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Safe Harbor Statement
This presentation contains forward-looking statements, within the meaning of the Private Securities Litigation Reform Act of 199 5, that involve risks and uncertainties, including 
statements regarding the adoption rates of wearable devices, future product launches, our ability to diversify our revenue st ream and our our long -term market opportunity. 
These forward-looking statements are only predictions and may differ materially from actual results due to a variety of factors, including: the effects of the highly competitive 
market in which we operate, including competition from much larger technology companies; our ability to anticipate and satisf y consumer preferences in a timely manner; our 
ability to successfully develop and timely introduce new products and services or enhance existing products and services; retail and customer acceptance of existing and new 
products; any inability to accurately forecast consumer demand and adequately manage our inventory; our ability to ship produ cts on the timelines we anticipate and 
unexpected delays; our ability to detect, prevent or fix quality issues in our products or services; uncertain ability to ret ain employees; our reliance on third-party suppliers, 
contract manufacturers, and logistics providers, and our limited control over such parties; delays in procuring components an d product from these third parties or their 
suppliers; the ability of third parties to successfully manufacture and ship in a timely manner quality products; seasonality ; product liability issues, security breaches or other 
defects, which may adversely affect product performance, our reputation and brand awareness and overall market acceptance of our products and services; ability to integrate 
acquired technologies and employees into our operations, particularly in new geographies; warranty claims; the fact that the market for connected health and fitness devices is 
relatively new and unproven; the ability of our channel partners to sell our products; litigation and related costs; privacy; and other general market, political, economic and 
business conditions.

Additional risks and uncertainties that could affect our financial results are included under the caption ñRisk Factorsò in our Annual Report on Form 10-K for the full year ended 
December 31, 2016, and our most recently filed Quarterly Report on Form 10-Q, which are available on our Investor Relations website at investor.fitbit.com and on the SEC 
website at www.sec.gov. All forward-looking statements contained herein are based on information available to us as of the date hereof and we do not a ssume any obligation 
to update these statements as a result of new information or future events. We may not actually achieve the plans, intentions , or expectations disclosed in our forward-looking 
statements and you should not place undue reliance on our forward -looking statements. Our forward-looking statements do not refl ect the potential impact of any future 
acquisitions, mergers, dispositions, joint ventures, or investments we may make.

Trademarks: Fitbit and the Fitbit logo are trademarks or registered trademarks of Fitbit, Inc. in the United States and other countries. Additional Fitbit trademarks can be found 
at www.fitbit.com/legal/trademark -list. Third-party trademarks are the property of their respective owners. 
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Fitbitôs Vision:
To Make Everyone in the 

World Healthier. 
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Fitbit is the #1 wearable brand globally.
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25M
active users*

71%
positive affirmations    
through Feed posts

Feed users

20M

times groups were joined

4.7M

Largest Fitness 
Social Network

* As of Jan. 3, 2017






















