between related
parties, concluding that they conform to the terms of habitual
forth in the General Habitually Policy of the Company;
• The Committee reviews the acquisition of the participation
of Horst Paulmann Kemna in Cencosud International Limited
by Cencosud S.A. Reviewed the audit report and other
records, independent directors approve the transaction by
contributing to social interest and adjusted price, terms and
conditions to those prevailing in the market;
• The Committee heard the opinion of external auditors on the
limited review of the consolidated financial statements as of
June 30, 2014, informing that there is no history of errors that
warrant making adjustments;
• The Committee also received the letter of independence of
the external audit firm;
• Meet the internal audit in Banco Paris.
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• The Committee is informed about the new law that could
be enacted in Colombia, in regard of the equity tax and its
possible effects on the Company.
• The Committee receives the Declaration of Independence of
the External Audit firm.
• The Committee received the final audit report on the
exchange rate risk and interest rate risk.
• The Committee is informed about the results of the IT
regional audit.
• The Committee was informed about the different options
for external advisory to ask for the expertise of the value
of the partners share on Cencosud Internacional Limitada,
choosing to propose to the Board of Directors the Group Siglo
Outsourcing.

Session
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July 23, 2014

Subjects treated

Session

October 23, 2014

• The Committee reviewed the transactions between related
parties, concluding that they conform to the terms of habitual
forth in the General Habitually Policy of the Company;
• The Committee reviewed the consolidated financial
statements as of September 30, 2014;
• The Committee met the closing process limited review of
the Consolidated Financial Statements as of September 30,
2014, informing that there is no history of errors that warrant
making adjustments;
• The Committee known results of Internal Audit.

During 2014 no consultancy services were required by the
Director’s Committee.
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• The Committee reviewed the Provisory Financial Statements
as of September 30, 2014;
• The Committee heard the opinion of external auditors on the
limited review of the Consolidated Financial Statements as
of September 30, 2014, informing that there is no history of
errors that warrant making adjustments;
• The Committee received information about the payment of
interim dividend of $ 8 per share;
• The Committee is informed about the progress of Internal
Auditing.

The Board of Director’s Committee, regarding the 2014 exercise,
hasn’t issue comments or propositions for the progress of
Cencosud business, having all the necessary support to develop
commitments and fulfill legal requirements.
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November 26, 2014

Subjects treated

Board of Directors’

Compensation

Board of Directors’ Compensation 2014 – Figures in CLP Th
Name

Position

Description

Board

Committee

Other compensations
Cencosud Group

Total

Chairman

Director Fees

184.487

-

-

184.487

Heike Paulmann

Director

Director Fees

92.243

-

-

92.243

Peter Paulmann

Director

Director Fees

92.243

-

-

92.243

Cristián Eyzaguirre

Director

Director Fees

92.243

-

103.676

195.919

Roberto Philipps

Director

Director Fees

92.243

30.748

-

122.991

Erasmo Wong

Director

Director Fees

92.243

-

-

92.243

David Gallagher

Director

Director Fees

92.243

30.748

-

122.991

Julio Moura

Director

Director Fees

92.243

-

-

92.243

Richard Buchi

Director

Director Fees

92.243

30.748

-

122.991
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922.431

92.244

103.676

1.118.351

Cencosud 2014

TOTAL

Board of Directors’ Compensation 2013 – Figures in CLP Th
Name

Position

Description

Board

Committee

Other compensations
Cencosud Group

Total

Horst Paulmann

Chairman

Director Fees

147.291

-

-

147.291

Heike Paulmann

Director

Director Fees

73.646

-

-

73.646

Peter Paulmann

Director

Director Fees

73.646

-

-

73.646

Cristián Eyzaguirre

Director

Director Fees

73.646

6.125

92.053

171.824

Roberto Philipps

Director

Director Fees

73.646

24.579

-

98.225

Sven Von Appen

Director

Director Fees

18.283

-

-

18.283

Erasmo Wong

Director

Director Fees

73.646

-

-

73.646

David Gallagher

Director

Director Fees

73.646

24.579

-

98.225

Julio Moura

Director

Director Fees

73.646

-

-

73.646

Richard Buchi

Director

Director Fees

55.362

18.454

-

73.816

736.458

73.737

92.053

902.248

TOTAL

Chairman of the Board Compensation UF 660  •  Director Compensation  UF 330  •  Compensation for committee mermership UF 110
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Horst Paulmann

Management
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Jaime Soler
RUT: 7.107.025-5

Juan Manuel Parada
RUT: 21.630.148-K

Mr. Rodriguez was our Chief Executive Officer from
2009 until December 2014, after his resignation
to pursue other opportunities. Previous to his
administration as Chief Executive Officer he served
as our Chief Financial Officer. Mr. Rodríguez has a
degree in Forestal Engineering from the Universidad
Austral de Chile and an Executive MBA from the
Universidad Adolfo Ibañez. Prior to joining us he
worked for Shell in several international businesses,
based in London.

Was named Managing Director of Retail for Cencosud
S.A. in February 2014 and was assigned as Chief
Executive Officer after the resignation of Daniel
Rodriguez. Prior to this Mr. Soler was our Department
Stores Managing Director from 2008 until February
2014. He graduated with a degree in Business
Administration from the Universidad de Chile. He also
graduated from the Executive Program dictated jointly
by the Kellog Graduate School of Management and
Pontificia Universidad Catolica of Chile. Before joining
Cencosud in 2005, he worked at Falabella as a buyer.

Mr. Parada serves our Chief Financial Officer, effective
July 1, 2012. Since 2008, he was General Manager
of our supermarkets operations in Peru. Prior to
2008, Mr. Parada worked in various leadership roles
in Cencosud. Mr. Parada has also served as Regional
Manager of Airports of Lan Airlines and as a senior
consultant at Accenture. Mr. Parada has a degree in
Business Administration from Blaise Pascal University
of Cordoba and an MBA from the MIT Sloan School
of Management.
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Daniel Rodríguez
RUT: 8.683.728-5
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Carlos Mechetti
RUT: 22.118.310-K

Andrés Artigas
RUT: 9.191.442-5

Mr. Hetz has been our Human Recourses Director
since April 2011. He has a degree in Industrial
Engineering from the Universidad de Chile and an
MBA from the University of California—Berkeley.
He also worked at McKinsey & Co. from 2006 to
2011, advising companies in different countries
on strategy and organizational effectiveness. From
1999 to 2004, Mr. Hetz worked at Citibank in HR
management roles including Senior HR generalists,
compensation & benefits, M&A/Integration, and
organizational development positions.

Mr. Mechetti has been our General Counsel since
1999. He graduated from Universidad del Museo
Social Argentino in 1993 and joined us in 1994 as
counsel to our shopping center division in Argentina.
In 1999, he was appointed General Counsel. Mr.
Mechetti has completed post-graduate courses at
UBA, UADE, CEMA and Harvard University.

Mr. Artigas has been our Chief Information Officer
since 2011. Previously he served as Chief Information
Officer for our Chilean operations and joined us in
2005 as our Department Stores Chief Information
Officer. Prior to joining Cencosud Mr. Artigas was the
Chief Information Officer of the Chilean branch of
Principal Financial Group and the Marketing IT Manager
of British American Tobacco in Chile. Mr. Artigas
holds a Bachelor of Industrial Engineering including
specialties in Computer Science and Electronics from
the Pontificia Universidad Católica de Chile.
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Rodrigo Hetz
RUT: 12.016.317-5
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Carlos Wulf
RUT: 6.069.654-3

Patricio Rivas
RUT: 7.516.353-3

Mr. Jandzio has been our Audit Managing Director
since 1998. Before joining Cencosud, he was the
Regional Chief for the Global Accounting Department
for the Deutsche Bank Group in Frankfurt, Germany.
Mr. Jandzio has a Banklehre diploma from the German
Banking Academy.

Mr. Wulf has been our Home Improvement Stores
Managing Director since 2004. Mr. Wulf has a degree
in naval engineering and was formerly Manager of
Easy Chile. Before joining Cencosud, he worked at
Homecenter Sodimac and Exxon. On January 21st
Mr. Wulf presented his resignation to the Company
with effect from March 31, 2015. Mr. Antonio Ureta
will be in charge of the Home Improvement Division
starting from April 1, 2015.

Mr. Rivas has been our Financial Retail Managing
Director since 2011. Previously he served as our
Corporate Risk Managing Director from 2010 to 2011.
He graduated with a degree in Business Administration
from the Pontificia Universidad Católica de Chile.
Before joining Cencosud, he worked in the banking
sector for over 15 years, primarily at Citibank in
different roles and areas, including Strategic Planning,
Treasury and Controlling.
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Bronislao Jandzio
RUT: 22.111.590-2
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Renato Fernández
RUT: 10.871.675-4

Stefan Krause
RUT: 6.951.576-2

Mr. Reyes has been our Corporate Risk Managing
Director since December 2011. He has worked for
Cencosud for the last 11 years, previously serving as
Risk Director of Credit Card Business in Chile. He
graduated with a degree in Business Administration
from the Pontificia Universidad Católica de Valparaíso
and earned an MBA from Tulane University, United
States, and from the Universidad de Chile. He also
worked at Banco Santander in executive positions
in Risk Area for Retail and Consumer Banking, from
1992 to 2002 and United Nations from 1990 to 1992.  

Mr. Fernandez has been our Corporate Affairs Manager
since 2011. From 2003 to 2011, Mr. Fernandez was
the External Affairs Director of Endesa Chile and
Smartcom PCS. From December 1997 to December
2000, Mr. Fernández was the External Affairs Director
of Hill & Knowlton Captiva. He holds a degree in
Journalism from the Universidad Gabriela Mistral.

Has been our Corporate Manager of Works and
Projects since July 2013. He holds a degree in Business
Administration from the University of Concepción.
He previously served as General Manager of Jumbo
(1983-2003) for both Argentina and Chile and Jumbo
Retail Argentina (2005 to 2009). Mr. Krause is also
a member of the board of several subsidiaries of
Cencosud in Argentina, Colombia and Chile.

Cencosud 2014

Marcelo Reyes
RUT: 8.547.686-6

Compensation of

Senior Management
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Below is the table of remuneration for senior management at
Cencosud for 2014 and 2013.
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Rodrigo Larrain
RUT: 10.973.139-0

Monthly salaries and other paid
benefits (bonds)
Payments based on shares
TOTAL

Mr. Larrain has been our Shopping Centers Manager
Director since his incorporation to Cencosud in March
2013. He has a degree in Civil Engineering from the
Pontificia Universidad Católica de Chile, a MBA from
the University of Michigan Ross School of Business, and
completed the General Management Program from
Harvard Business School. Prior to joining Cencosud,
Mr. Larrain was the CFO and Chief Investment Officer
for Enjoy S.A. Mr. Larrain also has over 10 years of prior
experience in Corporate and Investment Banking while
working for Citigroup and BBVA.

