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“The world has profoundly changed and WW, being a human-focused technology company, is needed now more than
ever,” said Mindy Grossman, the Company’s President and CEO. “We ended the quarter with 4.7 million subscribers,
marking a new record for a third quarter close. We accelerated initiatives that were already underway to create a truly
differentiated, tech-enabled, member experience. Building on the massive success of the myWW food program, we are
thrilled for the upcoming launch of our newest innovation myWW-+ which offers even deeper personalized insights and
new app features to deliver an enriching and fully interactive member experience.”
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