Year 2014

Year 2013

M$

M$

5.195.504

6.255.270

612.501

983.730

5.808.005

7.239.000

(*) Executives between 18 and 22 GGS are included in this group.
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Key Management Team (*)

Executive stock

option plans

The purpose of these plans is to motivate executive performance,
increasing long-term value of the Company, measured by EBITDA.
The shares awarded under such plans have been reserved
for this specific purpose in capital increases approved at the
Shareholders’ Meetings relevant Cencosud SA, held on April
25, 2008 and November 20, 2012.

The “Plan 2015”, meanwhile, is in the stage of formalization
giving executives respective options to subscribe for shares of
the Company for the periods of time that plan contemplated.
A date has not opened any of the periods for the exercise of
those shares.

Regarding incentive plans approved under the capital increase
established by the Extraordinary Shareholders’ Meeting held on
April 29, 2008, were allocated 21,979,859 shares of Cencosud
SA A total of 246 officers of the Company. Moreover, regarding
incentive plans approved under the capital increase approved in
JEA dated April 29, 2011 and November 20, 2012, have offered
a total of 30.7 million shares to 364 executives of the Company.

164
Cencosud 2014

“Plan 2013” and “Incentive Plan” associated with it, are not
currently in force. At present, both the “Plan 2014” and “Additional
Plan” are in full swing having received the executives selected
the options to each as assigned. In 2014 was in effect the period
for exercising the first deadline of it.
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In order to reward the commitment and retain executives, the
Board approved the terms and conditions of the compensation
plan entitled “Plan 2013” and “Incentive Plan” complementary
to the first; “Plan 2014” and “Supplemental Plan” associated
with it; and “2015 Plan”.

INFORMATION TO

SHAREHOLDERS

OWNERSHIP

STRUCTURE
Control Situation

As of December 31, 2014 Cencosud´s SA capital was made up
of 2.828.723.963 common shares held by 1.722 shareholders.

Cencosud S.A. is controlled directly and indirectly by 58.43%
by Mr. Horst Paulmann Kemna, I.D. 3.294.888-K.

23%

1%

60%

16%

Controlling Shareholders

Chilean Pension Funds

ADS

Others

The members of Mr. Horst Paulmann Kemna’s family are also
partners in Inversiones Quinchamali Limitada, and also direct
owners of 1.60% aditional Cencosud S.A. shares, which in sum
total brings the direct and indirect participation of Mr. Horst
Paulmann Kemna and his immediate family in Cencosud S.A.
is over 60.03%.
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2014

Mr. Horst Paulmann Kemna is the direct owner of approximately
2.49% of Cencosud S.A. shares and also controls indirectly 55.95%
of Cencosud S.A. shares as the managing partner of Inversiones
Quinchamali Limitada, corporation which is the direct owner of
approximately 20.28% of Cencosud S.A. and, Mr. Paulmann also
has a controlling stake through his role of managing partner of
Inversiones Latadia Limitada (direct owner of approximately
19.47% of Cencosud S.A.) and Inversiones Tano Limitada (direct
owner of approximately 16.19% of Cencosud S.A.).
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Shareholder Structure

Largest Shareholders
Largest Shareholders
30/09/2013

Number
of Shares

Percentage
owned

Inversiones Quinchamali Limitada

573.754.802

20,28%

2

Inversiones Latadia Limitada

550.823.211

19,47%

3

Inversiones Tano Limitada

457.879.800

16,19%

4

Banco Santander - JP Morgan

165.134.940

5,84%

5

Banco de Chile por cuenta de terceros

146.519.884

5,18%

6

Banco Itaú por cuenta de inversionistas

128.252.491

4,53%

7

Horst Paulmann Kemna

70.336.573

2,49%

8

Fondo de Pensiones Provida C

56.826.301

2,01%

9

Fondo de Pensiones Habitat C

52.994.957

1,87%

10

Fondo de Pensiones Habitat B

41.167.960

1,46%

11

Fondo de Pensiones Provida B

36.054.975

1,27%

12

Fondo de Pensiones Capital C

32.586.942

1,15%

13

Other shareholders

516.391.127

18,26%

2.828.723.963

100,00%

Total
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The company´s equity is made up by 2.828.723.963 common
shares and its main shareholders are the following:

Markets

Shares

High
CLP

Low
CLP

Average
CLP

Close
CLP

192.170.246

323.595.828.896

1.924,0

1.442,0

1.671,8

1.709,8

2 Quarter

116.061.456

217.658.928.175

1.980,0

1.689,7

1.869,6

1.830,7

3 Quarter

83.617.139

150.584.587.156

1.899,0

1.715,0

1.802,4

1.780,7

4 Quarter

116.862.849

183.912.540.494

1.770,0

1.410,1

1.592,9

1.484,8

High
CLP

Low
CLP

Electronic Stock Exchange
Amount
CLP

Average
CLP

Close
CLP

1 Quarter

18.324.003

30.431.127.344

1.931,0

1.471,0

1.686,4

1.815,3

2 Quarter

10.260.879

19.307.596.642

1.980,0

1.694,1

1.878,1

1.819,5

3 Quarter

5.994.191

10.798.925.864

1.886,0

1.721,0

1.792,3

1.735,5

4 Quarter

7.290.589

11.694.536.935

1.767,5

1.417,2

1.592,7

1.509,9

High
CLP

Low
CLP

NYSE
Shares

* Traded value was calculated by multiplying the average
trading volume and the average price for the period.

Amount *
CLP

Average
CLP

Close
CLP

1 Quarter

5.989.568

54.287.088

10,66

8,05

9,06

9,79

2 Quarter

3.770.570

38.277.869

10,71

9,26

10,15

9,94

3 Quarter

4.611.953

43.142.658

10,16

8,70

9,35

9,01

4 Quarter

4.911.878

39.730.856

9,50

6,94

8,09

7,80
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1 Quarter

Shares

Please find below a chart with pricing
information, trading volumes and traded
amounts for year 2014.

Amount
CLP
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Our common stock is currently traded
at the Santiago Stock Exchange, Bolsa
Electronica de Chile and the Valparaiso
St”ock Exchange under the ticker
“CENCOSUD” and at the New York
Stock Exchange (NYSE) under ticker
“CNCO”.

Santiago Stock Exchange

DIVIDENDS

POLICY
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Dividends paid in the last 3 years of practice are detailed below:
• The Annual Meeting of Shareholders held on 24 April 2012
approved the payment of a final dividend of $ 23.52339 per
share, amounting to a sum total of M$ 55,713,543.
• The Annual Meeting of Shareholders held on 26 April 2013
approved the payment of a final dividend of $ 20.59906 per
share.
• The interim dividend declared for 2013 is $ 8 per share.
• The Annual Meeting of Shareholders held on 25 April 2014
approved the payment of a final dividend of $ 20.59906 per
share.
• The interim dividend declared for 2014 is $ 8 per share and
it is included on the final dividend.
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The dividend policy of the company is to distribute at least 30%
of the distributable net income for each year. Dividends are paid
at the end of each year, after the Annual General Shareholders
Meeting approves the Annual Report and Financial Statements
on dates determined by the board.

SUBSIDIARIES AND

ASSOCIATES

Chile

Directors Committee:
Roberto Oscar Phillips
Richard Büchi Buc
David Gallagher
Chief Executive Officer:
Daniel Rodríguez Cofré
Ingeniero Forestal
IRS ID N°: 8.683.7285

Company’s Purpose:
The purpose of the Company is:
a) Commercial activities in general, including
the purchase, sale, consignment, distribution,
import, export, representation, commission,
packaging, fractioning and marketing on its
own or third parties’ account of all kind of
movable corporal assets.   
b) Carrying out either permanent or for rental
investments, in or outside the country in all
kind of assets, either corporal or incorporeal.
For these purposes the Company will acquire,
preserve, sell, transfer and negotiate in any
manner and to any title all kind of assets,
either in or outside the country and collect
their profits and rentals.
c) To perform or enter into any act or
agreement leading to the fulfillment of the
Company’s purpose.
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Board of Directors:
Peter Paulmann Koepfer
Heike Paulmann Koepfer
Julio Moura
Roberto Oscar Phillips
Cristián Eyzaguirre Johnston
Erasmo Wong Lu Vega
David Gallagher
Richard Büchi Buc

Capital:
The subscribed and paid-up capital
as of December 31, 2014 amounts to
ThCh$2,321,380,936.
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CENCOSUD S.A.
Chairman:
Horst Paulmann Kemna

BANCO PARIS S.A.
Chairman:
Daniel Rodríguez Cofré
Vice Chairman:
Francisco Armanet

Capital:
The subscribed and paid-up as of December
31, 2014, amounts to ThCh$39,579,421.
Company’s Purpose:
The purpose of the Bank shall be to carry out
all the businesses, acts and agreements that
the Banks General Law, its supplementary
regulations and those that may be enacted
in the future allow or authorize to banking
companies, without prejudice of enhancing or
restricting their range of action in accordance
to such legislation.

Chief Executive Officer:
Patricio Rivas de Diego
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$163,335.
Company’s Purpose:
The purpose of the Company is:
a) To render all kind of operation,
maintenance, management and data
processing services to natural and juridical
individuals, related or third parties’
entities, as well as the management of
business related to all kind of issue and/or
management systems of commercial credit
cards;
b) To develop the business of leasing and
rental in general, being for such purpose
able to purchase and acquire on any title
real estate and/or movable assets with the
purpose of leasing them with or without a
purchase option, or transferring in any other

c) To render services related to advertising,
credit control and granting of any kind of
guarantees, either directly verified by the
Company or subcontracting such services.
Management and promotion of any kind of
businesses, either its own or third parties,
including the activities of commission agent,
commercial trading or brokerage with respect
to any kind of products and services, and;
d) Participation in all kind of businesses in
Chile or abroad which purpose is directly or
indirectly related to the activities described,
being entitled to incorporate, amend and/
or participate in all kind of companies or
associations with such purpose.

CENCOSUD ADMINISTRADORA
DE TARJETAS S.A.
Chairman:
Horst Paulmann Kemna
Vice Chairman:
Francisco Armanet
Directors:
Daniel Rodriguez Cofré
Patricio Rivas de Diego
Francisco Armanet Rodriguez
Cristián Eyzaguirre Johnston
Chief Executive Officer:
Mauricio Caviglia Fuentes
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$91,460,588.
Company’s Purpose:
The purpose of the Company is:
a) To render any kind of financial services
to third parties in compliance with the
law; to lend money to third parties with or
without interests, adjustments and bonds;
to finance the purchase of all kind of assets
for natural or juridical persons, as well as
the retention of all kind of services either
in cash or in installments, especially if the
purchase of assets or the services retention
is through related companies; to manage
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Chief Executive Officer:
Andrés Munita Izquierdo

Directors:
Patricio Rivas de Diego
Daniel Rodriguez Cofré

manner their use and possession to third
parties, as well as the sale of such assets
to third parties;
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Directors:
Horst Paulmann Kemna
Patricio Rivas de Diego
Uwe Hasseldieck Paulmann
Cristian Eyzaguirre Johnston
Marcelo Reyes Sangermani

CENCOSUD ADMINISTRADORA
DE PROCESOS S.A.
Chairman:
Horst Paulmann Kemna

any kind of credit card systems with the
purpose above.

d) The investment in real estate and corporal
and incorporeal movable assets, drafts,
shares, bonds, debentures, rights in any
kind of commercial or civil companies and,
in general, any other investment or credit
security or instrument, to manage such
investments and receive their profits.
e) To manage collection of extrajudicial
nature from third parties, its management
and control either directly by the Company
or through subcontracted individuals or
specialized companies.

g) Professional advisory to individuals and
companies regarding economic; financial;
organizational; human resources; computers
and training; accounting and financial analysis;
marketing and any other issues related to
commercial management.
h) Participation in all kind of businesses in
Chile or outside the country, which purpose is
directly or indirectly related to the indicated
activities, being the company entitled to
incorporate, amend and participate in all
kind of companies or associations with
such purpose.

Directors:
Daniel Rodríguez Cofré
Jaime Soler Botinelli
Chief Executive Officer:
Jaime Soler Bottinelli
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$414,501,698.
Company’s Purpose:
The purpose of the Company is:
a) The exploitation of self-service stores,
supermarkets, distributors, department
stores and similar commercial establishments,
either as wholesaler or retailer;
b) To carry out either directly or through other
companies the purchase, sale, import, export,
manufacturing or production, marketing
and distribution, on its own or third parties
account of all kind of assets, merchandise or
services related to letter a) above;
c) To create, incorporate or participate in
civil or commercial entities which purpose is
related to the activities described in letters
a) and b) above;

d) The purchase and sale of merchandise of
any kind, its distribution, import and export;
furniture manufacturing, its purchase, sale,
distribution, import and export; investment
in real estate and movables; the development
and financing of companies that either in
direct or indirect relation with the Company
manage Department Stores or commercial
stores; advisory and service rendering
related to such purposes and exercising
any activity leading to the development of
such purposes;
e) The exploitation, management and
operation, on its own or third parties account
of pharmacies, drugstores, pharmaceutical
stores, first-aid kits, pharmaceutical products
warehouses, either human, veterinarian or
dental, commercial stores or establishments
which purpose is similar or supplementary
to the indicated ones, being entitled to
carry out any kind of operations of civil
or commercial nature which allow their
development and operation, everything
in compliance with legal and regulatory
standards in force;
f) The purchase, packaging, transformation,
production, sale, import and export, and
wholesale or retail distribution of all kind
of pharmaceutical, homeopathic, perfume
products and, in general, of any merchandise
or medical and consumption products
related to the exploitation of pharmacies,

172
Cencosud 2014

c) To carry out the leasing business through
the purchase and acquisition at any title of
real estate and/or movable assets with the
purpose of delivering them for lease, with
or without purchase option, or transferring
in any other way their use and possession
to third parties, as well as the sale of such
assets to third parties.

CENCOSUD RETAIL S.A.
Chairman:
Horst Paulmann Kemna
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b) To carry out factoring operations, including
the acquisition from natural or juridical
persons, with or without them undertaking
responsibility of all or part of their loans or
collectible accounts endorsed with invoices,
commercial bills, promissory notes, and

f) To render professional services and
advisory regarding risk assessment, credit
control and guarantees establishment of
any kind, either directly verified by the
Company or through subcontracted services
or advisories. Management of any kind of
businesses, trading and brokerage; acting
as sales and commission agent of all kind
of products and services.

CENCOSUD SERVICIOS
INTEGRALES S.A.
Chairman:
Horst Paulmann Kemna

j) Rendering services or management, on
its own or third parties account, of its own
or third parties’ parking lots, under any
manner and/or condition; and

Directors:
Daniel Rodríguez Cofré
Patricio Rivas de Diego
Chief Executive Officer:
Patricio Rivas de Diego

g) The acquisition, transfer, import, export,
commercialization and leasing, with or
without sale commitment of equipment,
machinery and elements devoted to
installation, operation and operation of
pharmacies, drugstores, pharmaceutical
stores, first-aid kits, pharmaceutical products
warehouses, either human, veterinarian or
dental, commercial stores or establishments
which purpose is similar or supplementary
to the indicated ones;

k) The exploitation of premises, information
systems and sales points in the country or
abroad to perform sales and distribution
of tickets for all types of events or shows
performed or organized by the Company or
by third parties, to process the payment of
utilities bills, to make money transfers and
drafts and to render other similar services.
The Company’s activities that are a part of
the Company’s Purpose may be developed
in the country or abroad.

h) The purchase, sale, construction, leasing
and/or sub-leasing, division, urbanization,
commercialization and exploitation on its own
or third parties account and in any manner
of urban or agricultural real estate, of its
own or third parties’, to manage and collect
their profits and rentals and, in general, any
other activity related to the above;
i) Customer loyalty management, either of
natural or juridical individuals, national or
international, through rendering, supply and

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$135,879.

Company’s Purpose:
The purpose of the Company is:
a) Credit management aimed to promote
assets and services commercialization;
b) Credit cards management;
c) Collection of unpaid loans, except the
activities that according the the Banks
General Law are carried out by financial
entities, which consequently are subject
to such law and those under the control of
the Superintendence of Banks and Financial
Entities, and;

d) Participation in any kind of businesses in
Chile or abroad, which purpose is directly
or indirectly related with the activities
indicated, being the Company entitled to
incorporate, amend and/or participate in
any kind of entities or associations with
such purpose.

173
Cencosud 2014

development of multiple services, including
advertising and promotion services, data
and/or technological services processing
and other related to the above;
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drugstores, pharmaceutical stores, first-aid
kits, pharmaceutical products warehouses,
either human, veterinarian or dental,
commercial stores or establishments which
purpose is similar or supplementary to the
indicated in this clause; representation of
domestic or foreign companies and granting
or acceptance of commercial concessions
in the indicated areas;

CENCOSUD SHOPPING CENTERS S.A.
Chairman:
Stefan Krause Niclas

Chief Executive Officer:
Rodrigo Larraín Kaplán

Company’s Purpose:
The purpose of the Company is:
a) The purchase, sale, lease, division into lots,
construction and in general the performance
and management on its own or third parties
account of any kind of real estate investment.
b) To make permanent or rental investments
in the country or abroad in any kind of
movable assets, corporal or incorporeal. For
this purpose the Company will be entitled to
acquire, keep, sell, divest and negotiate any
kind and to any title of financial instruments
expressed in local or foreign currency, shares,
bonds, debentures, movable securities and
to collect their profit and rentals;

e) To exploit and manage on its own or third
parties account parking lots on its own or
third parties’ land.

COSTANERA CENTER S.A.
Chairman:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Patricio Rivas de Diego

Directors:
Daniel Rodríguez Cofré
Stefan Krause Niclas

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$100,526.

Chief Executive Officer:
Stefan Krause Niclas

Company’s Purpose:
The purpose of the Company is:
Customer loyalty management, either of
national or international companies, through
rendering, supply and development of
multiple services and the participation in all
kind of business in Chile or abroad, which
purpose is directly or indirectly related
to the above described activity, being the
Company entitled to incorporate, amend
and participate in any kind of company or
association with such purpose.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$1,208,682.
Company’s Purpose:
The purpose of the Company is:
a) The construction of works, real estate
and real estate developments, the purchase,
sale, leasing, division into lots, construction
and in general carrying out and managing
any kind of real estate investments on its
own account or third parties.
b) To make permanent or rental investments
in the country or abroad in any kind of
movable assets, corporal or incorporeal. For
this purpose the Company will be entitled to
acquire, keep, sell, divest and negotiate any
kind and to any title of financial instruments
expressed in local or foreign currency, shares,
bonds, debentures, movable securities and
to collect their profit and rentals;
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Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$150,649,240.

d) To invest permanently or transitorily in
the purchase, sale, manufacturing, import,
export, distribution, commercialization
and sale of all types of assets and products.

CIRCULO MAS S.A.
Chairman:
Horst Paulmann Kemna
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Directors:
Peter Paulmann Koepfer
Daniel Rodríguez Cofré
Diego Marcantonio
Jaime Soler Bottinelli

c) To make investments to incorporate,
integrate, participate and represent any kind
of companies, either domestic or foreign
which exploit an activity similar to the above
and that are of the Company’s interest.

c) To make investments to incorporate,
integrate, participate and represent any
kind of companies, either domestic or
foreign which exploit an activity similar to
the ones described and which are of the
Company’s interest.

INMOBILIARIA SANTA ISABEL S.A.
Chairman:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Carlos Wulf Urrutia

Directors:
Daniel Rodríguez Cofré
Carlos Wulf Urrutia

Directors:
Daniel Rodríguez Cofré
Stefan Krause Niclas

d) To make permanent or transitory
investments in the purchase, sale, import,
export, distribution, commercialization
and sale of all type of assets and products.

Chief Executive Officer:
Antonio Ureta Vial

Chief Executive Officer:
Raúl Lagos Santis

Chief Executive Officer:
Stefan Krause Niclas

e) The rest of the activities agreed by the
shareholders.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$32,152,242.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$118,068.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$650,597.

Company’s Purpose:
The purpose of the Company is:
The exploitation and management of all forms
of the commercial activity in general, and
particularly the purchase, sale, consignment,
distribution, import, export, representation,
commission, packaging, fractioning and
marketing on its own or third parties account
of any kind of corporal movable assets.

Company’s Purpose:
The purpose of the Company is:
Management and operation of commercial
establishments such as self-service stores,
supermarkets and other similar, of its own
or owned by third parties.

Company’s Purpose:
The purpose of the Company is:
The purchase, sale, commercialization, trade
in, lease and financing of any kind of real
estate and movable assets, construction
of building and civil works; purchase and
sale of land, its urbanization, division into
lots, subdivision, study, promotion and
development of real estate businesses,
their management and exploitation, render
services related to management and third
party business and participation as partner
or shareholder at any title of every type of
companies, with whatever purpose, nature
and nationality.
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EASY ADMINISTRADORA NORTE S.A.
Chairman:
Horst Paulmann Kemna
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EASY S.A.
Chairman:
Horst Paulmann Kemna

SANTA ISABEL
ADMINISTRADORA S.A.
Chairman:
Horst Paulmann Kemna

c) To create, incorporate or participate in civil
or commercial companies which purpose is
related to the activities indicated in letters
a) and b) above;

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

Chief Executive Officer:
Jorge Alvarez Molina

Chief Executive Officer:
Jorge Alvarez Molina

Chief Executive Officer:
Matías Swett Gaymer

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$118,068.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$121,473.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$2,402,608.

Company’s Purpose:
The purpose of the Company is:
Management and operation of commercial
establishments such as self-service stores,
supermarkets and other similar, of its own
or owned by third parties.

Company’s Purpose:
The purpose of the Company is:
Management and operation of commercial
establishments such as self-service stores,
supermarkets and other similar, of its own
or owned by third parties.

Company’s Purpose:
The purpose of the Company is:
a) Management and operation of commercial
establishments such as self-service stores,
supermarkets, department stores and other
similar, either as wholesaler or retailer;

d) The purchase and sale of any kind of
merchandise, its distribution, import and
export; furniture manufacturing, purchase,
sale, distribution, import and export of it;
investment in movable assets and real estate;
development and financing of companies
that either directly or indirectly related
manage Department Stores; advisory and
rendering of services related to the indicated
purposes and exercising any activity leading
to achieve the purposes described. The
Company activities that are a part of its
Company’s Purpose may be developed in
the country or abroad.

b) To carry out either directly or through
other companies the purchase, sale, import,
export, manufacturing or production,
commercialization and distribution, on its
own account or third parties of any kind of
assets, merchandise or services related to
letter a) above;
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JUMBO ADMINISTRADORA
TEMUCO S.A.
Chairman:
Horst Paulmann Kemna
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JUMBO ADMINISTRADORA
NORTE S.A.
Chairman:
Horst Paulmann Kemna

SOCIEDAD COMERCIAL
DE TIENDAS S.A.
Chairman:
Horst Paulmann Kemna
Directors:
Daniel Rodríguez Cofré
Stefan Krause Niclas

Company’s Purpose:
The purpose of the Company is:
a) Installation and commercial exploitation of
stores, including marketing, export, import of
all type of assets, as well as industrialization
of articles related to its activity;
b) Investment in real estate, management
and collection of their profit, being able to
acquire real estate, build on the land on its
own or third parties account, and sell them;
c) Performing all actions directly or indirectly
related to the above;

MEGAJOHNSONS S.A.
Chairman:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Patricio Rivas de Diego

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli
Chief Executive Officer:
Nicolás Alejandro Larco

Chief Executive Officer:
Patricio Rivas de Diego
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$1,830,732.
Company’s Purpose:
The purpose of the Company is:
a) The development, construction,
implementation and exploitation of hotels
and their supplementary services;
b) The selection, acquisition and installation
of the hotels’ real estate, including furniture,
facilities and equipment. To carry out its
operations the Company shall make all the
investments, enter into all the agreements,
establish guarantees, take and give all kind
of domestic and foreign representations
and carry out all the necessary or leading
actions to achieve the purposes indicated.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$18,396,969.
Company’s Purpose:
The purpose of the Company is:
a) Management and exploitation of
department stores, being entitled to
manufacture, sell, import, export and/or
re-export, as wholesaler or retailer, all type
of products and movable assets, widely;
b) It will be entitled to carry out the activity
of investment in corporal or incorporeal
movable assets or real estate, to manage
such investments and collect their profits.
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Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$1,421,019.

e) To perform any action or enter into any
agreement aimed to the compliance with
the Company’s Purpose.

HOTEL COSTANERA S.A.
Chairman:
Horst Paulmann Kemna
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Chief Executive Officer:
Juan Luis Taverne Hot

d) Participating in other companies, and
perform all actions agreed by its partners;

MEGAJOHNSONS MAIPÚ S.A.
Chairman:
Horst Paulmann Kemna

MEGAJOHNSONS PUENTE S.A.
Chairman:
Horst Paulmann Kemna

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

Chief Executive Officer:
Nicolás Alejandro Larco

Chief Executive Officer:
Nicolás Alejandro Larco

Chief Executive Officer:
Nicolás Alejandro Larco

Company’s Purpose:
The purpose of the Company is:
a) Management and exploitation of
department stores, being entitled to
manufacture, sell, import, export and/or
re-export, as wholesaler or retailer, all type
of products and movable assets, widely;
b) It will be entitled to carry out the activity
of investment in corporal or incorporeal
movable assets or real estate, to manage
such investments and collect their profits.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$137,400.
Company’s Purpose:
The purpose of the Company is:
a) Management and exploitation of
department stores, being entitled to
manufacture, sell, import, export and/or
re-export, as wholesaler or retailer, all type
of products and movable assets, widely;
b) It will be entitled to carry out the activity
of investment in corporal or incorporeal
movable assets or real estate, to manage
such investments and collect their profits.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$685,431.
Company’s Purpose:
The purpose of the Company is:
a) Management and exploitation of
department stores, being entitled to
manufacture, sell, import, export and/or
re-export, as wholesaler or retailer, all type
of products and movable assets, widely;
b) It will be entitled to carry out the activity
of investment in corporal or incorporeal
movable assets or real estate, to manage
such investments and collect their profits.

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli
Chief Executive Officer:
Nicolás Alejandro Larco
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$683,137.
Company’s Purpose:
The purpose of the Company is:
a) Management and exploitation of
department stores, being entitled to
manufacture, sell, import, export and/or
re-export, as wholesaler or retailer, all type
of products and movable assets, widely;
b) It will be entitled to carry out the activity
of investment in corporal or incorporeal
movable assets or real estate, to manage
such investments and collect their profits.
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Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$19.065.177.

MEGAJOHNSONS VIÑA
DEL MAR S.A.
Chairman:
Horst Paulmann Kemna
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MEGAJOHNSONS PUENTE ALTO S.A.
Chairman:
Horst Paulmann Kemna

MEGAJOHNSONS QUILÍN S.A.
Chairman:
Horst Paulmann Kemna
Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

Company’s Purpose:
The purpose of the Company is:
a) Management and exploitation of
department stores, being entitled to
manufacture, sell, import, export and/or
re-export, as wholesaler or retailer, all type
of products and movable assets, widely;
b) It will be entitled to carry out the activity
of investment in corporal or incorporeal
movable assets or real estate, to manage
such investments and collect their profits.

Chief Executive Officer:
Nicolás Alejandro Larco
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$622,773.
Company’s Purpose:
The purpose of the Company is:
a) Management and exploitation of
department stores, being entitled to
manufacture, sell, import, export and/or
re-export, as wholesaler or retailer, all type
of products and movable assets, widely;
b) It will be entitled to carry out the activity
of investment in corporal or incorporeal
movable assets or real estate, to manage
such investments and collect their profits.

Directors:
Daniel Rodríguez Cofré
Patricio Rivas de Diego
Chief Executive Officer:
Nicolás Alejandro Larco
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$4,500,000.
Company’s Purpose:
The purpose of the Company is:
a) The issue and operation of credit cards
or any other instrument allowing its holder
or user to have a credit available granted by
the Company to be used in the acquisition
of assets or the payment of services sold
or rendered by the Company’s associates.
b) The investment in all kind of movable
assets, corporal and incorporeal, such as
shares, share options, bonds and debentures,
savings plans, quotas or rights in all kind
of companies, either commercial or civil,
communities or associations, in any kind
of movable titles or securities.

c) The acquisition, transfer and exploitation
of all kind of movable assets, corporal or
incorporeal; the construction on their land
on its own or third parties account, and their
exploitation in any manner either directly
or through third parties.
d) The management of the previous
investments and collection of their profit
or rentals.
e) The granting of real or personal guarantees
to endorse obligations with third parties in
which the Company participates.
f) The development of any other legal
supplementary or accessory activity.

179
Cencosud 2014

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$685,608.

Directors:
Daniel Rodríguez Cofré
Jaime Soler Bottinelli

ADMINISTRADORA TMO S.A.
Chairman:
Horst Paulmann Kemna
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Chief Executive Officer:
Nicolás Alejandro Larco

JOHNSONS MEGA
SAN BERNARDO S.A.
Chairman:
Horst Paulmann Kemna

CENCOSUD CORREDORES DE
SEGUROS Y SERVICIOS S.A.
Chairman:
Horst Paulmann Kemna
Directors:
Daniel Rodríguez Cofré
Rodrigo della Maggiora Silva

Company’s Purpose:
The purpose of the Company is:
The exclusive and only purpose of the
Company is to act as dealer in the retention
of any kind of insurance, with any insurance
entity in accordance with the legal standards
in force, particularly as established in Article
Fifty Seven of Decree Law 251 of 1931, as
amended. In the development of its business
the Company shall offer any kind of advisory
and services related to such purpose, as
widely as currently or in the future allowed
by Chilean legislation.

Directors:
Daniel Rodríguez Cofré
Patricio Rivas de Diego

Directors:
Daniel Rodríguez Cofré
Patricio Rivas de Diego

Chief Executive Officer:
Patricio Rivas de Diego

Chief Executive Officer:
Patricio Rivas de Diego

ADMINISTRADORA DEL CENTRO
COMERCIAL ALTO LAS CONDES
LIMITADA
Management:
The management and use of the Company’s
Name of Sociedad Administradora del
Centro Comercial Alto Las Condes Limitada
corresponds to the company Cencosud
Shopping Centers S.A., that exercises it
through its representatives and proxies.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$650,000.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$30,000.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$8,483.

Company’s Purpose:
The exclusive purpose of the Company will
be the credit cards operation. The Company
may supplement such specific purpose as
follows:
a) To offer electronic channels for the
cards operation, assuming responsibility
for operational safety;

Company’s Purpose:
The purpose of the Company is:
To carry out on its own or third parties
account the service of collection, takings,
verification of home, commercial or similar
address; management of portfolio; financing,
advertising advisory; administrative services,
and any object or activity the partners agree
to in the future, without prejudice of carrying
out other activities that contribute to the
achievement of its purpose.

Company’s Purpose:
The purpose of the Company is:
a) The management of the commercial center
Alto Las Condes de Santiago.

b) To render services related to Internet
transactions;
c) To supply fraud prevention services; and
d) To carry out operations related to the
generation of physical cards.

b) To render and retain, on its own or
third parties account, services related to
the purpose indicated in letter a), such as
engineering, design, architecture, technical
advisory, administrative, juridical advisory,
security, advertising, accounting, cleaning,
computers and to receive a remuneration
or fee for such services.
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Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$30,750.

SERVICIOS INTEGRALES S S.A.
Chairman:
Horst Paulmann Kemna
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Chief Executive Officer:
Rodrigo della Maggiora Silva

OPERADORA DE PROCESOS S.A.
Chairman:
Horst Paulmann Kemna

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$205,700.

CENCOSUD INTERNACIONAL
LIMITADA
Management:
The management and use of the Company’s
Name of Cencosud Internacional Limitada
corresponds to the company Cencosud S.A.
that exercises it through its representatives
and proxies.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$5,000.

Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to US$
6,387,390,169.

Company’s Purpose:
The purpose of the Company is:
a) Management and exploitation of
department stores, being entitled to
manufacture, sell, import, export and/or
re-export, as wholesaler or retailer, all type
of products and movable assets, widely;

Company’s Purpose:
The purpose of the Company is:
a) To make permanent or rental investments
exclusively abroad in all kind of movable
assets or real estate, corporal or incorporeal.
For these purposes the Company will acquire,
keep, sell, divest and negotiate in any manner
and under any title all kind of assets located
abroad, and collect their profits and rents.

b) It will be entitled to carry out the activity
of investment in corporal or incorporeal
movable assets or real estate, to manage
such investments and collect their profits.

b) To incorporate and participate in any
kind of companies exclusively incorporated
abroad, either civil or mercantile.
c) To enter into all kind of actions, civil or
mercantile agreements on its own or third
parties account that are necessary to comply
with the Company’s Purpose.

d) To make in Chile investments in documents,
financial instruments or other short-term
investments.
e) In general, to enter into actions and
businesses that are directly or indirectly
related to the Company’s Purpose.
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Company’s Purpose:
The purpose of the Company is:
The management and operation of hypermarkets, supermarkets and/or stores on its
own or third parties account; the Company
shall participate in actions and businesses
directly and indirectly related to the
Company’s Purpose, in compliance with
the rest of the purposes the partners agree.

ADMINISTRADORA DE SERVICIOS
CENCOSUD LIMITADA
Management:
The management and use of the Company’s
Name of Administradora de Servicios Paris
Limitada corresponds to the Company
Cencosud Retail S.A. that exercises it through
its representatives and proxies.
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JUMBO SUPERMERCADOS
ADMINISTRADORA LIMITADA
Management:
The management and use of the Company’s
Name of Administradora y Jumbo
Supermercados Administradora Limitada
corresponds to the company Cencosud
Retail S.A. that exercises it through its
representatives and proxies.

COMERCIAL FOOD AND FANTASY
LIMITADA
Management:
The management and use of the Company’s
Name of Sociedad Comercial Food and
Fantasy Limitada corresponds to the
company Cencosud S.A. that exercises it
through its representatives and proxies.

Company’s Purpose:
The purpose of the Company is:
The manufacturing on its own or third
parties account, marketing, distribution,
purchase and/or sale, import and/or export,
re-export, representation of all kind of
articles and clothes.

LOGISTICA Y DISTRIBUCIÓN PARIS
LIMITADA
Management:
The management and use of the Company’s
Name of Sociedad Logística y Distribución
París Limitada corresponds to the company
Cencosud Retail S.A. that exercises it through
its representatives and proxies.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$5,750,264.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$10,081,815.

Company’s Purpose:
The purpose of the Company is:
Construction in general, on its own or third
parties account; purchase of land and the
necessary elements to comply with such
purpose; the investment in assets of any
kind; exploitation of such assets; investment
in shares, bonds and any kind of movable
assets and consultancy or advisory services
in real estate, financial or technical issues.
For the development of its purpose the
Company will be entitled to act both in the
country and abroad.

Company’s Purpose:
The purpose of the Company is:
The purchase and sale of movable assets;
storage, warehousing, transportation and
distribution of such assets; the rest of
actions, agreements and businesses that
the partners agree.
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Company’s Purpose:
The purpose of the Company is:
The commercial exploitation on its own
or third parties account of games and
entertainment activities; import, marketing
and distribution of all kind of machinery,
equipment and entertainment games; food,
drink services and restaurant in general;
manufacturing and distribution of meals
and drinks of all kind, their direct public
sale; incorporation of other companies
or participation in already incorporated
companies; in general any activity related
to the above either directly or indirectly,
deemed convenient for the company’s
interests, and carrying out all the additional
activities agreed by the partners.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$1,224,548.

INMOBILIARIA BILBAO LIMITADA
Management:
The management and use of the Company’s
Name of Sociedad Inmobiliaria Bilbao
Limitada, corresponds to the company
Cencosud Shopping Centers S.A. that
exercises it through its representatives
and proxies.
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Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$42,934.

EUROFASHION LIMITADA
Management:
The management and use of the Company’s
Name of Eurofashion Limitada corresponds
to the company Cencosud Retail S.A. that
exercises it through its representatives
and proxies.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$9,000.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$7,520,000.

Company’s Purpose:
The purpose of the Company is:
The purchase, sale, packing and distribution
in general, on its own or third parties account,
of all kind of movable assets; the investment
in movable assets and any other business or
activities that the partners agree.

Company’s Purpose:
The purpose of the Company is:
The management on its own or third parties
account of department stores; purchase and
sale of all kind of merchandise, distribution,
import and export of it; manufacturing of
movable assets, purchase, sale, distribution,
import and export of them and movable
assets and real estate investments, without
prejudice of the rest of the purposes agreed
by the partners.

PARIS ADMINISTRADORA
SUR LIMITADA
Management:
The management and use of the Company’s
Name of Paris Administradora Sur Limitada
corresponds to the company Cencosud
Retail S.A. that exercises it through its
representatives and proxies.
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$1,227,921.
Company’s Purpose:
The purpose of the Company is:
The management on its own or third parties
account of department stores; purchase and
sale of all kind of merchandise, distribution,
import and export of it; manufacturing of
movable assets, purchase, sale, distribution,
import and export of them and movable
assets and real estate investments, without
prejudice of the rest of the purposes agreed
by the partners.

SANTA ISABEL ADMINISTRADORA
NORTE LIMITADA
Management:
T he m a na g em ent a nd use of t he
Company’s Name of Sociedad Santa Isabel
Administradora Norte Limitada corresponds
to the Company Cencosud Retail S.A. that
exercises it through its representatives
and proxies.
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$132,114.
Company’s Purpose:
The purpose of the Company is:
The Company’s Purpose is the management
and operation of commercial establishments
such as self-service stores, supermarkets and
similar, both owned by it or by third parties.
In order to carry out the management and
operation of such commercial establishments
the Company will be entitled to enter into all
actions and businesses that are directly or
indirectly related to the Company’s Purpose.
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PARIS ADMINISTRADORA LIMITADA
Management:
The management and use of the Company’s
Name of Paris Administradora Limitada
corresponds to Cencosud Retail S.A. that
exercises it through its representatives
and proxies.
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MERCADO MAYORISTA P Y P
LIMITADA
Management:
The management and use of the Company’s
Name of Sociedad Mercado Mayorista P y P
Limitada, corresponds to Mr. Horst Paulmann
and to Cencosud S.A. representatives.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$132,114.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$684,285.

Company’s Purpose:
The purpose of the Company is:
The Company’s Purpose is the management
and operation of commercial establishments
such as self-service stores, supermarkets and
similar, both owned by it or by third parties.
In order to carry out the management and
operation of such commercial establishments
the Company will be entitled to enter into all
actions and businesses that are directly or
indirectly related to the Company’s Purpose.

Company’s Purpose:
The purpose of the Company is:
The Company’s purpose is the management
and operation on its own or third parties
account of convenience and/or department
stores. The Company may enter into all
actions and businesses that are directly
and indirectly related to the Company’s
Purpose and the compliance with the rest
of the purposes agreed by the partners.

BANPARIS CORREDORES DE
SEGUROS LIMITADA
Management:
The management and use of the Company’s
Name of Sociedad Banparis Corredores de
Seguros Limitada corresponds to Banco Paris.
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$100,000.
Company’s Purpose:
The purpose of the Company is:
The only and exclusive purpose of the
Company will be acting as broker or trader
for the retention of any kind of insurance
with any insurance entity in accordance with
the legal standards in force, particularly as
established in Article 57 of Decree Law 251
of 1931, as amended. In the development
of its business the Company shall offer any
kind of advisory and services related to
such purpose, as widely as currently or in
the future allowed by Chilean legislation.

SOCIEDAD COMERCIAL DE
VESTUARIO FES LIMITADA
Management:
The use of the Company’s Name,
management and the judicial and extrajudicial
representation of the Company corresponds
to Retail S.A., currently Cencosud Retail
S.A., that shall carry them out through its
proxies appointed through public deed or
legalized power granted abroad.
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$3,000,000.
Company’s Purpose:
The purpose of the Company is:
a) The distribution, marketing, import,
export and/or re-export, purchase and/or
sale, wholesaler or retailer of any kind of
movable assets and clothes for men, ladies
and/or children. To perform the Company’s
purpose it shall act on its own account or
through third parties, become an agency
or associate with third parties in any kind
of association;
b) The investment in any kind of assets,
corporal or incorporeal, movable assets
or real estate, to manage such investments
and to collect their profits.
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JOHNSON
ADMINISTRADORA LIMITADA
Management:
T he m a na g em ent a nd use of t he
Company’s Name of Sociedad Santa Isabel
Administradora Sur Limitada corresponds
to the Company Cencosud Retail S.A. that
exercises it through its representatives
and proxies.
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SANTA ISABEL ADMINISTRADORA
SUR LIMITADA
Management:
T he m a na g em ent a nd use of t he
Company’s Name of Sociedad Santa Isabel
Administradora Sur Limitada corresponds
to the Company Cencosud Retail S.A. that
exercises it through its representatives
and proxies.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$2,000.

COMERCIALIZADORA COSTANERA
CENTER SPA
Management:
The Company’s management and the use
of the Company’s Name correspond to the
partner Costanera Center S.A. that exercises
it directly or through proxies appointed
through public deed.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$19,115,177.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$10,000.

Company’s Purpose:
The purpose of the Company is:
The management on its own or third parties
account of department stores; purchase and
sale of all kind of merchandise, distribution,
import and export of it; manufacturing of
movable assets, purchase, sale, distribution,
import and export of them and movable
assets and real estate investments, without
prejudice of the rest of the purposes agreed
by the partners.

Company’s Purpose:
The purpose of the Company is:
To make investments and to exploit all kind
of assets, movable and real estate, corporal
and incorporeal, on its own or third parties
account, both in Chile and abroad. Also, to
incorporate, enter into and participate in
all kind of companies, civil or commercial,
stock or limited responsibility companies
of whichever purpose, as well as all kind of
communities, associations and participation
accounts of whichever nature, and the
management and exploitation of such
investments and collecting their profit or any
other benefit as agreed by the shareholders.

CENCOSUD ARGENTINA SPA
Management:
The Company’s management and the use of the
Company’s Name correspond to the partner
Cencosud S.A. that exercises it directly or
through proxies appointed through public deed.
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$256,094,449.
Company’s Purpose:
The purpose of the Company is:
a) To make investments of passive condition,
of whichever nature both in Chile and abroad;
in movable assets or real estate, corporal
or incorporeal, being entitled to purchase,
sell, liquidate or keep such investments;
b) To acquire interest or participate as
partner or shareholder in companies or
entities of any nature, Chilean or foreign;
c) To collect and invest the investments’ profit;
d) To participate in any kind of investment
projects, companies, communities or
associations of any nature; and
e) To enter into any action or agreement
and the development of any rental activity
related either directly or indirectly with the
purposes above.
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Company’s Purpose:
The purpose of the Company is: Training
Services

CENCOSUD RETAIL
ADMINISTRADORA LIMITADA
Management:
The Company’s management and the use
of the Company’s Name correspond to the
partner Cencosud Retail S.A. that exercises
it directly or through proxies appointed
through public deed.
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MELDAR CAPACITACION LIMITADA
Management:
The use of the Company’s Name,
management and the judicial and extrajudicial
representation of the Company corresponds
to Retail S.A., currently Cencosud Retail
S.A., that shall carry them out through its
proxies appointed through public deed or
legalized power granted abroad.

CENCOSUD INTERNACIONAL
ARGENTINA SPA
Management:
The Company’s management and the use
of the Company’s Name correspond to
the partner Cencosud S.A. that exercises
it directly or through proxies appointed
through public deed.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$502,987,726.
Company’s Purpose:
The purpose of the Company is:
a) To make investments of passive condition,
of whichever nature both in Chile and abroad;
in movable assets or real estate, corporal
or incorporeal, being entitled to purchase,
sell, liquidate or keep such investments;
b) To acquire interest or participate as
partner or shareholder in companies or
entities of any nature, Chilean or foreign;

b) To acquire interest or participate as
partner or shareholder in companies or
entities of any nature, Chilean or foreign;

c) To collect and invest the investments’ profit;

c) To collect and invest the investments’ profit;

d) To participate in any kind of investment
projects, companies, communities or
associations of any nature; and

d) To participate in any kind of investment
projects, companies, communities or
associations of any nature; and

e) To enter into any action or agreement
and the development of any rental activity
related either directly or indirectly with the
purposes above.

CENCOSUD TRADING (SHANGAI)
Chief Executive Officer:
Tomás del Favero
Management:
Has no management.
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$239,755.
Company’s Purpose:
The Company’s Purpose is trading.
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Company’s Purpose:
The purpose of the Company is:
a) To make investments of passive condition,
of whichever nature both in Chile and abroad;
in movable assets or real estate, corporal
or incorporeal, being entitled to purchase,
sell, liquidate or keep such investments;

JUMBO ARGENTINA SPA
Administración:
The Company’s management and the use of
the Company’s Name correspond to the the
shareholder Mr. Horst Paulmann Kemna.
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Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
ThCh$765,792,575.

e) To enter into any action or agreement
and the development of any rental activity
related either directly or indirectly with the
purposes above.

Argentina
AGROPECUARIA ANJULLON S.A.
Chairman:
Stefan Krause Niclas

Vice Chairman:
Roberto Oscar Philipps

Vice Chairman:
Roberto Oscar Philipps

Director:
Martín Jorge Schulz

Director:
Martín Jorge Schulz

Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to AR$30,000.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
AR$20,944,311.
Company’s Purpose:
The purpose of the Company is devoting
on its own or third parties account, or in
association with or representation of third
parties, in the country or abroad, to carry
out agricultural, industrial and commercial
activities.
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Company’s Purpose:
The purpose of the Company is devoting
on its own or third parties account or in
association with third parties, in any part
of the country or abroad, to carry out
commercial, financial, real estate, mining,
food industry, agricultural industry and
agricultural services activities.
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AGROJUMBO S.A.
Chairman:
Stefan Krause Niclas

BLAISTEN S.A.
Chairman:
Stefan Krause Niclas
Vice Chairman:
Roberto Oscar Philipps

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
AR$81,071,700.

b) Industrial: the extraction and/or
manufacturing of products related directly

d) Investment: in the Republic of Argentina
and/or abroad, within the limits set by the
laws and regulations in force and subject
to them;
e) Proxy and Services: exercising
representations and proxies, commissions,
studies, analysis and project preparation,
issuing rulings, advisories and research;
any kind of brokerage, organization and
technical advisory, reports, market studies
and development of advertising programs
related to the construction industry; and
f) Financial: granting of loans, financing and
credits, with or without real or personal
guarantee, as well as granting of any kind
of personal or real guarantees, with the

CARNES HUINCA S.A.
Chairman:
Matías Germán Videla Sola
Vice Chairman:
Laurent Maurice Cadillat
Secretary
Christoph Georg Prager
Deputy Secretary:
Maricel Edith Caceres
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
AR$5,772,000. During a shareholders
meeting held on 16/05/2012 its capital
was increased from AR$1,292,000 to
AR$5,772,000 but it was not recorded.
Company’s Purpose:
The purpose of the Company is to carry
out on its own and/or third parties, and/
or associates to third parties, commercial
and industrial operations related to meat.
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Company’s Purpose:
The purpose of the Company is to carry
out on its own or third parties account,
and/or related to third parties account the
following activities:
a) Commercial: the purchase, sale, import,
export, distribution, representation and any
other type of marketing inside or outside
the country of sanitary articles, bathroom
fittings, tiles, tiling, lime, cement, sand, round
Stone, stoves, water heater, thermal tanks,
home articles in general and any other assets
or services related to the construction and
interior design; purchase, sale, location and
negotiation of titles, shares, debentures and
any kind, existing or future;

c) Shareholding: interest in other companies
through shares acquisition allowing to
participate or not in their government,
management, leading and control; entering
into purchase and sale agreements, pledge,
usufruct of shares and other businesses with
the titles of its own or third parties’, and
entering into agreements for entrepreneurial
collaboration, in order to face specific
projects;

exception of the operations included in the
law for Financial Entities or other requiring
the participation of public savings; and
entering into leasing agreements with or
without purchase option in all manners,
included or not in law 24,441.
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Director:
Carlos Mechetti

or indirectly with their commercial purpose,
as well as the exploitation of metallurgic,
chemical, electric companies and all those
related to sanitation or construction;

CENCOSUD S.A. (ARGENTINA)
Chairman:
Roberto Oscar Philipps

Vice Chairman:
Roberto Oscar Philipps

Vice Chairman:
Daniel Rodríguez Cofré

Director:
Martín Jorge Schulz

Director:
Stefan Krause Niclas
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
AR$650,448,000.

Company’s Purpose:
The purpose of the Company is to carry out
on its own and/or associated to third parties
account, agricultural, industrial, commercial,
import and export and construction activities.

Company’s Purpose:
To carry out on its own or third parties, or
associated to third parties, being able to
open branches, representation, agencies
and subsidiaries, both inside the country
and abroad, the following activities:
COMMERCIAL:
a) To acquire real estate, machinery, fittings
and facilities that are a part of commercial
centers, aimed to location or concession
in favor or third parties, with a right to
commercial exploitation with respect to
areas of exclusive and common use, or to
the operation of hyper markets that are
the purpose of commercial exploitation by
the Company.

c) Import and export of products
currently marketed at those commercial
establishments.
CONSTRUCTING: construction of any
kind of real estate, performing public and
private works;
REAL ESTATE: purchase and sale,
exploitation, management, location,
brokerage and leasing of all kind of urban
and/or rural real estate.
FINANCIAL: to lend or borrow money to/
from companies or individuals for businesses
performed or to be performed; to carry out
any kind or loan operations; the purchase,
sale and management of titles and shares and
the rest of movable assets and to carry out
financial operations in general, except those
included in the law for Financial Entities and
any other requiring public participation;
INVESTMENT:
a) Incorporating and/or acquiring company’s
interest of any type as authorized by the
companies legislation;

b) To carry out any kind of investment in
shares companies;
c) To acquire or take as guarantee movable
assets, real estate, livestock, credits, carry
out any kind of investment authorized by
the law;
REPRESENTATION: exercising all kind of
representation, proxy, agency, commission,
consignment, business and management
actions as ample and in the conditions
allowed by the law.
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Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
AR$100,000.

b) To exploit hyper markets through the
sale of domestic and imported products
acquired from third parties, as well as of
its own manufacturing;
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CAVAS Y VIÑAS EL ACEQUIÓN S.A.
Chairman:
Stefan Krause Niclas

JUMBO RETAIL ARGENTINA S.A.
Chairman:
Roberto Oscar Philipps

c) Import and export of products
currently marketed at those commercial
establishments.

Vice Chairman:
Matías Videla Sola

Vice Chairman:
Roberto Oscar Philipps

Vice Chairman:
Daniel Rodríguez Cofré

Director:
Carlos Mechetti

Director:
Carlos Mechetti

Director
Stefan Krause Niclas

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to AR
$10,998,455.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
AR$3,000,000.

Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to AR$
952,170,209.

CONSTRUCTION: construction of any
kind of real estate in any kind of its own
or third parties land, including buildings
under the Horizontal Construction Regime;
performing public and private works, such as
the construction of any kind of engineering
and architecture for real estate, road and
hydraulic works.

Company’s Purpose:
The purpose of the Company is to carry out
on its own or third parties, and/or associated
to third parties account, commercial and
industrial, constructing and real estate,
financial, mining, import and export activities.

Company’s Purpose:
The purpose of the Company is to carry out
on its own or third parties, and/or associated
to third parties account, inside the country
or abroad, commercial, industrial, financial,
real estate, construction, agriculturallivestock activities

Company’s Purpose:
To carry out on its own, third parties or
associated to third parties account, inside the
country or abroad, the following activities:
COMMERCIAL:
a) To acquire real estate, machinery, fittings
and facilities that are a part of commercial
centers, aimed to location or concession in
favor or third parties, with a right to commercial
exploitation with respect to areas of exclusive
and common use, or to the operation of hyper
markets that are the purpose of commercial
exploitation by the Company.
b) To exploit hyper markets through the
sale of domestic and imported products
acquired from third parties, as well as of
its own manufacturing;

REAL ESTATE: purchase and sale,
exploitation, management, location,
brokerage and leasing of all kind of urban
and/or rural real estate.
FINANCIAL: to lend or borrow money to/
from companies or individuals for businesses
performed or to be performed; to carry out
any kind or loan operations; the purchase,
sale and management of titles and shares and
the rest of movable assets and to carry out
financial operations in general, except those
included in the law for Financial Entities and
any other requiring public participation. To
this aim the Company is legally entitled to
acquire rights, undertake obligations and
perform all actions and agreements not
forbidden by the legislation or this by-law.
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INVOR S.A.
Chairman:
Stefan Krause Niclas
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CORMINAS S.A.
Chairman:
Stefan Krause Niclas

UNICENTER S.A.
Chairman:
Stefan Krause Niclas

Vice Chairman:
Roberto Oscar Philipps

Vice Chairman:
Roberto Oscar Philipps

Vice Chairman:
Roberto Oscar Philipps

Director
Carlos Mechetti

Director
Carlos Mechetti

Director Titular
Carlos Mechetti

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
AR$3,000,000.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
AR$500,000.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to
AR$1,000,000.

Company’s Purpose:
The purpose of the Company is to carry out
on its own or third parties, or associated
to third parties, in its own or third parties
establishments, commercial, industrial,
financial, real estate, construction, agricultural
and livestock activities.

Company’s Purpose:
The purpose of the Company is devoting
to commercial activities on its own or third
parties, or associated to third parties account,
inside the country or abroad.

Company’s Purpose:
The purpose of the Company is to devote on
its own, third parties and/or associated to
third parties account the following activities
(the Company’s Purpose is amended
through the Minute of the Meeting N° 31
of 5/09/2008).
Management of commercial centers,
purchase and sale, exchange, location,
leasing and exploitation in all manners
of urban and/or rural real estate, lots,
fractions and the performance of all
operations with real estate as authorized
by the law and regulations, including those
under horizontal construction regime and
concession agreements of exploitation rights
in commercial centers; purchase and sale and
location of furniture, particularly fixtures,

machinery and commercial facilities; purchase
and sale of titles, shares, debentures and any
kind of domestic or foreign movable assets,
as well as capital investment in incorporated
and/or to be incorporated companies; interest
in other share companies; granting credits,
loans, guarantees, deposits, mortgages,
pledges, money advances with or without
real or personal guarantee, and/or any other
type of guarantee in favor of companies
controlled, controlling, related or subject
to common control of the Company or its
shareholders, except for the operations
included in the law for Financial Entities and
any other that requires public participation.
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SUPERMERCADOS DAVI S.A.
Chairman:
Stefan Krause Niclas
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PACUY S.A.
Chairman:
Stefan Krause Niclas

Peru
CENCOSUD PERU S.A.
Board of Directors:
Horst Paulmann
Daniel Rodríguez Cofré
Jaime Alberto Soler Bottinelli

Chief Executive Officer:
Cencosud Perú S.A. represented, in turn,
by its Chief Executive Officer: Mario
Campodónico Castañeda.

Chief Executive Officer:
Mario Campodónico Castañeda.

Company’s Purpose:
The purpose of the Company is:
Logistic, purchase and sale, representation,
import and export services for all kind of
assets that may be marketed: pharmacy,
pastry, bakery, being also able to perform
meals preparation, as well as commercial
and financial proceedings.

Company’s Purpose:
The purpose of the Company is:
Investments of any nature in companies
incorporated in Peru or abroad, which
main activity is the real estate, financial
and wholesale and retail businesses. The
investments made by the Company while
exercising its Company’s Purpose will be
through cash or in kind contributions,
securities acquisition, bonds, share purchase,
assets purchase or other investment types.
In addition, the Company may also render
accounting, administrative, entrepreneurial
and commercial services; human resources
training; storage, purchase and sale, inventory
center, merchandise traffic and manipulation,
logistic services; ticket, coupons or similar
system management for meal services in favor
of employees or any other related activity.
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Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to S/. Th$1,196
(Nuevos Soles)

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to S/.
Th$2,093,362 (Nuevos Soles)

Annual Report

ALMACENES METRO S.A.
Board of Directors:
Horst Paulmann
Daniel Rodríguez Cofré
Jaime Alberto Soler Bottinelli

CINCO ROBLES SAC
Board of Directors:
It does not have a Board of Directors.
Chief Executive Officer:
Cencosud Perú S.A. represented, in turn,
by its Chief Executive Officer, Mario
Campodónico Castañeda.

Chief Executive Officer:
Cencosud Perú S.A. represented, in turn,
by its Chief Executive Officer, Mario
Campodónico Castañeda.

Chief Executive Officer:
Cencosud Perú S.A. represented, in turn,
by its Chief Executive Officer: Mario
Campodónico Castañeda.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to S/.
Th$101,340 (Nuevos Soles)

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to S/.
Th$88,660 (Nuevos Soles)

Company’s Purpose:
The purpose of the Company is:
The purchase and sale, import, export of all
kind of wholesale and products, possible to
be marketed at establishments.

Company’s Purpose:
The purpose of the Company is:
The purchase and sale, import, export of
any kind of wholesale and retail products
possible to be marketed at establishments.

ISMB SUPERMERCADOS S.A.
Board of Directors:
Horst Paulmann Koepfer
Erasmo Wong
Chief Executive Officer:
Juan Manuel Parada
Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to S/.
Th$22,054 (Nuevos Soles)
Company’s Purpose:
The purpose of the Company is:
To purchase and sale, lease and manage
real estate; management and advisory in
the real estate business.
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Company’s Purpose:
The purpose of the Company is:
The purchase, sale and management of
movable assets, real estate and real estate
investment in general.

CENCOSUD RETAIL PERÚ S.A.
Directorio:
Horst Paulmann
Daniel Rodríguez Cofré
Jaime Alberto Soler Bottinelli
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Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to S/.
Th$78,721 (Nuevos Soles)

E. WONG S.A.
Directorio:
Horst Paulmann
Daniel Rodríguez Cofré
Jaime Alberto Soler Bottinelli

LAS HADAS INVERSIONISTAS S.A
Directorio:
It does not have a Board of Directors.
Chief Executive Officer:
Juan Manuel Parada

Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to S/. 4,289
(Nuevos Soles)
Company’s Purpose:
The purpose of the Company is:
Managing customer loyalty of the associated
companies through an identification and
reward system that rewards their loyalty;
to satisfy and exceed their expectations,
contributing to the growth of associates
within a self-financed operations regime.

TRES PALMERAS S.A.
Board of Directors:
Horst Paulmann
Daniel Rodríguez Cofré
Jaime Alberto Soler Bottinelli

Chief Executive Officer:
Cencosud Perú S.A. represented, in turn,
by its Chief Executive Officer, Mario
Campodónico Castañeda

Chief Executive Officer:
Cencosud Perú S.A. represented, in turn,
by its Chief Executive Officer, Mario
Campodónico Castañeda

Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to S/. Th$765
(Nuevos Soles)

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to S/.
M$274,425 (Nuevos Soles)

Company’s Purpose:
The purpose of the Company is:
To sell tickets for shows and exhibitions
in general.

Company’s Purpose:
The purpose of the Company is:
To purchase, sell and manage real estate;
to invest in real estate.
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Company’s Purpose:
The main purpose of the Company is
exercising the rights of a holder of shares
representing other companies’ capital, either
local or foreign, to make investments and
real estate and infrastructure activities.

Chief Executive Officer:
Juan Daniel Aspillaga Elías

TELEDISTRIBUCIÓN S.A.
Board of Directors:
Horst Paulmann
Daniel Rodríguez Cofré
Jaime Alberto Soler Bottinelli
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Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to S/. 1,000.00
(Nuevos Soles)

LOYALTY PERÚ SAC
Directorio:
Fernando Romero Belismelis
Mario Campodónico
Juan Manuel Parada
Alejandro Desmaison Fernandini
Carlos Gonzáles Camargo
Alberto De Ferrari Morelo (Alterno)

TRAVEL INTERNATIONAL
PERU S.A.C.
Board of Directors:
It does not have a Board of Directors.

Company’s Purpose:
The purpose of the Company is:
The operation of touristic services; devoted
to the preparation, production, organization
and sale of programs and the rest of touristic
services, domestic and international;
reservation and sale of tickets in any means
of transportation.

Chief Executive Officer:
Bruno Antonello Novella Zavala
Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to S/. 196,610
(Nuevos Soles)
Company’s Purpose:
The purpose of the Company is:
Banking.
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Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to S/. Th$806
(Nuevos Soles)
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Chief Executive Officer:
Cencosud Perú S.A. represented, in turn,
by its Chief Executive Officer, Mario
Campodónico
Castañeda

BANCO CENCOSUD
Board of Directors:
Daniel Rodríguez Cofré
Mario Campodónico Castañeda
Patricio Rivas de Diego
Marcelo Reyes Sangermani
Uwe Hasseldieck Paulmann
Francisco Armanet Rodríguez
Cristián Eyzaguirre Johnston

Brazil
CENCOSUD BRASIL S.A.
Management:
It corresponds to two individuals, appointed
by the partners:
Cristian Joel Gutiérrez Maurer
Sebastian Dario Los

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to R/
Th$3,217,906 in all the companies.
Company’s Purpose:
The purpose of the Company is:
a) Operation in activities related to wholesaler
or retailer marketing of food products in
general, industrial or not, at supermarkets,
hyper markets or through catalogues,
television, telephone, internet or other
communication means.
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b) Operation in activities related to
wholesaler or retailer marketing of medicines,
pharmaceutical products in their original
package through pharmacies or catalogues,
television, telephone, internet or other
communication means, in compliance with
the law.
c) Banking correspondent exploration
activities through receipt, payment and
other services resulting from agreements
with Banks, in compliance with the law.

Cencosud 2014

Company’s Purpose:
The purpose of the Company is:
To participate and invest in all kind of
companies in Brazil and/or abroad.

Financial Director:
Sebastian Dario Los
Annual Report

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to R/
Th$3,004,168 in all the companies.

CENCOSUD BRASIL
COMERCIAL LIMITADA
Director Chairman:
Cristian Joel Gutiérrez Maurer

d) Participation in other companies, domestic
or foreign as partners, shareholders or
quota holders.

f) To market gasoline, lubricants, tires,
accessories and parts of motor vehicles
and offer car wash service.

h) Manufacturing and/or acquiring packaging
for merchandise and products.
i) Transportation and storage of merchandise.
j) Import and export of the necessary
merchandise and material to carry out its
activity.
k) Purchase and sale, leasing, sub-leasing
of movable assets and real estate.

Company’s Purpose:
The purpose of the Company is:
a) Participation as shareholder, quota
holder or member of a joint – venture with
companies mainly focused on the following
activities:
i. Wholesaler or retailer marketing of food
products in general, industrial or not, at
supermarkets, hyper markets or through
catalogues, television, telephone,
internet or other communication means;
and
ii. Wholesaler or retailer marketing
of medicines, pharmaceutical
products in their original package
through pharmacies or catalogues,
television, telephone, internet or other
communication means.
b) Banking correspondent exploration
activities through receipt, payment and
other services resulting from agreements
with Banks, in compliance with the law.

PERINI COMERCIAL DE
ALIMENTOS LIMITADA
Chairman of the Board:
Cristian Joel Gutiérrez Maurer
Financial Director:
Sebastian Dario Los

d) To market gasoline, lubricants, tires,
accessories and parts of motor vehicles
and offer car wash service.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to R/
Th$10,031 in all the companies.

e) Manufacturing and/or acquiring packaging
for merchandise and products.
f) Pastry activities.
g) Transportation and storage of merchandise.
h) Purchase and sale, leasing, sub-leasing
of movable assets and real estate.
i) Supply of credit cards, account maintenance,
data processing related to them, including
insurance and other financial products.
j) Assets management.

Company’s Purpose:
Comprises a series of activities, including:
a) Operation in activities related to wholesaler
or retailer marketing of food products in
general, industrial or not, at supermarkets,
hyper markets or through catalogues,
television, telephone, internet or other
communication means.
b) Operation in activities related to
wholesaler or retailer marketing of medicines,
pharmaceutical products in their original
package through pharmacies or catalogues,
television, telephone, internet or other
communication means, in compliance with
the law.
c) Banking correspondent exploration
activities through receipt, payment and
other services resulting from agreements
with Banks, in compliance with the law.
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g) Pastry activities.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to R/
Th$76,489 in all the companies.

c) To market as wholesaler or retailer cloths,
clothes, shoes, bed and bathroom articles;
leather articles; travel articles; beverages,
tobacco; tools, chemicals; photograph and
video devices; articles for personal hygiene;
books, gardening articles, among other.

Annual Report

e) To market as wholesaler or retailer cloths,
clothes, shoes, bed and bathroom articles;
leather articles; travel articles; beverages,
tobacco; tools, chemicals; photograph and
video devices; articles for personal hygiene;
books, gardening articles, among other.

GBARBOSA HOLDING S.A.
Board of Directors:
Horst Paulmann
Matías Videla.

d) Participation in other companies, domestic
or foreign as partners, shareholders or
quota holders.

f) To market gasoline, lubricants, tires,
accessories and parts of motor vehicles
and offer car wash service.

h) Manufacturing and/or acquiring packaging
for merchandise and products.
i) Transportation and storage of merchandise.
j) Import and export of merchandise and
materials necessary to carry out its activity.
k) Purchase and sale, leasing, sub-leasing
of movable assets and real estate.

Capital:
The subscribed and paid-up capital as
of December 31, 2014, amounts to R/
Th$151,627 in all the companies.
Company’s Purpose:
Comprises a series of activities, including:
a) Operation in activities related to wholesaler
or retailer marketing of food products in
general, industrial or not, at supermarkets,
hyper markets or through catalogues,
television, telephone, internet or other
communication means.
b) Operation in activities related to
wholesaler or retailer marketing of medicines,
pharmaceutical products in their original
package through pharmacies or catalogues,
television, telephone, internet or other
communication means, in compliance with
the law.
c) Banking correspondent exploration
activities through receipt, payment and
other services resulting from agreements
with Banks, in compliance with the law.

e) To market as wholesaler or retailer cloths,
clothes, shoes, bed and bathroom articles;
leather articles; travel articles; beverages,
tobacco; tools, chemicals; photograph and
video devices; articles for personal hygiene;
books, gardening articles, among other.
f) To market gasoline, lubricants, tires,
accessories and parts of motor vehicles
and offer car wash service.
g) Pastry activities.
h) Manufacturing and/or acquiring packaging
for merchandise and products.
i) Transportation and storage of merchandise.
j) Import and export of merchandise and
materials necessary to carry out its activity.
k) Purchase and sale, leasing, sub-leasing
of movable assets and real estate.
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g) Pastry activities.

Financial Director:
Sebastian Dario Los

d) Participation in other companies, domestic
or foreign as partners, shareholders or
quota holders.

Annual Report

e) To market as wholesaler or retailer cloths,
clothes, shoes, bed and bathroom articles;
leather articles; travel articles; beverages,
tobacco; tools, chemicals; photograph and
video devices; articles for personal hygiene;
books, gardening articles, among other.

MERCANTIL RODRIGUEZ
COMERCIAL LIMITADA
Chairman of the Board:
Cristian Joel Gutiérrez Maurer

Colombia
CENCOSUD COLOMBIA S.A.
Main Directors:
Carlos Wulf Urrutia
Daniel Rodríguez
Stefan Krause

Company’s Purpose:
Incorporation and start-up of commercial
establishments devoted to provide services
under the bricolage format. To carry out
activities related to the construction area,
such as design preparation, fitting, demolition,
restoration or remodeling of real estate.
The purchase, import, export, acquisition,
preparation, manufacturing, sale, distribution
and, in general the production and marketing
of mass consumption products; the purchase
and sale of all kind of medicines for human
and/or animal consumption; all these
assets and services may be its own and on
the account of third parties; the activities
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Capital:
The subscribed and paid-up capital as of
December 31, 2014, amounts to COP
Th$97,523,525.

Annual Report

Alternate Directors:
Eric Basset
Juan Manuel Parada
Carlos Mechetti
Chief Executive Officer
Jaime Zawadzki

may be carried at wholesaler and retailer
stores and establishments; the issue, sale
and marketing of bonds and/or cards to
be exchanged for assets and/or services;
rendering additional services, such as
travel agencies, car service centers, gas
stations; tickets for shows and exhibitions;
restaurants and coffee shops; drugstores
and pharmacies selling medication for
human and/or animal consumption; money
collection for payment of any kind of assets
and services; the establishment, management
and operation of such stores after obtaining
the corresponding authorizations.
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100,00%

MEGAJOHNSONS
S.A.

0,10%
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JUMBO ADM. TEMUCO S.A.
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JUMBO ADM. NORTE S.A.
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PUENTE S.A.
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0,01%

0,89%

100,00%

E. WONG S.A.

0,01%
99,90%

INMOBILIARIA BILBAO
LIMITADA

100,00%

TRAVEL INTERNATIONAL
PARTNERS PERÚ S.A.C

ALMACENES
METRO S.A.

0,01%
99,90%

99,00%

MINORITARIOS

0,01%

100,00%

0,01%

0,10%

99,99996%

0,057800%

100,00%

TELEDISTRIBUCIÓN S.A.
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STATEMENT OF
RESPONSABILITY
The undersigned declare themselves responsible for the veracity of
the information incorporated on this Annual Report 2014, pursucent
to the General Rule Nº 30, issued by the Chilean Superintendency of
Securities and Insurance.
March 27th, 2015.

Erasmo Wong Lu Vega
Director
DNI. 8.255.169

Annual Report

Cristián Eyzaguirre Jhonston
Director
RUT. 4.773.765-6
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Richard Büchi Buc
Director
RUT. 6.149.585-1

Roberto Oscar Phillipps
Director
DNI. 4.556.079

Heike Paulmann Koepfer
Director
RUT. 8.953.510-7

David Gallagher Patrickson
Director
RUT. 3.413.232-1

Jaime Soler Bottinelli
Chief Executive Officer
RUT. 7.107.025-5

Peter Paulmann Koepfer
Director
RUT. 8.953.509-3

Julio Moura
Director
RUT. 21.814.616-3

Cencosud 2014

Horst Paulmann Kenna
Chairman
RUT. 3.294.888-K

ADDITIONAL

INFORMATION

Relevant Contact Information for
Shareholders a nd Investors
Information for Shareholders: SerCor S.A.
Address: El Golf 140, 1st floor.
Las Condes, Santiago, Chile.
Phone: (56-2) 2364 6786
Investor Relations:
Address: Av. Kennedy 9001, 6th floor.  
Las Condes, Santiago, Chile.
Phone: (56 2) 2959 0545 / (56 2) 2959 0368
(56 2) 2959 0804

Company Address
Argentina:
Address: Paraná 3617, Building 500, Martinez,
CP1640 FDR, Buenos Aires
Phone: 54-11-47331450
Brazil:
Address: BR 235/SE, Km 04, Bairro Sobrado,
Cidade de Nossa Senhora do Socorro,
CEP 49160-000 and Av. das Nações Unidas,
12.995 - 18° andar - Brooklin - São Paulo.
Phone: 55 - 0 800 979 3290
Colombia:
Address: Carrera 7 No. 71- 52 Torre A,
office 501, Bogota
Phone: 57-15-443061
Chile:
Address: Av. Kennedy 9001, Las Condes – Santiago
Phone: 56 2 2959 0000
Peru:
Address: Augusto Angulo N° 130,
distrito de Miraflores, Lima.
Phone: (51 1) 613 8888

Contacts
E-mail
Chile: contactenoscl@cencosud.cl
Argentina: contactenos_arg@cencosud.com.ar
Websites
Chile:
www.cencosud.com
www.jumbo.cl
www.santaisabel.cl
www.easy.cl
www.tarjetacencosud.cl
www.bancoparis.cl
www.cencosudshopping.cl
www.costaneracenter.cl
Argentina:
www.cencosud.com.ar
www.jumbo.com.ar
www.supermercadosvea.com.ar
www.easy.com.ar
Brazil:
www.gbarbosa.com.br
www.bretas.com.br
www.perini.com.br
www.prezunic.com.br
Colombia:
www.tiendasjumbo.co
www.tiendasmetro.co
www.easy.com.co
Peru:
www.ewong.com
www.metro.com.pe
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Tickers
CEN.SN
CENCOSUD CI
CNCO

Company Bylaws
Incorporated on Nov. 10th 1978 at the notary public
Santiago de Enrique Morgan Torres. Its incorporation
and bylaws were approved in resolution N° 554-S,
dated December 27th 1978 by the Registrar of Land,
Mines and Industrial Properties Published in the official
Gazette on December 30th 1978 issue N° 30,252.
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Company Information
Name: Cencosud S.A.
Legal Address: Av. Kennedy 9001, Las Condes,
Santiago, Chile.
RUT: 93.834.000-5
Phone: (56 2) 2959 0000
Industry: Investments and Supermarkets
Registration at SVS: Registration number 743 dated
August 21st 2001
Website: www.cencosud.com

